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Trade  Names  Barred  In  Radio  Programs 
By  New  York  City  Newspapers 

Entertainers’  Names  Supplant  Those  of  Product  or  Manufacturer  as  Identification — New  Technique 

Varies  Widely  at  Start — Broadcasters  Non-committal 


blMERCIAL  trade  names  disap¬ 
eared  on  July  22  from  the  radio 
jm>  published  in  the  New  York 
lewspapers. 

ere  the  radio  columns  of  the  day 
■  had  contained  such  titles  as  “Gold 
1  Express,”  “General  Motors  Pro- 
”  “True  Story  Hour,”  “Maytag 
■stra,”  “Camel  Quarter  Hour,” 
;rt  Burns  Panatela  Program,”  the 
listings  made  no  mention  of  adver- 
and  their  products. 

[cad,  the  radio  columns  sought  to 
he  nature  of  the  programs,  and 
ly  the  names  of  the  principal  enter- 
s.  One  result  was  that  a  lot  of 
itra  leaders,  who  had  been  prac- 
,■  anonymous,  found  their  names  in 
•face  type.  While  admitting  that 
unfamiliar  names  might  not  mean 
to  newspaper  readers  at  present, 
laiTer  men  felt  that  within  a  short 
the  programs  would  be  readily 
nized  under  the  new  names, 
e  change  in  policy  was  the  result 
tion  taken  at  the  July  meeting  of 
Publishers’  Association  of  New 
City.  The  decision,  based  on 
iinendations  of  the  association’s 
0  Committee,  provided : 

That  on  July  22  all  New  York 
Mspapers  eliminate  trade  names  from 
w  programs  daily  and  Sunday. 

Y  Eliminate  trade  names  in  any  fea- 
111  box. 

*  Endeavor  as  far  as  possible  to 
l|inate  radio  trade  names  from  all 
Br  parts  of  the  paper,  excepting  when 
Siiditor  believes  the  name  is  essential 
M  the  proper  identification  of  the 

i.  That  the  names  of  trade-marked 
hciiidise  or  known  products,  ob- 
sly  used  for  advertising  purposes,  be 
iiiatcd,  for  example:  Fleischmann’s 
r  should  be  listed  ‘Rudy  Vallee 
lestra’:  ‘Lucky  Strike  Orchestra’; 
Rolfe  Orchestra’ ;  Lido  Orchestra, 
*bert  Mintz  Orchestra’ ;  Rex  Cole 
M^ams  as  ‘Mountaineers’;  Dr.  Scholl’s 
jBram  as  ‘Ramblers’;  Jack  Frost 
Bdy  Moments  as  ‘Melody  Moments’; 
Biach  program  as  ‘Julius  Tannen, 
®dian’;  Hotel  Roosevelt  Orchestra  as 
H  Lombardo  Orchestra’  or  ‘hotel 
IBestra.’ 

committee  added:  “It  is  the 
on  of  the  committee  that  the  radio 

I  ram  as  sent  out  by  the  Associated 
*  IS  in  general  a  good  form  to 

^Aspaper  executives  said  their  action 
based  on  news  values,  and  that 
r  sponsors’  names  formerly  were 
riant  in  identifying  good  programs, 
rrMphasis  has  shifted  to  the  enter- 
rs  names. 

I»  not  news  that  Smith’s  Soap  has 
fi  M  hour  on  the  air,”  said  one. 
'“«y  looks  through  the  radio  col- 
Mo  find  out  when  he  can  hear  a 
long  advertising  talk.  The  readers 
I  to  know  what  the  entertainment 
N  that  is  what  we  propose  to  tell 

Ether  cit^  the  Pepsodent  program. 
Pi  by  achieving  great  popularity,  be- 
I  universally  known  as  the  Amos  ’n’ 
r  program,  until  now  no  one  speaks 


By  ROBERT  S.  MANN 


of  listening  to  Pepsodent.  As  other  pro¬ 
grams  have  become  widely  known,  he 
said,  public  interest  has  centered  in  the 
entertainers  rather  than  in  the  sponsors. 

Still  another  mentioned  the  familiarity 
of  listeners  with  the  better  radio  pro¬ 
grams  as  indicating  that  there  was  little 
news  value  in  repeating  each  week  that 
the  Atwater  Kent  hour  would  come  at 
the  usual  time,  or  that  General  Motors 
would  have  another  program  at  its 
regular  period,  etc.  If  listeners  turned  to 
the  radio  columns  at  all,  he  said,  it  would 


plan.  The  Telegram  announced  under 
big  headlines  that  omission  of  business 
names  left  the  readers  in  the  dark,  and 
that  it  would  carry  trade  names  in  its 
programs  as  a  service  to  readers.  Other 
newspapers  thereupon  adopted  the  same 
wide-open  plan. 

Scripps-Howard  officers,  queried  this 
week  by  Editor  &  Publisher,  empha¬ 
sized  that  their  adoption  of  the  new  plan 
did  not  represent  a  reversal  of  belief, 
but  merely  an  acceptance  of  changed  con¬ 
ditions  in  the  broadcasting  world.  George 


HOW  THE  RADIO  PROGRAMS  CHANGED 
M349— WABC— 860K  i  M349— WABC— 860K 


7  TO  8  P.  M. 

7  :oo — Dictators  Orchestra. 

There’s  a  Place  for  Everything. 

Around  the  Moon  With  You. 

I’m  Keeping  Company. 

Fa.scinating  Mannikin, 
lleggin’  for  Love. 

Under  Your  Window  Tonight. 

7:15 — Linit  program;  Dennis  King, 
barytone  ;  orchestra. 

By  the  Orchestra 

Two  Hearts  in  Three  Quarter  Time. 

A1  Fresco.  * 

By  Mr.  King. 

N  ichavo. 

Poem,  Trees. 

When  Day  Is  Done. 

7:.to — Evangeline  Adams,  astrologer 
7:45 — Camel  program;  Morton  Dow- 


7  TO  8  P.  M. 

7  ;oo — Kate  Smith,  songs. 

\ours  Is  My  Heart  Alone. 

That  Feeling  of  Love. 

Roll  On,  Mississippi. 

Memory  Song. 

7:15 — Dennis  King,  barytone;  orches¬ 
tra  ;  Maximilian  Pilzer,  violin¬ 
ist. 

By  Mr.  King. 

I'll  Take  You  Home  Again,  Kathleen. 

My  Princess. 

My  Heart  Stood  Still. 

By  Mr.  Pilzer  and  Orchestra. 

March  Off  Bacchus. 

By  Mr.  Pilzer. 

Liebeslied. 

7  :30 — Miller  and  Lyles,  comedians. 
Little  Girl. 


ney,  tenor;  orchestra;  talk.  Under  Your  Window  Tonight. 


Anthony  Wons. 

By  Mr.  Downey. 
I’m  Losing  You. 

Faithfully  Yours. 

When  the  Night  Is  Young. 

By  the  Orchestra. 
You  Forgot  Your  Gloves. 

Can  This  Be  Love? 


8  TO  9  P.  M. 

8  :oo — Cremo  program ;  Pryor’s  Band.  _  ^ 

The  Conqueror . Teike 

Marching  Thru  the  Highlands . Moore  Invincible 


7  :45 — Morton  Downey,  tenor  ;  orches¬ 
tra  ;  talk.  Anthony  Wons. 

By  Mr.  Downey 
I’ll  Always  Be  Mother’s  Boy. 

Let’s  Drift  Away  on  Dreamer’s  Bay. 

I’m  Through  With  Love. 

By  the  Orchestra. 

A  Lonesome  Cavalier. 

By  the  Waters  of  .Minnetonka. 


8  TO  9  P.  M. 

8  :oo — Pryor’s  Band. 

nvincible  Eagle . . .  Sousa 


Stars  and  Stripes  Forever . Sousa  Nlshl'nRale  and  the  Frog . Eilenberg 

The  Rookies . Drumm  ^svardiana  . Williams 

8:15 — Barbasol  program  male  quartet.  . . 

I  Usid  to  Love  You.  !  =  'S— Male  quartet. 

Bird  in  a  Gilded  Cage.  8:30 — Barlow  Orchestra. 

Creole  Bells.  8  :4s — Comedy  skit. 


8:15 — Barbasol  program  male  quartet,  ““a  i . ,’l . 

I  Usid  to  Love  You.  !  =  'S— Male  quartet. 

Bird  in  a  Gilded  Cage.  8:30 — Barlow  Orchestra. 

Creole  Bells.  8  :4s — Comedy  skit. 

8  130 — Negro  quartet ;  Ravella  Hughes,  ■ 

pianist.  »  I  u  lu  r.  ivi. 

By  the  Quartet.  9  :oo — Male  quartet ;  organist ;  yod- 

Georgia  On  My  Mind.  cler;  pianist;  ensemble. 

Golden  Slippers.  By  the  Organist. 

Come  to  Me.  Elizabeth. 

Without  That  Man.  Donna  Clara. 

By  Miss  Hughes.  Love  Waltz. 

Bomboola  . Coleridge-Taylyr  By  the  Organist  and  Quartet. 

8  :4s — Tastyeast  program  ;  comedy  skit.  When  You  Come  to  the  End  of  the  Day. 


At  left,  a  portion  of  radio  program  from  the  New  York  Sun  for  Monday, 
July  20;  at  right,  a  portion  from  the  same  paper  for  July  22. 


be  to  learn  what  musicians  or  actors 
would  take  part.  “At  my  home,”  he 
added,  “we  never  sit  down  and  go 
through  the  radio  programs  in  the  news¬ 
papers  as  we  used  to.” 

The  decision  of  the  Publishers  Associa¬ 
tion  represents  the  third  attempt  of  New 
York  City  newspapers  to  clear  their  radio 
columns  of  trade  names  that  would  have 
had  difficulty  in  getting  into  any  other 
part  of  the  newspapers.  The  last  pre¬ 
vious  instance,  when  commercial  names 
were  barred  from  November,  1926,  to 
March,  1927,  came  to  an  end  when  the 
Nnv  York  Telegram,  under  its  new 
Scripps-Howard  ownership,  balked  at  the 


B.  Parker,  editor-in-chief  of  the  Scripps- 
Howard  Newspapers,  said; 

“In  the  early,  novelty  days  of  radio 
broadcasting,  program  numbers  w’ere 
identifiable  by  the  sponsorship.  Radio  tal¬ 
ent  itself,  generally  speaking,  was  ob¬ 
scure.  That  condition  has  changed.  To¬ 
day,  ‘the  play’s  the  thing,’  rather  than 
the  producer.  Accordingly,  the  interest 
of  the  reader  runs  to  the  talent  rather 
than  to  the  sponsor.  If  the  talent  is  good 
enough  to  be  worth  news  space  at  all, 
it  is  good  enough  to  be  mentioned  in  the 
program.  The  radio  listener  is  much 
more  interested  in  who  the  speaker  will 
be.  who  the  singer  will  be,  who  the  or¬ 


chestra  leader  will  be,  than  he  is  in  what 
breakfast  food  company  or  what  shoe 
company  may  be  sponsoring  the  per¬ 
formance. 

“So  long  as  the  sponsor  was  the  only 
source  of  adequate  identification,  it  natur¬ 
ally  was  the  duty  of  the  newspaper  to 
give  the  best  identification  possible.  The 
best  identification  possible  is  no  longer 
the  sponsor.  The  talent  has  grown  to 
be  bigger  in  news  interest  than  the  spon¬ 
sor.  Hence  the  program  should  feature 
the  talent,  rather  than  the  sponsor. 

‘Tt  is  all  a  part  of  the  process  of  evo¬ 
lution  that  radio  broadcasting  has  been 
going  through,  as  it  relates  to  the  read¬ 
ing  public.  Scripps-Howard  newspapers, 
generally,  in  their  handling  of  radio  pro¬ 
grams,  have  been  answering  to  that  evo¬ 
lution  as  the  evolution  has  progressed. 
The  policy  in  New  York  is  the  same  as 
that  which  has  prevailed  for  months  in 
Cleveland,  Cincinnati,  Pittsburgh,  Den¬ 
ver,  and  others  of  our  cities.” 

The  new  policy  was  decided  upon 
unanimously  by  the  New  York  and 
Brooklyn  newspapers,  and  while  pub¬ 
lishers  were  chary  of  predictions,  it  was 
evident  that  they  expected  the  non-com¬ 
mercial  plan  to  be  permanent. 

One  point  of  difference  between  the 
1926  plan  and  the  present  one  lies  in  the 
greater  effort  being  made  to  identify 
each  program.  A  criticism  made  before 
was  that  too  many  programs  were  listed 
merely  as  “Quartet,”  or  “Orchestra  con¬ 
cert.”  While  these  anonymous  titles 
were  used  to  some  extent  in  New  York 
radio  columns  after  the  change  this  week, 
there  was  evidence  of  efforts  to  identify 
each  program.  Where  there  was  no 
identification,  it  often  seemed  to  be  due 
to  an  attempt  to  keep  the  listing  in  one 
short  line. 

Radio  editors  had  a  busy  time  getting 
ready  the  first  day’s  programs  under  the 
new  plan,  and  the  results  varied  some¬ 
what.  Thus  the  Mobiloil  concert  Wed¬ 
nesday  night  was  listed  in  different 
papers  as  follows: 

“Nat  Shilkret’s  Orchestra — Gladys 
Rice,  soprano;  Del  Staigers,  cometist; 
Henry  M.  Neely,  master  of  ceremonies: 
male  chorus.”  (Followed  by  musical 
program.) 

“Concert :  Gladys  Rice,  soprano ;  Del 
Staigers,  cometist;  Henry  M.  Neely, 
male  chorus;  orchestra  direction  Nathan¬ 
iel  Shilkret.”  (Followed  by  musical 
selections.) 

“Glady  Rice,  soprano ;  Del  Staigers, 
cornet.” 

“Concert  Orchestra:  Gladys  Rice  so¬ 
prano;  Del  Staigers,  comet.” 

The  Halsey  Stuart  program  which  fol¬ 
lowed  on  WEAF  was  listed  variously  as 
follows :  “Symphony  orchestra ;  the  Old 
Counselor.”  “Old  Counselor  and  orches¬ 
tra.”  “Concert  orchestra;  talk”  (fol¬ 
lowed  by  musical  selections).  “George 
Dasch’s  Orchestra  and  Old  Counselor.” 

The  Palmolive  Revellers,  who  came 
next  on  WEAF,  presented  a  problem  be¬ 
cause  not  only  the  program  itself  but  the 
singers  have  been  given  advertising 
names.  Some  papers  discarded  the 
names  “Olive  Palmer”  and  “Paul  Oli- 

( Continued  on  page  43) 
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COOPERATIVE  BUYING  OF  SUPPLIES 
VOTED  BY  N.  Y.  ASSOCIATED  DAILIES 

Dapping,  Waterbury  and  Kessinger  Appointed  as  Committee 
to  Study  Arrangments,  Open  to  All  Publishers — Other 
Economy  Ideas  Told  at  Syracuse  Meeting 


(Sperial  to  Edito«  &  Publisher) 

Syracuse,  July  22— The  New  York 
Associated  Dailies  at  their  summer 
meeting  here  today  set  in  motion  the 
study  of  plans  for  the  negotiation  of  joint 
contracts  for  news  ink,  metal,  newsprint 
and  other  supplies. 

President  E.  S.  Underhill  of  Coming 
appointed  the  committee  immediately 
after  the  discussion  with  instructions  to 
give  a  complete  report  on  the  plan  at 
the  annual  meeting  in  January.  The 
committee  is  composed  of  William  O. 
Dapping,  Auburn,  chairman;  E.  M. 
Waterbury,  Oswego,  and  F.  E.  Kes¬ 
singer,  Rome,  secretary  of  the  associa¬ 
tion. 

The  question  came  up  among  thirty- 
seven  others  at  the  busiest  two-day 
summer  session  the  association  has  ex¬ 
perienced.  The  meetings  were  all  busi¬ 
ness. 

Chairman  Dapping  said  he  would  out¬ 
line  the  plan  soon  after  conducting  a 
questionnaire  among  members. 

“It  is  not  our  purpose  to  restrict  this 
cooperative  movement  to  Associated 
Dailies  members,”  commented  Mr.  Dap¬ 
ping.  “All  of  the  smaller  New  York 
State  dailies  are  invited  to  join  and  the 
more  who  come  in  the  more  successful 
we  will  be  in  effecting  economies  in 
newspaper  production  which  are  now 
being  enjoyed  by  chain  newspapers  in 
large  scale  buying.  It  is  a  step  in  co¬ 
operative  buying  which  presages  helpful 
results  at  a  time  when  savings  are  espe¬ 
cially  needed  in  the  publishing  business. 
Publishers  who  wish  to  join  the  move¬ 
ment  are  urged  to  make  that  fact  known 
at  once.” 

Cutting  the  cost  of  newspaper  produc¬ 
tion  was  the  paramount  question  among 
all  those  carefully  submitted  in  advance. 

Circulation  receipts  were  generally  re¬ 
ported  as  holding  up  well,  although  ad¬ 
vertising  has  fallen  off  in  the  national 
field.  Local  advertising  seemed  to  hold 
its  own,  reports  said. 

Notes  were  compared  by  the  various 
publishers  on  page  production  costs  with 
a  great  variety  of  high  and  low  figures. 
Such  a  range  of  costs  was  reported  in 
neighboring  cities  that  the  whole  ques¬ 
tion  of  negotiating  cooperative  contracts 
by  individual  newspapers  was  finally 
brought  to  a  head  with  the  appointment 
of  the  committee  to  study  economies  with 
power  to  act  as  it  sees  fit 
The  suggestion  that  the  association 
also  have  a  research  committee  to  keep 
members  posted  on  new  developments  in 
newspaper  manufacturing  was  deemed 
superfluous  as  it  was  felt  that  the 
A.N.P.A.,  other  associations,  Editor  & 
Publisher  and  other  trade  papers  were 
keeping  abreast  of  such  movements  ade¬ 
quately.  It  was  deemed  wise  by  some, 
however,  for  the  secretary  to  keep  in 
touch  with  advancements  in  color  print¬ 
ing,  radio  teletypesetting,  photo-engrav¬ 
ing  and  other  developments  which  in  the 
future  may  find  their  place  in  newspaper 
production. 

The  suggestion  of  a  daily  publishing 
a  weekly  or  semi-weekly  was  met  with 
adverse  comment  as  it  was  felt  that 
nearly  everyone  these  days  wants  the 
daily  paper.  Many  pointed  out  that  their 
weekly  and  semi-weekly  papers  were  not 
necessary^  and  had  been  drooped  as  the 
rural  delivery  can  furnish  the  daily  the 
same  day  even  to  remote  points  in  the 
territory. 

Thirteen  reported  no  cut  in  wages  in 
any  of  their  departments  and  in  only  a 
fw  cases  were  economies  affected  in  this 
direction.  ^  The  ojiestion  of  how  much 
personnel  is  need^  in  the  various  de¬ 
partments  also  came  up.  From  three  to 
16  were  reported  in  the  mechanical  side 
and  from  three  to  10  in  the  editorial  side. 
Those  who  got  along  with  less  man 
power  were  called  u|»n  to  explain,  but 
the  differences  were  indicated  more  be¬ 
cause  of  the  difference  in  size  of  the 
newspapers. 


Editorial  expense  was  indicat^  by 
quoted  figures  in  each  case  to  arrive  at 
some  comparison  so  each  publisher  could 
conclude  if  he  was  allotting  too  much  in 
this  department. 

The  dropping  of  features  and  radio 
programs  showed  some  economies.  Some 
found  that  better  features  at  less  expense 
were  now  being  produced  but  for  the 
most  part  editorial  features  and  comic 
strips  cost  about  the  same.  The  process 
of  curtailing  radio  programs  to  what  is 
of  principal  news  value  was  likewise  in¬ 
dicated.  Cutting  down  on  space  devoted 
to  radio  programs  was  indicated  as  desir¬ 
able  “if  the  larger  neighboring  city  daily 
would  do  it.” 

The  best  promotional  good  will  builder 
sponsored  in  the  past  two  years  was 
shown  to  be  the  cooking  school,  espe¬ 
cially  among  women  readers.  Ten  fa¬ 
vored  this  and  five  used  none,  the 
majority  agreeing  that  good  local  and 
county  news  to  make  a  good  new.sy 
newspaper  is  best  the  year  around. 

The  average  spread  in  percentage  be¬ 
tween  gross  press  run,  including  waste, 
and  the  net  paid  circulation  varied  in 
individual  newspapers  from  one  per  cent 
to  9  per  cent,  the  latter  figure  including 
returns.  The  average  was  from  three 
to  five  per  cent.  Ideas  on  how  to  elimi¬ 
nate  waste  in  this  respect  included  charg¬ 
ing  correspondents  for  the  paper  and 
keeping  a  close  account  of  where  each 
each  newspaper  goes. 

The  policy  adopted  by  individual  news¬ 
papers  toward  contest  publicity  was 
shown  when  nine  answered  that  they  did 
not  use  it  at  all  while  the  remainder  used 
it  only  in  exceptional  cases.  Only  three 
used  the  recent  Salada  tea  contest  and 
one  of  these  dropped  it  after  the  first 
issue. 

E.  M.  Waterbury  pointed  out  that  the 
Associated  Dailies  had  proved  a  valuable 
organization  in  the  .state  for  the  small 
city  daily  publisher  since  its  founding  in 
New  York  City  in  1899. 

G.  S.  Griswold  of  Batavia,  an  original 
member,  described  how  the  first  meeting 
took  place  “in  the  days  of  free  passes  on 
the  railroads”  and  how  the  rotary  idea 
of  one  paper  from  each  city  was  con¬ 
ceived  for  obvious  reasons  of  securing 
special  representation  in  the  national  ad¬ 
vertising  and  other  fields.  F.  P.  Hall  of 
Jamestown.  Jay  E.  Klock  of  Kingston 
and  P.  L.  Clark  of  Norwich  were  other 
charter  members  present. 

Wallace  Odell  of  the  Tarrytown 
Neivs  was  delegated  to  convey  a  resolu- 


EDITOR  &  PUBLISHER 
CALENDAR 

Aug.  10-14 — Press  Congress  of  the 
World,  regional  meeting,  Mexico 
City,  Mexico. 

Aug.10-11 — Western  Daily  News¬ 
paper  Advertising  Managers’  Assn., 
Jasper  Park.  Alberta,  Canada. 

Aug.  13-14 — Alabama  Press  In¬ 
stitute,  Alabama  Polytechnic 
Institute. 


tion  from  the  association  to  the  heirs  of 
the  late  Thomas  J.  Blaine  of  the  Port- 
chesier  Item,  a  member  of  the  associa¬ 
tion,  yyho  di^  recently. 


FIRST  INTEREST  CHECKS 


Hearst  Employes  Receive  $66,712  on 
Stock  Investments 

The  first  interest  checks  on  installment 
payments  made  by  employes  of  Hearst 
publications  and  Hearst  enterprises  under 
the  employes’  stock  purchase  plan  were 
received  by  employe  investors  July  21. 

The  checks  represent  7  per  cent  inter¬ 
est  on  payments  made  by  employes  of 
Hearst  activities  up  to  July  1. 

The  total  amount  of  the  interest  checks 
is  $t)6, 712.25.  The  employe  investors  re¬ 
ceiving  7  per  cent  on  their  investments  to 
date  are  employed  on  thirty-nine  Hearst 
publications  and  Hearst  enterprises  from 
coast  to  coast  and  border  to  border. 

This  is  in  addition  to  stock  purchased 
outright  by  employes  of  Hearst  organi¬ 
zations  in  Hearst  Consolidated  Publica¬ 
tions,  Inc.,  which  earns  a  7  per  cent 
dividend. 

When  the  stock  of  those  employes  buy¬ 
ing  on  a  partial  payment  plan  is  paid  for 
in  full  it  will  go  on  a  dividend  basis  of 
7  per  cent. 


APPOINTS  S.N.P.A.  CHAIRMEN 

Clark  Howell.  Jr.,  president  of  the 
Southern  .Newspaper  Publishers’  Associa¬ 
tion.  recently  announced  the  appointment 
of  the  S.N.P.A.  standing  committee 
chairmen :  Advertising,  L.  A.  Gaines, 
Richmond  (\’a.)  Ncivs-Leadcr;  Busi¬ 
ness  Affairs,  W.  A.  Elliott,  Jacksomdlle 
Florida  Times-Union;  Labor,  G.  J.  Pal¬ 
mer,  Houston  (Tex.)  Chronicle;  Postal 
and  Legisktive,  J.  S.  Parks,  Ft.  Smith 
(Ark.)  Southwest  American  and  Times- 
Reeord  •  Editorial  Affairs.  Adolph  S. 
Ochs.  TI,  Chattanooqa  (Tenn.)  Times; 
Lee  Memorial  School  of  Journalism, 
Major  John  S.  Cohen,  Atlanta  (Ga.) 
Journal;  and  Traffic.  W.  A.  Dealey, 
Dallas  (Tex.)  News-Journal. 


HITT  'WITH  PARIS  HERALD 

Russell  T.  Hitt,  formerly  of  the  De¬ 
troit  Times,  is  now  on  the  staff  of  the 
Nezv  York  Herald  in  Paris. 
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ROOSEVELTS  HEALTH 
TEST,  WRITER’S  IDEA 

Earle  Looker,  Former  Newsptp,,, 
man.  Replies  to  Criticism 
of  His  Magazine 
Article 


Enjoying  the  freedom  of  the  executivf 
mansion  at  Albany,  N.  Y.,  Earle  Looko 
onetime  newspaperman  who  has  turnal 
to  magazine  writing  and  lecturing,  js 
“observing”  Governor  Franklin  D 
Roosevelt  purely  for  literary  benefits,  an; 
not  as  a  political  propagandist. 

Looker  made  that  clear  this  week  afte 
his  article  in  the  current  issue  of  Uhtri'. 
magazine,  telling  of  Roosevelt’s  physici 
fitness  to  hold  any  public  office,  waj 
interpreted  as  paid  political  propaganda 
in  many  quarters. 

For  several  weeks  Looker,  whose  hon* 
is  at  Northampton,  Mass.,  has  been  visit¬ 
ing  at  the  New  York  state  capital  ami 
executive  mansion,  he  said  in  reply  to  hjj 
critics,  studying  Governor  Roosevelt  ani 
his  family  as  subjects  for  literary  ma¬ 
terial.  The  first  article  was  sold  to 
Liberty,  but  subsequent  stories  may  ap¬ 
pear  in  other  periodicals.  Looker  said. 

In  his  Liberty  article  Looker  told  hoi 
three  eminent  specialists  had  exaniine: 
Governor  Roosevelt  and  found  him  to  bt 
in  perfect  health.  This  medical  examina¬ 
tion  was  paid  for  by  Looker  and  tht 
report  of  the  examination  is  his  o«i 
property,  he  declared  in  an  interview  a; 
Northampton. 

Since  he  finished  school  in  1913 
Looker  has  been  identified  with  new.- 
paper  and  magazine  exploits.  He  bega: 
on  the  staff  of  the  Cleveland  Leaie- 
News  and  early  in  1914  he  went  ti 
Europe  with  his  mother.  Soon  after  tht 
war  started,  his  mother  returned  to  tht 
country,  but  Looker  remained  abroad  It 
do  free  lance  work.  He  was  arrestr: 
eight  times  for  lacking  credentials,  so  r 
finally  joined  the  ambulance  corps. 

Returning  to  the  United  States  heht 
gan  a  series  of  war  articles  in  the  S(Ur- 
day  Evening  Post  and  other  periodical 
and  became  one  of  the  executive  secre^ 
taries  of  the  National  Defense  Coit- 
mittee.  He  returned  to  France  with  tht 
.American  army.  Since  the  war  he  Ik 
devoted  his  efforts  to  writing  magaarit 
material. 


REORGANIZATION  NEAR 


Canada  Power  and  Paper  Corp 
Getting  Majority  of  Iwuei 

(By  telegraph  to  Editor  &  Publishei) 

Montreal,  July  23. — Securities  k 
posited  under  the  reorganization  plan 
the  security  holders’  protective  comir 
tee  of  Canada  Power  and  Paper  Corpora 
tion  up  to  Saturday  last  place  the  cm- 
mittee  within  sight  of  their  objectm- 
namely  a  majority  of  all  issues. 

Following  are  the  percentages  of 
different  classes  of  securities  deposited - 
to  July  18:  bonds,  71;  debentures,  63: 
preferred,  62,  and  common,  68. 

The  committee  is  still  waiting  for  - 
clear  majority  in  all  the  individual  jss- 
before  making  its  announcement  in  n 
gard  to  management  and  the  new  boa:: 
of  directors. 

Considerable  work  has  been  done ' 
that  direction,  and  the  president  of  f: 
reorganized  (Canada  Power  and  Pap^ 
Corporation  will  be  a  Montreal  man 

Security  holders  of  Belgo  Canada 
Paper  Company  under  the  leadership 
Hubert  Diermans  and  John  Stadler  C'X 
tinue  their  opposition  to  the  plan. 


PUBLISHER  INJURED 

Ned  Worthington,  publisher  of 
Yuma  (Ariz.)  Daily  Sun.  1“ 
owner  of  the  Beloit  (  Wis.)  Daily 
was  critically  injured  July  18  when  • 
automobile  plunged  from  the  highw*. 
between  Beloit  and  Janesville,  Wis.> 
striking  a  hole  in  the  paving. 


F.P.A.  HAS  DAUGHTER 

Franklin  P.  Adams,  columnist  oU 
hJew  York  Herald  Tribune,  and 
Adams  are  parents  of  a  daughtff  m 
July  20.  This  is  their  third  child. 
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CONTINUITY  STRIPS  TEST  ARTISTS’  SKILL 

R.  M.  Brinkerhoff,  “Little  Mary  Mixup”  Originator,  Says  New  Order  of  Newspaper  Comic  Art  Gives 
Cartoonists  “Sweat  Periods,”  but  the  Product  Is  Better — Foresees  No  Change  in  Art  Trend 


IT  took  Robert  Moore  Brinkerhoff, 
who  draws  the  “Little  Mary  Mixup” 
comic  strip,  eight  years  to  be  converted 
to  the  continuity  idea.  During  that  time 
his  Littje  Mary  had  been  doing  well  in 
the  Sriif  York  Evening  World  and  he 
saw  no  reason  for  making  her  a  charac¬ 
ter  in  a  sequence. 

Then,  two  years  ago,  he  saw  what  he 
conceived  to  be  the  light,  and  he  went 
continuity  for  all  he  was  worth,  which 
meant  in  this  particular  case  that  he 
studied  short  story  writing  and  analyzed 
the  work  of  other  continuity  artists  in¬ 
tensively.  He  sold  four  stories  (with 
illustrations)  to  The  Country  Gentleman, 
and  he  travelled  considerably  to  talk  to 
artists  who  had  adapted  themselves  to 
the  trend. 

He  jumped  aboard  the  band  wagon 
then,  he  told  Editor  &  Publisher  this 
week,  and  became  completely  converted. 
Some  order  was  brought  into  Little 
Mary's  haphazard  life.  He  kept  track  of 
the  letters  he  received  the  first  year  fol¬ 
lowing  the  change  and  the  total  of  7,200 
convinced  him  that  he  was  on  the  right 
course. 

.\’ow  he  sees  another  change  ahead — 
but  a  long  way  ahead,  at  least  IS  years. 
He  is  watching  the  influence  that  the 
t)Tie  of  art  pioneered  by  The  New 
i’orker,  the  crudely  drawn,  dispropor¬ 
tionate  cartoons  with  the  catch-line  in 
the  caption,  is  having  on  new.spapers. 

“That  type  of  art,”  he  said,  “appeals 
primarily  to  sophisticated  people,  people 
in  large  metropolitan  centers.  I  believe 
it  will  take  a  long  time  to  convert  news- 
pa^r  readers  in  general  to  such  a  revo¬ 
lutionary  change.  The  time  might  come, 
but  it  won’t  be  for  a  long  time.”  The 
continuity  strip,  he  said,  still  reigns 
supreme  in  the  American  press.  Its 
va^uishment  of  the  “gag”  strip,  he 
believes,  has  been  complete. 

The  adoption  of  continuity  has  been  a 
boon  to  many  newspaper  artists,  he  said, 
“although,”  he  added,  “you  certainly 
have  your  sweat  periods  the  same  as 
before.  It  takes  a  courageous  artist  to 
keep  one  sequence  going  for  weeks,  or 
even  months.  The  tendency  is  to  think 
that  interest  in  the  sequence  has  been  ex¬ 
hausted,  and  that  it  is  time  to  start  an¬ 
other.  I  believe  the  longer  you  keep 
the  sequence  going  the  more  interest  you 
create  in  your  strip,  but  I  myself  am 
timorous  about  applying  the  principle. 
Whereas  artists  used  to  sweat  thinking 
of  gags,  they  now  go  through  torture 
deciding  on  the  next  sequence." 

Not  only  is  the  continuity  idea  ex- 
«Ilent  for  keeping  newspaper  readers 
interested  in  a  strip,  but  also  it  stimu¬ 
lates  the  artist’s  own  interest  in  his  car¬ 
toon  character,  Brinkerhoff  believes,  and 
't  requires  even  greater  skill  from  the 
artist.  “For  it  is  the  purpose  of  con¬ 
tinuity  to  make  new  readers  as  well  as 
to  keep  the  strip’s  followers,”  he  con¬ 
tinued.  “Sometimes,  it  is  true,  a  new 
rader,  unacquainted  with  the  cartoon 
TOracter’s  background  and  habits,  may 
find  a  day's  episode  utterly  meaningless 
and  insipid.  Rut  that  is  because  the  artist 
^failed  to  do  what  he  is  expected  to 
do— to  put  a  kick  into  every  episode.  It 
IS  a  worrisome  job  sometimes.” 

Wtle  Mary  Mixup  was  born  to  news¬ 
print  after  Mr.  Ilrinkerhoff  had  distin- 
tnished  hiin>clf  over  a  long  period  of 
political  cartooning  for  newspapers,  and 
illustrating  stories  and  articles  for  maga- 
tines,  Rn’nkerhoff  had  had  considerable 
fining  in  art.  both  in  N’ew  York  and 
cans,  and  the  comic  strip,  as  .such,  was 
^thema  to  him.  “I  was  an  artist,  you 
A  V  after  he  left 

toe  .\c7t>  York  Evening  Mail  to  join  the 
'w  York  p.veninq  World,  Will  B. 
Johnstone  suggested  that  he  forget  his 
^ejudice  and  link  himself  with  the 
tvtning  World’s  galaxy  of  strip  artists. 
Haren  Conklin,  e-’hor  of  the  comic 
also  encourage^l  him.  At  length  he 
*cided  to  try. 


By  JOHN 

There  were  plenty  of  strips  in  those 
days,  as  there  are  now,  and  Brinkerhoff’s 
first  job  was  to  find  a  subject  that  none 
of  the  others  handled.  He  found  there 
was  none  about  a  little  girl,  and  he  cap¬ 
tured  the  idea  for  his  own.  .Always  in¬ 
terested  in  children,  he  now  set  about  to 


Robert  M.  Brinkerhoff 

analyze  their  characteristics.  He  studied 
the  antics  and  the  dresses  of  his  nieces. 

“It  was  the  costume,”  the  artist  said, 
“that  caused  the  greatest  trouble.  It 
couldn’t  be  too  black  nor  too  white.  It 
couldn’t  carry  too  many  fine  lines  that 
might  not  reproduce  well  after  being 
matted.  The  blacks  and  whites  had  to 
balance.”  The  costume  that  eventuated 
represented  a  composite  of  what  Brinker¬ 
hoff’s  numerous  nieces  were  wearing  at 
the  time,  and  the  black  hair  ribbon 
which  none  of  them  wore,  was  held  in¬ 
dispensable  to  complete  the  design.  Since 
that  time  the  numerous  “Little  Mary 
Mixup  Dresses”  placed  on  sale  through¬ 
out  the  country  and  the  “Little  Mary 
Mixup  Dolls”  that  once  created  a  minor 
vogue  have  attested  to  Brinkerhoff’s  wise 
planning. 

Before  he  submitted  a  single  strip,  he 
drew  30.  Bv  the  30th,  his  idea  was  more 
or  less  clarified.  “But  it  was  a  terrible  and 
empty  strip.”  he  said,  and  he  didn’t  even 
remember  what  it  was  about.  The  point 
of  importance  to  him,  he  said,  was  that 
Little  Mary  was  born. 

•After  settling  down  to  this  new  job. 


W.  PERRY 

the  artist’s  “high-brow”  attitude  toward 
strips  vanished.  “Now,”  he  said,  “I  have 
the  utmost  respect  for  anyone  who  can 
interest  a  class  of  readers  day  after  day 
throughout  the  years.” 

Mr.  Brinkerhoff  referred  to  the  “old 
days"  of  ten  years  ago  when  comic  strips 
ran  clear  across  a  page’s  eight  columns. 
“A’ou  had  a  greater  freedom  then,”  he 
said,  "to  carry  out  your  idea,  and  in  that 
wide  space  you  could  get  effects  that  are 
in  some  cases,  mine  included,  nearly  im¬ 
possible  now.”  And  the  makeup  of  many 
comic  pages,  nowadays  he  observed, 
was  such  that  two  squares  in  a  strip 
was  the  limit  in  which  the  artist  might 
work  for  a  horizontal  effect,  with  the 
current  practice  of  making  the  cartoon 
two  squares  wide  and  two  or  three  deep. 
“The  up  and  down  arrangement  spoils 
many  effects,”  he  said. 

,  .\lr.  lirinkerhoff’s  father,  R.  A.  Brinker¬ 
hoff,  was  the  founder  (with  Henry 
Chapin)  of  the  Toledo  (O.)  Tost, 
which  latter  became  the  NeiOs  and  was 
merged  into  the  Ncu’s-Iice.  .And  it  was 
on  the  Tee,  which  his  father  was  also 
interested  in,  that  the  future  comic  strip 
artist  first  gained  his  newspaper  experi¬ 
ence.  He  started  immediately  after  he 
had  been  graduated  from  high  school  in 
Toledo.  Rut  Bob  Brinkerhoff  at  this 
age  was  undertermined  as  to  where  his 
future  lay.  He  had  a  talent  for  draw¬ 
ing  pictures  and  among  local  church¬ 
goers  he  had  cut  a  minor  swath  as  a 
boy  soprano.  He  liked  newspaper  work, 
but  he  wasn’t  certain  as  to  whether  he 
would  continue  liking  it. 

.And  so,  after  a  few  years  on  the  Bee, 
the  young  man  came  to  New  York  to 
look  around  and  to  study  at  the  Art 
Students’  League.  He  was  always  studi¬ 
ous  and  has  kept  up  his  art  studies  until 
very  recently. 

He  returned  to  Toledo  and  went  fo 
work  on  the  Blade  as  a  political  cartoon¬ 
ist,  sketch  artist  and  reporter  for  $30  a 
week.  Three  years  later  the  Cleveland 
Leader  doubled  the  ante  and  for  $60  a 
week  young  Brinkerhoff,  always  to  this 
day  a  tireless  worker,  tried  his  best  to 
fill  the  Leader’s  columns  single-handed. 

In  Cincinnati,  a  young  artist  called 
H.  T.  Webster,  having  tired  of  cartoon¬ 
ing  “Boss”  George  B.  Cox  and  the  other 
politicians  of  those  days  in  Southern 
Ohio,  had  resigned  from  his  paper,  the 
Post,  to  take  a  trip  around  the  world. 
The  Post  obtained  the  services  of  Bob 
Brinkerhoff  to  assume  those  Webster 
had  vacated.  When  Webster  returned 
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he  was  dissatisfied  with  Cincinnati  and 
was  eager  to  try  his  luck  in  New  A’ork. 
He  and  Brinkerhoff  talked  it  over  many 
a  midnight  lunch  and  when  Webster 
pulled  up  stakes  and  departed  (it  was  in 
1913),  Brinkerhoff  was  with  him.  They 
made  a  home  in  New  York  together 
with  Mr.  and  Mrs.  O.  O.  McIntyre, 
also  from  the  Cincinnati  Post,  and  each 
was  intent  upon  making  a  big  splash. 
Brinkerhoff,  who  during  the  intervening 
years,  had  kept  up  his  musical  practice 
and  connections,  (he  had  won  a  scholar¬ 
ship  at  the  Cincinnati  Conservatory) 
helped  keep  the  wolf  from  the  door  by 
soloing  at  various  churches  in  the  city. 
It  was  pleasant  work  for  him  for  he  had 
been  always  interested — and  still  is — in 
church  affairs.  Webster,  on  the  other 
hand,  was  more  interested  in  poker. 

Webster  got  a  job  with  Associated 
Newspapers,  and  Brinkerhoff  went  to  the 
Mail.  Brinkerhoff  kept  up  his  church 
work  and  Webster  continued  winning 
and  losing  at  poker.  Brinkerhoff  tried 
to  get  Webster  to  go  to  church ;  anrl 
W’ebster  was  equally  insistent  that 
Brinkerhoff  learn  to  deal  a  game  of 
draw.  In  their  out-of-office  hours,  they 
argued  the  merits  of  their  interests, 
which  ultimately  resulted  in  W'^ebster’s 
paying  a  visit  to  church.  Brinkerhoff 
never  got  around  to  playing  poker,  be¬ 
cause,  he  said,  “I  have  no  time  to  waste 
at  card  playing.”  Despite  this  tempera¬ 
mental  incompatibility,  the  two  remained 
friends  and  are  still  interested  in  each 
other. 

Mr.  Brinkerhoff  was  with  the  Mail  three 
years,  leaving  because  he  did  not  sympa¬ 
thize  with  that  paper’s  pro-German  atti¬ 
tude  in  the  days  just  before  the  United 
States  entered  the  World  war.  He 
joined  the  Evening  World  in  1918,  where 
he  was  a  staff  artist  before  starting  Lit¬ 
tle  Mary  on  her  happy  course.  His  strip 
was  syndicated  by  the  World  Syndicate 
until  the  purchase  this  year  of  the  World 
papers  by  the  Scripps-Howard  organiza¬ 
tion.  Little  Mary  Mixup  is  now  dis¬ 
tributed  by  United  Feature  Syndicate. 

Mr.  Brinkerhoff  is  popular  with 
those  who  handle  distribution  of  his 
strip  because  he  is  one  artist  who  keeps 
strips  up  well  in  advance.  He  works 
hard  and  long.  He  recently  made  a 
three-month  trip  to  the  Orient,  but  be¬ 
fore  he  went  he  had  more  than  a  hun¬ 
dred  strips  in  the  syndicate’s  office.  He 
had  prepared  for  the  trip  for  two  years — 
drawing  at  least  one  extra  strip  a  week 
during  that  period.  He  is  always  hard 
at  work  after  breakfast — and  he  gets  up 
around  six  a.  m. 

He  takes  keen  interest  in  his  mail, 
and  has  never  gotten  over  the  thrill  of 
having  his  brainchild  taken  for  an  actual 
human  being.  Little  Mary  gets  many 
invitations  to  visit  with  children  in  many 
parts  of  the  country,  but  her  originator 
is  too  closely  attached  to  her  to  let  her 
out  of  sight.  And,  although  Little  Mary 
is  not  constitutionally  able  to  consume 
the  jars  of  jelly  and  jam  and  preserves 
she  receives,  her  originator  and  his  nieces 
can. 

Also  Mr.  Brinkerhoff  receives,  as  do 
all  artists,  many  suggestions  as  to  what 
Mary  shoukl  do  next,  usually  based  on 
the  millions  of  “cute  sayings”  that  chil¬ 
dren  of  Little  Mary’s  age  are  saying  in 
every  hamlet  and  city  of  the  world.  Very 
few  of  these  suggestions  are  usable. 

“A  child  of  your  imagination  is  much 
more  active  and  says  much  brighter 
things  than  any  child  in  real  life,”  the 
artist  said. 

Mr.  Brinkerhoff  lives  the  greater  part 
of  the  year  at  50  West  67th  street.  New 
York  City.  He  is  married  and  has  a 
son,  R.  M.  Brinkerhoff,  Jr.,  who  was 
graduated  from  Dartmouth  last  June  and 
is  now  in  the  business  department  of 
N.  W.  Ayer  &  Son,  Philadelphia  agency. 

Just  at  present  Mr.  Brinkerhoff  is  at 
his  summer  home  in  Northeastern  Maine. 
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SHORT  WORKDAY,  FEWER  DAYS  IN  WEEK 
URGED  ON  STEREOTYPERS^  UNION 


W.  R.  Lucas,  President  of  Toronto  Typographical  Union, 
Pictures  Aid  to  Unemployment — Five-Day  Week 
Discussed  at  International  Convention 


(By  telegraph  to  Editor  &  Publisher) 

'T’ORONTO,  July  23^Shorter  working 
hours  a  day  and  fewer  working  days 
in  the  week  would  do  much  to  help  solve 
the  present  unemployment  problem, 
\V.  R.  Lucas,  president  of  the  Toronto 
Typograirfiical  Union,  declared  in  ad¬ 
dressing  the  thirtieth  annual  convention 
of  the  International  Stereotypers  and 
Electrotypers’  Union  of  North  America, 
which  is  meeting  here,  July  21-24, 

More  than  300  members  are  present 
at  the  convention,  of  which  number  100 
are  appointed  delegates.  Representatives 
of  the  Dominion,  Provincial  and  munici¬ 
pal  governments,  including  Mayor 
Stewart,  of  Toronto,  welcomed  the 
members.  Frank  Plant,  chief  of  the 

Labor  Intelligence  Bureau,  Ottawa, 

represented  Gideon  Robertson,  minister 

of  labor.  He  told  the  delegates  of  the 
duties  of  the  bureau  and  thanked  them 
for  sending  in  data  to  assist  in  the  work. 

W.  A.  Peachey,  business  manager  of 
the  Toronto  Mail  and  Empire,  repre¬ 
sented  the  publishers  of  the  daily  press. 

He  agreed  with  J.  E,  Atkinson,  presi¬ 

dent  and  proprietor  of  the  Daily  Star, 

when  he  wrote  of  the  “invariable  rea¬ 
sonableness”  of  the  local  stereotypers’ 
and  electrotypers’  union.  He  declared 
the  best  guarantee  for  future  industrial 
peace  consisted  in  safeguards  which 
were  provided  for  in  international  arbi¬ 
tration  agreement.  He  emphasized  the 
friendly  relationship  existing  between 

the  Toronto  union  and  the  publishers. 

W.  J.  Cannon,  of  the  employing  elec¬ 
trotypers’  council  of  Toronto,  stated 
that  in  these  days  of  business  depres¬ 
sion,  it  was  more  than  ever  necessary 
for  employer  and  employe  to  work  to¬ 
gether  in  harmony,  and  to  help  bring 
about  better  financial  conditions  by  first 

looking  after  their  own  line  of  business. 

The  five-day  working  week  proposal 
was  the  subject  of  considerable  discus¬ 
sion  all  during  the  convention,  and 
finally  was  shelved  until  the  closing  meet¬ 
ing.  The  laws  committee,  headed  by 
A.  G.  Kronberg,  of  Detroit,  recom¬ 
mended  that :  “Local  unions  desiring 
to  establish  a  five-day  week  may  do  so 
whenever  contracts  so  providing  can  be 
entered  into  with  the  employers,  either 
of  newspapers  or  of  commercial  shops, 
providing  no  regular  shifts  shall  exceed 
in  hours  the  established  number  of  hours 
constituting  a  day’s  or  night's  work.’’ 

“The  five-day  week  shall  not  be  en¬ 
forced  in  any  office  or  against  any  em¬ 
ployers  with  whom  it  has  not  been  ob¬ 
tained  by  mutual  consent,”  concluded  the 
recommendation. 

The  matter  was  introduced  hy  Dele¬ 
gates  H.  J.  Bean  and  Fred  Ewald  of  the 
San  Francisco  union,  who  suggested  that 
the  general  laws  on  the  subject  be  revised 
to  read:  “No  local  union  shall  permit  any 
journeyman  to  work  more  than  six  days 
in  any  one  week,  provided,  however,  that 
if  no  substitute  is  procurable,  said  law 
shall  not  be  considered  operative,  and  it 
is  further  provided,  that  when  a  local 
union  has  signified  its  desire  to  inaugu¬ 
rate  a  five-day  week,  hy  a  three-fourth 
referendum  vote  of  six-month  members, 
the  international  executives  may,  if  they 
deem  it  advisable,  after  a  full  investiga¬ 
tion  of  the  circumstances  surrounding 
each  case,  grant  such  permission  to  said 
local  union.” 

The  San  Francisco  resolution  was 
referred  to  the  laws  committee  who 
brought  in  the  other  resolution  in  its 
stead.  After  considerable  argument,  the 
convention  agreed  to  take  no  action  on 
the  laws  committee  resolution  until 
printed  copies  had  been  circulated  among 
the  delegates  for  study. 

At  the  Wednesday  morning  session, 
Matthew  Woll,  vice-president  of  the 
American  Federation  of  Labor  and  presi¬ 
dent  of  the  L^nion  Labor  Life  Assurance 
Company,  came  out  strongly  in  favor  of 
the  reduction  of  w’orking  hours  a  day  and 
the  numlTer  of  working  days  a  week.  He 


also  held  that  employment  must  be  in¬ 
creased. 

Touching  on  the  present  conditions  of 
lafxjr,  he  said ;  “Labor  must  share  in  the 
profits  of  the  firms  they  work  for,  and, 
in  order  that  we  may  not  fall  prey  to  the 
constant  industrial  depression,  we  must 
constantly  preserve  the  purchasing  power 
of  our  masters.  Instead  of  investing  capi¬ 
tal  in  foreign  countries,  instead  of  send¬ 
ing  wealth  abroad  there  must  be  some 
balancing  of  the  scale  through  which  the 
workers  of  North  America  will  receive 
a  fair,  balanced  wage.” 

I’eter  F.  Reagan,  Jr.,  president  of  the 
New  York  City  Local  No.  1  Union,  stated 
that  the  loss  of  newspaper  advertising 

brought  about  by  the  depression  was 
shared  by  the  stereotypers  in  the  reduc¬ 
tion  of  workers. 

The  convention,  by  unanimous  vote, 
alxilished  the  following  clause  from  their 
general  laws :  “It  shall  be  a  misde¬ 
meanor,  punishable  upon  conviction  by 
a  minimum  fine  of  $50  for  the  first  offense 

and  by  expulsion  for  the  second  offense, 
for  any  member  of  the  International 

Union  to  give,  sell,  lend,  or  impart  in 

any  manner  whatsoever  to  any  person 
not  a  member  of  this  union  any  secret, 
process  or  recipe  for  the  making  of  paste, 
the  mixing  of  metals,  or  wax,  or  the 
comrounding  of  solutions.” 

The  convention  entered  upon  a  heated 
discussion  on  the  matter  of  union  laws 

governing  priority.  It  is  not  fair  that 
a  foreman  should  be  brought  in  off  the 
street  and  placed  over  men  who  have  had 
years  of  .service,  it  was  felt,  but  the 
matter,  after  lengthy  discussion,  was 
handed  over  to  the  laws  committee  for 
further  discussion  and  a  complete  report. 

Other  speakers  included  A.  W.  Craw¬ 
ford,  deputy  minister  of  labor  in  the 
Ontario  government ;  J.  Watt,  president 
of  the  Toronto  Trades  and  Labor  Coun¬ 
cil  ;  Alec  Campbell,  president  of  Local 
No.  21,  and  Winfield  T.  Keegan,  presi¬ 
dent  of  the  International  Union,  who 
occupied  the  chair. 

Percy  Bowen  of  the  Ezvning  Telegram 
is  chairman  of  the  convention  committee. 


NORTH  CAROLINA  PRESS  MEETS 


University  and  State  Officials  Address 
Morehead  Meeting 

(By  telegraph  to  Editor  &  Publisher) 

Morehead  City,  N.  C.,  July  22 — 
Problems  of  state  finance,  education  and 
highway  taxation  were  given  first  place 
in  addresses  delivered  at  fifty-ninth  sum¬ 
mer  session  of  the  North  Carolina  Press 
Association  here  today. 

Featuring  the  program  were  talks  by 
Dr.  Graham,  president  University  of 
North  Carolina;  J.  W.  Lowell,  president 
of  the  North  Carolina  Press  Association; 
and  E.  B.  Jeffress,  chairman  of  the  state 
highway  commission. 

I>r.  Graham  made  an  urgent  plea 
against  further  reductions  in  appropria¬ 
tions  made  by  the  last  legislature  for  the 
state’s  educational  and  humanitarian  in¬ 
stitutions. 

Another  speaker  was  Col.  J.  VV. 
Harrelson,  head  of  the  State  Department 
of  Confirmation  and  Development. 

One  day’s  session  was  held  on  coast 
guard  boats  obtained  through  the  co¬ 
operation  of  Congressman  Charles 
Aberiiethy. 

A  tournament  between  the  Asheville 
Peratins  represented  by  the  Ashville 
citizens  and  the  Kinston  frogs  rep¬ 
resented  by  the  Kinston  Free  Press  was 
another  feature.  A  stunt  program  was 
given  under  the  direction  of  John  A. 
Park,  publisher  of  Raleigh  Times. 

Officers  were  elected  as  follows ; 
President,  Joshua  L.  Horne,  Rocky 
Mount  Telegram ;  vice-president,  Isaac 
S.  London,  Rockingham  Post-Dispatch ; 
secretary-treasurer,  Beatrice  Cobb,  Mor- 
gantoxon  Nexvs  Herald,  and  historian, 
B.  A.  Lawrence,  Mecklenburg  Times. 


“MUG  OF  BEER”  SHOULD  BE 
“MOTHER  BEAR” 


"DEADERS  of  early  extras  on  the 
Walker-Sharkey  prize  fight  in 
Brooklyn  on  Wednesday  night 
might  have  been  a  bit  puzzled  by 
a  sentence  in  Bldward  J.  Neil’s 
round-by-round  account  for  Asso¬ 


ciated  Press.  Wire  editors  were 
puzzled,  too,  until  A.P.  sent  along 
a  correction. 

Here  is  how  Neil’s  first  round 
description  read :  “Sharkey  jumped 
across  the  ring  and  drove  a  left 
hook  to  Walker’s  shoulder  and 
then  hugged  the  little  fellow  like 
a  big  mug  of  beer,  s<|ueezing  a  cub 
to  her  body.” 

And  here  was  the  A.P.  correc¬ 
tion:  “Make  sentence  read  ‘like  a 
big  mother  bear  squeezing  a  cub 
to  her  body.’  ” 


CANNON  SUES  HEARS!, 
ASKS  $1,500,000 


^VashiIigtoll  Times  Co.  Made  Joint 
Defendant  in  Action  Chars^- 
in^  Libel  on  His 
Courtship 


(By  telegraph  to  Editor  &  Publisher) 

Washington,  July  23. — William  Ran¬ 
dolph  Hearst  and  the  Washington  Times 
Co.,  have  been  named  defendants  in  a 
$1,500,000  libel  suit  brought  in  the  Su¬ 
preme  Court  of  the  District  of  Columbia 
by  James  Cannon,  Jr.,  Bishop  of  the 

Methodist  Episcopal  Church,  South. 

The  sum  of  $1,000,000  is  asked  for  the 

publication  of  articles  dealing  with  the 
courtship  of  the  clergyman  and  Mrs. 
Helen  Hawley  McCallum,  the  present 
Mrs.  Cannon,  in  the  Washington  Times 
in  July,  1930,  and  $500,000  is  asked  for 
similar  articles  in  the  Washington 

Herald,  also  owned  by  Hearst,  in  the 
same  month. 

It  is  the  complaint  of  the  Bishop  that 
publication  of  the  stories  brought  him 
into  public  scandal  and  lessened  his  in¬ 
fluence  as  a  church  leader. 

Last  October,  Bishop  Cannon  filed  a 
suit  against  the  same  publisher  asking 
$5,000,000  in  damages  for  alleged  libelous 
articles  dealing  with  the  same  subject 
matter.  In  that  suit  the  New  York 
American  and  the  Los  Angeles  Examiner 
were  named,  further  charges  being  that 
the  Hearst’s  Publications  had  pursued 
him  and  members  of  his  family  with  in¬ 
tent  to  discredit  him  and  as  in  the  latest 
suit  minimize  his  influence. 

The  United  States  Marshal  has  never 
lieen  able  to  obtain  service  on  Mr.  Hearst 
in  either  of  these  two  suits. 

Early  last  month  the  bishop  brought 
a  suit  for  $S(X),0()0  against  Representative 
George  H.  Tinkham,  of  Massachusetts, 
claiming  he  was  injured  by  the  publica¬ 
tion  in  a  New  York  newspaper  of  a 
statement  made  by  the  congressman  con¬ 
cerning  the  clergyman’s  anti-Smith  activi¬ 
ties  in  the  last  presidential  campaign. 

At  the  same  time  it  was  learned  here 
that  the  Methodist  leader  has  filed  still 
another  libel  suit  against  the  Philadelphia 
Record.  Neither  the  amount  of  damages 
asked  nor  the  grounds  for  the  action 
were  made  public  although  counsel  for 
the  bishop  said  that  additional  litigation 
would  be  initiated  within  a  week. 


W.  S.  SPOTTS 


Past  Pretident  of  Texas  Press  Asso¬ 
ciation  Dies  in  Bonham 

William  Sherwood  Spotts,  55,  prom¬ 
inent  Texas  editor  and  past  president  of 
the  Texas  Press  Association  and  pub¬ 
lisher  of  the  Bonham  (Tex.)  Favorite 
for  25  years  died  at  Bonham,  July  21. 

Sherwood  Spotts,  as  he  was  known  to 
his  friends,  was  born  Aug.  10,  1876,  in 
Bonham.  He  established  the  Bonham 
Favorite  more  than  30  years  ago.  For 
the  last  seven  years,  however,  Mr.  Spotts 
has  been  connected  with  Sam  P.  Har- 
ben,  secretary  of  the  Texas  Press  As¬ 
sociation,  in  the  publishing  business  at 
Dallas,  Tex. 


PRINTING  CRIME  NEW 
PUBLIC  DUTY— ATWOoi 

Gannett  Acsociate  Editor  Addrein 
Criminology  Meeting;  Sees  Rt. 
cent  Capone  Trial  Coverage 

as  Ideal  t 


Because  it  is  their  public  duty,  news 
papers  should  and  must  print  crime  new- 
but  without  glorifying  crime  or  criminali 
M.  V.  Atwood,  associate  editor  of 
Gannett  newspapers,  told  the  Inter' 
national  Association  for  Idintificati». 
meeting  in  Rochester,  N.  Y.,  this  weef 

“The  charge  that  newspapers  print  toe 
much  crime  news  cannot  be  passed  ovt 
lightly  and  I  wish  to  meet  it  fairly  an; 
frankly,”  Mr.  Atwood  began. 

“Since  newspapermen  and  other  stj. 
dents  of  the  press  believe  the  iirimanl 
function  of  the  newspaper  is  to  give  a; 
objective  view  of  the  world  of  reality,  o: 
if  you  prefer,  to  picture  the  contemporan 
scene,  crime  news  cannot  be  omititi 
since  crime  does  exist. 

“VVe  have  schools  to  educate  us,  arad 
churches  to  make  up  better,  but  we  haw 
only  the  newspapers  to  tell  us  aboa 
ourselves. 

Whether  the  story  is  good  or  bad  is  m 
the  concern  of  the  newspaper  nor  of  tht 

editor.  The  press  is  only  remiss  when  i 

portrays  inaccurately  or  unfairly  ok 

world  as  it  exists. 

“However,  no  editor  or  newspaper,  no 
matter  how  eager  for  circulation,  can 
ignore  the  responsibility  which  rests  tipc* 
them  in  the  printing  and  handling  oj 
crime  news  so  that  it  shall  not  be  sociall; 
harmful. 

“I  have  little  sympathy  with  the  sol 

sister  stories  on  criminals.  I  am  suit 

you  gentlemen  must  have  been  pleased 
with  the  way  the  trial  of  A1  Capone  wai 
handled  by  the  newspapers.  All  the  un¬ 
fortunate  glamor  which  had  been  caa 
around  Capone  was  stripped  off.  He  m 

shown  as  a  criminal  who,  despite  all  tht 

stories  to  the  contrary,  his  press  agents 

had  spread,  had  not  made  crime  pay. 

“1  think  that  all  newspapers  have  to 
suffer  for  the  offense  of  a  comparativelj 
few. 

The  great  majority,  I  think,  six- 
ceed  rather  well  in  presentation  of  criiM 
news,  so  far  as  the  total  contents  d 
the  papers  is  concerned.  The  average  tht 
country  over,  is  perhaps  3  or  4  per  cot 
of  crime  news  to  the  total  contents  dt 
the  newspaper. 

“I  think  newspapers  should  try  to 
evaluate  crime .  news  properly.  Two 
things  make  crime  news  important.  One 
is  its  closeness  to  home  and  the  other  is 
the  element  of  mystery.  In  a  small  com¬ 
munity,  a  murder  is  so  unusual  that  it 
is  rather  difficult  and  unwise,  I  think, 
for  a  newspaper  published  in  such  a  com¬ 
munity  to  avoid  giving  considerable  spw 
to  it,  even  though  the  element  of  mystery 
does  not  enter  in.  And  for  newspapen 
not  to  publish  at  least  the  essential  facts 
would  lead  to  circulation  of  the  wiMeS 
kind  of  rumors,  which  could  not  fail  to 
be  socially  harmful. 

“This  suggests  the  one  big  reasoB 
against  the  suppression  of  real  news— < 
cannot  be  suppressed  and  by  putting  o 
print,  the  truth  instead  of  wild  rumon 
can  be  presented,  as  always  happens  when 
a  story  has  passed  from  mouth  to 
mouth. 

“I  believe  in  newspapers.  I  believe 
that  in  this  topsy-turvy  age,  one  m 
which  we  are  seeing  old  standards  swept 
away,  sometimes  it  seems  without  new 
standards  to  take  their  places,  the  ne^ 
paper  is  doing  its  job  of  giving  an  ob¬ 
jective  picture  of  the  world  of  realty  as 
well  as  any  other  institution  is  doing  its 
job. 

“As  I  have  often  pointed  out,  news¬ 
papers  are  made  hy  fallible 
fallible  mortals.  They  can  only  reflect 
the  age  in  which  they  exist.  The  pa^ 
whose  policy  is  to  eliminate  all  but  tha 
which  deals  with  sweetness  and  light,  is 
as  little  a  newspaper  to  be  trusted  as  is 
the  one  which  selects  only  news  dealnS 
with  crime,  slaughter,  and  sudden  death. 

“It  is  even  truer  today  that  at  the  tn* 
Thomas  Jefferson  said  it,  that  we 
be  safer  in  a  democratic  country  without 
a  government  than  without  newspapers. 
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SLANG  WRITER  IN  BASEBALL  “STRIKES  OUT” 

James  Crusinberry,  Dean  of  Chicago  Diamond  Reporters,  Says  Majority  of  Fans  Prefer  Serious 
Stories  of  Games — News  Men  Obligated  to  Keep  Sport  Cleeui 


The  baseball  writer  who  sits  in  the 
press  stand  day  in  and  day  out,  re¬ 
porting  the  daily  ups  and  downs  of  a 
major  league  ball  club,  is  a  critic  of  the 
game  whose  opinion  is  respected  by  the 
players,  if  he  has  had  sufficient  “season¬ 
ing”  to  make  him  a  so-called  expert,  but 
whose  real  “public”  is  the  baseball  fan. 
This  is  the  way  James  Crusinberry,  of 
the  Chicago  Daily  News  sports  staff  and 
dean  of  baseball  writers  in  Chicago,  looks 
at  his  job,  after  25  years’  experience. 

“A  baseball  fan  is  an  enthusiast,  whom 
some  people  call  a  ‘nut’  ’’  said  “J  im” 
Crusinberry  in  an  interview  with  Editor 
4  Publisher.  “While  the  average  fan  is 
not  what  you  would  call  smart  in  base- 
tall  knowledge,  he  likes  to  read  your 

opinion  of  the  game  and  the  conduct  of 
the  players,  for  he  sits  in  the  grandstand 
and  ‘manages’  the  team  every  time  he 
goes  to  the  ball  park.  Only  a  small  per¬ 
centage  of  the  fans  really  know  the 
game  and  these  close  followers  of  the 

Sport  read  a  baseball  writer’s  stories 

closely. 

“If  I  should  happen  to  make  a  mistake, 

or  err  in  my  judgment  on  some  particu¬ 
lar  play,  I  will  receive  a  flock  of  letters 
from  these  students  of  the  game,  and 
their  criticism  is  always  outspoken  and 
not  always  kindly.” 

A  baseball  writer  should  know  his 

readers’  shortcomings,  remarked  Mr. 

Crusinberry,  and  endeavor  to  write  a 

Story  that  will  be  interesting  to  the 
reader,  whether  he  be  Manager  Rogers 
Hornsby,  or  the  fan  who  goes  to  one 
game  a  year  and  then  buys  a  newspaper 
to  find  out  what  happened  and  why  on 
that  eventful  afternoon  at  the  local  ball 
park. 

“The  crowd  does  not  always  see  and 
appreciate  the  little  things,”  he  said. 
“They  love  speed  and  would  rather  sec 
a  player  try  to  steal  second  no  matter 
if  his  team  is  10  runs  behind.  They 
often  yell  and  boo  plavers  when  they  do 
the  smart  thing.  The  other  day  the 
Cubs  were  leading  the  Phillies  by  two 
runs  at  the  start  of  the  ninth  inning. 
Philadelphia  had  one  man  on  second  and 
there  was  one  out.  The  next  batter  up 
hit  a  clean  single;  the  man  on  second 
went  to  third  and  could  probably  have 
scored,  but  he  did  the  smart  thing  and 
played  conservative,  for  his  team  was 
two  runs  behind  and  the  man  on  first 
had  to  score  also  in  order  to  tie  the 
score.  But  the  crowd  booed  this  player 
for  His  apparent  lethargy.” 

Mr.  Crusinberry  commented  upon  the 
change  in  the  technique  of  writing  base- 
lall  news.  “Fifteen  years  ago,”  he  said, 
"baseball  writers  took  the  game  very 
seriously  and  played  them  up  as  memor¬ 
able  contests.  Today  we  find  many 
writers  treating  the  game  in  a  flippant 
and  symi-humorous  manner,  although 
there  is  still  a  great  number  of  writers 
who  take  the  game  seriously,  but  en¬ 
deavor  to  give  their  accounts  a  lighter 
touch.” 

“I  think  that  baseball  of  15  years  ago 
was  taken  more  seriously  by  the  pa¬ 
trons,”  explained  Mr.  Crusinberry,  “and 
naturally  the  writers  reflected  the  spirit 
of  the  fans.  But  baseball  today  is  more 
Wular  among  the  masses.  A  crowd  of 
20,000  used  to  be  a  big  attendance,  while 
today  45.000  spectators  are  regular  oc¬ 
currences  in  the  larger  cities. 

"The  slang  writer  in  baseball  is  gone,” 
declared  the  veteran  scribe.  “The  style 
tMde  so  popular  a  decade  or  so  ago  by 
the  late  Charles  Dryden  has  faded  from 
the  picture.  Everybody  was  tryit^  to 
'nutate  Dryden  in  those  days.  Then 
Ring  Lardner,  with  his  humorous 
«ant  on  the  game.  I  have  made  a  study 
of  what  the  baseball  reader  likes  and, 
judging  from  letters  and  personal  con¬ 
fects,  I  find  that  the  majority  of  fans 
prefer  the  more  or  less  serious  baseball 
*fory,  to  ihc  .semi-humorous  account.” 

Mr.  Crusinberry  related  his  one  and 
only  attempt  to  be  a  baseball  humorist, 
h  was  in  1911,”  he  said,  “and  I  had 


By  GEORGE  A.  BRANDENBURG 


just  joined  the  staff  of  the  Chicago 
Tribune,  although  I  had  been  writing 
baseball  previously  for  five  or  six  years. 
James  Kecley  was  then  managing  editor 
of  the  Tribune  and  he  was  a  great  ad¬ 
mirer  of  Charles  Dickens.  I  was  told 
that  my  name  would  not  appear  over  my 


James  Crusinberry 

stories,  but  I  did  not  know  what  name 
was  going  to  lie  used. 

“I  left  with  the  Cubs  that  spring,  still 
in  the  dark  as  to  my  pen  name.  When 
we  arrived  at  New  Orleans  for  the  start 

of  the  training  grind  I  received  a  long 
telegram  from  XI  r.  Keeley,  explaining 
that  I  was  to  write  under  the  name  of 
Sam  Weller,  a  humorous  character  in 
Dickens’  ‘Pijkwick  Papers.’  I  was  to 
write  in  Sam  vVeller’s  style.  Mr.  Keeley 
wired.  I  had  never  read  Mr.  Dickens’ 
‘Pickwick  Papers’  so  I  was  obliged  to 
get  a  copy  and  sit  up  all  night  and  read 
the  book.  This  Mr.  Weller  had  a  style 
all  his  own;  he  would  drop  certain  let¬ 
ters  in  spelling  and  change  his  w’s  to  v’s. 

“Well,  I  wrote  my  daily  notes  in  Mr. 
Weller’s  style  throughout  the  training 
trip,  and  when  I  returned  to  Chicago,  I 
found  a  bushel  basket  full  of  letters  ad¬ 
dressed  to  ’Sam  W’eller.'  I  thought  at 
first  that  I  must  have  made  a  hit.  But 
when  1  began  opening  the  letters  and 
reading  them  I  learned  to  niy  sorrow, 
that  the  majority  of  the  fans  wanted  to 
know  what  I  was  trying  to  do.  1  took 
a  few  of  the  choicest  letters  into  Mr. 
Keeley  and  showed  them  to  him.  He 
read  the  letters  and  then,  somewhat  dis¬ 
mayed,  remarked :  ‘I  guess  people  don’t 
read  Dickens  like  they  used  to. 

It  is  Mr.  Crusinberry's  contention  that 
the  average  baseball  writer  is  not  fitted 
to  criticize  the  manager  or  his  players 
as  to  playing  judgment  until  he  has  been 
covering  baseball  at  first  hand  for  at 
least  six  years,  and  has  made  a  close 
study  of  the  game. 

“After  25  years  of  writing  baseball,” 
said  the  Daily  News  expert,  “I  still 
don’t  feel  justified  in  criticizing  any 
major  league  manager  in  the  game  tcxlay, 
for  he  is  down  there  on  the  field  where 
things  are  hapiiening,  I  am  sitting  up  in 
the  press  stand  and  looking  down.  That 
doesn’t  mean  that  I  do  not  write  a  criti¬ 
cal  story,  but  I  do  refrain  from  riding 
any  manager  or  player.  Young  writers 
often  think  it  is  smart  to  pfike  fun  at 
some  player  or  a  team  that  is  having 
exceptionally  hard  luck.  In  the  eyes  of 
that  team,  the  writer  is  just  a  ‘sap.’ 

“Baseball  players  are  pretty  thick 
skinned,”  continued  Mr.  Crusinberry, 
“and  will  stand  for  a  certain  amount  of 
wisecracks  and  criticisms  of  them  in 
print,  but  a  writer  can’t  expect  to  hold 
the  respect  of  a  ball  club,  if  he  con¬ 
tinues  these  tactics  beyond  the  point  of 
good  taste. 


“The  baseball  writer  is  taken  in  as  a 
member  of  the  club  he  is  traveling  with. 
He  eats  with  the  players,  plays  cards 
with  them,  and  sings  with  the  gang  when 
the  club  is  traveling  from  one  city  to 
another.  There  is  one  exception  to  this 
practice,  however,  and  that  is  when  a 
writer  thinks  he  is  smarter  than  the 
players. 

“I  have  been  traveling  with  the  Chi¬ 
cago  Cubs  for  the  past  four  years  and, 
naturally,  I  am  as  interested  in  the  suc¬ 
cess  of  that  team,  as  if  I  were  a  member 
of  it.  While  it  may  seem  like  just  an¬ 
other  ball  game,  each  day’s  activities  are 
watched  with  keen  anticipation  and 

when  the  team  hits  a  slump,  I  feel 
nearly  as  concerned  as  Manager 
Hornsby.  The  hardest  job  I  ever  had 
to  do  was  to  tell  the  folks  back  home 
about  that  awful  seventh  inning  at  Phila¬ 
delphia  in  1929  when  the  Cubs  were 

playing  the  A’s  in  the  World  Series. 
The  Cubs  were  leading,  8  to  0,  until  that 

fatal  seventh  when  Connie  Mack’s  slug- 
Kers  pounded  out  10  runs.  I  don’t  think 
I  ever  saw  a  game  where  one  team  had 
as  many  tough  breaks  as  happened  to  the 
Cubs  that  afternoon.” 

Mr.  Crusinlierry  believes  the  writer 

of  baseball  news  has  an  obligation  to  tlie 
public  to  keep  the  game  clean  and  he 

must  be  constantly  alert  to  anything 
that  might  be  shady. 

“The  most  terrible  experience  in  my 
life,”  said  Mr.  Crusinberry,  “was  cover¬ 
ing  the  1919  World  Series  in  which 
‘Kid’  Gleason’s  White  Sox,  probably  the 

greatest  team  of  all  time,  sold  out  to 
gamblers  and  bdeame  the  notorious 

‘Black  Sox.’ 

“After  the  Sox  had  lost  two  games  in 
Cincinnati  and  Dick  Kerr  had  managed 
to  pitch  the  Chicago  team  to  a  win,  de¬ 
spite  the  efforts  of  his  mates  to  throw 
the  game.  Manager  Gleason,  who  was  a 
great  pal  of  mine,  came  to  my  hotel 
room  and  gave  me  a  list  of  eight  names, 
saying;  ‘These  fellows  are  crooked.’ 

“I  had  to  go  through  the  rest  of  the 
series  knowing  that  the  whole  thing  was 
wrong,  yet  we  didn’t  have  the  goods  on 
them,”  said  Crusinberry.  “The  next 
season  I  traveled  with  the  White  Sox 
with  one  idea  in  mind,  that  was  to  prove 
that  the  eight  were  crooked.  There 
were  only  three  or  four  baseball  writers 
that  realized  that  the  1919  series  had 
been  thrown.  Finally  we  succeeded  in 
getting  confessions  and  indictments  that 
shocked  the  baseball  world.  If  that  sit¬ 
uation  had  not  been  cleaned  up,  baseball 
would  have  gone  on  the  rocks,  and  the 
part  I  played  in  helping  to  get  the  true 
facts  of  the  scandal  I  consider  as  the 
most  important  job  I  have  had  to  do  in 
baseball.” 

W-'nile  the  average  baseball  player 
today  is  as  fast  and  capable  as  the  aver¬ 
age  player  of  a  decade  or  so  ago,  Mr. 
Crusinberry  doe.sn’t  believe  there  is  a 
player  in  the  big  leagues  today  who  is  as 
great  a  star  as  was  Ty  Cobb  of  the  De¬ 
troit  Tigers. 

“There  is  this  decided  difference  in 
present  day  ball  players  and  those  of 
by-gone  years,”  remarked  the  veteran 
of  many  a  season’s  campaign.  “Good 
players  today  draw  an  annual  salary  of 
about  $20,(XK),  while  the  best  players  20 
years  ago  were  only  getting  $5,000.  Big 
salaries  have  commercialized  baseball 
and  brought  a  lietter  class  of  young  men 
into  the  game.  Players  of  a  generation 
ago  didn’t  take  care  of  themselves  and 
they  squandered  their  money  gambling. 
Today  you  hear  ball  players  talking 
about  safe  investments,  and  they  are 
more  intellectual.  You  will  find  them  in 
their  rooms  evenings  reading  good  liter¬ 
ature,  and  if  they  play  cards  it  is  usually 
bridge  and  not  poker.” 

Mr.  Crusinberry  declined  to  make  any 
statements  as  to  the  circulation  value  of 
baseball  news,  other  than  to  say  that 
baseball  gets  more  free  publicity  than 


any  other  sport,  and  for  that  reason  he 
believes  there  must  be  some  genuine 
reader-interest  in  the  national  pastime. 
The  circulation  department  stated  that 
there  was  circulation  value  to  baseball 
news  that  overtops  the  fact  that  ball 
clubs  do  practically  no  advertising.  Al¬ 
though  circulation  figures  always  drop 
during  the  summer  months  and  jump  up 
again  in  the  fall,  the  Daily  News  circu¬ 
lation  department  felt  certain  that  base¬ 
ball  news  helped  considerably  in  keeping 
circulation  figures  from  falling  off  still 
more  during  the  summer.  The  final  edi¬ 
tion  of  the  Daily  News,  carrying  the 
baseball  boxscores,  has  a  press  run  of 
approximately  30.000.  This  would  indi¬ 
cate.  that  although  the  fans  may  see  the 
game,  or  listen  to  it  over  the  radio,  they 
still  want  to  get  a  boxscore  and  see  for 
themselves  how  their  favorites  are  hitting 
and  fielding. 

Radio  broadcasting  of  ball  games  does 
not  .seriously  affect  the  baseball  writer’s 

job,  in  the  opinion  of  Mr.  Crusinberry. 

The  writer  gives  more  than  a  descrip¬ 
tion  of  the  game  itself,  and  his  comments 
and  criticisms  of  the  teams  are  read  with 
interest  by  all  fans,  whether  they  saw 
the  game  or  not,  or  whether  they  listened 
to  a  broadcast  of  it  over  the  radio. 

It  was  back  in  1905  that  “Jimmy” 

Crusinberry,  then  a  youth  just  out  of 

Drake  University,  where  he  tried  to  play 

baseball  but  never  got  any  farther  than 
the  scrubs,  began  writing  baseball  news 
for  the  Chicago  Chronicle.  The  next 
year  he  covered  big  league  ball  for  the 
Chicago  Examiner  and  the  following 

year  he  worked  for  the  Chicago  Evening 

American.  Then  for  two  years  he  wrote 

baseball  for  the  St.  Louis  Post-Dispatch. 

In  1910,  as  Mr.  Crusinberry  likes  to 
say  it.  “I  attempted  to  be  a  publisher.” 
He  came  to  Chicago  and  started  a  Sun¬ 
day  afternoon  “pink  sheet,”  giving  the 
final  results  on  Sunday  baseball,  for  in 
those  days  there  were  no  early  evening 
editions  of  the  Monday  morning  papers. 
This  publishing  venture  did  not  prove 
successful,  however,  and  the  next  year 
Mr.  Crusinberry  joined  the  sports  staff 
of  the  Chicago  Tribune.  He  remained 
with  the  Tribune  until  1927,  when  he 
joined  the  Chicago  Journal  and  also  had 
an  interest  in  a  baseball  news  bureau  in 
Chicago.  In  1928  he  joined  the  staff  of 
the  Chicago  Daily  News,  where  he 
writes  baseball  and  football  news.  Next 
to  baseball,  Mr.  Crusinberry  .says  he  likes 
to  cover  college  football. 

Mr.  Crusinberry  is  a  charter  member 
of  the  Baseball  Writers  Association  of 
America.  He  was  president  of  the  as¬ 
sociation  during  the  1929-30  baseball 


RAY  LONG  RESIGNS 

Hearst  Magasine  Executive  to  Devote 
Time  to  Book  Publishing 

Ray  Long  announced  this  week  that 
on  ()ct.  1  he  would  retire  as  president 
of  the  International  Magazine  Company, 
Inc.,  and  as  eilitor  of  the  Cosmopolitan 
Magazine,  both  controlled  by  William 
Randolph  Hearst.  Mr.  Long,  who  has 
been  editor  of  the  Cosmopoltan  for  the 
last  13  years,  will  upon  his  retirement 
become  chairman  of  the  board  of  Rich¬ 
ard  R.  Smith,  Inc.,  a  book  publishing 
concern  which  he  founded  18  months  ago 
in  partnership  with  Mr.  Smith. 

Mr.  I^ng  will  be  succeeded  as  eilitor 
of  the  Cosmopolitan  by  Harry  Payne 
Burton,  formerly  editor  of  McCall’s 
Magazine  and  now  editor  of  Physical 
Culture  and  associate  eilitor  of  Liberty, 
both  MacFadden  publications. 

GEOFFREY  PARSONS  RETURNS 

Geoffrey  Parsons,  chief  editorial 
writer  of  the  New  York  Herald  Tribune, 
returned  this  week  from  a  vacation  in 
Munich,  Germany. 
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ROME  CORPS  AT  LUNCHEON  TO  BENDER 


R.  J.  Bender,  general  news  manager  of  the  United  Press,  was  guest  of  honor 
at  a  luncheon  given  July  9  at  Rome  hy  Foreign  Minister  Grandi.  Mr.  Bender 
is  at  Signor  Gandi's  left  in  the  center. 


P.N.P.A.  TO  COMBAT 
RADIO  COMPETITION 

Executive  Committee  to  Employ  Coun> 
•el  to  Co-operate  With  A.N.P.A. 
and  Protect  Members — Move  for 
Identical  Market  Data 


At  a  meeting  t>f  the  executive  com¬ 
mittee  of  the  I’cnnsylvania  Newspaper 
Publishers’  Association  at  the  Irem 
Temple  Country  Club,  near  V\'ilkes-Barre, 
Pa.,  July  18,  the  manager,  William  N. 
Hardy,  was  authorized  to  employ  counsel 
in  co-operating  with  the  A.N.P.A.  and 
other  newspaitcr  agencies  in  combating 
C(>mj)etition  of  the  radio  for  newspapers  in 
the  fields  served  by  low-jKtwer  broadcast¬ 
ing  stations. 

The  general  subject  of  radio  comiteti- 
tion  was  considered  at  length  by  the  ex¬ 
ecutive  committee  at  the  request  of  sev¬ 
eral  members,  notably  the  IVilliamsport 
Suii-Ciacctte  and  the  Oil  City  Derrick, 
where  local  low  itower  stations  are  in 
o|)eration. 

George  E.  Graff  of  the  W'illiamsiKjrt 
.Sun-Gazette  rei)orted  that  he  had  engaged 
IClisha  Hanson  of  Washington,  D.  C.,  at¬ 
torney  for  the  A.N.P..\.,  to  protect  liis 
interests  l)cfore  the  Federal  Radio  Com¬ 
mission. 

Mr.  Hanson  was  retained  by  the 
P.N.P.A.  this  week  to  represent  the  As¬ 
sociation  in  the  Graff  proceedings  if  it 
l)ecame  apparent  that  i)y  so  doing  he 
could  serve  the  newspaper  industry.  Mr. 
Hanson  was  also  asked  to  protest  for  the 
P.\.P..'\.  at  the  hearing  to  Ije  granted 
C.  K.  Cummins  of  W'illiamsport,  whose 
I>etition  for  260  low-power  broadcasting 
stations,  41  of  them  in  Pennsylvania,  has 
l)een  placed  before  the  Commission. 

A  reiKirt  of  the  manager  showe<l  that 
the  presidents  of  the  International  Tyix)- 
graphical  Union  and  the  Pressmen’s 
Union  have  pledged  their  .support  to  the 
newspai)ers  in  their  fight  against  radio, 
along  legislative  and  any  other  lines  de¬ 
sired. 

The  executive  committee  calle<l  atten¬ 
tion  of  meml»ers  to  the  fact  that  one  wire 
service  was  selling  its  news  reixirts  to 
radio  stations  as  well  as  to  newspaiK'rs. 

It  was  the  opinion  of  publishers  present 
that  radio  programs  .should  l)e  published 
as  paid  advertising  and  that  esiiecially  no 
trade  names  should  l)e  used  in  pro¬ 
grams.  Recent  action  of  the  New  Jersey 
Press  Association  urging  that  newspai)ers 
print  no  |M)litical  speeches  delivered  over 
the  radio  was  enthusiastically  endorsed. 

In  the  l)elief  that  newspaj^rs  are  not 
doing  enough  promotion  work  to  sell 
theiii.selves  as  an  advertising  medium,  the 
manager  was  authorized  to  promote  a 
scries  of  advertisements  designed  to  cor 
rect  this  shortcoming.  Co-ojieration  of 
agencies  in  the  matter  will  l)e  asked  and 
4  plan  will  be  worked  out  so  that  mem¬ 
bers  of  the  state  Association  will  con¬ 
tribute  toward  the  Cost  of  the  preparation 
of  the  ads, 

Consideration  was  given  to  complaint 
of  some  agencies  that  competing  news¬ 
papers  in  some  cities  were  furnishing  dif¬ 
ferent  basic  market  figures.  This  lack  of 
co-oi)eration  on  tlie  part  of  comi)eting 
newspapers  is  confusing  to  the  agencies, 
they  report,  and  it  hurts  the  market  and 
the  newspai)er.  Colonel  Ernest  G.  Smith 
qf  the  IVilkcs-Barre  Tiiiies-Lcader.  presi¬ 
dent  of  the  r.N.r..\..  suggested  that  this 
difficulty  could  In?  overcome  if  the  news- 
pai)ers  would  arrange  for  a  central  clear¬ 
ing  house  at  the  Chaml)er  of  Commerce 
to  prepare  desired  market  survevs.  This 
is  done  successfully  in  Wilkes-Rarre,  he 
said. 

A  standard  form  on  merchandising  co¬ 
operation,  recommended  by  the  r.N.r..A. 
committee  on  advertising  rates  and  prac¬ 
tice.-;,  was  adopted  by'  the  executive  com¬ 
mittee. 

A  si)ecial  committee  on  market  sur¬ 
veys  in  the  weekly  field  recommended  that 
the  AssfKiation  promote  surveys,  and  re- 
que.sted  the  manager  to  confer  with  W'olf 
&  Co.  of  Philadelphia,  certified  public  ac¬ 
countants,  in  the  hope  of  engaging  their 
services  to  prepare  such  surveys  annually. 
Meml>ers  of  this  committee  are:  Rraton 
R.  Ciardner  of  the  Montrose  Independent, 


H.  R.  Heyw<MKl  of  the  Conshohocken  Re¬ 
corder.  and  C.  A.  Kniss  of  the  Mifflinhurn 
I  clcfiraph. 

The  manager  was  instructe<l  to  work 
out  details  in  connection  with  a  contest  in 
excellence  in  makeup,  smart  apiR'arance 
and  press  work  on  P.N.P.A.  daily  news- 
pajRrs  with  circulations  of  .s.OOO  and  less 
anti  on  all  weekly  pajRrs  in  the  state. 
Certificates  and  prizes  will  l)e  given  at 
the  1932  annual  convention. 

nie  executive  committee  instructe;!  the 
manager  to  ask  the  Post  Office  Depart¬ 
ment  for  strict  enforcement  of  the  regu¬ 
lation  requiring  all  matter  appearing  in 
the  news  columns  for  which  anything  of 
value  has  been  or  is  to  l)e  received,  must 
l)e  marked  “adv.”  It  was  the  opinion  of 
the  publishers  present  that  this  law  would 
cut  down  on  free  publicity  more  than  any 
other  one  thing. 

January  2*1  and  ,30  were  set  for  dates 
of  the  1‘>.32  annual  convention  of  the 
P.N.P.A..  which  is  to  l)e  held  at  the  Mal¬ 
low-Sterling  Hotel  in  Wilkes-Rarre. 


NEWSDOM  MAKES  APPEARANCE 

N.  Y.  Weekly  Is  Edited  and  Written 

by  Unemployed  Newspapermen 

Xrn’sdoni,  an  eight -page  weekly  which 
is  e<lite<l  and  published  by  unemployed 
newsjwper  workers  of  New  ^'ork,  made 
its  appearance  this  week  and  is  a  credit 
to  its  prtKiucers.  Its  jMilicy  is  to  carry 
no  advertising,  and  it  sells  for  25  cents 
per  copy,  or  $1  for  four  issues.  The 
general  manager  is  M.  J.  Klein,  a  New 
York  advertising  solicitor  who  for  some 
months  has  found  it  difiicult  to  locate  a 
permanent  connection.  Edward  Roth 
is  managing  editor. 

The  first  issue  carries  a  flood  of  items 
about  New  York  newspaper  folk  an<l 
several  excellent  contributed  cartoons 
and  stories.  Martin  Green,  veteran  A'cic 
y'ork  Evening  World  reporter,  now  of 
Xnv  York  Sun,  contributes  a  thrilling 
feature  on  the  history  of  the  Guldensuppe 
murder  case  mystery  of  34  years  ago, 
stdved  hv  the  .Vcie  York  Journal  with 
stunts  which  made  W.  R.  Hearst  famous 
at  that  time.  Newsdom  has  been  aidcxl 
by  William  Randolph  Hearst.  Jr..  Lester 
Jones,  of  the  Newspaper  Publishers’  .Xs- 
,s<H-iation  of  New  X'ork ;  Joseph  E.  Rid- 
der,  of  the  Journal  of  Connneree :  Era! 

Walker,  of  New  York  Sun;  Louis 
Wiley,  of  Xev  York  Times  and  others. 
.Some  30  unemployed  newspaper  workers 
hone  to  make  a  living  from  the  enter¬ 
prise. 

ABBOTS  TO  TOUR  ORIENT 

Willis  J.  .Abbot,  of  the  Christian 
Scienee  Monitor,  and  Mrs.  .Abbott  will 
tour  the  Orient  leaving  Boston  July  2‘). 
Mr.  Ahlxit  is  a  meml>er  of  the  Council 
on  Pacific  Affairs,  which  meets  at  Hang 
Chow.  China.  Oct.  25.  Reside  touring 
Mr.  .Ablxit  will  write  of  the  social  and 
economic  condition  of  the  countries  he 
visits  in  his  weeklv  column,  “Watching 
the  World  Pass  By.”  They  will  visit 
Japan,  Korea.  Manchuria  and  the  Philip¬ 
pine  Islands. 


COLUMBIA  CHAIN  OPENS 
TELEVISION  STATION 

Image*  Shown  to  Guests  Were  Flick¬ 
ering  and  Frequently  Distorted — 

Director  Sees  Time  When  News 
Events  Will  Be  Broadcast 

.A  hundred  guests,  many  of  them  news- 
I>apernien.  crowded  into  a  studio  in  the 
Columbia  Broadcasting  System’s  building 
in  New  A'ork  at  10  p.  m.  July  21  to  wit- 
m-ss  the  inaugural  of  Columbia’s  televi¬ 
sion  programs  over  its  station  \V2X.AR. 
Mayor  Janies  J.  Walker  and  an  impres¬ 
sive  array  of  ratlio  talent  were  on  hand 
to  launch  the  programs  auspiciously. 

When  the  time  came  for  the  broadcast 
the  lights  in  the  studio  were  extinguished 
and  the  guests  crowded  forward  to  look 
in  the  five  television  receivers  to  see  a 
demonstr.ition  of  radio’s  latest  marvel. 

I'or  ten  minutes  the  guests  jammed  in 
front  of  the  receivers,  politely  crowding 
to  get  a  l<H>k.  What  they  saw  was  a 
flickering  image  of  the  performing  artists 
in  a  small  frame,  one  or  two  at  a  time, 
their  features  and  movements  distinguish¬ 
able,  although  red  waves  seem  to  run 
throinih  them  continually.  Frequently 
they  became  distorted  until  an  operator 
made  some  adjustment  on  the  machines. 

After  ten  minutes  the  guests  were  more 
interested  in  the  buffet  luncheon  being 
<erved  in  the  rear  of  the  studio,  and  the 
halls  outside  liecame  crowded.  Guests 
were  later  shown  the  television  studios 
two  floors  aln  ve  the  room  in  which  the 
im.aees  were  shown. 

The  television  of  today  was  hailed  as 
“perhans  comparable  to  the  phonograph 
of  1910  and  the  motion  picture  of  1905” 
in  a  speech  bv  P'dwin  K.  Cohan,  technical 
director  of  the  -system,  Ix-fore  the  televi¬ 
sion  set. 

“Television  will  advance  from  now  on 
just  as  surely  as  the  broadcasting  has, 
and  I  believe  at  no  less  a  pace.”  Mr. 
Cohan  said.  “It  will  progressively  bring 
to  you  the  individual  and  small  groups, 
the  larger  groups  and  complete  symphonic 
and  stage  prc.sentations,  the  outdoor 
sporting  events  and  the  spot  news.  It 
will  eventually  bring  these  to  you  in  nat¬ 
ural  color.”  • 

Mr.  Cohan  said  that  the  new  station 
was  being  carried  on  purely  as  an  ex¬ 
periment  to  determine  the  scope  and  the 
limitations  of  the  new  medium. 

.Station  W2XAR,  like  other  television 
stations  in  the  East,  sends  picture  on 
sixty  lines,  twentv  frames  a  minute.  The 
freviuency  is  2.7.56  kilocycles  and  power 
is  .500  watts.  There  are  two  other  tele¬ 
vision  stations  in  midtowii  New  York,  all 
within  a  half-mile  area.  Many  of  the 
future  television  broadcasts  will  go  out 
without  sound  synchronization,  although 
some  of  tliem  are  to  include  sound,  going 
out  on  \\’2XAE,  the  chain’s  short  wave 
broadcasting*  station.  Only  occasionally 
wilt  there  be  network  broadcasts. 

Beginning  July  22  Columbia  started  a 
dailv  seven-hour  program  of  television 
broadcasts. 


DUCE  IS  HOST  TO  U.  S. 
CORRESPONDENTS 

First  Group  Interview  With  Mussolini 
Since  1922  —  Grandi  Gives 
Luncheon  for  Bender 
of  U.P. 


Ro.mf,,  July  9. — Benito  Mussolini,  Dic¬ 
tator  of  Italy,  broke  all  precedents  today 
when  he  invited  the  American  newspaper 
correspondents  in  Rome  to  his  office  in 
the  Palazzo  A’enezia  for  the  first  collec-  ' 
tive  interview  he  has  granted  since  1922. 
-Several  American  correspondents  de¬ 
tailed  from  other  European  bureaus  to  ' 
follow  Secretary  of  State  Stimson  on  his  1 
tour  of  Europe  were  also  invited. 

The  American  correspondents  were 
taken  unawares.  Each  of  them  were 
called  on  the  telephone  by  an  official  of  j 
the  press  section  of  the  Italian  foreign 
office  and  informed  that  Mussolini  would  ' 
be  “glad  to  see  the  boys.”  I 

Mussolini’s  talk  with  the  correspond¬ 
ents  followed  an  hour’s  conference  with 
Secretary  of  State  Stimson.  He  greeted 
the  correspondents  in  his  enormous  pri¬ 
vate  room,  which  one  newspaperman 
described  as  being  almost  as  large  as  the 
main  reading  room  of  the  New  York 
Public  Library. 

The  Duce  was  genial  and  warm  and 
he  had  cordial  words  of  greeting  for 
those  correspondents  whom  he  knew  per¬ 
sonally.  He  threw  aside  the  cloak  of 
fifficiaklom  and  revealed  his  human  side 
as  he  talked  first  in  English  and  then  in 
Italian  for  almost  thirty  minutes.  At  the 
conclusion  of  the  interview,  he  smiled  i 
broadly  and  said  in  a  whimsical  tone: 

“I  salute  you  as  an  old  newspaperman 
who,  at  times,  experiences  a  feeling  of 
nostalgia  for  newspaper  work.” 

Flarlier  in  the  day  the  American  corr^ 
spondents  were  guests  at  a  luncheon 
given  for  them  by  Foreign  Minister  Dino 
Grandi.  The  guests  of  honor  were  Am¬ 
bassador  John  Work  Garrett  and  Robert 
Bender,  news  chief  of  the  United  Press.  1 
William  Randolph  Hearst,  another  guest 
f>f  honor,  was  forced  to  send  regrets  be¬ 
cause  of  ill  health. 

Mr.  Hearst  was  confined  to  his  room 
in  the  Grand  Hotel  on  orders  of  his 
doctor. 

Those  invited  to  attend  the  luncheon 
and  interview  with  Mussolini  were  the 
following : 

Martha  Phillips,  Nesv  York  Evening 
Post;  Kenneth  Clark,  Universal  Service; 
Guglielmo  Emanuel,  International  News 
Service ;  Robert  Bender,  general  news 
manager  of  the  United  Press;  William 
P.  Simms,  foreign  editor,  Scripps- 
Howard  Newspapers ;  August  Beaumont, 
Consolidated  Press  As.sociation ;  John 
Evans,  Andrue  Rerding  and  Hamil¬ 
ton  Whitman,  Associated  Press ;  Thomas 
B.  Morgan,  Edward  Storer  and  Stewart 
Brown,  United  Press;  Anthony  Muto, 
King  Features  Syndicate;  Arnaldo  Cor- 
tese,  Xrze  York  Times;  Paul  Cremona 
and  Erwin  Canham,  Christian  Science 
Monitor;  Samuel  Lynch,  New  York 
Evening  Post ;  David  Darrah,  Chicago 
Tribune;  William  Stoneman,  Chicago 
Daily  Xews;  Joseph  Phillips,  Xew  York 
Herald  Tribune;  and  Edward  Struth, 
North  .American  Newspaper  Alliance. 


N.E.A.  HEAD  HONORED 

L.  M.  Nichols,  publisher,  Bristow 
fOkla.)  Record  and  president  of  the 
National  Editorial  .Association,  was  one 
of  the  eight  distinguished  citizens  of  that 
citv  honored  at  a  community  celebratiOT 
July  17.  The  speakers  included  N.  G. 
Hcnthornc.  editorial  director,  and  Otis 
I  orton,  columnist,  Tul.sa  World:  Victor 
Barnett.  Tulsa  Tribune;  Wait  MillSi 
*''*ear  Bell  and  Dick  Miller.  Oklahoma 
City  Dailv  Oklahoman ;  N.  A.  Nichols, 
editor.  El  Reno  American;  Harrv  B. 
Rutlcflge,  field  secretary  of  the  Okla¬ 
homa  Press  .Association,  and  Jim  Big- 
gerstaff.  Wagoner  newspaper  editor. 


YO-YO  HITS  CHICAGO 

Chicago  Herald  and  Examiner  has 
introduced  the  Filipino  Yo-Yo  top  to 
Chicago  and  is  conducting  a  conte.st  to 
determine  the  champion  spinner.  Cash 
prizes,  totaling  $1,000,  will  be  awarded. 
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BLOOMINGTON  DAILY’S  NEW  UBRARY 
EQUIPPED  AFTER  CAREFUL  STUDY 

Highest  Efficiency  Sought  by  Adoption  of  Simple  Methods  and 
Economic  Use  of  Space — Details  of  Operation 
Told  by  Managing  Editor 

By  C.  W.  ORCUTT 

Manafing  Editor,  Bloomington  (Ill.)  Pantagraph 


TO  solve  the  increasingly  vexing  prob¬ 
lems  of  its  library,  the  Bloonmgton 
Daily  Pantograph  has  installed  a  new 
filing  and  reference  library  virtually 
quadrupling  in  size  and  capacity  that  of 
the  old,  and  greatly  superior  in  its  effi¬ 
ciency  of  operation  and  accessibility. 

Questions  of  filing  mats,  pictures,  cuts 
and  clippings  by  proper  titles,  of  proper 
grouping  and  of  cross-indexing  had  be¬ 
come  so  acute,  and  losses  of  material 
through  improper  filing  so  great  as  to 
necessitate  corrective  measures.  Realiz¬ 
ing  a  reference  department  of  high  effi¬ 
ciency  is  necessary,  the  installation  of  a 
new  library,  both  as  to  equipment  and  as 
to  system  seemed  the  only  way  to  main¬ 
tain  and  improve  the  standard  set  by  this 
newspaper. 

Consequently,  a  thorough  survey  was 
made  of  other  newspaper  reference  de¬ 
partments  in  the  middle  west,  the  Edi¬ 
tor  &  Publisher  series  of  articles  on 
this  subject  was  closely  studied  and 
trained  representatives  of  four  news¬ 
paper  library  equipment  and  system  com¬ 
panies  were  sent  to  Bloomington  to  make 
proposals  for  the  new  library.  Supple¬ 
menting  this  material  and  information,  a 
minute  analysis  of  Pantagraph  library 
needs  was  made. 

With  this  information  on  hand,  much 
of  it  conflicting  and  some  of  it  coordinat¬ 
ing,  but  all  of  it  insufficient,  the  task  of 
sifting  and  sorting,  and  of  evolving  a 
suitable  working  plan  as  applied  to 
equipment  and  operating  system  was 
then  undertaken. 

A  survey  of  the  old  “morgue”  showed 
about  15,000  clippings  on  hand,  and  an¬ 
other  15,000  cuts,  mats  and  photographs, 
most  of  which  had  been  accumulated 
during  the  past  six  years.  This  rate  of 
growth  was  found  to  be  too  rapid,  inas¬ 
much  as  considerable  material  was  filed 
which  would  never  be  used  again.  How¬ 
ever,  the  addition  by  the  Pantagraph  of 
its  own  engraving  department  recently, 
producing  86,000  square  inches  a  year 
for  the  news  room,  necessitated  facilities 
for  filing  more  cuts  than  before. 

The  old  files,  some  of  them  steel,  but 
many  of  them  wood,  were  mostly  located 
in  the  general  news  room.  Some  files, 
however,  those  containing  encyclopedias 
and  other  reference  books  and  periodicals, 
were  scattered  in  other  department 
rooms. 

By  rearranging  the  individual  rooms 
of  six  sub-departments,  one  room,  15  by 
21  feet,  directly  across  the  hall  from  the 
general  news  room,  was  made  available 
for  the  new  reference  department. 

In  general,  the  room  was  divided  into 
two  parts,  a  counter  cutting  the  room  in 
two,  the  half  in  front  of  the  counter  be¬ 
ing  devoted  to  library  purposes,  with 
bound  volumes  of  the  Pantagraph  for  the 
last  six  years,  and  all  reference  books 
and  periodicals  being  assembled  in  wall 
shelves  around  a  large  reading  table. 

The  other  half  of  the  room,  that  in¬ 
cluding  the  counter  and  behind  it,  was  de¬ 
voted  to  the  new  steel  files  and  libra¬ 
rian's  desk  and  master  index.  The  coun¬ 
ter,  consisting  of  four  eight-drawer  dou¬ 
ble  compartment  units  of  3-  by  5-inch 
size,  for  half  and  single  column  cuts; 
and  three  five-drawer  double  compart¬ 
ment  units  of  6  by  9  size  for  two,  three 
and  fojir-column  cuts,  was  bound  with  a 
solid  linoleum  top.  Adjoining  the  coun¬ 
ter,  and  on  the  wall  opposite  the  win¬ 
dows,  were  placed  72  single  compartment 
drawers,  the  only  files  salvaged  from  the 
^Id  “morgue,”  these  holding  5^5  by 
o-inch  envelopes  for  clippings,  mats  and 
small  photographs,  properly  divided.  On 
tne  wall  behind  the  counter  was  placed 
six  units,  two  containing  eight  single 
compartment  drawers  of  letter  size,  for 
mats  and  photographs  of  that  size,  two 
units  containing  eight  drawers  of  legal 
size  for  5,  6  arid  7  column  cuts,  one  unit 


containing  24  drawers  for  full-page  cuts 
or  odd  size  layouts,  to  be  filed  flat,  and 
one  unit  being  a  lockable  cupboard  for 
cameras  and  other  valuable  equipment. 

In  the  center  of  this  enclosure  is  lo¬ 


cated  the  librarian’s  desk,  and  to  her 
right,  the  master  index  files.  Entrance 
to  the  librarian’s  enclosure  is  by  a  small 
bar  gate,  placed  as  a  polite  suggestion  to 
“keep  out.”  This  was  placed  inasmuch 
as  the  public’s  use  of  the  Pantagraph 
library  is  extensive  and  it  was  desirable 
to  arrange  equipment  and  room  so  as  to 
interfere  with  the  librarian’s  wolk  as  lit¬ 
tle  as  possible. 

The  various  sizes  of  filing  drawers 
were  so  chosen  to  eliminate  space  wast¬ 
ing,  and  to  facilitate  divisional  filing  and 
finding.  Clipping  envelopes,  for  instance, 
are  all  Syi  by  8  inches;  the  same  size  is 
used  for  photographs  up  to  5  by  7  inches 
and  one-half,  one  and  two  column  mats. 
One-half  and  one  column  cuts  are  all 
filed  in  5  by  3-inch  envelopes;  2,  3  and  4 
column  cuts  are  filed  in  6  by  9-inch  en¬ 
velopes,  5,  6  and  7  column  cuts  are  filed 
in  legal  size  envelopes,  and  8  by  10-inch 
photographs  are  filed  in  letter  size 
envelopes. 

These  various  sizes  hold  their  con¬ 
tents  without  undue  waste  of  space  in¬ 
side  the  envelopes,  permit  more  com¬ 
pact  arrangement  of  filing  cases,  and 
assist  the  librarian  in  going  more  di¬ 
rectly  to  the  proper  unit  when  asked  for 
a  2  column  cut,  clipping,  or  certain  sized 
photographs,  etc. 

All  envelopes,  incidentally,  are  of 
kraft  material,  24-pound  weight  being 
used  for  all  cuts,  and  20-pound  weight 
being  used  for  the  lighter  material.  The 
envelopes  open  on  the  end,  or  side,  and 
are  thumb-notched  and  without  flaps, 
thus  facilitating  the  opening  and  avoid¬ 
ing  mutilation. 

Photographic  negatives  are  filed  in  the 
photographic  department  at  present,  but 
provision  is  made  for  including  these  in 
the  new  library  also. 

The  system  of  filing  in  the  new  refer¬ 
ence  department  was  conceived  to  com¬ 
bine  the  good  points  of  the  many  other 
libraries  visited  and  the  standard  systems 
studied. 

First  of  all,  material  to  be  filed  was 
separated  into  the  definite  divisions  of 
cuts,  clippings,  pictures  and  mats,  and  the 
half  and  one  column  cut  files,  and  the 
clipping  files,  which  are  used  most  fre¬ 
quently,  were  placed  closest  to  the 
librarian’s  desk  and  the  entrance  from  the 
news  room,  to  avoid  unnecessary  steps  by 


librarian  or  reporters.  Other  material 
was  placed  for  convenience  in  proportion 
to  its  frequency  of  use. 

The  alphabetical  system  of  filing  was 
used  throughout.  While  many  news¬ 
paper  libraries  use  the  numerical  system, 
or  combinations  of  it  with  the  alphabeti¬ 
cal  system,  it  was  decided  the  numerical 
system  required  extra  steps  for  index 
reference  and  required  unnecessary  and 
hazardous  dependence  upon  such  an  index 
wherein  material  might  be  lost,  tempor¬ 
arily  at  least,  should  the  numerical  index 
card  be  lost  or  improperly  filled  out  or 
filed. 

Letter  and  letter  combination  guides, 
complete  for  each  class  of  material,  are 


used  throughout.  A  720  division  of  the 
alphabet  is  used  in  the  clipping  file ;  320 
in  the  small  picture  and  mat  file;  480  in 
the  half  and  one  column  cut  file;  224  in 
the  two  to  four  column  cut  file;  160  in 
the  letter  size  picture  and  mat  file,  and 
160  in  the  legal  size  cut  file. 

These  alphabetical  guides  divide  the 
material  into  even  parts  to  the  number 
of  the  divisions.  Then  interspersed 
throughout  these  divisions,  are  primary 
and  secondary  name  and  subject  guides 
for  principal  subjects.  For  instance:  Ma¬ 
terial  on  John  Brown  would  be  found 
under  the  alphabetical  division  BROW, 
under  which  would  be  filed  a  primary 
guide  BROWN,  which  in  turn  would  be 
broken  into  five  alphabetical  divisions, 
ABC,  DG,  HL,  MR,  and  SZ.  John 
Brown  would  be  found  in  the  third  of 
the  secondary  divisions,  these  being  .set 
up  to  distinguish  by  first  names  or  init¬ 
ials  between  the  many  Browns. 

Thus  a  complete  breakdown  is  used  for 
each  class  of  material  filed. 

The  master  index  was  installed  con¬ 
trary  to  the  advice  of  most  librarians  and 
company  experts  consulted.  Opposition 
to  such  an  index  includeil  statements  that 
its  care  would  require  too  much  work, 
or  that  dependence  upon  it  was  dangerous 
should  some  of  the  cards  be  lost  or  im¬ 
properly  filled  out  or  filed.  The  latter 
objection  was  overcome  by  the  adoption 
of  the  straight  alphabetical  system  of 
filing  throughout,  thus  making  the  ma¬ 
terial  files  and  the  master  index  wholly 
independent  of  each  other.  On  the  other 
hand,  if  the  librarian  is  asked :  “What 
do  we  have  on  John  Smith?”  her  master 
index  informs  her  at  once,  without  hav¬ 
ing  to  refer  directly  to  each  of  the  divi¬ 
sional  files. 

To  minimize  the  work  required  in  fill¬ 
ing  out  the  master  cards,  an  all  inclu¬ 
sive  form  was  compiled  and  printed  on 
the  cards,  the  librarian  having  to  fill  in 
by  typewriter,  only  the  information  called 
for  under  the  divisions  “Subject,”  “Loca¬ 
tion”  and  “Identification.”  Part  of  the 
master  card  is  ruled  into  a  series  of  col¬ 
umns  headed  as  follows:  Clippings,  Cuts, 
Mats,  Photographs,  Negatives.  These 
headings  are  in  turn  divided  to  designate 
the  size  file  in  which  material  is  placed, 
as,  for  instance,  the  column  under  the 
heading  “Cuts”  is  divided  into  smaller 


columns  each  of  which  is  headed  by  the 
size  of  the  cut  filed,  }4-l,  2-4,  5-7  and 
over.  A  simple  check  marked  under  the 
proper  column  shows  immediately  the  ex¬ 
act  nature  and  size  of  the  material  filed, 
and  its  location  as  well. 

The  lower  part  of  the  master  card  is 
divided  vertically  into  two  parts,  each 
horizontally  ruled,  the  first  under  the 
heading  "See  Also”  for  cross  reference, 
and  the  second  for  “Remarks.”  Thus  the 
master  card  serves  many  purposes,  being 
a  compact  and  complete  index  to  all  ma¬ 
terial  in  the  files,  serves  as  a  fully  com¬ 
piled  cross  reference  to  all  subjects  re¬ 
lated,  and  by  its  simplicity  and  thorough¬ 
ness  materially  aids  the  librarian. 

The  printed  form  on  all  envelopes  is 
the  same,  regardless  of  size  or  content, 
the  upper  part  being  devoted  to  subject, 
location  and  identification  of  contents  and 
the  rest  of  the  envelope  being  ruled  into 
two  columns  under  the  heading  “Date  last 
Used.” 

A  proof  of  each  cut  is  pasted  on  the 
hack  of  the  envelope  containing  it.  Filed 
pictures  are  stamped  on  the  back  with  a 
form  showing  identification,  address,  date 
picture  was  made,  date  used,  and  photo 
credit. 

One  subject  only  is  contained  in  any 
one  envelope. 

A  reporter  asking  for  a  clipping  on 
some  subject  takes  the  envelope  and  en¬ 
tire  contents  with  him,  and  is  responsible 
for  it.  Cuts,  mats  and  pictures  for  which 
he  calls,  but  which  leave  his  hands  are 
individually  given  to  him  and  are  to  be 
returned  from  the  composing  room, 
stereotyping  or  engraving  department  by 
the  office  boy.  A  person  taking  material 
from  the  reference  department  signs  a  re¬ 
ceipt,  and  must  return  the  material  not 
later  than  the  following  Monday,  at 
which  time  the  librarian  clears  all  ac¬ 
cumulated  receipts.  This  rule  was  put 
into  effect  to  lessen  losses,  which  under 
the  previous  system  occurred  so  fre¬ 
quently  due  to  lapse  of  time,  memory  and 
responsibility. 

A  further  precaution  against  loss  of 
material  by  various  means  was  taken  in 
the  establishment  of  a  full-time  librarian’s 
job.  The  librarian  finds  time  to  do  some 
stenographic  and  clerical  work,  but  her 
first  responsibility  is  the  operation  of  the 
library.  When  the  new  system  was  in¬ 
stalled,  only  the  librarian  was  permitted 
to  remove  anything  from  the  files,  or  to 
replace  anything.  Later,  the  news  staff 
members  were  permitted  to  obtain  ma¬ 
terial  from  the  files  themselves,  but  re¬ 
filing  is  exclusively  the  duty  of  the  li¬ 
brarian. 

The  Pantagraph  has  conducted  a  Per¬ 
sonal  Service  Department  during  the  last 
year  and  a  half  and  the  work  of  this 
department  often  verges  closely  on  that 
of  the  library.  While  the  Personal  Serv¬ 
ice  department’s  tasks  include  those  of 
supplying  the  public  with  material  mat¬ 
ter,  the  giving  of  information  is  the  most 
important  work  of  this  department.  Con¬ 
sequently,  it  was  necessary  to  operate  the 
two  departments  in  harmony,  yet  keep 
them  clearly  separated.  Therefore  the 
files  of  the  Personal  Service  department 
are  filled  principally  with  informative 
leaflets  and  supplies  which  are  passed  on 
to  enquirers  and  supplemented  by  encyclo¬ 
pedias,  while  all  other  reference  files  are 
kept  in  the  library,  available  to  both  de¬ 
partments.  Too,  while  the  public’s  use 
of  the  library  is  extensive,  visitors  are 
encouraged  to  use  the  library  only  when 
they  can  find  their  own  information  and 
need  not  be  supplied  with  material  to  be 
taken  away.  (Otherwise,  they  are  sent  to 
the  Personal  Service  department. 

The  work  of  transferring  to  it  material 
from  the  old.  took  more  than  four  months. 
As  much  old  and  useless  material  as  pos¬ 
sible  was  discarded,  and  currently,  care¬ 
ful  attention  is  paid  to  the  material  saved. 
Everything  that  in  all  probability  will  not 
be  used  again,  is  thrown  away,  so  as  not 
to  cause  undue  over-expansion  and  con¬ 
gestion. 

One  more  job  of  improvement  is  to  be 
done  in  the  Pantagraph’s  new  library. 
That  is  the  complete  indexing,  in  the 
master  files,  of  all  important  material 
found  in  bound  volumes  of  the  Panta¬ 
graph  since  its  beginning  in  1846  to  the 
time  six  years  ago  when  a  library  more 
worthy  of  the  name  was  started. 


Scene  in  Bloomington  (Ill.)  Pantagraph  Library 


GOVERNOR  C.  W.  BRYAN  IS  SOLE  SOURCE 
FOR  STATE  NEWS  IN  NEBRASKA 


short  time  that  he  has  been  in  office  has 
proved  him  capable  of  assuming  re¬ 
sponsibility  for  all. 

Not  only  is  the  governor  adept  at 
selecting  men  and  women  who  are  quali¬ 
fied  but  he  is  careful  enough  to  pick  those 
who  are  sympathetic  to  his  ideals  and 
policies,  who  will  serve  their  master  as 
he  wants  them  to,  and  who  will  put 
forth  every  effort  to  keep  the  machinery 
of  government  operating  at  minimum  ex- 
O  BE  sole  news  disseminating  agency  Chances  of  errors  creeping  in  are  too  pense.  Having  accomplished  this,  he  can 
for  all  administrative  departments  of  great  to  permit  anyone  else  but  the  do  exactly  as  he  pleases  with  his  depart- 
state  government,  besides  being  the  chief  governor  to  supervise  distribution  of  ments  as  well  as  their  representatives. 

executive,  is  an  _  news,  according  to  “Brother  Charley’s”  It  is  true,  as  he  says,  that  there  are 

accomplishment  d(x:trine.  Serious  complications  can  easily  some  assistants  held  over  from  the  past 

which  Charles  W.  result  to  the  state  with  possible  ex-  administration,  who  are  of  another 

Bryan,  Demo-  iK-nsive  law  suits  unless  proper  precaution  party.  But  immediately  after  taking  of- 

cratic  governor  of  ■  is  taken  in  this  regard.  fice,  he  warned  them  that  they  were  to 

Nebraska  and  ■  “Especially  is  this  true  in  my  par-  have  no  authority  in  giving  out  news, 

brother  of  the  ticular  case,  coming  in  as  1  did  after  a  that  it  should  come  either  through  him- 

Great  Commoner,  Republican  administration  with  most  of  self  or  his  deputy  appointed  as  titular 

can  claim.  the  employes  affiliated  with  that  party,”  head  of  the  department. 

Departing  from  the  governor  stated.  “Although  a  Demu-  .\nother  innovation,  virtually  the  re- 

the  practices  and  crat,  1  have  letained  many  of  the  de-  suit  of  the  governor's  one-man  news 

customs  of  his  partmental  assistants  who  were  here  .system,  is  the  occasional  supplying  of 

predecessors,  the  under  the  preceding  administration,  and  typewritten  material  ready  for  publica- 

present  Nebraska  would  certainly  mean  destruction  to  tion  “as  is.”  This  he  does  as  a  means  of 

governor  has  as-  'v  my  policies  were  I  to  allow  them,  as  supplanting  the  oral  dictation  procedure 

sumed  complete  (;„v.  c:has.  W.  Bhvan  members  of  an  opposing  party,  to  give  used  entirely  by  his  predecessors.  And 

responsibility  for  out  the  news  of  their  respective  on  some  days,  a  press  representative  can 

all  news  items  that  otherwise  ordinarily  branches.”  receive  as  much  as  seven  or  eight  pages 

come  from  sulxjrdinate  code  officials.  In  Thus  when  a  reporter  attends  Gov-  of  legal-sized  paper  just  for  one  story, 
taking  over  this  responsibility,  he  has  emor  Bryan’s  daily  press  conferences  he  It  is  obvious  that  Governor  Bryan 
decreed  that  no  one  but  himself  can  give  is  likely  to  get  information — and  very  would  almost  have  to  get  information 
out  information  to  the  press.  complete  and  authentic  information,  too  from  his  subordinates  in  written  form, 

“I  feel  as  long  as  1  am  governor  of  — al^ut  any  or  all  of  at  least  a  dozen  rather  than  by  word  of  mouth,  in  order 
Nebraska,  duly  elected  by  the  people,  major  topics,  including  labor  problems,  to  assure  the  public  of  the  accuracy 
that  I  should  see  that  everything  is  public  and  child  welfare  matters,  bank-  which  it  demands.  For  that  reason,  he 
operating  efficiently  and  economically,”  ing,  trade  and  commerce,  taxation,  roads  usually  obtains  signed  statements  from 
Mr.  Bryan  explained.  “If  there  are  a  and  bridges,  agriculture,  fish  and  game,  the  minor  state  officers  and  if  he  has  no 
number  of  news  sources,  scattered  here  law  enforcement,  state  institutions,  edu-  further  comment  to  make  he  merely  tears 
and  there  in  the  building  without  any  cation,  and  many  other  similar  subjects  off  the  signature  and  submits  the  item 
one  person  in  direct  charge,  it  is  hard  of  state.  to  the  press  as  coming  from  himself, 

telling  what  loss,  financially  or  other-  But  how  is  it  possible  for  one  man  to  The  Nebraska  governor’s  plans  thus 
wise,  might  result.”  know  how  things  are  being  conducted  far  have  proved  satisfactory  all  around. 

Careful  scrutiny  of  all  departments  in  all  the  administrative  offices?  This  Newspapermen  like  the  idea,  since  it 
of  state  government  is  Governor  Bryan’s  is  a  question  that  was  raised  by  the  saves  them  "a  lot  of  chasing  about  the 
policy.  This  is  what  he  practiced  when  senate  in  its  demand  to  the  governor  for  statehouse" ;  the  newspapers  like  it,  since 
he  was  in  the  governor's  chair  eight  confirmation  of  secretaries  whom  he  was  it  assures  them  that  the  “dope”  is  ac- 
years  ago  and  this  is  what  he  is  attempt-  believed  to  have  been  required  to  ap-  curate ;  the  state  officers  like  it,  since  it 
ing  now.  With  the  background  acquired  pr>int.  takes  a  burden  off  of  their  shoulders, 

during  his  former  term  (and,  incidentally.  Immediately  the  cry  went  up  that  it  and,  above  all,  the  “dear  people”  like  it, 
Mr.  Bryan  is  the  first  Nebraska  governor  would  be  a  physical  impossibility  for  since  it  is  an  economical  stroke  as  well 
to  return  to  office  after  having  been  de-  Governor  Bryan  to  take  over  the  various  as  a  security  to  the  public  that  the  gov- 
feated  in  intervening  elections)  he  be-  departments  himself.  But  the  governor  ernor  is  cognizant  of  what  is  actually 
lieves  that  he  is  better  situated  than  ever  was  determined  to  have  his  way  and  the  taking  place  in  state  government. 


NEWS  LEAK  QUIZ  FUTILE 


White  House  Conference*  Are  Growing 
Fewer  and  Fewer 

Washington,  D.  C.,  July  23.— The 
White  House  news  leak  investigation  has 
been  closed  with  nothing  accomplished. 
This  frank  admission  was  made  last  week 
to  the  corresixmdents  by  Theodore  G. 
Joslin,  secretary  to  President  Hoover. 

-Mthough  Joslin  has  announced  that  in 
the  future  all  stories  involving  the  White 
House  of  members  of  its  household  shall 
come  from  “stated  official  sources,”  there 
has  been  no  change  in  the  news  gathering 
methods  of  the  corresjKjndents,  who  are 
finding  the  stated  sources  anything  but 
prolific. 

The  regular  semi-weekly  White  House 
press  conferences  have  been  postponed 
with  such  regularity  in  the  past  two 
months  that  no  more  than  a  few  have 
actually  materializeel. 


Great  “Commoner’s”  Brother  Insists  That  All  Stories  from 
State  Departments  Originate  With  Him — Newspaper 
Reporters  Aided  by  Plan 


‘Honest  Errors”  Followed  by  Correc¬ 
tion  Not  Actionable  in  Bill  Passed 
by  Both  Houses — Burden  of  Proof 
of  Malice  Placed  on  Plaintiff 


(fly  telegraph  to  Editor  &  Publisher) 
Montgomery,  Ala.,  July  22.— The 
•McDowell  bill,  liberalizing  the  state  libel 
laws  and  increasing  the  latitude  of  privi¬ 
leged  matter  in  Alabama,  was  pass^  by 
Ixith  houses  of  the  .Alabama  legislature, 
without  change,  Tuesday.  The  bill  now 
goes  to  Governor  B.  M.  Miller  for  his 
signature.  Executive  approval  of  the 
bill  is  forecast,  and  it  is  expected  to  be 
enacted  into  law  before  sine  die  adjourn¬ 
ment  of  the  legislature  Saturday  night. 

The  bill  was  introduced  in  the  Senate 
-April  7  by  Senator  Charles  S.  McDowell, 
of  Barbour  county.  It  provides  that  a 
newspaper  making  an  “honest  error,”  if 
it  corrects  the  error  in  a  subsequent  edi¬ 
tion,  shall  not  be  subject  to  libel,  and 
provides  wider  latitude  in  court  actions 
that  may  be  privileged. 

Besides  removing  the  cause  of  libel  in 
“honest  errors,”  the  McDowell  bill  espe- 

-  - 1  dally  provides  for 

the  publication  of 
,  the  report  of  any 
public  inquisitor- 
ial  body,  the  issu- 
1  ance  of  warrants, 

indictments,  and 
other  proceedings 
Apr  which  occur  be- 

I  fore  the  final  ad- 
juilication  of  a 
criminal  charge. 
Srf/fl-  It  also  places 

burden  of 

ijljt  .  .  IN-  i  proof  of  malice 

upon  the  plaintiff. 
[t  ^  This  is  a  drastic 

*  forward  in 

.Alabama  joiirnal- 
ism,  because  the 
'  libel  laws 

the  do 

!  not  accept  the 
truth  of  a  pub- 
lished  fact  as  ade- 

isting 

g  mitigation  of  an 
alleged  offense, 
but  not  as  com¬ 
plete  defense.  A 
verdict  in  favor 
I  of  the  plaintiff  in 
'  a  libel  case  here- 
i  tofore  could  be 
‘  returned  in  cases 
where  a  news¬ 
paper  printed  an 
accurate  account 

_ of  a  grand  juty 

M  jor  Editor  &  Publisher  investigation,  for 
by  Jerry  Costello  example. 


at  tl  d  time  to 
carry  out  his 
p  u  b  1  i  c  i  ty  pro¬ 
gram. 

.An  attempt  was 
made  by  the 
slate  seftate.  com- 
jKised  in  the  main 
of  Republicans, 
early  in  the  ses¬ 
sion  this  year  to 
force  the  gover¬ 
nor  to  appoint 
full-time  secreta¬ 
ries  who  should 
take  over  com¬ 
plete  control  of 
the  various  de¬ 
partments.  The 
matter  finally 
reached  the 
courts,  where  the 
decision  was  in 
favor  of  the  gov¬ 
ernor. 

“The  law  spe¬ 
cifically  states 
that  the  governor 
himself  is  each 
department  and 
therefore  is  re¬ 
sponsible  to  the 
public  for  what¬ 
ever  happens,” 
he  continued. 
“Of  course,  he 
has  the  right  to 
appoint  as  many 
deputies  and  as¬ 
sistants  as  he 
wants  to  in  order 
to  handle  the  de¬ 
tails  but  it  is  up 
to  the  executive 
head,  who  is  the 
governor,  to  see 
that  proper  in- 
formation  is 
given  out.” 
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majority  of  chain  grocers  spend 

0.5%  TO  1%  FOR  ADVERTISING 

Typical  Appropriation  Is  75  Cents  on  Each  $100  of  Net  Sales 
Volume,  Says  Harvard  Report — Payroll  and  Rent  the 
Only  Larger  Items  of  Expense 


By  ROBERT  S.  MANN 


Typical  chain  grocery  stores  spend 
75  cents  on  advertising  out  of  each 
$100  of  sales  volume,  it  is  reported  in  a 
study  of  "Expenses  and  Profits  in  the 
Chain  Grocery  Business  in  1929,”  by 
Prof.  Malcolm  P.  McNair,  recently  pub¬ 
lished  by  the  Harvard  Graduate  Schoolof 
Business  Administration.  The  bulletin  is 
tased  on  a  study  of  figures  supplied  by 
82  chains  operating  33,(KX)  grocery  stores. 

The  typical  chain,  it  is  shown,  con¬ 
sisted  in  1929  of  30  stores,  with  average 
sales  of  $48,500  a  year  in  each  store.  C)f 
each  $100  taken  in  by  a  typical  store, 
$80.60  went  to  pay  for  the  merchandise 
sold;  $17.45  went  to  pay  the  chain’s  ex¬ 
penses;  75  cents  paid  interest  on  invested 
capital;  leaving  net  profit  of  $1.20.  If 
one  includes  both  net  profit  and  interest 
on  investment,  the  typical  “net  gain” 
amounted  to  1.9  per  cent  of  net  sales 
volume,  or  19.5  per  cent  of  the  chain’s 
net  worth.  Stock  turnover  was  ten 
times  a  year,  based  on  an  average  of 
combined  store  and  warehouse  inven¬ 
tories. 

Payroll  and  rent  were  the  only  ex¬ 
penses  amounting  to  more  than  advertis¬ 
ing.  Payroll  amounted  to  $10.30  for 
each  $100  of  net  sales,  and  rent  to  $2.30. 
.\dvertising,  as  told  above,  cost  75  cents, 
and  supplies  (including  coats,  aprons, 
towels,  and  wrapping  materials)  also  75 
cents.  Depreciation  was  reported  at  60 
cents,  light,  heat,  water  and  power  at  45 
cents,  trucking  at  40  cents,  ice  and  refrig¬ 
eration  at  30  cents.  Smaller  items  made 
up  the  rest  of  the  $17.45  total  expense. 

These  figures,  it  is  emphasized,  are  not 
averages,  but  were  chosen  as  typical  of 
the  middle  half  of  the  stores  after  the 
highest  quarter  and  the  lowest  quarter 
had  been  eliminated  to  avoid  undue  in¬ 
fluence  by  exceptional  cases. 

While  the  typical  advertising  figure 
was  given  as  0.75  per  cent  of  net  sales, 
a  fourth  of  the  reporting  stores  spent 

Iless  than  0.53  per  cent,  and  another 
fourth  spent  more  than  0.91  per  cent. 
Thus,  to  put  it  roughly,  a  majority  of 
the  stores  studied  spent  between  one- 
half  of  one  per  cent  and  a  full  one  per 
cent  of  their  net  sales  volume  on  adver¬ 
tising. 

“.Advertising,”  as  used  in  the  bulletin, 
does  not  include  salaries  of  the  chain’s 
advertising  department,  but  merely  “the 
cost  of  newspaper  space,  posters,  circu¬ 
lars,  radio  broadcasting  and  other  direct 
advertising  outlays.” 

The  actual  amount  of  advertising  used 
is  larger  than  indicated  by  the  per  cent- 
ages  given,  since  the  latter  exclude 
“advertising  allowances  paid  by  manu¬ 
facturers  for  actual  advertising  service 
regularly  rendered.” 

“Distinctly  fewer  than  one-third  of  the 
82  firms  reported  advertising  allowances 
of  this  type,”  the  bulletin  states,  “and 
even  with  the  inclusion  of  these  allow¬ 
ances  a  common  figure  for  total  adver¬ 
tising  outlay  for  these  firms  would  not 
have  exceeded  1  per  cent  of  net  sales.” 

f)n  the  other  hand,  “so-called  ‘adver¬ 
tising  allowances’  of  an  indefinite  char¬ 
acter,  really  representing  price  conces¬ 
sions,”  were  not  considered  as  advertis- 
tng  at  all,  but  were  deducted  from  the 
oost  of  merchandise  purcha.sed. 

The  group  of  stores  showing  widest 
'ariation  from  the  typical  figures  con¬ 
sisted  of  self-service  stores.  Although 
this  group  was  a  comparatively  small 
tne.  consisting  of  only  384  stores  in  17 
chains,  its  common  figures  showed  plainly 
thf  part  advertising  was  being  made  to 
pby  in  taking  the  place  of  per.sonal  sell- 
ttlt  Out  of  each  $100  received  from 
^stomers,  the  self-service  stores  spent 
‘1  on  advertising,  instead  of  the  75  cents 
I  timtionecl  above.  On  the  other  hand,  the 
self-service  stores  spent  only  $8.30  on 
Wyroll  instead  of  the  $10.30  reported 
jOf  all  stores  studied,  and  only  60  cents 
o^upplies  instead  of  75  cents. 

^er  items  varied  only  slightly,  so 


that  the  self-service  stores’  total  expen.se 
in  moving  $100  worth  of  goods  to  their 
customers  was  only  $16,  against  the 
$18.20  reported  as  typical  for  all  stores. 
However,  the  self-service  stores  paid 
?83.70  for  the  goods  sold,  while  tlw  typi¬ 
cal  figure  for  all  stores  was  $80.60 ;  so 
the  self-service  net  profit  was  only  .30 
cents  instead  of  the  $1.20  rejnirted  for 
all  stores.  Including  interest  on  in¬ 
vestment,  the  self-service  stores  made  a 
net  gain  of  0.9  jkt  cent  on  net  sales  vol¬ 
ume,  or  8.5  per  cent  of  the  firms’  net 
worth.  Stock  was  turned  over  12  times 
instead  of  10. 

Chains  with  sales  volume  of  less  than 
$750,000  had  the  tvpical  advertising  figure 
of  0.75  per  cent.  Those  with  total  sales 
of  $750,000  to  $5,000,000  cut  this  figure 
to  0.65  per  cent,  but  lieyond  $5,000,(K)0 
the  advertising  expenditure  rose  to  0.8 
per  cent.  Number  of  stores  in  a  chain 
apparently  made  little  difference  if  any 
in  the  advertising  percentage,  but  where 
the  sales  per  store  were  $50,000  to  $100,- 
000,  the  advertising  figure  was  only  0.65 
per  cent,  against  0.75  for  smaller  stores. 

Stores  carrying  meats  in  addition  to 
dry  groceries  and  produce  likewise  were 
able  to  hold  the  advertising  jKircentage 
down  to  0.65. 

In  order  to  present  an  "attainable 
standard  of  performance  better  than  av¬ 
erage,”  the  bulletin  gives  composite  fig- 


INCUK.XSED  efficiency  has  been 
achieved  by  tbe  (  /iiVni/o  /  rihniic  in 
warehousing  its  boat-delivered  news¬ 
print  through  the  recent  installation  of 
an  intra-warehouse  "gravity"  railroad 
system. 

The  warehouse  has  a  capacity  of 
approximately  24,(KK)  tons  of  newsprint, 
and  fronts  1,0.34  feet  along  the  Chicago 
river. 

Big  boats  from  the  Tribune’s  paper 
mills  at  Thorold,  Ont.,  pull  up  alongside 
the  warehouse  and  are  unloaded  with 
specially-designed  cranes.  Formerly  the 
rolls  were  transferred  to  their  various 
storage  places  by  a  large  crew  of  men 
using  hand  trucks. 

A  narrow-gauge  track  running  the 
length  of  the  warehouse  was  recently 
completed.  Small  four-wheeled  trucks 
built  to  accommodate  a  single  roll  now 
receive  the  paper  and  convey  it  speedily 
by  gravity  to  the  most  distant  points  in 
the  warehouse.  Wooden  platforms  which 
meet  the  track  at  right  angles  permit  the 


ures  for  seven  selected  chains,  varied  in 
size  and  location,  which  achieved  per¬ 
centages  of  net  profit  and  net  gain  about 
twice  those  reported  for  all  the  stores 
studied.  No  self-service  stores  were  in- 
viu  led  in  this  “quality  group.” 

These  selected  chains  sold  $57,500  of 
goexis  per  store,  against  the  general  fig¬ 
ure  of  $48,500.  They  paid  81.5  per  cent 
of  the  consumer's  dollar  for  merchandise, 
leaving  a  gross  margin  of  18.5  per  cent, 
nearly  one  per  cent  smaller  than  the 
general  ligure.  1  lowevcr,  they  saved 
slightly  on  many  items  of  expense,  so 
that  their  total  expense,  including  inter¬ 
est,  was  only  16.0  per  cent  of  net  sales, 
against  18.2  per  cent,  the  typical  figure 
for  all  stores.  The  selected  stores’  net 
profit  was  2.5  per  cent  of  net  sales,  and 
the  net  gain,  including  interest,  was  .3.4 
per  cent  of  net  sales,  or  37.7  per  cent 
of  net  worth. 

Advertising  was  one  of  the  expenses 
on  which  a  saving  was  made,  the  most 
profitable  stores  reporting  expenditures 
of  0.65  per  cent,  against  the  typical  0.75. 
This  statement  might  be  turned  around, 
to  say  that  gtxid  management,  and  pre¬ 
sumably  g<M)d  advertising,  resulted  in 
sales  volume  large  enougli  to  lower  the 
percentage  of  expenditures  for  advertis¬ 
ing,  rent,  depreciation,  ice  and  refrigera¬ 
tion,  repairs,  etc. 

Prof.  McNair  concludes,  among  other 
things,  that  "chain  groceries  in  1929,  to 
cover  their  costs  of  doing  business  and 
their  profits,  tixik  out  of  the  consumer’s 
dollar  approximately  8.8  cents  less  than 
(lid  independent  wholesale  and  retail  gro¬ 
cers  together.”  In  the  case  of  the  larger 
chains,  which  are  “more  likely  to  repre¬ 
sent  a  complete  combination  of  wholesale 
and  retail  functions,"  he  sets  the  differ¬ 
ence  in  favor  of  the  chains  at  7.7  cents. 


paper  to  lie  finally  rolled  into  place.  A 
jxirtable  tiering  machine  assists  in 
stacking. 

Empty  trucks  return  on  a  second  track 
which  is  entered  through  an  automatic 
switch. 

T  hen  a  spring  bumper  provides  the 
initial  impulse  for  the  return  trip,  at  the 
end  of  which  the  returning  trucks  are 
elevated  into  receiving  position  by  a 
chain  conveyor  working  on  an  incline. 

The  new  system  was  designed  and  in¬ 
stalled  under  the  direction  of  Fred  von 
der  Horst,  superintendent  of  the  Tribune 
receiving  department. 

“We  unloaded  and  stored  our  last  boat¬ 
load,  consisting  of  3,031  tons  of  news¬ 
print.  in  15  hours  and  15  minutes,”  Mr. 
von  der  Horst  said. 

The  first  track  to  be  installed  has  a 
length  of  480  feet.  A  second  system, 
soon  to  be  completed,  will  run  the 
opposite  length  of  the  warehouse  and 
will  be  554  feet  long. 


GRAVITY  SYSTEM  TRANSPORTS  ROLLS 


Narrow-gauge  railroad  which  eliminates  hand  trucking  of  newsprint  rolls  in 
Chicago  Tribune  warehouse.  The  newsprint  rolls  down  a  platform  to  waiting 
trucks  shown  in  the  picture  and  then  down  the  track  by  gravity  the  full 
length  of  the  warehouse. 


Twenty-one  chains  which  sold  $5,000,000 
or  more  of  goods  in  1929,  he  says,  had 
a  common  gross  margin  of  30.5  per  cent 
of  net  sales.  In  other  words  these  stores 
took  20.5  cents  of  the  consumer’s  dollar 
to  cover  their  expenses  and  profits.  On 
the  other  hand,  independent  grocers,  ac¬ 
cording  to  Prof.  McNair,  took  18.5  cents 
out  of  the  consumer’s  dollar,  while 
wholesalers  took  9.7  cents  more,  a  total 
of  28.2  cents. 

These  figures  for  independents,  the 
writer  iH)ints  out,  are  not  based  on  any 
recent  nation-wide  study,  but  are  sec¬ 
tional  figures  gathered  by  the  University 
of  Nebraska  and  by  Ohio  State  Univer¬ 
sity.  They  check  fairly  well  with  nation¬ 
wide  figures  gathered  by  the  Harvard 
Bureau  in  1923  and  1924.  The  compari¬ 
sons,  he  says,  are  not  offered  as  being 
in  any  sense  final  or  conclusive. 

SEEKS  MORE  INSURANCE 


Roy  Howard  Would  Double  $2,000,000 
Policy  Recently  Issued 

Roy  W.  Howard,  chairman  of  the 
Ixiard  of  directors  of  the  Scripps- 
Howard  Newspapers,  is  seeking  to  in¬ 
crease  the  insurance  policy  of  more  than 
$2,()00,fXX)  written  on  his  life  recently  to 
approximately  $4,0(X),(XXJ,  it  was  re- 
jKirted  in  underwriting  circles  last  week. 

Mr.  Howard’s  difficulty  in  obtaining 
additional  insurance  beyond  the  $2,000,- 
(KX),  it  is  .said,  is  largely  in  the  problem 
of  placing  the  insurance  with  the  untler- 
writers.  The  law  limits  the  amount 
which  may  be  written  on  a  single  poliev, 
the  maximum  of  $300,(XX)  having  been 
written  by  the  Connecticut  Mutual.  The 
balance  must  be  "farmed  out”  to  other 
companies. 

How  many  companies  participated  in 
underwriting  the  original  policy  was  not 
revealed,  but  the  minimum  would  be 
seven,  and  similarly  the  minimum  on 
$4,000,000  would  be  14  companies. 
\yhether  the  agents  can  find  that  number 
of  companies  to  participate  is  considered 
a  matter  of  doubt. 

Mr.  Howard  is  48  years  old  and  is 
rejMirted  to  be  in  excellent  health. 


START  NEWS  SERVICE 

Group  of  Former  World  Men  Organize 
Intercity  Service 

A  half-dozen  or  more  former  mem¬ 
bers  of  the  old  New  York  World  editor¬ 
ial  staff  announce  the  organization  of 
Intercity  News  Service,  described  as  a 
local-angle  spot  news  and  feature  service, 
operating  in  temporary  headquarters  at 
114  E.  32nd  street.  New  York. 

According  to  Prescott  Dennett,  the 
service  is  entirely  independent  and  the 
full  time  of  the  staff  is  devoted  to  the 
gathering  of  hometown  interest  news 
breaking  in  New  York.  Associated  with 
Mr.  Dennett  is  Edgar  W.  Nassauer, 
manager  of  the  service.  The  staff  in¬ 
cludes  David  David.son,  .Samson  Dasher, 
Frank  J.  Hanasek.  Ben  Ross,  Stanley 
Riel,  Sberman  H.  Raveson,  Julian  Sea¬ 
man,  Gladys  Berger  and  Hector  U. 
Trancoso. 


F.  J.  BURD  HONORED 

A  presentation  was  recently  made  to 
F.  J.  Btird,  managing  director  of  tbe 
Vancom'er  (B.C.)  Province,  of  an  oil 
painting  of  himself,  by  executives  of  the 
newspaper  who  had  been  associated  with 
the  Province  20  years  or  longer.  Pre¬ 
sentation  was  made  by  Roy  W.  Brown, 
editor.  Others  present  were  Ronakl 
Kenvyn,  managing  editor;  W.  C.  Rus¬ 
sell,  advertising  manager ;  F.  E.  Hender¬ 
son,  circulation  manager;  D.  A.  McGre¬ 
gor.  editorial  writer,  and  John  W. 
Wright,  production  manager. 


TO  ERECT  NEW  BUILDING 

The  general  contract  for  the  Rockford 
(Ill.)  S'far  and  Register-Republic  quar¬ 
ter-million  dollar  publishing  plant  has 
been  awarded.  Operations  will  start  be¬ 
fore  Sept.  1.  Foundation  work  is  al¬ 
ready  well  under  way  and  will  be  com¬ 
pleted  within  three  weeks.  The  build- 
ing_  will  be  ready  for  occupancy  next 
spring.  Until  then  the  two  newspapers 
will  continue  in  their  present  location  on 
North  Wyman  street 
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NEW  SOURCE  OF  REVENUE  FOR  DAILIES  I - 1 

IN  U.S.  PARCEL  POST  CAMPAIGN  ™“VoR‘’suB““moNs““’' 

Drive  to  Teach  Fanners  and  Produce  Men  to  Sell  Their  Products  cLh**by  *the 

hy  Mail  Boosts  System  Which  Has  Newspaper  Advertising  (O.)  News.  An  item  in  the  paper 

as  Basis — Larger  and  Heavier  Packages  May  Be  Sent  recently  said:  “Bring  in  125 

-  pounds  of  good  wheat  and  pay 

By  GEORGE  H.  MANNING  >«“*■  subscription  for  another 

Washington  Correspondent,  Editor  Sc.  Publisher  talks  like  cash  in 

WASHINGTON,  D.  C.  July  21 ; —  Harraman  notes  among  products  thus  * 

Parcel  post  officials,  from  all  ap-  sold  honey,  sorghum,  hams,  bacon,  maple 
pearances,  have  opened  up  a  new  ave-  syrup,  preserves,  jelly,  broilers  and 

nue  of  revenue  for  newspapers.  They  squabs.  But  the  classified  ad  is  also  SHORT  NAMES  FLOURISH 

are  engaged  in  a  very  active,  and  thus  used  to  find  city  customers  for  fresh  _ 

far  fruitful,  campaign  to  teach  farmers,  butter,  eggs,  poultry  and  other  produce.  Newt  of  H.  P.  Re’»  Death  Bring* 
nroduce  men.  and  others  in  that  class  ‘Tor  the  farmer  who  has  learned  to  ,,  .  t . 


SHORT  NAMES  FLOURISH 


produce  men,  and  others  in  that  class  “For  the  farmer  who  has  learned  to 
the  value  of  merchandising  their  wares  raise  his  own  living  and  whose  surplus 
by  parcel  post,  a  system  tlmt  has  for  its  can  serve  the  city  table,  it  is  clear  that 


Many  Others  to  Light 


by  parcel  post,  a  system  that  has  for  its  can  serve  the  city  table,  it  is  clear  that  Since  press  association  wires  carried 
basis  newspaper  advertising.  a  little  initiative  and  wideawakeness  of-  the  news  of  the  death  of  H.  P.  Re,  75, 

According  to  Frederic  A.  Tilton,  fers  oportunity.  A  large  percentage  of  recognized  by  Ripley  in  “Believe  It  or 
third  assistant  postmaster  general,  who  the  Nation’s  produce  is  sold  in  urban  Not"  as  the  man  with  the  shortest  name, 
has  charge  of  the  parcel  post,  some  news-  centers.  The  combination  of  classified  telegraph  wires  have  been  buzzing  this 
papers  have  already  included  in  their  ads  and  parcel  post  solves  at  once  two  week  with  claims  of  aspirants  in  the 
classified  sections  a  “parcel  post”  col-  marketing  problems — getting  the  custom-  national  shortest  name  conte.st. 
umn  aimed  to  attract  farmers  in  adja-  and  making  the  delivery.”  of  Chicago,  now  claims 

cent  agricultural  districts  who  might  ^  ~  the  title.  Mr.  A's  given  name  is  Aaron, 

“parcel  post”  fresh  vegetables  and  the  DRY  AGENT  SUES  DAILIES  •but  by  the  rules  of  the  “contest”  he’s 

like  to  city  consumers.  -  just  A.  A.  Until  Mr.  A  was  nominated. 

At  present  many  farmers  are  using  De»  Moines  Papers  Joint  Defendants  brothers  in  Forest  Park,  a  .suburb 

the  service  to  merchandise  fresh  dairy  Printing  Near-Beer  Copy  Chicago,  who  believed  they  are  dis- 

uroducts  and  m  some  instances  they  are  .  •  .  "  .  taut  kinsmen  of  the  news  dealer  at 


DRY  AGENT  SUES  DAILIES 


the  service  to  merchandise  fresh  dairy- 
products  and  in  some  instances  they  are 
advertising  mail  shipments  of  fresh  eggs 


for  Printing  Near-Beer  Copy 


John  H.  Hammond,  prohibition  worker  Coldwater,  Mich.,  who  died  last  Sun- 


dispatched  to  consumers  within  two  who  is  attempting  to  halt  day.  claimed  the  honors  with  the  names. 


hours  after  they  are  laid.  Even  fish  are 


the  sale  of  near  beer  in  Iowa,  filed  ac¬ 
tion  July  17  against  the  Register  and 


C.  Re. 

Duluth,  Minn.,  came  forward  with 


successfully  advertised,  sold,  and  shipped  against  tne  Kegister  ana  Duluth,  Minn.,  came  forward  with 

by  this  method,  according  to  Mr.  Tilton.  ]/ibune  ^mpaiiy,  pub  isher  of  the  Dcs  four  contestants.  C.  Ek.  J.  Kk.  Mrs.  V. 

The  latter  has  also  received  reports  of  Regtster  and  I  ribnne.  hi,;,  and  C.  Sy.  J.  Ur,  of  Torrington, 

a  woman  who  advertises  “delicious  home  •  J  ’  '"ace.  In  Fair- 

cooked  meals  readv  to  serve”  in  a  De-  defendant  with  the  Atlas  Beverage  mont.  ^iilln..  h'.  Py  challenged  the  title 

J  Coinpany,  makers  ot  Atlas  near  beer.  held  unofficiallv  bv  the  late  H.  P.  Re. 


by  this  method,  according  to  Mr.  Tilton. 

The  latter  has  also  received  reports  of 
a  woman  who  advertises  “delicious  home 
cooked  meals,  ready  to  serve,”  in  a  De¬ 
troit  newspaper  although  she  parcel 
posts  them  from  her  home  in  New  Jer¬ 
sey.  Other  advertisements  promise  the 
delivery  of  such  products  as  honey,  jelly, 
preserves,  maple  syrup,  hams,  broilers 
and  squabs. 

The  campaign  to  bring  this  new  busi¬ 
ness  to  the  post  office  is  in  the  hands  of 
Jess  C.  Harraman,  who  was  appointed 
director  of  parcel  post  for  the  express 
purjxi.se  of  educating  the  farmer,  pro¬ 
duce  man,  and  florist,  among  others  to 
the  advisability  of  using  the  mails  in 
the  marketing  of  his  pnxlucts.  Upon 
him,  of  course,  falls  the  burden  of  this 
educational  work  but  the  greater  his 
ru'ccss  the  greater  the  opportunity  for 


company,  makers  ot  .•\tlas  near  beer.  held  unofficiallv  by  the  late  H.  P.  Re. 

Hammond  has  asked  for  an  injunc-  Clinton.  la.,  put  forward  C.  Au.  J.  Au. 

tion  against  the  Atlas  company  and  and  W.  Au.  Indiana  entered  Kd  Pv,  of 

wants  to  padlock  any  warehouses  where  Xew  Castle. 

their  goods  are  stocked.  He  claims  the  _ _ 

newspaper  is  contributing  to  a  liquor 

nuisance  by-  printing  paid  advertisments  GIRL  REPORTER  AIDS  POLICE 

for  Atlas  near  lieer.  He  contends  that  _ 

the  sale  of  near  beer  in  Iowa  violates  Her  Clue  Led  to  Arrest  of  Alleged 
tlie  prohibition  laws  of  that  state.  d  i  d 


DAILY  TO  BE  SOLD 

Michigan  City  (Ind.)  New*  Goes 
Sept.  IS  to  the  Highest  Bidder 


Her  Clue  Led  to  Arrest  of  Alleged 
Chattanooga  Bank  Robber 

.\  girl  reporter.  Miss  Nellie  Kenyon 
of  Chattanooga  (Tenn.)  Sews  fur¬ 
nished  the  clues  which  led  to  the  arrest 
of  the  suspect  in  a  C'hattanooga  bank 
robbery  on  June  2.  Miss  Kenyon  heard 


Judge  Harry  L.  Crumpacker  of  the  a  woman  who  was  nursing  her  mother 
I-a  Porte  Superior  court  at  Michigan  mention  the  strange  actions  of  a  boarder 


more  newspaper  a  ^  ,  City,  Ind.,  last  week  ordered  the  .sale  of  in  her  house  on  the  day  of  the  robbery, 

latter  IS  practically  e.  .enta  to  .  -  Michigan  City  Sews,  after  hearing  She  questioned  the  nurse  and  found  that 


cess  of  the  plan. 

In  order  to  aid  the  campaign,  the 
Interstate  Commerce  Commission,  with¬ 
in  the  last  week,  authorized  an  increase 
in  the  weight  of  parcel  post  packages 


in  the  weight  ot  parcel  post  packages 

from  50  to  70  pounds  and  in  length  from  \,,Aa^  ri- 


arguments  on  a  petition  of  Herbert  R.  the  stranger  had  left  three  keys  when  he 
Misener,  surviving  member  of  a  part-  had  hurriedly  left  the  place, 
nership,  to  sell  the  property.  Charles  J.  The  young  reporter  had  detectives  ex- 
Robb,  the  other  partner,  died  several  amine  the  keys  and  it  was  discovered 
nxinths  ago.  that  thev  fitted  handcuffs  with  which 


84  to  100  inches.  This  ruling,  alone, 
will  add  $1,500,000  to  the  department’s 
revenues  a  year  and  an  added  feature  of 
the  new  business  campaign  lies  in  the 
fact  that  it  will  not  cost  the  department 
a  pepny,  for  the  reason  that  the  parcel 
post  system  has  the  “space”  to  handle 
all  sorts  of  new  business  and  neither  will  it 
be  necessary  to  add  additional  personnel. 

Rural  letter  carriers  have  been  in¬ 
structed  to  make  known  to  the  patrons 
of  their  routes  the  desirability  of  the 
farm  to  table  service  furnished  through 
the  co-operation  of  the  parcel  post  system. 

In  an  editorial  in  the  Dallas  (Tex.) 
Morning  News  of  July  13  recognition 
was  given  the  increasing  importance  of 
newspaper  classified  advertising — in  con¬ 
junction  with  the  parcel  post  system — 
as  a  marketing  agency  between  the 
farmer  and  the  urban  consumer. 

The  editorial  stated ; 

“The  director  of  the  parcel  post  divi¬ 
sion  of  the  Post  office  told  the  United 
.‘itates  Daily  the  other  day  that  classi¬ 
fied  newspaper  advertising  is  .stimulating 
a  new  use  of  the  parcel  post  service. 
Farmers  have  found  it  profitable  to  de¬ 
velop  sales  in  adjacent  urban  territory 
hv  utilizing  the  classified  columns.  The 
fresh  farm  products  are  delivered  to 
customers  by  parcel  post. 

"The  opportunity  for  the  direct  trans¬ 
mission  from  the  farm  to  the  consumer 
can  be  utilized  in  the  case  of  many 
perishables  where  quick  delivery  can  be 
counted  on.  But  the  farm  can  produce 
manv  items  of  parcel  post  sale  even  at 
a  distance.  In  this  category.  Director 


Judge  Crumpacker  directed  that  the  three  employes  of  the  bank  were  locked 
newspaper  be  sold  Sept.  15  to  the  highest  up  during  the  robbery.  The  alleged  rob- 
bidder.  Bids  are  to  be  filed  with  Mr.  her  was  traced  to  Michigan  and  was 
Misener.  arrested. 

DONNED  PIONEER  GARB  FOR  CITY’S  FETE 


The  Santa  Monica  fCal.)  Evening  Outlook  business  and  editorial  staff  donned 
the  costumes  of  early  California  settlers  recently  to  draw  attention  to 
Santa  Monica’s  annual  celebration,  “Pioneer  Days.”  Left  to  right — Arthur  K. 
Whyte,  publisher  and  general  manager,  as  a  Spanish  don;  A.  R.  Pratt,  early 
California  merchant,  president  of  the  Pratt  Furniture  Company,  and  Betty 
Behrman,  cowgirl,  member  of  the  display  advertising  staff  of  the  Outlook. 


TESTIMONIAL  BANQUET 
TO  HILTON  U.  BROWN 

Secretary-Treasurer  of  Indianapolis 
New*  Honored  on  Completion  of 
50  Years  With  Daily — Gold  Clock 
from  A.N.P.A.  Among  Gifts 

More  than  150  persons,  including 
many  employes  of  the  Indianapolis  Nnvs 
and  friends,  assembled  at  a  banquet  in 
Indianapolis,  July 
11  in  honor  of 
Hilton  U.  Brown, 
secretary-t  r  e  a  s- 
urer  of  the  News, 
who  has  c  0  m- 
pleted  50  years 
of  service  on  the 
News.  Ray  D. 
Everson,  manag¬ 
ing  editor,  was 
toastmaster. 

Two  gifts  were 
presented  to  Mr. 
Brown  during 
Hilton  U.  Brown  series  of  ad¬ 

dresses  and  trib¬ 
utes  that  followed  the  banquet.  Chie 
was  a  large  leather-bound  volume 
letters,  written  to  him  by  prominent  men 
in  all  parts  of  the  United  States,  con¬ 
gratulating  him.  The  other  gift  was  a 
gold  clock  presented  by  directors  of  the 
American  Newspaper  Publishers’  Asso¬ 
ciation.  Mr.  Brown  has  been  a  director 
of  the  organization  since  1905. 

Mr.  Brown  entered  the  newspaper 
business  as  a  reporter  on  the  News  July 
4,  1881,  and  on  the  banquet  program  was 
a  facsimile  of  the  first  paper  to  which  he 
contributed. 

Among  those  who  responded  to  toasts 
were  Roland  Schmedel,  assistant  to  the 
general  manager  of  the  News;  .\dolph 
Schmuck,  exchange  editor;  C.  Walter 
McCarty,  city  editor;  Louis  Howland, 
editor;  Don  U.  Bridge,  advertising  di¬ 
rector  ;  Ray  S.  South,  circulation  man¬ 
ager;  J.  Fremont  Frey,  foreman  of  the 
stereotyping  department;  h'llis  Searles, 
editor  of  the  United  Mine  IVorkers' 
Journal;  William  Fortune,  chairman  of 
the  Indiana  chapter  of  the  American  Red 
Cross ;  Mansur  B.  Oakes,  president  of 
the  Insurance  Research  and  Review, 
Inc.;  Joseph  L.  Gasper,  former  em¬ 
ploye  of  the  News;  U'illiam  Herschell, 
feature  writer;  and  Professor  J.  W. 
Piercy,  head  of  the  department  of  jour¬ 
nalism  of  Indiana  University. 

In  addition  to  the  other  gifts  Mr. 
Brown  was  presented  with  a  large  basket 
of  roses,  the  gift  of  the  Richmond  (Ind.) 
Palladium  and  Item. 

PRESS  ROOM  FLOODED 

But  Norristown  Daily  Successfully  Met 
Emergency 

{Special  to  Editor  &  Publisher) 
Norristown,  Pa.,  July  19. — A  flood 
failed  to  prevent  the  Norristown  (Pa.) 
Times  Herald  from  publishing  its  July 
15  edition. 

Early  on  the  morning  of  July  15,  » 
cloudburst  was  followed  by  the  Stony 
creek,  a  small  stream  usually  severe 
feet  in  depth,  rising  abnormally  m 
record  time  to  overflow  its  high  banks 
and  in  a  few  minutes  flood  the  entire 
press,  composing  and  other  mechanical 
units  of  the  Times  Herald  plant  to  » 
depth  of  more  than  five  feet. 

hire  engines  of  the  Norristown  d^ 
liartment  quickly  pumped  the  water  from 
the  building  and  out  of  the  slime,  mw 
and  debris  in  the  wake  of  the  flood,  tn* 
efforts  to  publish  that  day’s  issue  were 
started. 

There  was  a  million  and  a  half  dollw 
floexl  story  to  write  in  addition  to  the 
regular  (lay’s  news,  but  on  reeuw 
Iiress  time,  the  paper  was  published  with 
the  aid  of  the  West  Chester  (Pa.) 

Local  Keti’s. 

Later  issues  were  printed  on  the  press 
of  the  Chester  (Pa.)  Times. 

In  less  than  a  week’s  time,  however, 
the  mechanical  facilities  of  Ralph  Beavw 
Strasshiirger’s  newspaper  plant  were  ^ 
reestablished  and  the  paper  was  printed 
under  normal  conditions. 
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/Advertising  Agencies 


“HARD”  FACES  MAKING 
CIGARETTES  MANLY 


“Sure,  I'm  Keepin'  Kiesable,"  Says 
Steel  Worker;  Ice  Man  Telle 
Why  He  Switched  to 
Camele 


By  Jerome  H.  Walker 

The  face  only  a  mother  could  love  is 
launching  a  thousand  or  more  cigarettes 
now  that  agencies  have  turned  to  stark 
realism  in  newspaper  advertising  copy. 

“Pretty,  pretty”  isn’t  the  keynote  of 
the  cigarette  copy  any  more,  at  least  not 
as  far  as  Old  Golds  and  Camels  ai  e  con¬ 
cerned.  They  are  leaving  the  beautiful 
faces  to  the  Lucky  Strike  advertisements, 
while  Chesterfield  maintains  a  middle 
course  of  introducing  everybody  to  print. 

The  tough,  but  kindly,  face  of  a  steel 
worker — representative  of  the  great  army 
of  skyscraper  builders — beamed  from  Old 
Gold  copy  in  newspapers  this  week  under 
the  amazing  caption,  “Sure  I’m  keepin’ 
kissable.” 

“Maybe  he  says  it  with  a  twinkle  in 
his  eye.  But  he  means  it  just  the  same!” 
hastens  the  copy  writer  to  explain. 
Then  he  adds  this :  “No  self-respecting 
husband  wants  to  salute  the  wife  and 
kiddies  .  .  .  with  a  breath  like  an  ash¬ 
tray  .  .  .  hei  vy  with  the  reek  of  stale 
tobacco.” 

This,  it  is  surmised,  is  the  height  of 
the  cigarette  makers’  reply  to  cigar 
manufacturers  who  have  been  trying  to 
lure  men  away  from  cigarettes  with  the 
plea,  “Smoke  man-style.” 

And  while  the  tough  looking,  hardy 
muscled  steel  worker  swings  aloft  a  steel 
beam  in  the  Old  Gold  copy.  Camel  ad¬ 
vertisements  are  introducing  a  none  too 
pleasant  looking  iceman  as  the  newest 
member  of  its  series  which  has  included 
stenographer,  cashier,  secretary,  leather¬ 
neck  marine,  sailor  and  milkman  (sym¬ 
bolical  of  the  one  who  took  the  $25,000 
and  went  to  Ireland). 

With  cube  of  ice  slung  across  his 
shoulder,  the  iceman  shouts  out  in  the 
Camel  copy:  “Here’s  why  I  switched — 
how  about  you  ?” 

"His  brow  is  wet  with  honest  sweat — 
but  not  his  Camels,”  reads  the  poetic 
copy. 

Typical  of  the  new  Camel  composi¬ 
tion  since  Erwin,  Wasey  &  Co.  took  over 
the  account,  the  photographic  attraction 
is  at  the  bottom. 

Chesterfield  interrupted  its  generalized 
series  of  altruistic  testimonials  for  a 
splash  advertisement  featuring  Fred  and 
Adele  Astaire,  stars  of  the  Broadway 
musical  hit,  “The  Band  Wagon.” 
‘‘They're  milder,  Fred,”  says  Adele. 
"Taste  better,  too,”  adds  Fred.  “Darn 
pood, — you’ll  say!”  concludes  the  copy¬ 
writer. 

The_  main  part  of  Liggett  &  Myers’ 
ampaign,  however,  is  based  on  facts  and 
fibres  praising  the  performances  of  spe¬ 
cial  groups,  such  as  mail  carriers,  law¬ 
yers,  doctors,  etc. 


Owen  B.  Winters  Convalescing 

Owen  B.  Winters,  executive  vice- 
president,  of  Erwin,  Wasey  &  Co.,  ad¬ 
vertising  agency  with  headquarters  in 
the  Graybar  Buildin"  New  York  City, 
•s  convalescing  at  his  apartment  in  The 
Madison,  15  East  58th  Street,  after  a 
serious  illness.  Mr.  Winters  suffered  a 
serious  leg  infection  more  than  a  month 
^0  and  has  been  confined  to  his  bed 
fw  the  last  few  weeks.  He  will  be  com- 
Pwely  recovered,  his  physician.  Dr. 
Thomas  Galvin,  believes,  in  a  few  weeks. 
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Kelvinator  In  $20,000  Contest 

The  Kelvinator  Corporation  of  De- 
froit,  large  national  advertisers,  are  con- 
uucting  through  the  newspaper  columns 
*  letter-writing  contest  on  “What  I 
Have  Learned  About  Kelvinator,”  with 
prizes  worth  more  than  $20,000,  includ- 
$5,000  in  cash  for  the  first  prize, 
W2S0  in  cash  for  second  prize  and  35 
Kelvinator  electric  refrigerators  for  the 
"c^t  35  winners.  The  letters  are  re- 
•hicted  to  200  words  each.  Local  deal- 
ws  are  cooperating. 


AMONG  THE  COPY  CHIEFS 
—  By  c.  p.  McDonald  — 


J.  B.  Mackenzie 


HEN  the  question  was  propounded 
to  one  of  the  big  shots  of  Fox  & 
Mackenzie,  Philadelphia  advertising 
agency,  “Who’s  your  copy  chief?” — the 
group  went  into  an  executive  huddle  and 
deep  conference. 

.Sometimes  two,  even  three  different 
men  write  on  the  same  account,  depend¬ 
ing  somewhat  on  the  style  of  copy  re¬ 
quired,  somewhat  on  the  ideas  suggested 
by  the  individual  in  the  conclave. 

Even  a  vote  on  who  wore  the  best¬ 
looking  face  didn’t  help — all  of  us  have 
our  secret  vanities. 

So  it  was  left  to  the  one  who  had  a 
photo  handy,  and  the  '•hoice  fell  on  T.  B. 
Mackenzie,  shogun  of  the  F.  &  M. 
spread,  who  answers  to  the  unique  nick¬ 
name  of  Mac. 

Mac’s  been  in  advertising  since  1912, 
but  other  than  hanging  around  a  small¬ 
town  newspaper  in  Wheaton,  Ill.,  in  his 
romper  and  short  nants  period,  never  en¬ 
gaged  in  newspaper  work.  In  1922,  he, 
with  Walter  A.  Fox,  started  the  F.  &  M. 
agency. 

Mac  was  born  in  Burlington,  Ontario, 
in  1890.  Two  years  later,  at  their  urgent 
request,  he  accompanied  his  folks  to  the 
States,  and  here  he’s  holed-in  ever  since. 

His  hobbies  are  golfing,  nimroding, 
and  b(X)ks — especially  specimens  of  fine 
typography — and  ship  models.  He  is  a 
member  of  the  St.  Andrews  Society,  the 
American  Institute  of  Graphic  Arts,  the 
Art  Directors’  Oub,  the  Philadelphia 
Sketch  Club,  the  Goats  Club,  and  the  St. 
Davids  Golf  Club. 

For  a  list  of  F.  &  M.  accounts,  Mac 
modestly  refers  us  to  the  McKittrick 
Directory  of  Advertisers,  volume  No.  8. 
\\'e  have  it,  on  excellent  authority,  that 
Mac  fancies  new  bow  ties  and  pipes. 
And  we  love  to  see  a  man  smoke  a  pipe! 

Candy  Bar  Account  Placed 

Candy  Kitchens,  Inc.,  Chicago,  manu¬ 
facturers  of  candy,  are  introducing  a  new 
candy  bar.  Perky.  A  national  campaign 
is  being  developed  under  the  supervision 
of  Theodore  Stempfel,  president,  and 
T.  J.  Foley,  director  of  sales.  Aubrey 
&  Moore,  Inc.,  Chicago  advertising 
agency,  has  been  appointed  to  handle  the 
advertising. 


Denver  Agency  Incorporate* 

The  Ryrum  .Advertising  Agency  of 
Denver,  Colo.,  has  recently  been  incor¬ 
porated  with  a  change  of  name  to 
Byrum-Shaw  Advertsing  Agency,  Inc. 
O.  E.  Shaw,  for  some  years  account 
executive,  now  becomes  a  member  of  the 
firm.  W.  B.  Fink  has  been  added  to  the 
staff  as  account  executive. 


F.  L.  Holian  Join*  Agency 

Frank  L.  Holian,  formerly  of  the  Nezv 
York  World  and  the  Xassau  Daily  Re¬ 
view,  will  become  assficiated  with  the 
Bromberg  .Advertising  Service,  of  Brook¬ 
lyn,  as  an  account  executive  and  vice- 
president,  effective  July  27. 


Hartman  Leave*  Agency 

L.  H.  Hartman  has  resigned  as  vice- 
president  and  partner  in  Lord  &  Thomas 
and  Logan,  Inc.,  New  York. 


TO  VOTE  ON  ADVERTISING  FUND 


Jacluonville  Citizen*  to  Decide  if  City 
Can  Levy  Up  to  Half  a  Mill 

Jackso.wille,  Fla.,  July  IS. — Jack¬ 
sonville  freeholders  will  say  soon  if  this 
city  can  levy  up  to  a  half  mill  for 
money  to  advertise  itself.  The  election 
probably  will  be  held  in  August. 

A  half  mill  levy  will  provide  around 
$45,000.  Up  until  recently  the  city  has 
spent  $40,000  a  year  for  advertising,  but 
a  state  supreme  court  decision  barred 
further  expenditure.  It  declared  an  old 
advertising  ordinance  invalid. 


Houlihan  Get*  Local  Philco 

Appointment  of  James  Houlihan,  Inc., 
San  Francisco  agency,  to  handle  the  local 
newspaper  campaign  of  Philadelphia 
Storage  Battery  Company  on  Philco 
radio  in  nine  states  of  the  Pacafic  Coast 
region,  was  announced  here  recently  by 
C.  L.  McWhorter,  division  manager  for 
the  Philadelphia  company.  This  agency 
has  been  operating  a  cooperative  adver¬ 
tising  plan  for  Philco  distributors  and 
dealers  in  a  large  part  of  this  territory 
for  the  past  year.  The  cooperative  plan 
is  now  being  applied  throughout  the 
country. 


To  Aclverti*e  Store  Setting* 

Advertising  and  merchandising  plans 
for  the  Klise  Manufacturing  Company 
of  Grand  Rapids  are  being  prepared  by 
George  Harrison  Phelps.  Inc.,  Detroit 
advertising  agency.  The  Klise  company 
has  developed  background  panels  in  au¬ 
thentic  period  designs  by  which  furni¬ 
ture  and  department  stores  can  change  a 
room  setting  from  one  period  t®  another 
at  will  for  the  showing  of  home  fur¬ 
nishings. 


Placing  Futura  Account 

Futura  Publications,  Inc.,  publishers 
of  Movie  Mirror  and  Love  Mirror  an¬ 
nounce  the  appointment  of  Blanchanl- 
Nichols-Coleman  &  Johnston  of  Chicago, 
as  their  advertising  representative  in  the 
Middle  West,  and  the  appointment  of 
N.  Frederick  Foote  &  Associates  of 
Boston,  Massachu.setts,  as  their  adver¬ 
tising  representative  in  New  England. 


Agency  Man  Head*  A**ociation 

Sidney  B.  Coates,  head  of  the  Grand 
Rapids,  Mich.,  advertising  agency  which 
bears  his  name  and  formerly  automobile 
editor  of  the  Grmid  Rapids  Press,  was 
elected  president  of  the  Junior  Associa¬ 
tion  of  Commerce  of  (jrand  Rapids 
July  14. 


A.  V.  May  Join*  Baltimore  Agency 

Arthur  V.  May,  for  many  years  a  copy 
executive  with  Lever  brotners  of  Cam¬ 
bridge,  Mass.,  and  also  at  one  time  with 
the  European  headquarters  ot  Erwin, 
Wasey  &  Co.,  Inc.,  l^ondon,  has  joined 
the  copy  dejiartment  oi  Van  Sant,  Dug- 
dale  &  Corner,  Inc.,  advertising  agency 
of  Baltimore,  Md. 


Brown  Co.  To  Menken 

Menken  Advertising,  Inc.,  of  New 
York  City,  has  been  chosen  to  handle  the 
account  of  the  Brown  Company  of  Port¬ 
land,  Me.,  makers  of  a  variety  of  prod¬ 
ucts  including  Onco  inncrsoles.  Alpha 
pulp,  conduit  pipe  and  Duragel  paper. 
Business  papers,  magazines,  newspapers 
and  direct  mail  will  be  used. 


L.  &  T.  &  L.  Appoint*  Cuddihy 

Frank  A.  Cuddihy  has  been  appointed 
director  of  markets  and  media  of  the 
Chicago  office  of  Lord  &  Thomas  and 
Logan.  Mr.  Cuddihy  was  manager  of 
the  research  department  of  Campbell- 
Ewald  Company,  Detroit  advertising 
agency,  and  more  recently  market  analyst 
and  contract  executive  at  Kling-Gibson 
Company. 


Hind*  Cream  To  Erwin,  Wo*ey 

Lehn  &  Fink,  Inc.,  683  Fifth  Avenue, 
has  appointed  Erwin,  Wasey  &  Co.,  New 
York  advertising  agency,  to  handle  the 
advertising  for  Hinds  Honey  and  Al¬ 
mond  Cream.  First  advertisements  from 
the  new  agency  will  appear  in  the  fall. 


W.  Frank  McClure  Join*  Murphy 

W.  Frank  McClure,  for  nine  years 
head  of  the  Chicago  office  of  Albert 
Frank  &  Co.,  has  become  a  vice-presi¬ 
dent  and  a  principal  of  Carroll  Dean 
Murphy,  Inc.,  general  advertising  agency, 
Chicago  and  New  York.  Mr.  McClure 
was  for  five  years  head  of  the  Adver¬ 
tising  Council  of  the  Chicago  Associa¬ 
tion  of  Commerce  and  for  nine  years 
chairman  of  the  National  Advertising 
Commission.  He  is  a  member  of  the 
Committee  on  Public  Information  of  the 
World’s  Fair. 


Dallz*  Agency  Move* 

The  Ratcliffe  Advertising  Agency  of 
Dallas,  Tex.,  is  moving  from  the  Mer¬ 
cantile  Building  to  409  Magnolia  Build¬ 
ing.  Morelle  K.  Ratcliffe,  head  of  the 
agency,  organized  this  firm  in  1926  when 
he  resigned  from  the  advertising  staff 
of  the  Dallas  Morning  Nezvs,  where  he 
had  been  employee!  for  about  fifteen 
years.  Associated  with  him  is  James  P. 
Dewey,  engaged  in  advertising  work  in 
Dallas  for  a  number  of  years. 


H.  I.  McGill  Open*  Own  Office 

Henry  I.  McGill,  for  many  years  con¬ 
nected  with  the  Nezv  Y ork  Ez’ening^  Jour- 
)ial  and  the  Rodney  Boone  Organization 
as  manager  of  transportation  advertising, 
has  started  his  own  business  as  publi.sh- 
ers’  representative,  specializing  in  trans¬ 
portation  advertising.  His  office  is  lo¬ 
cated  in  the  Salmon  Tower  Building,  11 
West  42nd  Street,  .New  York  City. 


Society  Brand  Plan*  Campaign 

Alfred  Decker  &  Cohn,  manufacturers 
of  Society  Brand  clothes,  recently 
awarded  their  account  to  Henri,  Hurst 
&  McDonald,  Inc.,  Chicago  advertising 
agency.  A  national  advertising  cam¬ 
paign  is  contemplated. 


Flent*  Account  Placed 

Small,  Kleppner  &  Seiffer,  Inc.,  adver¬ 
tising  agency  of  New  York  City,  has 
been  apiiointed  to  direct  the  advertising 
of  the  l^'lents  PrcKlucts  Co.,  New  York 
City,  manufacturers  of  “Flcnts,”  handy 
ear  stopples  to  keep  out  noise. 


Agency  Move* 

Barton,  Feeley,  and  Richmond,  adver¬ 
tising,  have  moved  from  Fifth  Avenue 
to  the  Chrvsler  Building.  New  York. 
Ralph  Richmond,  of  this  firm,  is  editor 
of  the  Mohazvk  Rug  Retailer. 

Maxwell-Davi*  Appointed 

Maxwell-Davis,  Inc.,  advertising 
agency  of  Hartford,  Conn.,  has  been  ap¬ 
point^  to  direct  the  account  of  Pierce 
&  Norton,  Inc.,  of  Bristol,  Conn. 


AD  TIPS 


Blackett-Sample-Hummert,  Ino.,  21 1  North 
I.a.Siin<>  Rtropt.  (’hlc«KO.  Said  to  be  preparing 
a  Hat  of  newapapera  on  the  J.  A.  Folger  Com¬ 
pany,  Kanana  City,  Mlaaonrl,  coffee  account. 
ileiK>rte<l  to  be  placing  the  account  of  the 
l.avoria  Chemical  Company,  MInneapolla,  Mln- 
neaota. 

Conlon  Corporation,  1248  Devon  avenue,  Chi¬ 
cago.  Manufacturera  of  electric  waahera,  la 
now  placing  account  direct. 

Erwin,  Waaey  &  Co.,  807  Montgomery  atreet, 
San  Kranclaco.  Will  make  up  Ilata  during 
Auguat  for  D.  Ghirardelll  Company,  San  Fran- 
claco. 

Erwin,  Waaey  k  Co.,  420  I.«xlngton  avenue. 
New  York.  Will  make  up  Ilata  during  Auguat 
for  the  Olive  Tablet  Company,  Columbiia,  Ohio. 

H.  W.  Kaator  k  Sons  Co.,  360  North  Mich¬ 
igan  avenue,  Chicago.  Said  to  be  lanulng 
achedulea  to  newapiipera  in  acattered  pointa  on 
Jamea  S.  Kirk  Company  American  Family  Soap, 
Chicago. 

J.  Edward  Long  Company,  333  North  Mich¬ 
igan  avenue,  Chicago.  Reported  to  be  uaing 
newapapera  In  the  eaatern  territory  on  Mara, 
Inc.,  Milky  Way  Candy  Bar,  Chicago. 

Lord  k  Thomaa  and  Logan,  Ino.,  1181  South 
Broadway,  lAm  Aiigelea.  Will  make  up  Ilata 
during  Auguat  for  the  Jell-Well  Deaaert  Com¬ 
pany,  Ltd.,  IjOU  Angelea. 

Buthranff  k  Syan,  .360  North  Michigan  ave¬ 
nue,  Chicago.  Reported  to  be  uaing  newapanera 
In  acattered  territory  on  the  Hacbmelater-Llnd 
Company  Painta,  Chicago. 

Bimpert  Company,  Lewia  Tower,  Philadelphia. 
Placing  account  for  the  Caldwell  Air  Control 
Company,  Wllllamaport,  P*. 

J.  Walter  Thompaon  Company,  Ino.,  420  I.iex- 
Ington  avenue.  New  York.  Will  make  up  liata 
during  Auguat  for  J.  k  J.  Colman  (V.  S.  A.) 
Ltd,  Rocheater,  N.  Y, 

WilUama  ft  Cunnyngham,  6  North  Mlchigaa 
avenue,  Chicago.  Said  to  be  placing  ordera  with 
newapapera  on  the  Stearna  Electric  I*aate  Com¬ 
pany,  Chicago. 
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AD-VENTURES 

.By  ROBERT  S.  MANN. 


r  STABLISHMENT  of  a  new  policy 
by  New  York  City  newspapers  this 
week  in  listing  radio  programs  by  the 
names  of  entertainers  instead  of  by  the 
names  of  sponsors,  stirred  interest 
among  advertising  and  newspapermen 
despite  the  fact  the  same  plan  had  pre¬ 
viously  been  adopted  in  other  cities. 

Newspaper  readers,  however,  were  not 
stirred  at  all,  if  one  may  accept  the  re¬ 
sult  of  a  hasty  survey  made  by  Wal¬ 
worth  &  Wormser,  newspajter  repre¬ 
sentatives,  420  Lexington  avenue.  New 
York.  Keenly  interested  in  readers’  re¬ 
action  to  the  radio  page,  liecause  of  an 
advertising  plan  they  are  promoting, 
members  of  this  organization  sat  down 
at  telephones  after  the  first  day  of  the 
new  policy  and  began  to  question  per¬ 
sons  chosen  at  random  from  the  tele¬ 
phone  book. 

Of  the  first  50  persons  called,  six  had 
no  radio;  three  others  said  they  never 
read  radio  programs.  The  41  others 

said  they  had  read  the  day’s  program, 
each  naming  the  newspaper  they  saw  it 
in.  All  41  answered  “no,”  when  asked, 
“Did  you  notice  any  change  in  the  way 
the  program  was  published?” 

The  questioners  had  a  final  query  on 
their  blanks:  “Will  you  continue  to 
read  the  -  if  the  program  runs 

like  this  from  now  on?"  But  they  never 
got  a  chance  to  ask  it. 

Failing  to  find  anyone  wh<j  had  noticed 
the  change,  they  drt»|>ped  the  idea  f>f 
lengthening  the  survey.  Just  then  a 
brother  called  up  one  of  the  iiuiuiring 

telephoners,  and  the  same  questions  were 
put  to  him.  He  replied  the  program 

seemed  less  interesting  than  usual.  But 
he  had  supposed  it  was  due  to  a  summer 
let-down  in  radio  presentations. 

*  ♦  * 

A  T  least  one  New  York  newspaper  is 
at  work  on  a  plan  to  see  broadcast 
advertisers’  special  listings  on  the  radio 
page.  Some  advertisers,  of  course,  al¬ 
ready  use  display  space  on  the  radio 
page,  but  the  new  plan,  it  is  understood, 
would  permit  the  advertiser  to  buy  one 
line  or  several  lines  to  be  run  with  other 
paid  aniKtuncements. 

The  idea,  of  course,  is  the  same  as  that 
being  promoted  nationally  by  others — 
that  the  advertiser  will  l)e  willing  to  pay 
to  have  his  program  announced  the  way 
he  wants  it  instead  of  the  way  radio 
editors  choose  to  word  it. 

*  *  ♦ 

E  hereby  approve  the  aims  of  the 

”  National  Better  Business  Bureau 
in  its  endeavor  to  enhance  the  credibility 
of  advertising  by  seeking  to  eliminate 
untrue  and  misleading  copy  appeal,  in 
the  interest  of  and  on  iK-half  <»f  all  con¬ 
structive  advertising  interest.”  This 
resolution,  approved  by  the  executive 
lioards  of  the  American  Association  of 
.Advertising  Agencies  and  the  Associa¬ 
tion  of  National  Advertisers,  was  made- 
public  this  week  by  the  two  organiza¬ 
tions.  The  action  was  taken  at  the 
recommendation  of  a  joint  committee  on 
adverti.sing  standards,  repre.seiiting  Iwith 
associations.  It  followed,  but  made  no 
mention  of  -criticism  at  the  Better  Busi¬ 
ness  Bureau.  It  is  thought  the  com¬ 
mittee  will  make  further  investigation 
before  expressing  itself  on  any  specific 
actions  of  the  bureau. 

The  committee  felt,  it  was  explained, 
that  self-regulation  of  advertising  was 
greatly  to  l)e  preferred  to  governmental 
control,  and  that  this  self-regulation 
could  best  l)e  made  effective  through  an 
already  established  body  like  the  national 
Better  Business  Bureau.  The  committee 
was  created  a  short  time  ago  to  study 
sound  principles  of  copy  appeal  as  a 
means  of  raising  standards.  The  chair¬ 
man  is  Ralph  Starr  Butler,  vice-presi¬ 
dent  of  the  General  Fixids  Corporation, 
and  the  secretary  is  John  Benson,  4-.\ 
president. 

The  following  agency  chiefs  are  mem¬ 
bers:  C.  1).  Newell,  of  Newell-Emmett 
Company,  Inc. ;  Arthur  H.  Kudner,  of 
Erwin,  Wascy  &  Company,  Inc.;  J.  K. 
Fraser,  of  the  Blackman  Company; 
Bruce  Barton,  of  Batten,  Barton.  Dur- 
stine,  &  Osboni,  Inc.;  also  F.  R.  Gamble, 


executive  secretary  of  the  Four-A-group. 

A.  N.  A.  representatives  beside  Mr. 
Butler  are :  P.  L.  Thomson,  Western 
Electric  Company,  Inc. ;  Paul  B.  West, 
National  Carbon  Company;  J.  E.  D. 
Benedict,  Metropolitan  Life  Insurance 
Company;  Lee  H.  Bristol,  A.  N.  A. 
president,  and  A.  E.  Haase,  A.  N.  A. 
managing  director. 

♦  •  * 

A  DV'ERTISING  inside  of  taxicabs, 
liegun  in  recent  months,  is  now  to 
have  competition  on  the  spare  tire  covers. 
Motor  Ads,  Inc.,  has  lieen  established 
with  headquarters  in  New  York,  to  sell 
space  on  the  tire  covers  of  taxicab  fleets 
in  the  larger  cities.  Thus  occupants  of 
the  car  behind  will  have  reading  matter 
to  while  away  time  when  the  traffic  light 
is  red. 

Glenwood  Prize  Contest  Decided 

The  Glenwood  prize  contest  for  a 

name  for  the  new  Glenwood  range  con¬ 
ducted  through  newspaper  columns  with 
dealer  tie-up  has  l>een  won  by  Kdward 
A.  Linehan  of  Cambridge.  Mass.,  with 
the  name  of  “Thermocrat” ;  Mrs.  Ber¬ 
nice  L.  CamplK'll  of  Watertown,  Mass., 

second,  with  "Gloria”;  Dr.  F.  N.  Rogers 
of  Manchester,  \.  H.,  third,  with  “Con¬ 
servator”  :  Helen  L.  Mixire  of  Spring- 
field.  Mass.,  fourth.  "Kcoiiocook” ;  and 
Covainc  Mack  of  Jamaica  Plain,  Mass., 
fifth,  with  “Consolaide.”  The  cash 
prizes  were  $2.sO.  $100.  $75,  $.50  and  $2.5. 
F'ive  thousand  New  Imglanders  partici¬ 
pated  in  the  contest  which  included  a  50- 
word  letter  Riving  reasons  for  selection 

of  name.  The  ClenwiHKl  ranges  are 
made  by  the  (ilenwood  Range  Co.  of 
Taunton,  Mass. 

M.  B.  Alexander  Open*  Agency 

M.  Bishop  Alexander,  formerly  a 
writer  and  editor  on  several  Southern 
newspapers  and  on  the  As.sociated  Press, 
and  for  the  last  three  years  in  charge 
of  advertising  and  publicity  for  the 
Charleston  ( S.C. )  Chamber  of  Com¬ 
merce,  has  ojH-ned  an  advertising  office 
under  the  name  of  .Advertising  Service 
Agency.  Headquarters  are  in  the  Fran¬ 
cis  Marion  Hotel  Building  in  Charleston. 
Accounts  already  b<  Hiked  include  the 
Charleston  winter  season  program,  I-'olly 
Reach.  Magnolia  (iardens,  Middleton 
Gardens,  Lenevar  Candy. 

A.  M.  Orme  Joins  Humphrey  Agency 

,AlfK-rt  M.  Orme,  for  the  past  five  years 
an  account  representative  in  the  Boston 
office  of  iiatten.  Barton,  Durstine  &  Os- 
iKirne,  has  joined  the  staff  of  the  H.  B. 
Humphrey  Companv.  Boston  advertising 
agency,  where  he  will  specialize  in  the 
advertising  of  textiles.  Mr.  Orme,  who 
was  graduated  from  the  University  of 
Pennsylvania.  «'reviously  served  with  X. 
W.  .Ayer  &  Son  of  Philadelphia,  and 
was  at  one  time  \  ice-president  of  the 
.A.  P.  Hill  Company. 

Silk  Mills  To  Freund 

Morton  Freund,  advertising  agency  of 
New  York  City,  will  in  the  future  direct 
the  account  of  the  Worcester  Silk  Mills 
CiiriHiration,  of  Xew  'S'ork  and  Wor¬ 
cester,  Mass. 

Britelite  To  Jones 

I-'rank  H.  Jones  agency  of  Boston,  has 
been  apnointed  to  handle  the  account  of 
the  Britelite  Company  of  (ireenfield, 
Mass. 

Air  Account  To  Churchill-Hall 

Eastern  Air  Transport,  Inc.,  of 
BrtMiklyn,  X.Y..  has  apixiinted  Churchill- 
Hall.  Inc.,  of  Xew  York,  to  handle  its 
advertising. 

DAILY  BECOMES  BI-WEEKLY 

The  Malone  ( X.\’.  I  I'ranklin  Dailv 
l  inu  ‘s  recently  changed  from  daily  pub¬ 
lication  to  twice  weekly.  The  “vagaries 
of  the  business  depression”  were  given 
as  the  reason.  .\.  M.  Learned  is  editor 
of  the  paper. 


FOREIGN  ACCOUNTS  PLACED 

The  London  office  of  the  J.  Walter 
Thompson  Company  has  been  appointed 
to  direct  the  advertising  in  England  of 
Rowntree  chocolates  and  candies.  A  new 
account  in  the  Copenhagen  office  is  that 
of  Blumensaadt’s  Soap  Factories,  of 
(Meuse,  Denmark.  The  Berlin  office  has 
been  appointed  by  Theaterabonnement, 
Berlin,  for  theater  advertising  in 
(jcrmany. 

DORLAND,  PHELPS  X>IN 
FOR  EXPORT  WORK 

Detroit  Agency’s  Foreign  Department 
Merges  With  Dorland  Interna* 
tional  Under  Name  of 
Latter 

.\  merger  has  lieen  effected  between 
Dorland  international,  Inc.,  of  Xew  York 
and  the  foreign  advertising  department  of 
(ieorge  Harrison  Phelps,  Inc.,  Detroit  ad¬ 
vertising  agency,  with  the  following  offi¬ 
cers  :  Chairman  of  the  board,  Howard  S. 
Hadden;  president  and  general  manager, 
George  Harrison  Phelps  ;  vice-presidents, 
Thomas  M.  Quinn.  Frank  B.  .Amos,  J.  E. 
Wingate;  secretary.  Thomas  M.  Quinn; 
treasurer,  Howard  S.  Hadden. 

The  Dorland  name  will  lie  used.  The 
combined  organization  has  offices  in  New 

York,  Detroit,  London,  Paris,  Berlin  and 

other  centers  of  world  commerce.  It  is 
now  stated  to  be  the  largest  export  ad¬ 
vertising  agency  in  the  world. 

In  the  markets  of  Ixith  hemispheres  the 
name  Dorland  has  been  identified  with 

successful  advertising  and  merchandising 
for  nearly  fifty  yeras.  IXirland  of  Paris 

and  Dorland  of  London  have  been  the 
principal  overseas  connections.  The 
Overseas  Division  of  (George  Harrison 
Phelps.  Inc.,  under  the  direction  of  Frank 
B.  .Amos,  has  likewise  been  ojierating  ex¬ 
tensively  over  a  period  of  years  in  all 
w’orld  markets. 

Mr.  Phelps  remains  president  of  George 
Harrison  Phelps,  Inc.,  and  the  domestic 
business  of  the  latter  company  will  be 
continuefi  as  heretofore. 

OSTERMAN  KILLS  SELF 

Nebraska  Press  Association  President 
a  Suicide  in  Lincoln 

T.  T.  Osterman,  president  of  the  Ne¬ 
braska  Press  Association,  was  found 
dead  in  bed  at  his  home  July  20,  a  sui¬ 
cide  by  shooting.  He  had  purchased  a 
pi.stol  earlier  in  the  week.  It  was  found 
in  the  bed. 

Besides  being  pre.sident  of  the  state 
press  association,  and  publisher  of  the 
RIair  I’ilot-Trihunc,  Mr.  Osterman  was 
also  president  of  the  Blair  chamber  of 
commerce. 

A  previous  suicide  by  a  Xebraska 
Press  .\ss«K:iation  president  occurred 
when  b'rcd  Xye  of  Fremont  killed  him¬ 
self  in  Xew  York  more  than  40  years 
ago.  H.  A.  Hrainard,  the  press  associa¬ 
tion's  historian,  said. 

Mr.  Osterman  was  born  in  Fremont, 
Xeh.,  and  started  to  learn  the  printer’s 
trade  when  19.  Within  a  few  months 
he  t(Hik  charge  <if  a  paper  at  .Arlington, 
Xeb.,  and  moved  to  Blair  in  18%.  From 
1914  to  1924  he  was  postmaster  at  Blair 
and  at  one  time  was  president  of  the 
Xebraska  Association  of  Postmasters. 
He  had  been  suggested  at  times  as  a 
Denuxrrafic  candidate  for  governor. 

Death  of  Mr.  Osterman  led  to  post¬ 
ponement  of  the  Xebraska  Press  .Asso¬ 
ciation’s  summer  frolic  scheduled  for 
Omaha  July  2.1  to  25. 

DINNER  FOR  D.  F.  MULVEY 

l•'riends  and  associates  of  Daniel  F. 
Mulvcy.  sjKirts  editor  of  the  Xew  Haven 
(Conn.)  Ref/isfer,  gave  him  a  bachelor 
dinner  in  the  Arena,  athletic  center,  re- 
ccn'lv.  More  than  .KK)  were  present  in¬ 
cluding  newspapermen  from  Xew  Haven, 
Xew  York.  Bridgctnirt,  Hartford  and 
Waterinirv.  Mr.  Mulvcy  who  has  been 
sports  editor  of  the  Register  for  the  last 
six  years,  was  married  on  July  22  to 
Miss  Marcia  Marie  Baum,  also  of 
Xew  Haven. 


24  WISCONSIN  DAILIES 
PROVE  SHIP  MARKET 

Party  Leaving  August  3  for  Ber¬ 
muda  on  Vacation  Trip 
Promoted  with  Two 
Travel  Firms 

A  party  of  Wisconsin  people  will 
leave  (Chicago  on  August  3  for  a  vaca¬ 
tion  trip  to  the  Bermuda  Islands  as  the 
result  of  special  tour  promotion  arrange¬ 
ments  by  24  Wisconsin  daily  newspapers 
with  the  Baltimore  &  Ohio  Railroad 
and  the  Furness-Bermuda  steamship  line. 

The  ultimate  objective  of  the  tour 
promotion  plan  is  to  show  transporta¬ 
tion  companies  that  the  smaller  inland 
cities  present  a  good  market  for  travel 
customers.  One  Wisconsin  city  of  less 
than  10,(XX)  population  is  sending  from 
12  to  15  persons  on  the  Bermuda  trip, 
which  includes  stops  at  Washington, 
D.C. ;  Mt.  Vernon  and  Alexandria,  \i., 
and  five  days  in  Bermuda.  The  bast 
price  for  all  expenses  from  Chicago  is 
$191.50. 

The  newspapers  participating  in  this 
tour  promotion  plan  have  given  their 
readers  an  editorial  service,  including 
details  on  the  proposed  trip,  the  secur¬ 
ing  of  favorable  rates,  the  making  oi 

complete  arrangements  for  those  who 

go,  and,  in  general,  promoting  the  idea 
of  spending  a  two-weeks’  vacation  in 
Bermuda.  In  turn,  the  transportation 
comiianies  have  given  the  newspapers 
5,(X)0  lines  of  advertising,  with  a  "bonus 
linage”  for  those  newspapers  securing 

more  than  their  quota  of  travelers. 

Matteson-Fogarty-Jordan,  Chicago  ad¬ 
vertising  agency,  has  handled  all  details 
of  the  tour  promotion  plan,  including 
publicity  and  advertising.  Mid-way  in 
the  promotion  of  the  tour,  the  new 
motor  ship,  S.  S.  Bermuda,  on  which 
the  Wisconsinites  were  to  travel,  burned 
at  the  dock  at  Hamilton,  Bermuda.  The 
Furness-Bermuda  line,  however,  has 
chartered  the  Franconia  for  this  trip. 

The  24  Wisconsin  newspapers  partici¬ 
pating  in  this  tour  promotion  plan  are: 
Antigo  Journal,  Barahoo  Xews-Repuh- 
lie,  Beaver  Dam  Citicen,  Berlin  Journal. 
Han  Claire  Leader-Telegram,  Janesinlle 
Ga::ette,  Kenosha  Nezvs,  Manitowoc 
Herald-Xe^vs,  Marshfield  News-Herald, 
Monroe  Time's,  Raeine  Jonrml-Kews. 
Sheboygan  Press,  Stoughton  Courier- 
Hub,  Two  Rivers  Reporter.  H’aukesha 
Freeman,  Wisconsin  Rapids  Tribune. 
Wisconsin  State  Journal,  Chippciva  Falls 
Herald-Telegram,  Ashland  Press,  Mer¬ 
rill  Herald,  Portage  Register-Democrat, 
Marinette  Eagle-Star,  Rhinelander 
News,  and  Xccnah  Nczi’s-Timcs. 

LEGAL  ADVERTISING  DECISION 

Cost  Secondary  to  Circulation,  Idaho 
Supreme  Court  Holds 

The  cost  of  publishing  legal  notices 
for  a  county  is  of  secondary  importance 
Dinpared  with  the  desirability  for  ob¬ 
taining  wide  circulation  of  such  legal 
notices,  the  Idaho  supreme  court  ruled 
July  11  in  reversing  an  order  of  the 
Lata  county  district  court. 

The  controversy  arose  in  a  contest  be¬ 
tween  the  Idaho  Post,  a  Moscow  weekly 
published  by  the  Star  Mirror,  and  the 
Genesee  Xctvs,  a  weekly  published  in  the 
same  county,  over  the  right  to  county 
business. 

The  bid  of  the  Xews  was  less  than  the 
hid  of  the  Post  and  the  county  commis¬ 
sioners  gave  the  work  to  the  News.  The 
Post  appealed  to  the  district  court,  al¬ 
leging  the  News  had  virtually  no 
countrywide  circulation  while  the  Post 
had  such  a  circulation,  and  therefore 
d'c  purpose  of  publication  of  the  notices 
would  be  defeated  by  awarding  the  con¬ 
tract  to  the  Xew’S. 

AGENCIES  CONSOLIDATE 

Blackett-Sample-Hummert,  Inc..  Xe* 
'S'ork,  with  offices  in  Chicago  and  San 
Francisco  has  announced  its  consolida¬ 
tion  with  the  Crowell,  Crane,  NNiHiams 
&  Co.,  of  Chicago.  The  combined  firms 
will  operate  under  the  name  of  Blackett- 
.'Sample-Hummert.  Inc. 
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DOMI]VATI]\G 


A.  B.  C. 


PHILADELPHIA 

AND  SUBURBS 


The  suburban  population  of  Philadelphia 
exceeds  that  of  anp  other  American  dtp — 
exceptinp  Xeir  York 


One  of  the  interesting  and  significant  facts 
revealed  by  the  1930  Federal  census  is  the 
ever-increasing  number  of  suburban  dwellers 
throughout  America. 

In  Philadelphia  this  trend  is  particularly  pro¬ 
nounced.  While  the  city  proper  registered  a 
population  gain  of  129,573 — or  6.7%  since 
the  1920  census — Philadelphia’s  A.  B.  C. 
suburban  area  had  a  population  increase  of 
388,946— or  30.6%. 

Today  there  are  372,689  families — 1,639,832 
people — residing  in  the  A.  B.  C.  suburbs  of 
Philadelphia. 

No  one  Philadelphia  newspaper  affords  better 
than  38%  coverage  of  this  huge  and  concen¬ 
trated  suburban  population. 

Here  is  conclusive  proof  tbat  to  adequately 
cover  A.  B.  C.  Philadelphia  and  its  suburban 

CURTIS -MARTIN  NEWSPAPERS,  INC.  .  . 


area  it  is  necessary  to  use  newspapers  that 
provide  complete  market  coverage  and  not 
merely  city  coverage — that  reach  and  influence 
the  buying  judgment  of  all  the  families  in  both 
the  city  and  its  suburbs,  j 

Philadelphia  department  stores  have  been  quick 
to  recognize  changed  conditions  and  during  the 
first  six  months  of  1931  increased  their  space 
in  the  Curtis-Martin  group  of  Philadelphia 
newspapers  to  the  extent  of  704,806  lines. 

The  one  and  only  way  to  dominate  the  true 
Philadelphia  market — to  obtain  100%  cov¬ 
erage  of  both  the  city  and  suburbs — is  through 
the  Curtis-Martin  group  of  newspapers — 
The  Morning,  Evening  and  Sunday  Public 
Ledger  and  the  Morning  and  Sunday  Philadel¬ 
phia  Incjuirer. 

You  should  have  all  the  facts. 
INDEPENDENCE  SQUARE,  PHILADELPHIA 


PUBLIC  LEDGER  f  EilaMpftm  ^Inquirer 

MORNING  EVENING  SUNDAY  MORNING  SUNDAY 
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ADVOCATES  CO-OPERATIVE  CAMPAIGN 
TO  SELL  **ROBOT  MERCHANDISING” 

Job  of  Making  America  “Autcmiatic  Minded”  Held  to  Be 
“Herculean,”  but  Extensive,  Steady  Newspaper  Copy  Could 
Do  It — Local  Advertising  Should  Stress  Merits  of  Product 

By  A.  A.  SNYDER 

(This  is  the  sixteenth  of  a  series  of  “self  service”  and  the  public  has  re- 


W’hile  such  an  assertion  taxes  the  imagi¬ 
nation  and  is  intended  to  be  facetious,  a 


certain  degree  of  truth  may  be  found  “perimentmg  have  resulted  m  perfect¬ 
ing  devices  that  have  quite  a  latitude  in 


in  it  nevertheless. 


around  and  seiect  merchandise.  When 
they  try  on  'apparel  they  receive  only 


i  DAILY  TELEGRAM 

Is  showing  a  con-  ^ 
sistent  gain  in  local  f 
advertising  linage  • 


Scripps-Canfield 

Newspaper 

Ollmjui,  NIeolI  St  Ruthman 

National  Representatives 


A  TYPOGRAPHICAL  ERROR 


“Lt^ne  hiuttlff  sf'pprd  into  her  one  pre$etUnt4e  fwk.'* 


I  coolneM  “Ynu'm  Um  looks.  Muriel  was  rngktNaiy  susespUMe 


articles  by  Mr.  Snyder  on  Retail  Mer-  sponded  to  it  without  objection.  In  fact, 
chandtsing  and  Advertising.)  these  firms  are  extending  their  operations 

Many  a  commercial  Jules  Verne  movement 

looks  for  some  unusual  develop-  philosophy  give  the 

ments  when  the  “synthetic  age”  comes  to  attractive  prices 

pass.  Humorists  say  that  the  time  is  not  ^  ^  a-  \  t 

far  distant  when  all  one  will  have  to  advanced  and  radical  form 

do  to  secure  a  tender  and  juicy  steak  dispensing  with  salespeople  of  course 
will  be  to  insert  a  coin  in  a  machine  and 

out  will  come  the  delecUble  morsel!  1  plan  is  limit^  to 


BJm.  being  checked  by  a  flapper'  couU  Mm  wer  have  kauMn  biaT 
Bui  Mm  waa  ao  pretty,  ao  aaury. ,  Waa  K  aMia  oM  aaaMMk  boas 
ha  tfeetded  I*  forgive  aad  forget  baif-f'Wgacta  oewapaprr  Moe>-, 

wouM  perk  bid  up.  I  Com  waa  raaJly  ««ry  atraight* 

Liaue  watched  them  climb  tato  |  laead.  actually  p^.  the  aeamad 
the  apeedy  roadater  half  aiauaad.  i  alwaya  ta  ha  (hroertag  guarda 
half  aavtoua.  Na  wtmder  MarM  i  about  llaha.  almnit  la  the  maaaer 
always  got  har'maa!  Bha  caa-lof  the  Wa.  "Mother  arould  Mca 
tamiy  went  after  thia  one  calmly  |  t^chaparm  ar%  to  mtwfh  m  fan 
^pow^  LtaBC_Wen<lrred  juM  how  i  fam.**  t^^ught  Mm  youog  ^r1 


muaad.  i  alwaya  ta  ha  (hroertag  guarda  I 


certain  types  of  goods.  Yet,  it  is  inter¬ 
esting  to  find  that  careful  planning  and 


In  observine  the  oroirress  of  “robot  merchandising  possibilities.  The 

merchandising’^  in  this  automatic  age  we  models  of  the  Natonal  Ma- 

must  be  guided  primarily  by  the  progress  Company  of  St.  Louis  are  veritable 

that  has  been  made  to  date.  To  prog-  mechanized  grocery  stores.  One  can 
nosticate  the  condition  in  the  future  Purchase  cann^  beans,  soup,  corn,  cheese, 
would  be  idle  theory  and  would  prove  : 

too  intangible  to  warrant  any  concern  on  even  fresh  eggs .  All 

our  part  at  present.  >'?  ^ 

We  must  not  overlook  the  fact  that  shelf-like  cabinets.  The  insertion  of 
each  shift  in  merchandising  or  distribu-  f. g^ven  article  will  release 
tion  technique  is  brought  about  as  a  rule  merchandise  desired.  The  manufac- 
because  of  a  fundamental  cause.  Robot  automatic  devices 

and  automatic  devices  appear  to  be  an  disp^^ay  and  sell  practically  any  kind 

answer  to  the  problem  of  reducing  the  merchan^se  desired  that  retails  from 
high  cost  of  selling  expense.  Salaries  to  SO  cents  regardless  of  whether 

of  salespersons  in  the  retail  field  are  high 

hurdles.  It  is  therefor  not  surprising  ^ 

that  we  see  all  around  us  movements  l  j  Y®®"  baked  go^s  such  as 

and  trends  which  attempt  to  sidetrack  ^ead  rolls,  cakes  pies  and  biscuits,  may 
these  fixed  operating  charges.  ^  obtained  from  their  robot  inerchandis- 

The  first  step  in  attacking  the  high  V."'*®’  that  this  method 

cost  of  selling  has  been  attempted  by  dispensing  essentials  will  appeal  to 
many  retailers  throughout  the  countrv.  many  residents  of  apartments  and  apart- 
Probably  the  most  illuminating  example  ment  hotels  where  these  automatic  mer- 
of  “self  service”  mav  be  found  in  the  chandisers  are  being  installed. 

S.  Klein  Store  on  Union  Square.  New  Anticipating  a  receptive  response  to 
York  City.  This  establishment  handles  ,  mnovanons.  some  manufacturers 

ladies  coats,  dresses,  furs  and  specialty  ^■**cady  developing  rolwts  in  which 
items.  Their  annual  volume  is  approx-  ^ 
imately  $30,000,000.  Buying  for  cash 

and  selling  for  cash  enables  this  firm  butter  can  safely  be  handled  since 

to  purchase  advantageously  and  in  turn  will  be  eliminated, 

pass  on  the  savings  to  the  consumer.  introduction  of  mechanical  dis- 

The  soundness  of  this  policy  is  reflected  P^^*^**®  into  the  field  of  retailing  may 
in  a  consistent  increase  of  business  each  naessarily  indicate  a  new  type  of 
year.  Two  of  the  unconventional  meth-  competition  for  personally  attended  shops, 
ods  of  the  Klein  store  arrest  our  atten-  Serious  consideration  in  fact  has  been 
tion.  The  first  is  that  they  do  not  ad-  .py.  even  department  stores  to  the 

vertise.  Secondly,  customers  have  been  possibihties  of  merchandising  certain 
induced  to  be  self  reliant  by  serving  imes  of  goods  m  rotets.  Naturally  such 
themselves  for  the  most  part.  It  is  true  ?  radical  departure  from  established  sell- 
that  salespersons  and  attendants  are  on  mpmou®  warrant  careful  thought ; 

hand  to  assist  customers  whenever  it  is  osve  every  reason  to 

found  necessary.  The  majority  of  shop-  fi^heve  that  the  keen  interest  already 
pers  however  .seem  content  to  browse  indicaY*  more  thsn  curiosity. 


When  the  make-up  man  of  the  Elizabeth 
City  (N.C.)  Advance  recently  found 
his  make-up  rule  superimposed  on  an 
installment  of  a  serial,  he  must  have 
felt  like  a  surgeon  who,  on  complet¬ 
ing  an  operation,  finds  his  scalpel 
missing. 

ers.  Sporadic  attempts  at  advertising 
and  publicity  will  prove  of  little  value. 
Consequently,  consistent  promotion  can 
be  best  assured  through  the  activities  of 
a  group  force.  Walnut  and  orange  grow¬ 
ers  have  consolidated  their  efforts  for 
the  general  promotion  of  their  produce. 
The  same  should  be  done  by  robot 
makers. 

Two  avenues  for  securing  linage  seem 
possible  in  developing  public  interest  _  in 
robot  machines.  National  advertising 
would  be  important  for  educational  ^d 
missionary  purposes.  Such  a  campaign 
would  prove  effective  by  stressing  “a 
reduction  of  distribution  cost”  thereby 
assuring  the  consumer  of  good  value. 
The  vital  need  of  distributing  foodstuffs 
in  a  sanitary  and  hygienic  manner  is  pro¬ 
vided  for  by  the  automatic  dispensers  be¬ 
cause  adequate  packing  and  containers 
would  be  used.  In  the  case  of  baked 
goods  the  slogan  of  “from  oven  to  you” 


would  be  a  literal  description  of  the 
process  of  selling  since  baking  firms 
would  fill  compartments  in  these  robots 
and  handling  would  be  reduced  to  a 
minimum.  Incidentally,  merchandising 
machines  will  obviate  the  necessity  of 
Mr.  Husband  leaving  without  his  break¬ 
fast  because  of  tardy  delivery  by  the 
baker,  milkman  or  butcher.  This  se¬ 
curity  would,  of  course,  be  possible  to 
those  residing  in  apartment  houses  where 
installation  of  machines  had  been  ar¬ 
ranged.  This  “house  service”  would  un¬ 
doubtedly  appeal  to  many  prospective  ten¬ 
ants  so  that  real  estate  operators  would 
be  wise  to  advertise  this  convenience. 

Local  advertising  copy  would  of  n^ 
cessity  carry  more  specific  information 
as  to  quality  of  goods,  price  and  descrip¬ 
tion.  Since  many  of  these  robots  would 
be  serviced  by  local  grocers,  dairy  firms, 
bakeries  and  butchers  the  full  value  of 
the  new  medium  would  not  be  realized 
without  a  steady  patronage  at  the  ma¬ 
chines.  Turnover  and  maintained  con¬ 
sumer  interest  are  targets  which  should 
be  shot  at  continuously. 

Collateral  advertising  from  canners, 
packers  and  manufacturers  whose  prod¬ 
ucts  are  distributed  mechanically  offers 
prospects  for  linage  income  also.  Refrig¬ 
eration  as  supplied  by  national  manufac¬ 
turers  in  certain  types  of  robot  machines 
should  also  be  publicized  by  them. 

Automatic  merchandising  is  truly  a 
horizontal  industrial  development,  which 
if  properly  controlled  and  publicized, 
should  serve  to  stimulate  the  lines  of 
business  which  are  directly  or  indirectly 
interested  and  benefitted  by  its  attaining 
a  successful  objective. 

VIRGINIA  A.P.  MEETS 

A  meeting  of  Virginia  members  of  the 
Associated  Press  was  held  at  the  Com¬ 
monwealth  Club,  Richmond,  July  IS. 
Byron  J.  Lew'is,  executive  editor  of  the 
Richmond  Timcs-Dispatch,  presided  in 
the  absence  of  Charles  Phillips  Has- 
brook,  publisher  of  the  Times-Dispatch 
and  chairman  of  the  Virginia  A.P.  mem¬ 
bership,  who  was  called  to  New  York 
city  on  business  and  was  unable  to  be 
present. 


the  great  newark  market 

IS  growing 


The  job  of  making  America  “auto¬ 
matic-minded”  is  a  herculean  one.  Na- 


nominaf  attention.  If  they  decide  to  turally.  the  newspapers  of  the  country 
take  certain  articles  a  store  employee  is  used  to  great  advantage  in  the 

on  hand  to  fill  out  a  salescheck  and  re-  stages  of  this  new  trend._  It  seems 

ceive  money.  If  for  any  reason  a  pur-  ™ost  important  that  a  coordinate  and 
chase  is  found  to  be  unsatisfactory  it  cooperative  plan^  of  action  be  decided 
may  be  returned  within  five  days  and  automatic  machine  manufactur- 

“no  questions  are  asked.”  It  is  neces-  - - - 

sary  that  the  store  tag  be  on  the  returned  ' 

articles.  Simplicity,  speed  and  a  “lack 

of  red  tape”  characterize  the  running  of  —■  —  j-j 

this  unusually  successful  store.  Women 

do  not  seem  to  resent  a  lack  of  solicitous  ^  ^  o  T  •  HL’ 

attention  as  long  as  good  values  offset  ^  w  =  San  L<U1S  UDlspo 

the  usual  store  services.  (California) 

In  Los  Angeles  we  find  another  store 
of  this  general  type  ready  for  opening.  mjj  'VV^  the 

We  refer  to  the  Hirson  Self  Service  De-  fU h 

partment  Store.  This  establishment  will  |s...,p,c..i,.idi  ninv  TFIFPRAM 
be  operated  on  a  cash  basis  with  all  -  -  ILLLulUull 

merchandise  marked  and  on  tables,  cases 

or  racks  easily  accessible  to  customers.  Is  showing  a  con-  ^ 

The  store  is  so  arranged  that  shoppers  sistent  gain  in  local  f 

may  wait  upon  themselves.  In  this  way  advertising  linage  • 

thousands  of  dollars  can  be  saved  because 

the  store  operators  will  not  require  high  A 

priced  salespeople.  The  owner  of  this  ScripiM-Canfield 

unique  store  believes  that  in  most  cases  Newspaper 

the  shopper  knows  what  she  wants  and 
is  better  pleased  when  allowed  to  choose 

for  herself.  «  Ollnum,  Nlcoll  A  Ruthman 

In  the  last  few  years  several  specialtyjA  National  Representatives 

shops  handling  popular  priced  merchan-§k 

dise  have  introduced  a  modified  form  ofH _  — - 


(Enenitig 

^CtO0 


Essex  County,  New  Jersey,  wherein  i» 
located  NEWARK,  the  new  metropolis,  is 
the  nucleus  of  the  great  Newark  Market. 
Its  population  increased  27.8%  in  the  past 
ten  years.  Twenty  small  cities  within 
Newark’s  trading  area  grew  62.1%  in  popu¬ 
lation  while  the  eight  largest  cities  in  that 
area  grew  28.5%  in  the  same  period.  And 
this  market  is  still  growing! 

The  largest  six-day  newspaper  in  the  entire 
country  affords  thorough,  complete  coverage 
of  this  great  market.  Its  A.B.C.  circulation 
has  grown  over  43%  in  the  past  nine  years. 
In  Just  the  last  five  years  it  has  increased 
27.21%.  It  is  the  real  buying  influence  In 
the  home-life  of  its  market;  is  90%  home 
delivered  and  is  read  by  more  families  than 
any  other  newspaper  published  or  sold  in 
this  territory.  It  presents  an  advertising 
opportunity.  Can  your  product  afford  to 
ignore  the  profits  existant  within  the 
boundaries  of  this  great,  growing  market? 


EUGENE  W.  FARRELL,  ButIneM  &  Advertising  Mgr. 
215-221  Market  Street,  Newark,  New  Jersey 
O’MARA  A,  ORMSBEE,  General  Representatives 
New  York  Chicago  Detroit  Loe  Angeles  San  Francisco 


Wild  Life  and  89,377 

Hunting  and  Fishing  Licenses 


The  Detroit  News 


New  York  Office 
I.  A.  KLEIN,  INC. 


THE  HOME  NEWSPAPER 

Member  100,000  Group  of  American  Citiei 


Chicago  Office 
J.  E.  LUTZ 


Whatever  you  may  have  thought  about  wild 
life  in  Detroit  don’t  confuse  it  with  night  life,  for 
the  89,000  gentlemen,  and  ladies,  too,  who  possess 
paid  fishing  and  hunting  licenses  from  the  Detroit 
area  are  ardent  prowlers  of  the  woods  and  streams. 

That  gives  you  some  idea  of  the  popularity  of 
the  Wild  Life  Page  of  The  Detroit  News  which 
has  been  published  for  nine  years  in  the  interest 
of  forest,  fish,  game  and  nature  preservation.  It 
was  the  first  page  of  its  kind  in  the  country.  Its 
following,  judged  by  the  queries  its  editor  receives, 
is  enormous. 


Here’s  a  huge  ready-made  market  for  cameras, 
tents,  canoes,  guns,  rods,  reels,  outdoor  clothing  and 
sport  goods  of  every  variety  and  description. 


Autumn  will  soon  be  here.  This  is  a  reminder 
from  America’s  fourth  market  and  one  of  the 
world’s  greatest  centers  of  sport  to  go  after  this 
business  via  the  sportsman’s  own  medium  —  The 
News. 


This  page  offers  an  opportunity  to  advertisers 
who  have  something  to  sell  people  who  love  nature. 
Remember  those  who  pay  for  licenses  represent  but 
a  small  portion  of  those  who  read  the  page  and  who 
enjoy  the  out  of  doors. 
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SMALL  DAILY  PRIZE  ADDS  INTEREST 
TO  DAILY’S  CLASSIFIED  COLUMNS 


News  Stories  Written  By  Editorial  Department  Tell  of  Contest 
and  Daily  Winner  of  $1  Prize  For  Best  Written  Copy 
— Different  Classifications  Featured 


By  ROBERT  L.  BELLEM 

Clatsilied  Manager,  Pasadena  (Cal.)  Star-News 


HERE’S  a  classified  promotion  feature 
that  requires  little  space,  a  small 


expenditure,  and  someone  on  your  staff 
who  can  tell  a  good  classified  advertise¬ 
ment  when  he  sees  one.  Granted  all  this, 
the  plan  should  focus  considerable  atten¬ 
tion  on  your  classified  columns — and  at 
the  same  time  bring  the  general  standard 
of  your  transient  classified  up  atxjve  its 
present  level.  At  least,  that's  what  it’s 
doing  for  the  Pasadena  Star-News. 

The  plan  originated  in  our  editorial 
department,  and  has  a  news  angle 
throughout.  We  are  using  no  display 
promotion  on  it  whatever,  confining  the 
entire  campaign  to  daily  stories  on  the 
first  i>age  of  our  second  section. 

Briefly,  the  idea  is  this:  We  are  giv¬ 
ing  one  dollar  a  day,  every  day,  to  indi¬ 
vidual  classified  advertisers.  The  daily 
award  is  based  on  meritorious  copy. 
Every  week  we  select  a  different  classi¬ 
fication  upon  which  we  concentrate  the 
campaign.  Here  are  the  stories  that  have 
run :  they  speak  for  themselves. 

The  first,  which  occupied  a  bit  more 
space  than  those  which  followed,  ap¬ 
peared  in  a  Saturday  issue:  the  Satur¬ 
day  before  we  started  actually  awarding 
the  prizes.  It  read : 

Star-News  to  Award 

Prize  Every  Day  to 

Amateur  Ad  Writers 
Clever  authors  to  get  cash  recognition 
for  talents  displayed. 

Have  you  hidden  talent  as  a  writer  of 
advertisements? 

Many  have,  for  every  day  in  the 
columns  of  the  Star-News,  are  to  be 
found  outstanding  want  advertisements, 
noticeable  for  their  attractive  style  and 
for  the  ability  of  the  writers  to  crowd 
many  facts  within  a  few  lines  of  type. 

Starting  next  Monday  the  Star- News 
will  pay  $1  to  the  author  of  the  best- 
written  want-ad  each  day  in  the  Rooms 
for  Rent  column.  The  week  following 
another  column  will  be  selected.  Watch 
for  the  notices. 

Here  is  a  chance  to  rent  that  spare 
bedroom  for  the  summer  months ;  to  win 
recognition  for  advertisement  writing 
ability,  and  to  collect  $1. 

It  is  suggested  that  a  room-for-rent 
advertisement  should  contain  facts  that 
attract  the  eye  of  the  reader;  location, 
type  of  home,  transportation  accessibility 
and  some  feature  that  lifts  the  room  you 
wish  to  rent  out  of  the  ordinary.  The 
following  is  an  outstanding  ad : 


Bachelor  cnjoyiiiK  music,  bridge,  motoring, 
kiltiards,  and  even  dancing  will  share  old-timey, 
comfy  home  close  in  with  congenial.  com[ianion- 
able  gentleman  having  similar  tastes  and  social 
contacts  or  who  desires  such.  Simple  (amily- 
atjde  meals  optional.  Box  —  Star-News. 


The  above  is  just  alxiut  perfect.  It’s  a 
safe  guess  that  the  spare  r<K>m  in  the 
above  home  was  rented ;  that  a  new 
friendship  was  started,  and  that  the 
renter  simply  juinpH  at  the  chance  to  eat 
those  “simple  family-style  meals"  men¬ 
tioned. 

Can  you  do  as  well? 


nounced  the  following  Monday  after  the 
foregoing  announcement  had  been 
printed. 

.^D  Writer  Displays  Taijcnt: 

Is  Dexlared  First  to  Win 
Charming  room  for  rent  cleverly 
described  in  few  words. 

Owner  of  the  telephone  number  Ter¬ 
race  0043  was  declared  winner  of  the 
first  award  by  the  Star-News  as  writer 
of  the  best  advertisement  in  the  Furnished 
Rooms  for  Rent  classification  of  yester¬ 
day’s  edition. 

The  winning  copy  was  selected  because 
of  the  attractive  wording,  the  many  facts 
contained,  and  because  the  writer  fea¬ 
tured  the  chief  advantage  regarding  the 
room  offered: — location.  It  is  reasonably 
certain  there  are  many  business  women 
in  the  city  who  would  enjoy  the  charm¬ 
ing  room  offered.  The  advertisement  is 
reproduced  herewith ; 

Near  Maryland,  $20  Month 

For  business  woman;  charming  room  with 
kitchenette,  adjoining  bath.  Exclusive  use  of 
living  room  evenings  and  Sundays.  Terrace 
0043. 

Tomorrow  another  winner  will  be  an¬ 
nounced.  In  fact,  every  day  this  week 
the  Star-News  will  pay  $1  to  the  writer 
of  the  best  ad  found  in  the  h'urnished 
Rooms  for  Rent  classification.  Next 
week  another  column  will  be  selected. 

Today’s  winner  may  have  his  dollar 
by  calling  at  the  .same  desk  where  he 
placed  his  advertisement. 


I..et  me  here  interpolate  the  informa¬ 
tion  that  no  member  of  the  classified 
advertising  department  of  this  newspaper 
has  any-thing  to  do  with  the  preparation 
of  these  news  items.  They  come  from 
our  editorial  nxim.  and  what’s  more, 
someone  on  the  copy  desk  selects  the 
winning  ad  each  day,  too.  Hence,  there’s 
no  chance  that  any  member  of  the  phone 
room,  counter  force  or  outside  sales  crew 
can  wangle  a  dollar  for  some  favored 
customer.  It  all  depends  on  the  adver¬ 
tisement — strictly  impersonal.  strictly 
business,  strictly  on  the  up-and-up.  .\nd 
have  we  been  getting  calls?  ,\nd  have 
we  noticed  an  improvement  in  the  word¬ 
ing  of  our  rental  advertisements?  We 
certainly  have. 

But  to  get  back  to  the  news  items : 
here’s  how  the  first  winner  was  an¬ 


Every  other  home  rt*v- 
erage  is  offered  by 
The  Detroit  Free  Press 
in  America’s  Fourth 
Market.  This  is  effec¬ 
tive,  dollar  •  producing 
coverage  without  waste 
nor  duplication. 


(EI|r  Brtrott 
Hirer  l^reaa 


The  following,  I  believe,  gives  a 
comprehensive  idea  of  the  contest.  I  will, 
however,  append  two  or  three  heads  that 
have  been  used  in  subsequent  stories : 

\\  inner  of  Ad  Award 

Shows  Talent:  Facts 

Are  Assembled  Briefly 
Recognition  given;  writer  also  will 
collect  daily  cash. 

(This  was  on  an  advertisement  that 
read:  “I.arge,  beautfiul  room  adjoining 
bath;  $15  month.  Garage  $3.  Private 
family. ) 

Paying  Guests 

Want  to  Know 

About  Garage 
(This  covered  an  advertisement  that 
read  “Two  rooms,  sleeping  porch,  adjoin¬ 
ing  bath.  With  or  without  garage.  Eve¬ 
ning  meal.  Business  people  preferred.) 
Talent  Shown 

By  Ad- Writer 

Is  Recognized 
(This  dollar  was  awarded  the  adver¬ 
tiser  whose  copy  was  used  in  the  first 
story  as  an  illustration  of  how  an  ad¬ 
vertisement  should  be  written.) 


CITY  ADVERTISING  TAX 
VALID  IN  SAN  ANTONIO 


Appellate  Court  Holds  Municipal 
Five-Cent  Levy  Is  for  Public 
Good  and  Does  Not  Violate 
Constitution 


BROWNS  RETURN  TO  STAUNTON 

Mr.  and  Mrs.  Charles  K.  Brown,  of 
the  Staunton  (Va.)  News-Leader  and 
lix'ening  Leader,  returned  on  the  Maure¬ 
tania  July  16,  from  a  six  weeks’  absence 
abroad,  during  which  time  they  attended 
the  convention  of  Rotary  International, 
at  Vienna.  Mr.  Brown  is  governor  of 
the  56th  district. 


BAILEY  CLASSIFIED  MANAGER 

A.  C.  Bailey,  in  charge  of  automobile 
advertising  for  Memphis  (Tenn.)  Com¬ 
mercial  Appeal,  has  been  promoted  to 
manager  of  the  classified  advertising  de¬ 
partment.  He  succeeds  Walter  Fontaine, 
resigned. 


The  following  day,  we  followed  this  up 
with  another  story,  headed  as  follows : 
Ad- Writer  Reveals 

Whole  Story  Within 

T WE  nty-T  wo  Words 
Cash  recognition  given  because  of  facts 
cleverly  told. 

To  tell  a  complete  story  in  22  words 
is  quite  a  feat,  and  yet  toflay’s  winner 
of  the  Star- News  daily  want-ad  prize 
dcK?s  just  that. 

The  reader  of  this  riKims-for-rent  item 
learns  many  things :  a  quiet  neighborhood 
in  a  fine  district  in  Pasadena,  where  one 
may  reach  his  rextm  without  going 
through  the  house,  although  at  the  same 
time  welcome  to  use  household  privileges, 
with  use  of  garage  and  breakfast  if 
desirerl,  all  for  $15  a  month,  and — well, 
here  is  the  winning  ad  : 

Pi-F-A.-iANT,  quirt,  southwest,  ailjoiniuR  hath; 
hot  and  cold  water,  outside  entrance.  Home 
privileRes.  $IS  month.  Breakfast  if  desire<l. 
tiarase.  1145  Steulwn. 

For  the  remainder  of  this  week  the 
Star-News  will  pay  $1  each  day  for  the 
best-written  ad  "in  the  Rtxnns-For-Rent 
column.  Next  week  the  same  offer  will 
be  made  as  applied  to  the  Room-.\nd- 
Board  column. 


L.  A.  CASLER  PROMOTED 

Lester  A.  Casler,  for  five  years  an  ac¬ 
count  executive  with  Lyddon,  Hanford 
&  Kimball.  Inc.,  Rochester,  N.Y.,  has 
been  elected  a  vice-president. 


San  Antonio,  Tex.,  July  18. — Pro- 
ponents  of  tax-supported  civic  advertising 
won  a  victory  today  when  the  four» 
court  of  civil  appeals  here  reversed  and 
dismissed  the  temporary  injunction 
granted  by  Judge  W.  W.  McCrory  re¬ 
straining  San  Antonio’s  five-cent  munici¬ 
pal  advertising  tax. 

It  was  the  unanimous  opinion  of  the 
appellate  court  that  the  constitution  does 
not  inhibit  the  tax  levy  under  attack. 
Pointing  out  that  the  Texas  home  rule 
amendment  grantetl  wide  powers  to  cities, 
the  court  found  that  the  city  passed,  un¬ 
der  a  section  of  its  charter  authorizing 
measures  “for  the  order  and  good  govern¬ 
ment  of  the  city,  or  for  trade,  commerce 
or  health  thereof,”  such  an  ordinance  “for 
the  welfare  and  for  the  good  of  the  trade 
and  commerce  of  the  city  of  San  .Antonio, 
to  advertise  the  advantages  and  to  finance 
such  advertisements”  by  taxation. 

It  is  clear,  continued  the  opinion,  “that 
the  taxation  is  for  a  public  and  not  a 
private  purpose. 

“If  the  tax  is  levied  and  collected  for 
a  public  purpose,  the  question  of  its  ben¬ 
efits  to  the  public  is  a  political  rather 
than  a  legal  one.  and  to  be  determined 
by  the  electorate  of  the  city  and  not  by 
a  court.  It  was  argued  that  the  appel¬ 
lees  alleged  the  purpose  of  the  advertis¬ 
ing  was  to  induce  immigration  to  San 
Antonio,  which  is  violative  of  provisions 
of  the  constitution,  which  prohibits  appro¬ 
priation  of  money  by  the  state  to  promote 
immigration  to  the  state,  but  if  we  apply 
that  provision  to  the  city,  still  other  pur¬ 
poses  which  are  not  prohibited  are  set  out 
in  the  charter  and  ordinances  which 
would  be  sufficient  to  render  the  tax  valid.” 


W - - - — 

A  ^33.000.000  [LOTHINC  MARKET 


Mews  and  Journal  will 
merchandise  fhis  Marke! — 


WILMINGTON,  Delaware,  is  a 
great  home  market,  people 
from  the  entire  state  of  Delaware 
ami  the  Eastern  shore  of  Maryland 
and  Virginia  (Del-Mar-Va  Penin¬ 
sula)  huy  their  clothes  in  Wilming¬ 
ton  which  makes  it  an  unusually 
large  clothing  center  for  a  city  of 
its  size. 

To  reach  this  rich  clothing  mar¬ 
ket  a  great  majority  of  local  stores 
as  well  as  general  advertisers  de¬ 
pend  on  the  Wilmington,  Del., 
Evening  Journal  and  Morning 
News,  many  using  them  exclusively. 

The  Evening  Journal  reaching  8 
out  of  10  homes  in  Wilmington 
and  covering  practically  the  whole 
Del-Mar-Va  Peninsula  can  be 
bought  separately  (27,747  circula¬ 
tion)  or  in  combination  with  the 
Morning  News  (38,946  total  circu¬ 
lation)  at  one  low  combination 
rate. 


"Starts  the  Day 
in  Detroit" 


The  MORNING  NEWS  &  EVENING  JOURNAL 


Dominate  the  Del-Mar-Va  Shopping  District 
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2500  IOWA  CARRIER  SALESMEN  ATTEND  CONVENTION  IN  DES  MOINES 


Here  are  some  of  tlie  2500  carrier  salesmen  of  TTie  Register  and  Tribune  who  paraded  the  streets  of  Des  Moines  re- 
centiv  They  came  from  every  one  of  Iowa’s  99  counties  to  attend  a  one  day  convention  They  came  to  get  new  ideas 
on  how  to  secure  more  subscribers  and  to  make  more  money  for  themselves.  The  forenoon  was  given  over  to  one  of  the 
liveliest  sales  meetings  Des  Moines  has  seen  in  many  a  day.  Then  there  was  a  parade  at  noon  -startmg  on  time.  In  the 
iftemoon  the  boys  had  a  big  time  at  the  local  amusement  park. 


EtK>: 

'  Ati 


Throughout  the  state  lowans  point  to  The  Regis¬ 
ter  and  Tribune  as  their  great  local  state  newspaper.  All 
Iowa  is  proud  of  this  great  organization  of  carrier  boys. 
Here  is  the  crowd  in  front  of  the  theater  where  the  peppy 
ales  meeting  was  held. 


'i-  ^ 


! 

SIX  STAR  SALESMEN— These  Lids  and  ten  others 

were  picked  as  the  best  salesmen  in  The  Des  Moines  Regis- 

m 

■  ter  and  Tribune  state  wide  carrier  organizaton.  They  were 

1  especially  honored  at  the  convention. 

king  for  a  DAY-All  over  Iowa  it  is  a  common 
a\mg  that  a  Register  and  Tribune  route  is  the  best  job  for 
>0  Iowa  school  boy.  In  every  city,  town  and  village  ui  Iowa 
^  are  eager  to  carry  a  Register  and  Tribune  route.  Sub- 
'wl’trs  in  the  most  remote  parts  of  the  state  get  their  pa- 
?***  as  regularly  and  as  promptly  as  if  they  lived  in  Des 
Momes. 


Only  8  cities  in  the  United  States  have  a  newspaper  with 
as  large  a  daily  circulation  as  that  of  The  Des  Momes  Reg¬ 
ister  and  Tribune-245,000  daily.  This  is  a  section  of  the 
parade. 


WEBSTER  CITY  CAME  BY  TRUCK— 43  carrier  salesmen  came  to  the 
convention  in  this  truck.  They  were  as  peppy  at  the  end  of  the  80  mile  trip  as  at  the 
beginning.  They  count  as  their  subscribers  nearly  every  family  in  Webster  City. 
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READERS  VOTE  4  TO  1 
FOR  MORNING  PAPER 

Fort  Myeri  (Fla.)  New»-Pre»*  Will 
Abide  by  Result  of  Poll  Aug.  1, 
After  Two  Months  as  Merged 
Evening  Paper 

{By  telegraph  to  Editos  &  Publishes) 
Fort  Myers,  Fla.,  July  21. — By  vote 
of  nearly  four  to  one  subscribers  of  the 
Fort  Myers  Press  and  Tropical  News, 
dailies  which  merged  June  1,  have  de¬ 
cided  they  want  the  combined  paper  pub¬ 
lished  as  a  morning  instead  of  an  even¬ 
ing  edition.  The  count  was  3,312  morn¬ 
ing,  to  959  evening  with  some  ballots 
still  to  be  returned  from  city  routes, 
where  the  ratio  was  running  as  high  as 
seven  to  one  for  a  morning  paper. 

The  Press  was  an  evening  paper  with 
Sunday  editicm  and  the  Tropical  News, 
morning  except  Monday.  After  the  mer¬ 
ger  the  afternoon  and  Sunday  paper  was 
continued,  dropping  morning  edition. 
When  many  protests  were  received  from 
subscribers  and  advertisers,  the  question 
was  put  to  vote  at  the  suggestion  of 
Barron  Collier,  president  of  the  publish¬ 
ing  company.  The  Fort  Myers  Mer¬ 
chants’  Association  was  selected  to  con¬ 
duct  the  poll  and  the  publishers  an¬ 
nounced  that  they  would  abide  by  the 
result. 

Ballots  were  distributed  to  route  sub¬ 
scribers  by  carriers,  collected  after  being 
marked  and  sig^ned  and  deposited  in  bal¬ 
lot  box,  where  they  were  counted  by  the 
secretary  of  the  Merchants’  Association, 
the  secretary  of  the  Chamlier  of  Com¬ 
merce  and  city  and  county  clerks.  Mail 
subscribers  voted  by  return  post  card. 

Separate  count  was  kept  of  mail  votes 
of  subscribers  who  are  winter  residents 
and  they  were  found  to  be  in  line  with 
local  sentiment,  the  score  being  213  to 
37  in  favor  of  the  morning  issue. 

Only  three  carrier  routes  turned  in 
pluralities  for  evening,  one  by  two  votes. 
All  were  suburban  routes  in  which  de¬ 
livery  was  a  factor.  On  three  suburban 


PEORIA  is  now  an  important  PORT 
ON  THE  DEEP  WATERWAY,  and 
will  soon  be  the  Northern  Terminal 
Point  as  New  Orleans  Is  the  South, 
ern  Terminal  Point. 

A  MARKET  WORTH  DEVELOP¬ 
ING  with  adequate  space  in  the 

PEORIA 

JOURNAL-TRANSCRIPT 


routes  no  votes  were  cast  for  an  evening 
paper.  The  overwhelming  majority  was 
a  surprise  in  view  of  the  fact  that  both 
Tampa  and  Miami  morning  papers  de¬ 
liver  here  almost  as  early  as  the  local 
paper,  while  evening  papers  from  outside 
do  not  get  in  until  after  six  p.m. 

The  Merchants’  Association  interprets 
the  vote  as  indicating  that  readers  are  not 
satisfied  with  outside  papers  and  want  a 
local  paper  in  the  morning. 

The  Philadelphia  Athletics  have 
trained  here  several  seasons  and  Fort 
Myers  is  a  strong  baseball  town.  Desire 
for  baseball  news  is  regarded  as  a  factor 
in  the  preference  for  a  morning  paper. 
Letters  from  readers  stressed  complete¬ 
ness  of  news  reports  as  reason  for  pre¬ 
ferring  morning  edition. 

The  Press  was  established  as  a  weekly 
in  1884  and  has  been  published  as  an 
afternoon  daily  since  1911.  The  Tropical 
News  was  started  as  morning  daily  in 
1918  and  gained  lead  over  the  Press  with 
change  of  ownership  in  1925.  Carl  Han- 
ton,  owner  of  the  Tropical  News,  joined 
Mr.  Collier  in  organizing  the  merger 
and  is  general  manager  of  combined 
enterprise. 

The  change  from  evening  to  morning, 
seven  days  a  week,  will  be  made  August 
1,  paper  publish^  seven  days.  At 
that  time  the  name  will  be  changed  from 
Fort  Myers  Press  and  Tropical  News  to 
Fort  Myers  Nnvs-Press.  The  George 


B.  David  Company,  which  represented 
the  Tropical  News,  will  continue  as 
national  advertising  representative  of  the 
combination. 


C.  B.  DICKSON  MARRIES 

Cecil  B.  Dickson,  head  of  the  Asso¬ 
ciated  Press  staff  in  the  House  of  Rep¬ 
resentatives  at  Washington,  and  Mrs. 
Ruth  Thurston  Maitland,  former  wife  of 
the  noted  army  pilot  and  trans-Pacific 
flier  were  married  at  Rockville  near 
Washington  July  17.  Dickson  worked 
in  Texas  before  coming  to  the  Associated 
Press  bureau  here.  Mrs.  Dickson  was 
divorced  from  Lieut.  Lester  J.  Maitland 
shortly  after  his  record  breaking  flight 
from  California  to  Honolulu. 

DAVID  STOUT,  COWPUNCHER 

David  Stout,  son  of  the  late  Ralph  E. 
Stout,  managing  editor  of  the  Kansas 
City  Star,  is  roughing  it  as  a  cowhand 
on  the  XI  ranch  near  Plains,  Kan.  Be¬ 
fore  going  to  work  on  the  ranch.  Stout 
was  a  reporter  for  the  Star. 

STONEBACK  GENERAL  MANAGER 

Charles  E.  Stonback  was  recently  ap¬ 
pointed  general  manager  of  the  IVest 
Chester  (Pa.)  Daily  Local  News  by 
the  board  of  directors. 


POOLEY  SUCCEEDS  DAVIS 

New  Houston  Press  Managing  Editor 
and  City  Editor  Named 

Ed  M.  Pooley,  former  city  editor  of 
the  Houston  (Tex.)  Press,  was  named 
managing  editor  July  13  to  succeed  the 
late  Dudley  Davis,  who  died  last  week 
as  a  result  of  injuries  received  in  an 
automobile-bus  crash. 

Royal  Roussel,  special  assignments 
writer,  was  promoted  to  the  city  editor’s 
desk  to  succeed  Mr.  Pooley. 

Mr.  Pooley  has  been  in  newspaper 
work  in  Houston  for  several  years,  hav¬ 
ing  covered  every  “run”  in  the  city  in 
addition  to  having  served  as  telegraph 
editor,  assistant  city  editor  and  then  city 
editor. 

He  was  born  in  Florida  and  educated 
at  Sewanee,  Tenn.  He  served  in  the 
army  air  service  from  July,  1917,  to 
May,  1920.  While  in  the  air  service  he 
came  to  Texas,  and  upon  his  resignation 
from  the  army  took  up  his  residence 
in  Houston. 

Mr.  Roussel  has  been  actively  engaged 
in  newspaper  work  for  the  past  nine 
years,  having  begun  work  on  the  Hous¬ 
ton  Post,  then  working  in  Florida  and 
New  York  before  returning  to  the  Press. 

He  served  as  city  editor  of  the  Press 
for  a  short  time  in  1929  and  1930. 


We  hear  you  re  interested  in 

COXCEXTRATION! 

New  England,  with  2%  of  the  area 
of  this  country,  has  7%  of  the  population,  and  buys 
7i%  of  the  retail  merchandise  sold  in  the  United  States. 

Rhode  Island,  with  2%  of  the  area 
of  this  section,  has  8J%  of  the  population,  and  buys 
8i%  of  the  retail  merchandise  sold  in  New  England. 


Journal-Bulletin 

FAMILIES 

In  Protidence 

19  o7  20 


In  Rhode  Island 

2  OUT  Q 
OF  O 

of  all  families 
who  read  Kngllsh 


Seven-eighths  of  the  population  of 
Rhode  Island  live  within  15  miles 
of  Providence  city  hall. 

On  any  selective  list  based  on  concen¬ 
tration  of  opportunity  and  minimiz¬ 
ing  of  waste  effort,  there  must  be  a 
prominent  place  for  New  England* s 
second  largest  market! 


IProdD^DODEWCE 

(lOURNAL/BULLETIN 


V^^^^j^eioFi^landr^eamdLa^estMar^el^ 


CHAS.  H.  EDDY  CO. 
Boston  New  Yoric  Chicago 


Representatives 

R.  J.  BIDWELL  CO. 
San  Francisco  Los  Angeles 
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For  the 

consecutive  month 

THE  BALTIMORE  POST 

Gains 

I 

IN  A  D  V  E  R  T  I  S  I  N  G  ! 


JUNE,  1931 
Compared  to  June,  1930 

POST 

Gained  14,938  Lines 


MAY,  1931  • 
Compared  to  May,  1930 

POST 

Gained  36,355  Lines 


APRIL,  1931 
Compared  to  April,  1930 

POST 

Gained  5,906  Lines 


MARCH,  1931 
Compared  to  March,  1930 

POST 

Gained  30,254  Lines 


EVENING  SUN 
Gained  68,127  Lines 

NEWS 

Lost  115,528  Lines 


EVENING  SUN 
Lost  98,546  Lines 

NEWS 

Lost  201,925  Lines 


EVENING  SUN 
Lost  73,753  Lines 

NEWS 

Lost  203,918  Lines 


EVENING  SUN 
Gained  32,679  Lines 

NEWS 

Lost  176,119  Lines 


Figures  taken  from  Media  Records,  Inc. 


The  Baltimore  Post 

A  Scripps  •  Howard  Newspaper 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS.  HOWARD 
NEWSPAPERS 
230  PARR  AVENUE,  N.  Y.  C 


MEMBER  OF  THE  UNITED 
PRESS*-.OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 
and  of 

MEDIA  RECORDS.  INC. 


CHICAGO 


AN  PBANCI9CO 


LOS  ANGBLE9 


DALLAS 


DETROIT 


PHILADELPHIA 


B  C  r  P  A  L  O 


ATLANTA 


/</ 


2i 
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KROGER  CAMPAIGN  A  NEW  DEPARTURE 
IN  CHAIN  STORE  ADVERTISING 

Grocery  Firm  Spending  $350,000  in  Roto  and  Black  and  White 
in  Twenty  Newspapers  to  Stress  Food  Foundation — Mere 
Price  Appeal  Shelved  by  Institutional  Copy 
By  GEORGE  A.  BRANDENBURG 


Anew  departure  in  grocery  chain  store 
advertising  has  been  started  by  the 
Kroger  Grocery  &  leaking  Company  of 
Cincinnati  in  its  current  Kroger  hood 
l-'oundation  advertising  program  appear¬ 
ing  in  20  newspapers.  The  price  of  f<Kid 
has  no  place  in  the  Kroger  Foundation 
announcenients.  It  is  the  establisliineiit 
of  a  better  understanding  of  f<MKl  facts 
and  better  standards  for  all  f(M>ds  that  is 
stressed  in  the  copy. 

The  campaign  is  primarily  a  roto¬ 
gravure  proposition,  although  in  some 

cities  where  the  newspapers  are  not 
equipped  for  rolo  printing,  the  Kroger 
l-'oundation  announcements  are  appearing 
in  black  and  white.  The  program  began 
last  January  and  includes  2(i  full-page 
announcements.  In  Chicago,  however, 

the  campaign  was  not  released  until 
July  5. 

Newspapers  in  which  this  $350,(KK) 
<lrive  is  appearing  are  :  Chicaf/o  'rrihiiiic, 
Columbus  Dispatch,  Cincinnati  Unquircr. 
Clct’clanci  Plain  Dealer,  Toledo  '/  iines, 
Pittsburgh  Tree  Press,  St.  Louis  Posl- 
Dispatch,  l-l.  IVaync  ( Ind. )  .V<’ii'5-.SVti- 
tinel,  I’eoria  (Ill.)  Journal-Transcript, 
Indianapolis  Nnos,  Voungslo'd'n  (0.) 

I 'indicat or,  Louist’ille  Courier-Journal, 
Little  Rock  Arkansas  Gacette,  Grand 
Rapids  (Mich.)  Press,  Huntington  ( \V. 
\'a.)  Herald- Advertiser,  Charleston  (VV. 
\a.)  Gazette,  Dayton  (().)  Xeu’s, 
Roanoke  (Va.)  Times  &  World  Xm'S, 
Madison  Wiscon.rin  Stair-Journal  and 
Detroit  Tree  Tress. 

In  connection  with  each  of  the  Kroger 
announcements  dealing  with  actual  mer¬ 
chandise.  bulletins  issued  by  the  Founda¬ 
tion,  are  distributed  to  consumers  through 
the  5,000  Kroger  stores  in  the  middle 
west. 

The  1931  advertising  program  is 
designed  to  report  the  activities  of  the 
Kroger  Food  Foundation,  an  organization 
set  up  by  the  Kroger  Grocery  &  Faking 
Company  to  find  the  Itetter  way  of  grow¬ 
ing,  packing,  distributing  and  cooking 
foods.  The  Foundation  laboratories  are 
located  in  Cincinnati  where  complete 
facilities  are  maintained  with  fully 
manned  chemical,  physical  and  bacterio¬ 
logical  units.  In  addition,  there  is  a 
model  kitchen,  where  all  foods  are  given 
actual  cooking  tests.  Dining  nxims  are 
also  maintained  where  sample  luncheons 
and  dinners  are  served  to  selected  groups 
of  housewives,  teachers  and  club  women. 

“Up  until  the  time  of  starting  the 
Kroger  Food  Foundation,  all  grocery 
chains,  it  seemed  to  us,  employed  price 
advertising  as  the  only  ap{>eal  to  the 
consumer,”  said  C.  H.  Shoenberger  in 
outlining  the  rotogravure  campaign  and 
explaining  the  purpose  of  the  l-'ounda¬ 
tion.  “It  was  our  belief  that  a  successful 
business  of  the  future  would  l>e  hiii't  upon 
customers  and  not  on  sales.  We  felt 
that  the  activities  of  the  Foundation 
would  offer  some  highly  valued  services 
which  would  appeal  much  more  strongly 
to  Mrs.  Consumer. 

“As  the  second  largest  distributor  of 
food  in  the  United  States,  we  feel  we 
have  a  public  duty  to  perform.  Because 
of  the  multitudes  who  relv  on  us  for 
food,  we  feel  that  we  are  akin  to.  if  not 
identical  with,  a  public  utility.  Through 
our  Foundation,  therefore,  we  set  and 
maintain  certain  high  standards  for  the 
products  sold  by  our  stores.  Since  there 
is  no  public  or  quasi-public  Inxly  that 
performs  this  work,  we  have  established 
our  own  Foundation,  which  will  Ite  avail¬ 
able  to  the  public  and  to  manufacturers 
in  the  solution  of  their  problems." 

Illustrated  with  graphic  news  photo¬ 
graphs  in  rotogravure  and  captioned  with 
striking  headlines,  the  Foundation  an¬ 
nouncements  tell  a  story  that  is  interest¬ 
ing  and  helpful  to  all  who  are  interested 
in  foods,  whether  a  housewife  or  one 
who  governs  his  diet  by  the  menu  placed 
before  him  in  a  restaurant.  The  copy 


itself  is  straightforward  writing  with 
plenty  of  snap  and  just  enough  gastro- 
nomical  appeal  to  make  the  reader  want 
to  read  oi.  o  the  end. 

An  example  of  the  kind  of  advertising 
appeal  tha,.  the  l-'oundation  announce¬ 
ments  jxjssess  is  as  follows  :  “Plan  Your 
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Kroger  Food  Foundation  copy,  run¬ 
ning  in  rolo  as  well  as  black  and 
white,  evades  prices  to  tell  facts 
about  food  preparation. 

Picnics  so  ‘a  Good  Time  Can  Be  Had 
by  AH' — First,  consider  the  cornerstone 
of  the  great  American-family  institution. 
The  picnic  sandw-ich !  Let’s  look  at  this 
sandwich  subject  sensibly.  Why,  in  the 
name  of  goodness  and  freshness,  all  the 
usual  lugging  around  of  sandwiches  that 
will  get  shapeless  and  soggy  ?  W  hy,  in 
the  name  of  thrift,  all  the  limp  left-overs 
that  must  be  w-asted  Itecau-se  picnic  eyes 
are  bigger  than  picnic  api>etites?  Whv 
not  let  your  family  make  their  own  sand¬ 
wiches  right  at  the  picnic  table?  Here’s 
the  way — ” 

Another  full -page  advertisement  is 
captioned;  “A  Salad  a  Day  Keeps  the 
Wrinkles  Away”  and  the  F'oundation 
advertisement  then  gives  a  few  facts  to 
help  the  hou.sewife. 

A  page  showing  dieticians  at  work  in 
the  Foundation  lalxtratories  is  introduced 
with  the  heading;  “These  scientists  at 
the  Kroger  Food  l-'oundation  are  testing 
and  tasting  to  find  why,  how  and  when 
the  humble,  hearty  Bean  may  he  ‘g(KKi 
.  .  .  better  .  .  .  best.’  ” 

“There  ought  to  lie  a  law,”  begins  one 
Kroger  announcemeqt,  “for  adults;  one 
pint  of  milk  every  day ;  for  children ; 
one  (|uart  of  milk  every  day." 


Results  That  Prove 
Market  Domination 

reMiiltN  right  now.  Many 
exceeding  aii~time  r^orclN. 
TliatV  the  ronflition  of  bunineNH 
f«»r  f'limden,  N.  4.,  merrhantH 
depending  solely  upon  uap  of 
local  ncu’HpapcrN  to  contact 
South  •lerttcy  public. 

They  clearly  demonNtrate  that 
the  people  of  thin  t'ommunity 
are  making  and  spending  money 
~n<iw!  AIho  that  the  Kveninr 
C'ourler  and  Morninit  Poat  are 
read  with  utmost  confidence  by 
the  areat  majority  of  people  in 
thlN  section  of  South  vieraey. 

COURIER-POST 

“A  24-Hoar  Modiam  at  one  cmP* 
Lm  than  half  af  1%  reader  daplioatlen 
National  Bepreaentativee 
GKO.  A.  McDEVITT  CO. 


f)ther  attractive  announcements,  all 
suitably  illustrated,  bear  the  following 
captions:  “Speaking  of  Just  Desserts”; 
“Tof}  Much  C<x)king  Spoils  the  Fiating”; 
“.Adding  Variety  to  the  Meat  Course” ; 
“Should  the  l^bel  Tell  Everything  or 
Just  ‘What  the  Law  Requires?'”  and 
“Meals  Should  be  More  than  Food!” 

Dr.  Andrew  Ryan,  M.D.,  scienti.st  and 
food  authority,  has  been  appointed 
director  of  the  Kroger  Food  Foundation. 


LIBERAL  DAILY  PLANNED 


Friend*  of  Victor  Berger  to  Have  Na¬ 
tional  Paper  With  Darrow  at  Head 

Friends  of  the  late  Victor  L.  Iterjfcr, 
for  many  years  lone  Socialist  member  of 
the  House  of  Representatives,  made 
known  in  Washington  Inly  21  their  i)lans 
for  publishing  a  newspaper  "perpetuating 
Ills  service  to  the  ideals  of  peace,  lalnir, 
civil  liberty  and  swial  and  industrial 
justice.’’  It  will  be  a  national  daily. 

The  paper  will  be  publisbed  in  connec¬ 
tion  with  the  M iheankec  Leader  which 
Berger  founded. 

The  X'ictor  L.  Berger  National  Foun¬ 
dation.  with  headquarters  in  Washington, 
will  publish  the  paper,  and  Clarence  Har¬ 
row  has  accepted  its  presidency. 

PERRY  SUCCEEDS  TUNKS 

Brother  of  John  H.  Perry  Named 
Jacksonville  Journal  G.M. 

\\.  Perry  has  been  named  as  gen¬ 

eral  manager  of  the  Jacksonville  (Fla.) 

Journal.  He  succeetls  W.  C.  Tunks  who 
<iic<I  recently  in  Haltiniore. 

For  tile  past  three  years  Mr.  Perry 
has  been  assistant  general  manager. 
Mr.  Perry  is  a  brother  of  John  H. 
Perry,  owner  of  the  Journal  and  other 
newspapers. 

He  moved  to  Jacksonville  three  years 
ago  at  the  request  of  his  brother  to  as¬ 
sist  Mr.  Tunks  in  the  management  of  the 
Journal  and  other  of  his  brother’s  prop¬ 
erties  here  and  elsewhere  in  I-'lorida. 


R.  G.  ROBERTS  ELECTED 
BY  VIRGINIA  GROUP 


Editor  of  Culpeper  Star  Heads  Asso¬ 
ciation — Onancock  News  Wins 
Silver  Trophy — Editors  See 
Start  of  Highway 

Robert  G.  Roberts,  editor  of  the  Cul¬ 
peper  Tirginia  Star,  was  elected  presi¬ 
dent  of  the  Virginia  Press  Association 
at  the  4.Jrd  annual  meeting  of  the  asso¬ 
ciation  held  at  Luray,  Va.,  July  16-18. 
James  C.  Latimer,  Tarmvillc  Herald, 
was  re-elected  secretary  and  (leorge  O. 
Greene,  Clifton  Torge  Reviezv,  was 
elected  treasurer. 

The  Fred  C.  Grumman  silver  trojdiy, 
which  is  given  each  year  to  the  he.st 
weekly  newspaper  in  Virginia,  was  pre¬ 
sented  for  the  second  time  to  the  Onnii- 

cock  Eastern  Shore  News  at  the  ban¬ 
quet  held  Friday  night.  The  Blaekstonc 
Courier-Reeord  received  second  place 
and  the  Acconiac  Peninsula  Enterprise, 
third. 

Reports  made  by  weekly  papers  at  the 
session  Saturday  morning  indicated  a 
successful  business  year.  At  Skyland  the 

visit  of  the  publishers  was  featured  by  the 
turning  of  the  first  spade  of  earth  in  con¬ 
struction  of  the  new  skyline  highway  of 
the  Federal  government  along  the  Blue 
Mountains.  Mr.  Carson  was  later  pre¬ 
sented  with  an  honorary  life  membership 

in  the  Virginia  Press  Association. 
.Addresses  during  the  two-day  business 

session  were  made  by  retiring  President 
C.  H.  Edwards;  Louis  Spillman,  ed-tor 
and  publisher,  Waynesboro  News-t'ir- 
ginian ;  W.  E.  Carson,  State  Con.serva- 
tion  Commission;  Tames  T.  Latimer, 
Formi'ille  Herald;  Paul  Appleby,  Red- 
ford  NcK's-Journal;  William  Mapcl, 
Washington  &  Lee  School  of  Journal¬ 
ism  ;  W.  Clement  Moore,  Wolf  &  Cf'tn- 
pany ;  F.  T.  McFaden,  Cecil,  Warwick 
and  Cecil,  advertising  agents,  and  George 
Greene,  editor  and  publisher,  Clifton 
i.'oTTP  Review. 


4 

'  A 

i' 

Quality  Printing  Plates 

i 

'■■A 

The  American  Pressman  for  June  carries  an  editorial  adver¬ 
tisement  entitled,  "Quality  in  the  Plates  From  Which  We 
Print,"  which  is  worth  reading  and  studying. 

A 

◄ 

4 

It  may  be  summed  up  in  the  statements,  "An  inferior  print¬ 
ing  plate  is  a  bad  start  in  the  pressroom,  and  a  handicap 
that  cannot  be  overcome,"  and  "The  economy  of  good 
plates  is  too  frequently  overlooked." 

i 

i 

The  use  of  Certified  Dry  Mats  helps  co-ordinate  the  work 
of  the  composing  room,  stereotype  foundry  and  pressroom, 
and  enables  the  production  of  well-printed  papers  day  in 
and  day  out. 

i 

i 

If  you  want  the  cheapest  and  best  insurance  for  the  quality 
of  your  printing  plates  it  will  pay  you  to  depend  upon 
Certified  Dry  Mats  as  so  many  of  your  fellow  publishers 
already  do. 

i 

We  respectfully  suggest  that  you  try  a  case  of  Certified 

Dry  Mats  in  your  own  foundry,  under  your  own  working 
conditions. 

Forget  price!  Use  quality  at  the  right  price!  It  pays! 

◄ 

i 

i 

CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avsnue  —  New  York.  N.Y 

For  dependable  sfereofypinq  use  Certified  Dry  Mats 

MAM  M  Till  US'.V 
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Pikers  .... 

Pass  Out  in  Chicago 

Chicago  awards  no  laurels  to  advertising  chiselers.  Used 

to  big  things  and  big  ways,  the  nation’s  second  biggest 
market  can’t  be  kept  up  nights  by  a  campaign  no  bigger 

than  the  vision  of  a  directorate  which  hasn’t  been  west 

of  Buffalo  since  1893. 

Chicago  gives  as  good  as  it  gets— like  any  other  town. 

But  it’s  so  big  that  there  is  always  danger  of  accepting 

half-returns  for  complete  success — unless  you  know  what 

complete  success  embraces.  And  to  know  that,  you  must 
know  Chicago  as  the  Chicago  Evening  American  knows 
it.  No  other  Chicago  newspaper  has  so  thoroughly  dis¬ 
sected  Chicago  from  the  sales  and  distribution  angle  as 
have  we. 

Come  to  think  of  it,  we  could  scarcely  have  built  Chi¬ 
cago’s  biggest  evening  paper  circulation  and  held  it  by  a 
growing  margin  for  over  ten  long  years  without  learning 
something  about  Chicago.  And  all  we  know  is  yours  if 
you  will  but  call  in  the  nearest  Boone  Man. 

CHICAGO  EVENING 

A  M  E  R I  CAN 

a  good  newspaper  now  in  its  ELEVENTH  YEAR  of 
circulation  leadership  in  Chicago’s  Evening  field. 

National  Representatives:  RODNEY  E.  BOONE  ORGANIZATION 
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MR.  STIMSON’S  DENIAL 

OUR  distin^ished  Secretary  of  State,  Henry  L. 
Stimson,  is  frequently  a  puzzle  to  newspaper¬ 
men.  Grant  that  in  these  perilous  times,  with 
half  of  the  world  trying  to  stave  off  collapse  of 
revered  institutions,  Mr.  Stimson  is  under  terrific 
pressure,  nevertheless  we  make  bold  to  suggest  that 
a  better  quality  of  candor  with  working  reporters 
and  the  American  press  would  aid,  not  retard,  the 
government’s  international  projects. 

A  case  in  point:  One  day  this  week  the  press 
services  and  newspapers,  in  general,  published  a  de¬ 
tailed  forecast  from  Washington  of  an  American  plan, 
to  be  put  forth  by  President  Hoover  for  the  consid¬ 
eration  of  the  seven  power  economic  conference  in 
London,  looking  to  a  restoration  of  confidence  in 
Germany’s  economic  life.  The  story  came  from  an 
authentic  source,  but  naturally  lacked  authority.  It 
was  generally  published.  However,  when  the  press 
report  of  the  new  American  plan  was  shown  to  Sec¬ 
retary  Stimson  in  London  by  newspapermen  covering 
the  conference,  he  denied  it.  He  said :  “These  reports 
are  fabricated  out  of  whole  cloth.’’ 

Naturally  this  authoritative  denial  of  a  story  that 
had  received  a  great  “play”  in  this  country  threw 
the  newspaper  editors  into  a  state  of  confusion  and 
doubled  back  discreditably  upon  the  Washington 
correspondents. 

But  behold!  On  Tuesday  at  London  Mr.  Stimson 
announced  in  formal  fashion  an  American  plan 
which,  in  every  detail,  confirmed  the  press  forecast 
which  the  Secretary  of  State  had  repudiated  as 
“fabricated  out  of  whole  cloth.” 

Just  what,  if  anything,  Mr.  Stimson  had  to  gain 
by  such  tactics  is  a  question  which  we  cannot  answer. 
It  would  seem  to  us  that  the  previous  publicity  would 
have  supported  his  stand  and  that  he  might  have  been 
grateful  for  it.  It  is  the  business  of  the  press  to 
tell  the  public  what  it  knows,  as  quickly  as  possible. 
If  Mr.  Stimson  wanted  to  announce  the  plan  for 
dramatic  effect  and  felt  that  previous  publicity  had 
rather  taken  the  blush  from  the  peach,  he  might  have 
considered  that  the  press  had  done  him  a  poor  turn, 
but  to  deny  a  report  which  he  knew  was  true  carried 
the  prerogatives  of  diplomacy  rather  too  far. 

The  rank  and  file  of  newspapers  in  this  country 
are  just  as  zealous  for  the  success  of  the  London 
conference  as  Mr.  Stimson  or  any  other  government 
official.  But  our  system  is  not  the  German  plan  of 
censorship  by  decree.  The  .American  people  want  to 
know  what  is  happening  and  be  free  to  like  or  dis¬ 
like  it. 

A  contrast  in  bold  relief  is  offered  this  week 
through  the  action  of  the  German  Oiancellor  Bruen- 
ing  in  issuing  a  decree,  which  had  been  signed  by 
President  von  Hindenburg  obligating  the  press  of 
that  country  to  print  full  text  of  any  statement  or 
correction  which  the  government  might  order  pub¬ 
lished,  without  adding  any  editorial  comment  in  the 
same  edition.  At  the  same  time  it  was  decreed  that 
“any  printed  matter  which  tends  to  disturb  public 
order  and  safety  shall  be  prohibited  and  confiscated 
by  the  police.” 

So  there  is  censorship  by  suppression,  by  compul¬ 
sory  publication  and  by  artful  manipulation.  The 
usual  plausible  explanations  can  be  made,  but  these 
censorships  alike  leave  the  public  in  the  dark.  All 
demonstrate  small  faith  in  the  people.  All  assume 
that  the  business  of  state  is  best  conserved  when  in 
the  hands  of  dictators. 

One  might  have  to  accept  censorship,  in  whatever 
guise  it  may  come,  if  it  gave  results.  But  consider 
how,  year  by  year,  the  muddle  of  government  and 
business  becomes  worse.  Judged  by  its  fruits,  there¬ 
fore.  censorship  is  one  of  the  most  stupid  of  all 
devices.  It  doesn’t  work. 

.\mericans  like  to  believe  that  the  free  press  prin¬ 
ciple  in  this  land  shines  like  a  beacon  against  the 
black  background  of  European  state  secrecy.  The 
rank  and  file  of  our  people  appreciate  their  right  to 
know  how  their  business  is  being  transacted  by  rep¬ 
resentatives.  The  American  press  is  vigilant  in  sup¬ 
port  of  the  Jeffersonian  principle.  The  incident  of 
denying  a  true  news  report  may  seem  small  to  Mr. 
Stimson,  but  the  newspaper  craft  does  not  so  regard 
it.  It  is  only  a  bit  of  censorship  in  a  mild  form.  It 
breaks  confidence. 

Brrfity,  thrice  blessed  on  hot  days. 


Learn  to  do  well;  seek  judgment,  relieve 
the  oppressed,  judge  the  fatherless,  plead  tor 
the  widow. — Isaiah,  I;  17. 


CHILI  FREE  PRESS 

News  despatches  from  Santiago,  Chili,  say  that 
for  the  first  time  in  many  years  the  govern¬ 
ment  has  granted  permission  to  newspapers  to 
publish  comment  on  public  affairs  without  restric¬ 
tion.  The  statement  was  made  that,  following  a  con¬ 
ference  with  editors.  President  Ibanez  declared  for 
free  press  and  said  the  government  only  asked  “hon¬ 
est  co-operation  in  return.” 

We  shall  watch  with  interest  this  important  devel¬ 
opment,  believing  it  may  be  epochal  in  South  America. 

Well  might  the  government  of  Argentina  take  a 
hint  from  her  sister  republic!  Editor  &  Publisher 
•  has  recorded  many  instances  of  vicious  censorship, 
but  the  government  of  President  Uriburu  stands  alone 
in  completely  suppressing  a  great  newspaper  like 
Buenos  Aires  Critica,  practical  confiscation  of  a  prop¬ 
erty  w'orth  millions,  with  the  jailing  of  the  publisher, 
Senor  Natalio  Botana,  his  wife,  and  the  advertising 
and  circulation  managers  of  the  newspaper.  No 
government  can  lay  claim  to  the  confidence  of  this 
free  nation  while  such  persecution  stains  its  door¬ 
step. 

Good  roads,  automobiles,  telephones  and 
newspaper  circulation  enterprise  make  ridicu¬ 
lous  old  concepts  of  trading  areas. 

WATCH  FAKE  STUFF! 

A  YEAR  of  depression  brings  out  all  manner  of 
fake  methods  of  turning  a  penny.  It  is  an  open 
season  for  fortune-tellers,  astrologers,  phrenol¬ 
ogists,  horoscope  casters,  weather  prophets,  lottery 
schemers,  tin-horn  gamblers  and  bookmakers  and  all 
the  shabby  charlatans  of  that  ilk.  The  officials  of 
the  post-office  are  kept  on  the  alert  to  detect  fake 
matter,  calculated  to  mulct  the  gullible  millions,  and 
the  police  of  large  cities  are  taking  extraordinary 
measures  to  curb  the  racket. 

Naturally  the  schemers  use  the  newspaper  and 
periodical  press  when  they  can  get  their  copy  ac¬ 
cepted  and  it  is  no  compliment  to  journalism  that  a 
mass  of  fraudulent  information  and  misleading  appeals 
to  the  credulous  is  now  appearing  in  advertising  col¬ 
umns  of  numerous  publications.  Every  sensible  news¬ 
paperman  must  know  that  the  claims  of  these  adver¬ 
tisers  are  wholly  baseless  and  that  they  are  merely 
preying  on  ignorance  and  despair. 

Lotteries  conducted  through  local  radio  stations 
have  become  numerous  and  are  as  pernicious  as  any 
of  the  fakes.  The  Radio  Commission  ought  to  wipe 
them  out  by  the  stroke  of  a  pen.  Lotteries  conducted 
in  newspaper  advertising  columns,  in  whatever  guise, 
are  discreditable  and  should  be  banned.  The  ignoble 
raft  of  stupid  magic  stuff  which  passes  some  editors 
as  “feature,”  when  calculated  to  exploit  ignorance 
and  intensify  poverty,  merits  short  shrift. 


Complex  international  problems  demand  sim¬ 
ple  press  interpretations. 


WIDE  DISPARITY 

JOHN  P.  FREY,  economist,  tells  the  depression 
story  briefly :  While  total  volume  of  wages  were 
nearly  stationary,  between  1922  and  1929,  cor¬ 
porate  dividends  increased  from  $930,646,000  to 
$3,478,000,000  and  bank  and  bondholder  profits  more 
than  tripled.  “The  failure  of  industry  and  commerce 
to  pay  wages  in  proportion  to  the  wealth  being 
created,  resulted  in  a  serious  depression,  or  lack  of 
consuming  power,  in  the  very  market  in  which  the 
manufacturing  industries  were  compelled  to  depend 
for  the  purchase  of  95  per  cent  of  their  proiiucts,” 
Mr.  Frev  writes. 


PIN  IN  YOUR  HAT 

Those  who  deal  with  the  newspapers  of  the 
United  States  and  Canada  should  familiarize 
themselves  with  the  following  facts,  culled  from 
the  Editor  &  Publisher  semi-annual  circulation 
analysis  which  was  published  in  last  week’s  issue  of 
this  journal. 

The  123,143,382  people  of  the  United  States  are 
served  by  1,920  daily  newspapers,  of  which  1,548  are 
published  in  the  evening  field,  372  in  the  morning 
field.  Total  number  of  Sunday  newspapers  is  503. 
There  are  81  fewer  daily  newspapers  in  the  United 
States  than  in  October,  1926.  Canada  has  106 
dailies,  supplying  her  9,358,974  people,  or  three  more 
than  in  1926. 

A  daily  newspaper  is  published  and  sold  in  the 
United  States  for  3.18  units  of  population.  The  ratio 
in  Canada  is  approximately  1  daily  for  each  four 
persons. 

A  Sunday  newspaper  is  published  and  sold  for 
each  4.4  units  of  population  in  the  United  States. 

To  publish  1,000  agate  lines  of  advertising  in  all 
of  the  morning  U.  S.  newspapers  would  cost  $37,800. 
One  thousand  agate  lines  in  all  of  the  evening  news¬ 
papers  would  cost  $87,500.  The  same  linage — about 
a  half  page — could  be  purchased  in  all  of  the  Sunday 
newspaper  of  this  country  for  $62,600.  Evening 
newspapers  are  selling  their  space  to  advertisers  at 
the  rate  of  $3.57  per  line  per  million  copies  published 
and  read.  This  same  rate  in  the  instance  of  morning 
newspapers  is  $2.70,  and  for  Sunday  newspapers  it 
is  $2.39. 

Better  to  understand  what  the  newspapers  are  of¬ 
fering  to  advertisers  we  might  take  the  following 
example : 

Suppose  that  an  advertiser  wants  to  place  a  ten- 
inch  advertisement  in  all  of  the  daily  newspapers  of 
the  United  States.  It  would  cost  him  at  the  rate  of 
approximately  $125  per  line,  a  total  of  $17,360.  His 
message,  in  ten-inch  space,  would  have  a  total  of 
38,534,253  circulation,  and  would  probably  be  seen 
by  twice  to  three  times  that  number  of  people. 
These  figures  make  vivid  the  oft-repeated  statement 
that  practically  everyone  reads  daily  newspapers. 

By  consulting  Editor  &  Publisher’s  analysis,  as 
published  last  week,  it  is  possible  for  an  advertiser 
to  calculate  the  approximate  cost  of  advertising  in  all 
of  the  newspapers  of  the  United  States  and  Canada, 
or  in  groups  of  newspapers  in  certain  states.  It  is 
the  most  comprehensive  statement  of  advertising 
possibility  that  is  published. 

Assume  that  an  advertiser  knows,  with  reasonable 
certainty,  how  many  persons  will  respond  to  his  offer 
per  million  addressed  with  a  140-line  advertisement, 
and  it  can  be  seen  how  easily  and  surely  profits  may 
be  made  through  advertising. 

All  of  which  is  an  elemental  statement  of  the  news¬ 
paper  advertising  case,  trite  to  our  readers  who  are 
expert,  but  perhaps  illuminating  to  some  who  have 
only  shadowy  notions  of  the  newspaper  advertising 
business. 

Columning  is  the  most  enslaznng  of  all  jobs, 
says  O.  O.  McIntyre,  but  he  never  had  to  wash 
the  dishes  and  make  the  beds. 

CLEAN  UP  RADIO  PROGRAMS 

The  only  satisfactory  way  to  rid  radio  programs 
of  objectionable  advertising  matter  is  elimina¬ 
tion  by  the  common  consent  of  the  publishers  of 
a  community. 

At  last,  this  has  happened  in  New  York.  A  few 
other  cities  have  taken  the  same  action  during  the 
last  year  or  so,  and  some  individual  publishers  have 
banned  advertising  mention,  or  programs  entire, 
without  respect  to  rivals. 

Such  a  course  is  inevitable.  Radio  is  no  longer 
an  entertainment  which  deserves  a  routine  coverage 
in  news  columns.  It  is  an  advertising  medium,  oper¬ 
ated  for  profit.  Well  established  rules,  everywhere 
recognized  as  ethical  and  conserving  the  best  inter¬ 
ests  of  the  press,  call  for  the  elimination  of  advertis¬ 
ing  from  news  columns. 

Editor  &  Pi’blisher  is  glad  to  announce  that,  after 
a  long  delay,  the  Newspaper  Publishers’  Association 
of  New  York  has  taken  the  action  described  in  other 
columns  of  this  issue.  The  position  of  the  press 
will  be  better  for  it.  It  will  encourage  publishers  in 
other  cities  to  follow  suit. 
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George  B.  long  an,  president  of 
The  Kansas  City  Star  Company,  has 
been  made  chairman  of  the  larger  sub¬ 
scriptions  committee  in  preparation  for 
the  annual  Allied  Charities  campaign  in 
Kansas  City. 

Dr.  Fong  T.  Sec,  for  21  years  editor- 
in-chief,  English  department,  Shanghai 
Commercial  Press,  is  in  charge  of  a 
oroup  of  14  Chinese  delegates  to  the 
world  Y.M.C.A.  conferences  at  Toronto 
and  Cleveland.  Dr.  Sec  is  president  of 
the  Shanghai  Rotary  Club. 

George  D.  Carney,  co-publisher.  Fort 
Smith  (.^rk.)  Southwest  American  and 
Times-kecord,  president  of  the  Chamber 
of  Commerce  there,  had  charge  of  the 
ceremonies  July  10  opening  the  $100,000 
plant  of  the  Banfield  Brothers  Packing 
Company. 

Mrs.  F.  A.  Miller,  wife  of  the  presi¬ 
dent  and  editor.  South  Bend  Tribune, 
has  been  made  a  member  of  the  spon¬ 
sors’  committee,  Indiana  division.  Daugh¬ 
ters  of  the  American  Constitution. 

Harry  J.  Wisner,  editor,  Scottsbluff 
(Neb.)  Star-Herald,  is  president  of  the 
Chamber  of  Commerce,  haying  been 
chosen  unanimously  by  the  directors  of 
the  chamber. 

Rufus  Wood,  publisher,  Wenatchee 
(Wash.)  World,  was  recently  elected 
president  of  the  Columbia  River  Devel¬ 
opment  League. 

M.  B.  Smith,  editor  and  publisher, 
Farmersville  (Tex.)  Times,  has  been 
elected  president  of  the  Farmersville 
Chamber  of  Commerce,  succeeding  J.  F. 
Kilpatrick,  resigned.  Mr.  Smith  is  one 
of  the  directors  of  the  Texas  Press 
Association. 

John  F.  Rolfe,  publisher,  Hartford 
Times,  formerly  managing  editor  of  the 
Evening  Leader,  Corning,  was  called  to 
Corning  recently  by  the  death  of  his 
uncle,  R.  H.  Tucker,  of  the  firm  of  Tuc¬ 
ker,  Coger  and  Cheney,  wholesale 
grocers. 

R.  J.  Ball,  editor,  Loveland  (Colo.) 
Reporter,  is  in  California,  where  he  has 
been  motoring  to  points  of  interest  and 
writing  his  opinions  of  the  coast  to  his 
newspaper. 

Harrington  Wimberly,  editor  and  pub¬ 
lisher,  Altus  (Okla.)  Times-Democrat, 
and  Mrs.  Wimberly  are  the  parents  of  a 
daughter,  born  July  9.  The  child’s  name 
will  be  Janis. 

George  Averill,  editor  and  publisher, 
Birmingham  (Mich.)  Eccentric,  is  chair¬ 
man  of  publicity  for  a  civic  celebration 
Ml  the  opening  of  commuter  railway 
service  from  Detroit  to  Pontiac,  Aug.  1. 

W.  L.  Jackson,  co-publisher,  Albany 
(Ore.)  Democrat-Herald,  has  returned 
from  a  several  weeks’  trip  through  the 
eastern  states  and  Canada. 

John  Stewart  Bryan,  president  and 
publisher  of  the  Richmond  (Va.)  News- 
Leader,  who  recently  returned  from  a 
trip  to  Europe,  is  writing  a  series  of  ar¬ 
ticles  giving  his  impression  of  conditions 
as  he  saw  them  abroad,  which  are  being 
printed  by  his  paper  under  his  by-line. 

Arthur  Draper,  assistant  editor  of  the 
Sew  York  Herald  Tribune,  will  pass  his 
vacation,  beginning  this  week,  at  I..ake 
Oeorge,  N.Y.  While  away  he  will  ad¬ 
dress  the  Williamstown  Institute  of  Poli¬ 
tics  on  Aug.  3. 

W.  Guy  Tetrick,  general  manager  of 
the  Clarksburg  (W.Va.)  Publishing 
Company,  publishers  of  the  Clarksburg 
Exponent  and  Telegram,  received  a  floral 
tribute  on  Tulv  10.  which  marked  the 
16th  anniversary  of  his  identification  with 
the  publishing  business. 

IN  THE  BUSINESS  OFFICE 

pRANK  MEEKER,  head  of  the  na- 
*  tional  advertising  department.  New 
York  Herald  Tribune,  is  due  back  this 
Week  from  his  vacation  at  Lake  George, 

N.Y. 

Edward  J.  Meehan,  national  advertis¬ 
ing  manager.  South  Bend  Tribune,  and 
family,  have  returned  to  South  Beni 
after  a  vacation  in  Philadelphia.  Mr. 
Meehan’s  former  home,  and  New  York. 


James  M.  Kirkham,  assistant  general 
manager.  Salt  Lake  City  Deseret  News, 
has  returned  from  an  extensive  Eastern 
states  business  trip. 

M.  K.  Duerson,  business  manager  of 
the  Lynchburg  (Va.)  News  and  Ad¬ 
vance,  and  Airs.  Duerson  are  spending 
a  vacation  at  Virginia  Beach. 

Robert  L.  Rohe,  business  manager  of 
the  Tiffin  (O.)  Tribune,  recently  re¬ 
signed  when  he  was  elected  to  the  Ohio 
Senate.  He  becomes  a  member  of  the 
State  board  of  control  and  claims.  He 
served  three  terms  in  the  lower  house 
before  his  election. 

Gus  Miller,  display  staff,  Bridgeport 
(Conn.)  Sunday  Herald,  has  been  on 
vacation  in  Schenectady,  N.Y. 

Reginald  Taylor,  advertising  manager, 
Anaheim  (Cal.)  Bulletin,  and  Mrs.  Tay¬ 
lor,  are  on  a  month’s  vacation  trip.  They 
motored  to  Lethbridge,  Alta.,  their 
former  home. 

John  C.  Clark,  secretary  and  treas¬ 
urer  of  the  Birmingham  News  Company, 
has  returned  from  a  visit  to  Panama, 
Nicaragua  and  Honduras. 

Charles  E.  Zimmerman  of  the  adver¬ 
tising  staff  of  the  Harrisburg  (Pa.) 
Telegraph,  regained  his  crown  as  city 
golf  champion  July  18  by  defeating  Dr. 
Albert  T.  Atticks.  Zimmerman  was  city 
champion  several  years  ago. 

Francis  E.  Kempf,  assistant  manager 
of  the  classified  department,  Portland 
(Me.)  Press  Herald  and  Evening  Ex¬ 
press,  has  been  ordered  to  active  duty 
with  the  152nd  Field  Artillery,  Maine 
National  Guard,  for  the  annual  spring 
training  period. 

Miss  Regina  Brady,  secretary  to 
Charles  W.  Wright,  manager,  San 
Francisco  office.  E.  Katz  Special  Adver¬ 
tising  Agency,  is  spending  a  vacation  in 
the  Hawaiian  Islands. 

Harold  Savage,  advertising  solicitor, 
Worcester  (Mass.)  Telegram-Gazette, 
is  on  a  motor  trip  to  New  Hampshire 
and  Canada. 

Donald  W.  Mayborn,  recent  graduate, 
Wharton  School  of  Finance  and  Com¬ 
merce,  University  of  Pennsylvania,  has 
joined  the  Temple  (Tex.)  Telegram 
business  staff. 

Aguinaldo  J.  Perduzzi,  display  adver¬ 
tising  solicitor,  and  Harold  Greenberg, 
classified  solicitor,  Worcester  (Mass.) 
Telegram-Gazette,  are  on  a  motor  trip 
to  Canada. 

W.  E.  Zuppann,  foreign  advertising 
manager,  Ogden  Standard -Examiner, 
has  returned  from  a  vacation  in  the 
farming  sections  of  Idaho  and  Utah. 

John  R.  Griffith,  former  advertising 
manager  for  Montgomery  Ward  &  Co., 
in  Denver,  has  joined  the  Seattle  Post- 
Intelligencer, 

George  Comstock,  advertising  solici¬ 
tor,  Worcester  (Mass.)  Telegram-Ga¬ 
zette,  is  spending  his  vacation  at  the 
Connecticut  beaches. 


Harvey  Hancock 


Harvey  H.\NC0CK,  managing 

editor  of  the  Salt  Lake  Tribune, 

was  born  in  the  small  town  of  Mendon, 
Utah,  in  1900,  and 
was  educated  in 
a  Salt  Lake  City 
high  school  and 
at  the  University 
of  Utah.  He 
gained  p  r  o  m  i- 
nence  in  athletics 
in  the  Rocky 
Mountain  region. 
In  1921  he  was 
captain  of  the 
University  eleven 
and  his  fame  on 
the  gridiron  won 
him  a  sports  cor¬ 
respondence  job 
on  the  Salt  Lake  Telegram.  After  he 
was  graduated  in  the  spring  of  1923,  he 
was  given  the  business  run  of  the  Tele¬ 
gram,  at  the  same  time  serving  his 
alma  mater  as  graduate  manager  and 

assistant  coach  for  two  years. 

In  1925  Hancock  gave  up  athletics  to 
l)ecome  assistant  city  editor  of  the  Tele¬ 
gram,  and  early  the  next  year  was  ad¬ 
vanced  to  city  editor.  In  October,  1929, 
he  joined  the  Tribune’s  staff  as  city 

editor,  two  or  three  months  later  becom¬ 
ing  joint  managing  editor  in  charge  of 
production.  In  the  summer  of  1930  a  re¬ 
organization  took  place  in  the  Tribune 
and  he  was  made  managing  editor. 

Mr.  Hancock  is  a  member  of  the 
Sigma  Chi  fraternity  and  the  Knights  of 
the  Round  Table,  the  University  Club 
of  Salt  Lake  City,  and  other  organiza¬ 
tions. 

IN  THE  EDITORIAL  ROOMS 

T  ESLIE  D.  KIMBLE,  managing  ed- 
itor.  Corning  Evening  Leader,  spent 
the  past  week  in  Toronto,  where  he  at¬ 
tended  the  international  Lion’s  Club  con¬ 
vention.  Accompanied  by  Mrs.  Kimble 
he  will  spend  the  remainder  of  his  two 
weeks  vacation  touring  in  Canada. 

H.  J.  R.  Tewksbury,  Sunday  editor, 
Portland  (Me.)  Telegram,  has  been 
elected  a  delegate  to  the  United  States 
Building  and  Loan  League  convention 
which  will  be  held  in  Philadelphia,  Aug. 
10  to  14.  Mr.  Tewksbury  represents  the 
Pine  State  Association  of  Portland,  of 
which  he  is  a  director. 

R.  K.  T.  Larson,  Sunday  editor  of  the 
Norfolk  Virginian-Pilot,  was  called  to 
Manassas,  Va.,  on  account  of  the  death 
of  his  father,  Thomas  Larson,  last  week. 

Samuel  S.  Schwab,  managing  editor, 
Philadelphia  Public  Ledger,  is  vacation¬ 
ing  in  the  Pocono  Mountains  with  Mrs. 
Schwab  and  their  children. 

George  Carmack,  city  editor,  Memphis 
Press-Scimitar,  is  on  vacation  at  his  old 
home,  Troy,  Tenn. 

(Continued  on  the  next  page) 


WE  SELL  TALENT. 
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No  fillers,  no  budget  offerings  of  features  you 
do  not  want  to  print.  We  offer  the  best  work  of 
the  leading  cartoonists  and  writers  in  America. 

<r>fo 

Will  Rogers  The  Bungle  Family  Comic 

().  O.  McIntyre  Rube  Goldberg’s  Cartoons 

.Alfred  E.  Smith  J.  P.  McEvoy’s  Dixie  Dugan 

and  a  dozen  others  of  the  same  quality. 

The  McNaught  Syndicate,  Inc. 


V.  V.  McNitt 
Chairman 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


Charles  V.  NTcAdam 
President 
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THE  SERIAL  EVEIVT 
OF  THE  YEAR 


THE 

ROAD 

BACK 


by 

ERICH  MARIA  REMARQUE 

Author  of 

“All  Quiet  on  the  Weatern  Front" 

“The  Road  Back’’  is  today  the 
world’s  best  seller  .  .  .  the  story 
that  everybody  wants  to  read 
NOW  ...  a  story  told  with 
humor  and  tenderness  .  .  .  with 
swift  excitement  and  infinite 
compasaion  .  .  .  flaming  genius 
...  a  story  of  soldiers  who  came 
as  strangers  to  their  own  homes 
...  a  story  of  sweethearts  who 
failed  to  wait  and  of  wives  who 
waited  too  long  ...  59  of  our 
leading  critics  say  it  is  as  great 
a  atory  as  “All  Quiet  on  the 
Western  Front” — or  greater — 
and  “All  Quiet  on  the  Western 
Front”  was  one  of  the  great¬ 
est  of  all  circulation-building 
!  serials  .  .  . 
j 

j  For  RolraNe  $iunday 

AufjuNt  I  tt  I 

— Saturday  August  15  for  six- 
day  papers — the  release  date 
coming  at  the  time  when  circu¬ 
lation  experts  agree  a  great  cir¬ 
culation  rise  may  be  had  with 
a  great  feature. 

60  ILLUSTRATIONS  BY 
ROBERT  W.  CHAMBERS 

60  Installments  carefully  edited  I 
for  newspaper  use  and  served  ! 
in  printed  setting  copy  with  I 
mats  or  calendered  proofs  of  | 
‘  illustrations  .  .  .  Headpieces  in  { 
7-Column,  4-Column  and  2-Col-  | 
;  umn  sizes  .  .  .  Matted  Promotion 
(One-column  to  Full-Page  Size). 

For  Terms  and  Samples,  Wire 

UNITED  FEATURES 

UNITED  FEATURE  SYNDICATE- 
METROPOLITAN  NEWSPAPER  SERVICE- 
WORLD  FEATURE  SERVICE 

Monte  BourjailT,  General  Manager 
Maximilian  EUser,  Jr.  Frank  D.  Knapp 

ZZO  Ea.t  42nd  St.  fliilte  1110,  | 

N.W  York 
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THE  OLDEST  PUBLISHERS’  AND 
ADVERTISERS’  JOURNAL  IN 
_ AMERICA _ 

Estabiisked  by  Allan  Forman  itt  1884 

THE  EDITOR  &  PUBLISHER  CO^  INC., 
PROPRIETORS 

Office  of  Publication  and  General  Offices: 
Suite  1700 — Times  Building — 42nd  Street 
and  Broadway — New  York  City,  N.  Y. 
Telephones: 

Bryant  9-3052,  3053.  3054.  3055  and  3056 
EDITORIAL  PERSONNEL 
Marlen  E.  Pew,  Editor;  Arthur  T.  Robb, 
Managing  Editor;  Warren  L.  Bassett, 
AeM’s  Editor;  Robert  S.  Mann,  Associate 
Editor:  John  W.  Perry,  Feature  Editor. 
EXECUTIVE 

James  W.  Brown,  President  and  Pub¬ 
lisher;  Marlen  E.  l  ew.  Treasurer ;  C.  B. 
Groomes.  Secretary  and  Itusiness  Ma.i- 
ager;  James  W.  Brown.  Jr.,  Promotion 
Manager;  G.  H.  Strate.  Circulation  Man¬ 
ager;  S.  L.  Dare.  Classified  Manager. 
London.  England,  ofliee:  Walter  House, 
418/22  Strand,  W.  C.  2.  Miss  Muriel  G. 
Atkins,  Manager.  London  Editor;  Allan 
Delafons,  113,  Edenbridge  Road,  Enfield, 
Middlesex.  Paris.  France,  office:  76  rue 
des  Petits  (Champs,  Sydney  R.  Clarke, 
Manager.  Paris  Editor:  (ieorge  Lange- 
laan,  15  rue  Portal,  Enghien-les-Bains, 
Seine  et  Oise. 

Washington  (Correspondent:  (ieorge  H. 
Manning,  National  Press  Club  Building. 
Chicago  Office:  Suite  1716,  London 
Guarantee  and  Accident  Building,  360 
North  Michigan  Avenue,  George  Branden. 
burg.  Correspondent ;  and  Otto  L.  Bruns, 
U'estern  Advertising  Bepresentative. 
Pacific  Coast  Representatives:  R.  J.  Bid- 
well  &  Co.,  742  Market  Street,  San  Fran¬ 
cisco;  Times  Bldg.,  Los  Angeles;  and 

Stuart  Bldg..  Seattle.  Washington _ 

International  Year  Book  issued  last  Sat¬ 
urday  in  January — 

“A.N.P.A.”  service  numbers  last  two  Sat¬ 
urdays  in  April — 

Advertising  Convention  number  first  Sat¬ 
urday  in  July — 

Newspa|>er  advertising  linage  tabula¬ 
tions  in  March  and  September — 
Newspaper  rates  and  circulations  in 
January  and  July — 

Market  Guide  containing  information  on 
1,400  newspaper  markets  third  Saturday 
in  November— 

Siie  of  type  page  9  x  12  inches — 168 
agate  lines  (13  ems)  on  four  columns — 
total  of  672  agate  lines  to  tbe  page — 
Largest  type  page  in  tbe  business  paper 
field— 

Display  advertising  rates:  transient,  75c 
per  agate  line,  or  series  of  insertions  as 
follows: — 
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The  single  column  forty-two  line  rate 
maker  card  at  a  cost  of  $16  per  week, 
earns  as  low  a  rate  on  a  52-time  basis 
as  any  other  schedule,  namely,  $168  per 
page:  $95  half  page:  $55  quarter  page. 
Classified  rates:  75c  per  agate  line  one 
time;  60c  per  agate  line  four  times. 
Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 
Subscription  rates:  By  mail  payable  in 
advance  United  States  and  Island  Posses¬ 
sions  $4  per  year;  Canada  $1.50;  For¬ 
eign  $5. 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  “A.B.C.” 
circulation  as  follows: 
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(Continued  from  page  27) 

V’ivian  Shirley,  feature  writer,  Phila¬ 
delphia  livening  Ledger,  is  a  week-end 
guest  of  Uriel  Davis,  former  editor  of 
the  Willorv  Grove  (Pa.)  Illustrated 
Nezi's. 

Harry  A.  Weissblatt,  federal  court  re¬ 
porter,  Trenton  (X.J.)  Times,  spent  his 
two-weeks’  vacation  at  Rehoboth  Beach, 
Del. 

Miss  Frances  Stubbs,  Norfolk  (V’a. ) 
Ledger-Dispatch  reporter,  has  returned 
from  Washington,  D.  C.,  where  she  went 
to  recover  from  injuries  suffered  w'hen 
a  glider  which  she  was  flying  fell  from 
a  height  of  1(X)  feet. 

Charles  \’inton  Waters,  telegraph  ed¬ 
itor,  Philadelphia  livening  Ledger,  is 
visiting  old  friends  in  Syracuse,  Troy 
and  other  Xew  York  cities,  where  he 
formerly  worked.  In  his  absence  his  <le.sk 
is  being  filled  by  Sam  McDowell,  head 
of  the  copy  desk.  Ciirard  Chaput  is  sub¬ 
stituting  for  McDowell. 

Kllsworth  Parker,  assistant  sports  ed¬ 
itor,  .Sioux  City  (la.)  Journal,  has  re¬ 
turned  from  a  .5-week  vacation  in  Cali- 
f<»rnia  and  Mexico. 

Koscoe  Cate,  city  e<iitor,  Norman 
((^kla. )  Transcript,  is  spending  a  vaca¬ 
tion  in  Muskogee,  (i)kla. 

Louis  Hagey  has  resigned  from  the 
Philadelphia  .Xetvs  to  join  the  Neto  York 
Journal  staff. 

Pat  O’Brien,  aviatiem  editor,  Philadel¬ 
phia  Record,  is  commuting  daily  by  plane 
t)etween  Philadelphia  and  Atlantic  City. 

Virgil  Fulling,  tri-state  editor,  Mem¬ 
phis  (Tenn.)  Press-Scimitar,  is  on  vaca¬ 
tion  in  Kansas. 

Frank  Pace,  city  editor  of  the  Nor¬ 
folk  Virginian-Pilot,  has  returned  from 
Camp  Tobyhanna.  Pa.,  with  the  111th 
\'a.  F.  A.,  of  which  he  is  a  captain. 

G.  Robert  Jernberg,  staff  photog¬ 
rapher.  IVoreester  (Mass.)  livening 
Post,  is  vacationing  with  his  family  at 
Kennebunkjwrt,  Me. 

Miss  May  Frank,  literary  editor,  Okla¬ 
homa  City  Sunday  Oklahoman,  has  left 
for  Denver  where  she  will  spend  several 
weeks  vacation. 

Dan  Desmond,  sports  editor,  .Sioux 
City  (la.)  Jountal,  and  Lloyd  Hagan, 
sports  editor  Sioujr  City  (la.)  Tribune 
are  covering  the  Denver  (Col.)  Post 
semi-pro  baseball  tournament,  in  which 
the  Sioux  City  Stock  Yards  team  par¬ 
ticipated. 

J.  Allan  Carney,  former  sports  edi¬ 
tor,  Lubbock  (Tex.)  .Avalanche-Journal 
and  recently  with  vhe  Shanghai  China 
Press  as  assistant  news  editor,  has  re¬ 
turned  to  the  United  States. 

(iene  Kcr'Ii,  Cashmere  branch  office, 
Wenatchee  (Wash.)  World,  and  Mrs. 
Koch  are  the  parents  of  a  son  born  re¬ 
cently. 

John  Kelly  has  l)een  apiK)inted  night 
commercial  reporter.  .Sioux  City  (la.) 
Tribune  during  the  summer  months.  He 
will  enter  Princeton  university  in  the 
fall.  He  is  the  son  of  Eugene  Kelly, 
business  manager  of  the  Tribune. 

Miss  Kna  Cadman.  society  reporter. 
Trenton  (N.J.)  Times,  vacationed  at 
Seaside  Park,  N.  J. 

The  following  members  of  the  I'tica 
(N.Y.)  Observer-Dispatch  staff  have  re¬ 
turned  from  vacations;  Dennis  Kelly, 
city  hall  rei)orter;  Merritt  L.  Johnson, 
slot  man :  William  C.  McGurty.  radio 
editor  and  railroad  reporter.  .Arthur  E. 
Pflanz,  reporter.  William  WcxkIs,  news 
e<litor,  now  is  on  vacation. 

I''''"*  Miller,  Okanogan  branch  office, 
Wenatchee  (Wash.)  World,  and  Mrs. 
Miller  are  the  parents  of  a  son  horn  re¬ 
cently. 

Karl  G.  Hastedt,  suburban  editor. 
Trenton  (N.J.)  Times,  and  Mrs.  Ha¬ 
stedt.  spent  two  weeks  on  a  cruise  of 
the  Great  Lakes. 

Leopold  Burick,  assistant  sports 
writer,  Dayton  (O.)  Nezos,  is  repre¬ 
senting  Dayton  at  the  international  con¬ 
vention  of  Adeph  Zadik  in  Milwaukee. 


-Arthur  E.  MacMaster,  court  house  re¬ 
porter,  Utica  (N.Y’.)  Daily  Press  is  on 
vacation. 

Fred  H.  Dutcher,  Syracuse  (N.Y.) 
Post  .Standard  reporter,  is  spending  his 
vacation  in  Rochester  and  Canada. 

Miss  Martha  Doran,  assistant  society 
editor.  South  Bend  Tribune,  has  re¬ 
turned  to  her  desk  after  a  vacation. 

Mrs.  Ralph  Curtis,  wife  of  the  sports 
editor,  .Salem  ((3re.)  Statesman,  is  re¬ 
covering  from  a  tonsil  operation  recently 
performed  in  the  (j(K)d  Samaritan  hospi¬ 
tal  at  Portland. 

E.  C.  llayhow,  city  editor  of  the  Pon¬ 
tiac  (Mich.)  Daily  Press,  and  Mrs. 
Hay  how  are  parents  of  a  son,  born  July 
14. 

F.  J.  “Tom”  Merriman,  iKjlitical  cor¬ 
respondent  in  the  provincial  legislature 
for  the  /  'ictoria  (  B.C. )  'Limes,  is  .spend¬ 
ing  his  vacation  fishing  near  Courtenay, 
B.  C. 

Frank  H.  Sallows,  of  the  Lansing 
(Mich.)  .Stale  Journal  staff,  has  been 
vacationing  with  his  family  for  the  past 
two  weeks  at  Harbor  .Springs. 

Dale  Stafford,  sports  editor,  Pontiac 
(Mich.'  Daily  Press,  has  left  on  an 
automobile  tour  of  the  state  during  his 
vacation. 

Miss  Jean  Clark,  assistant  society  edi¬ 
tor,  Pontiac  (Mich.)  Daily  Press,  has 
returned  from  a  vacation  spent  in  New 
York  state. 

('aptain  Raymond  A.  Schroth,  chief 
editorial  writer,  Trenton  State  Gazette, 
and  X’incent  A.  Weiss,  reporter,  Tren¬ 
ton  (N.J.)  Times,  are  at  Pine  Camp, 
Great  Bend,  N.Y.,  with  the  112th  Fiekl 
Artillery,  New  Jersey  National  Guard. 

Harvey  Pothoff  has  been  appointed 
assistant  sports  editor  of  the  Sioux  City 
(la.)  Tribune  to  succeed  John  Rose,  who 
has  been  transferred  to  the  local  copy 
desk.  Mr.  Pothoff  previously  was  sports 
correspondent  for  Morningside  College  at 
Sioux  City. 

Ed  Danforth,  who  resigned  a  week  ago 
as  sports  editor  of  the  ‘Atlanta  (Ga.) 
Constitution,  has  returned  to  a  similar 
position  on  the  Atlanta  Gcorgian-Ameri- 
can  which  he  held  until  he  went  to  the 
Constitution  about  two  years  ago.  A 
welcome  home  greeting  in  the  form  of  a 
page  announcement  was  signed  by  all 
the  executives  and  staff  men  of  the  Geor- 
gian-.American.  Danforth  was  succeeded 
on  the  Constitution  by  Ralph  McGill,  a 
member  of  the  sports  staff. 

Richard  Walsh  has  been  transferred 
from  the  copy  desk  of  the  Albany  (N.Y.) 
Times-Union  to  the  sports  department. 

John  E.  Monks,  night  editor,  Lansing 
(Mich.)  State  Journal,  is  spending  his 
vacation  at  various  points  throughout 
Michigan. 

Joseph  Delahunty,  assistant  sports  edi¬ 
tor  of  the  Victoria  (B.C.)  Colonist,  is 
spending  his  vacation  fishing  at  some  of 
the  lakes  on  A’ancouver  Island. 

Miss  Isabel  Keating,  Brooklyn  Daily 
Lagic  staff,  has  written  a  series  of  four 
articles  on  government  taxation  used  in 
all  Gannett  newspapers. 

Max  Kohnop,  editorial  staff,  Dayton 
(O. )  Nezvs,  has  been  named  to  the  com¬ 
mittee  to  arrange  for  the  annual  B'nai 
B’rith  outing. 

M.  B.  Miller,  formerly  state  editor  of 
the  .Salt  Lake  Tribune,  has  joined  the 
joint  Public  Service  department  of  the 
Tribune  and  Telegram  and  will  have 
charge  of  the  information  bureau,  travel 
bureau,  free  public  library  and  morgue 
with  the  title  of  service  manager.  Air. 
Miller  relieves  Stephen  J.  Moloney,  pro¬ 
motion  manager  of  the  two  papers,  who 
will  confine  his  efforts  to  promotion 
work. 

Harry  S.  Bressler,  Dayton  (O.) 
‘Xczt'S  cart<xinist,  was  a  recent  speaker 
liefore  the  Rotary  Club. 

Helen  J.  Lang  is  now  editing  a  page 
for  women  in  the  Boston  Evening  Tran¬ 
script,  under  the  heading  of  “Feminine 
Ways  and  Means.” 

The  following  members  of  the  staff  of 
the  Kansas  City  Star  have  returned  from 
vacation:  Fritz  C.  Hinkle,  city  editor: 
O.  H.  Newman,  telegraph  editor:  Earl 
Hense,  photographer,  and  Ernest  Tucker 


and  Conwell  Carlson,  reporters.  Away 
on  vacation  now  are  C.  O.  Lane,  assist¬ 
ant  night  telegraph  editor,  and  Roder¬ 
ick  Turnbull,  of  the  staff  of  the  Weekly 
Star. 

Mward  Maum,  telegraph  e<litor, 
Bridgeport  (Conn.)  Times-Star,  is  han-’ 
dling  the  city  desk  during  the  absence 
of  city  editor  John  M.  Hurley,  who  re¬ 
cently  underwent  an  operation.  Alexan¬ 
der  Mac  Donald  is  editing  telegraph 
copy. 

John  K.  Minnoch,  state  editor  Utica 
(N.Y.)  Daily  Press,  recently  broadcast 
from  Radio  Station  WIBX,  Utica. 

Claude  A.  Mahoney,  staff  lndiaml>olu 
.Star,  has  returned  from  his  vacation. 

Joseph  T.  Hurley,  police  repirter, 
Bridgeport  (Conn.)  Times-Star,  is  on 
vacation. 

Don  .Abbott,  Hartford  representative, 
Bridgeport  (Conn.)  .Sunday  Herald,  has 
been  spending  his  vacation  at  a  shore 
rescjrt. 

Miss  .\nne  McGovern,  social  news  staff, 
daughter  of  Janies  L.  McCiovern,  erlitor, 
Bridgeport  (t'onn.)  Times-.Star,  is  oa 
vacation. 

X’incent  S.  Jones,  night  city  editor, 
Utica  (N.X'.j  Daily  Press,  is  on  vacation. 

Harry  H.  Parker,  telegraph  erlitor, 
Lynchburg  (X’a. )  .Adz'ance,  is  on  vaca¬ 
tion  at  his  former  home  near  Boston. 

John  R.  Welch,  telegraph  editor,  -Uiii- 
ncapolis  (.Minn.)  'Tribune,  is  spending  his 
vacation  at  I'ort  Francis,  Out.,  ancl  at 
Duluth,  Minn. 

John  W.  M.  Kelly,  Jr.,  sports  editor, 
Utica  (N.X'.)  Daily  Press,  is  on  vacation. 

Herliert  XX’hitney,  copy  desk,  If’or- 
ccster  (Mass.)  livening  Gazette,  is  spend¬ 
ing  his  vacation  in  Salem,  N.  H. 

Percy  Richards,  formerly  of  the  United 
Press  bureau  in  1-os  .Angeles,  Cal.,  has 
joined  tlK'  staff  of  the  Victoria  (B.C.) 
Colonist. 

h'rancis  P.  Murphy,  city  editor,  IVor- 
cester  (Mass.)  'Telegram,  is  on  a  motor 
trip  to  Canada. 

Mrs.  Esther  A.  York,  of  the  Syracuse 
c(N.Y.)  Herald  staff,  is  vacationing  in 
Eurojie.  She  is  writing  a  series  of 
articles  on  her  adventures. 

Miss  Clara  RosebrtKik,  <lrama  editor, 
Portland  (.Me.)  llz’ening  F.xpress,  was 
the  winner  of  $1(K)  in  the  limerick  contest 
conducted  by  the  Liberty  magazine. 

Joe  Curtis,  veteran  reporter  and  river 
expert  for  Memphis  lli'cning  .Appeal,  has 
resigned. 

Everett  Ewing,  news  editor,  Lynchburg 
(X’a.)  Nezes.  has  returned  from  a  vaca¬ 
tion  in  XX’ilmington  and  Southport,  N.  C. 

James  L.  Baugli,  who  has  worked  on 
newspapers  at  Omaha,  Neb.,  Springfield, 
Mo.,  and  St.  Paul,  Minn.,  has  been  named 
state  and  telegraph  editor  of  the  Council 
Bluffs  (la.)  Nonpareil. 

Lawrence  F.  Jessup,  day  police  re¬ 
porter,  Grand  Rapids  (Mich.)  Herald, 
is  spending  his  vacation  in  the  upper 
peninsula  of  Michigan. 

F.  von  l''alkenherg,  formerly  columnist 
for  the  Cincinnati  Commercial  Tribune, 
which  suspcnderl  publication  last  Decem¬ 
ber,  has  been  appointed  director  of  pub¬ 
licity  for  the  Cincinnati  Republican  Or¬ 
ganization  for  the  coming  municipal  cam¬ 
paign. 

Robert  R.  Reeves,  state  editor  of  the 
.llbany  (N.A’.)  livening  Nezvs,  is  on  va¬ 
cation  in  Quebec,  C!anada. 

Miss  M.  Greta  Kerr,  society  editor, 
Portland  (Me.)  Ez'cning  Express,  is  on 
vacation  at  Peaks  Island,  Me. 

Arthur  C.  Clarke,  Sunday  editor  of  the 
Nezi’  York  Herald  Tribune,  suffered  a 
fractured  ankle  when  knocked  down  by 
an  automobile  last  week. 

William  F.  Reardon,  automobile  editor, 
Worcester  (Mass.)  Telegram-Gazette,  is 
visiting  friends  and  relatives  at  I-owell, 
Mass. 

Chris  Messer.schmitt,  city  hall  reporter, 
Trenton  (N.J.)  Times,  was  chief  edito¬ 
rial  writer  for  the  Times  during  the 
vacaticMi  of  Frederick  L.  F'erris. 

Betty  Jo  Palmer,  University  of  Mis- 
(Continued  on  page  30) 
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COLOR  •  •  • 
ON  DAILIES 

For  many  decades  Hoe  has  built  presses  equip¬ 
ped  for  high  speed  multi-color  printing  on 
dailies.  This  long  experience,  plus  many 
years  of  intensive,  progressive  development  work  in 
many  fields  of  multi-color  printing,  places  the  Hoe 
Organization  in  an  unrivaled  position  to  successfully 
take  care  of  any  daily  color  requirements. 

In  a  recent  issue  of  “Printers  Ink”  an  executive  of  a 
nationally- known  advertising  company  is  quoted 
as  stating  that  a  certain  newspaper  which  is 
printed  at  high  speed  on  modern  Hoe  Presses — 

“CONTAINS  THE  BEST  ADVERTISING  COLOR 

WORK  EVER  PRINTED  IN  A  DAILY  NEWSPAPER.” 

Hoe  color  attachments  for  use  on  daily 
runs  can  be  readily  added  to  your  presses, 

R.HOE&CO.INC. 

General  OfKeee 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 
BOSTON  CHICAGO  SAN  FRANCISCO  NEW  ORLEANS  LONDON 
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souri.  school  of  journalism  student,  has 
joined  El  Dorado  (Ark.)  Daily  News 
staff  for  the  vacation  pericxl.  She  is  a 
daughter  of  Clyde  E.  Palmer,  owner  of 
the  Palmer  group  of  Arkansas  news¬ 
papers. 

orafton  S.  W  ilcox,  assistant  managing 
editor,  Netv  Vork  Herald  Tribune,  re¬ 
turns  next  week  from  his  vacation  at 
Atlantic  City,  X.  J. 

Edward  W'alker,  manager  of  the  real 
estate  department  of  the  S^ew  York 
Herald  Tribune,  has  returned  from  a 
vacation  at  Vergennes,  Vt. 

Dan  Bishop,  cartoonist,  St.  Louis 
(Mo.)  Star,  has  been  visiting  his  old 
home  in  Portland,  Ore.  Until  two  years 
ago  Bishop  was  cartoonist  on  the  Port¬ 
land  (Ore.)  Journal. 

Get>rge  A.  Pelletier,  assistant  city 
editor.  Springfield  (Mass.)  Republican, 
and  Mrs.  Pelletier  are  parents  of  a  son 
born  July  6. 

Landon  Laird,  drama  critic  and  column¬ 
ist,  Kansas  City  Star,  is  recovering  from 
an  operation  for  appendicitis.  He  was 
removed  from  the  hospital  to  his  home 
last  week. 

William  M.  Houghton,  editorial  writer, 
New  Vork  Herald  Tribune,  will  this 
year  again  pass  his  vacation,  beginning 
next  week,  in  Canada. 

Edward  Scannell,  sports  editor,  Wor¬ 
cester  (Mass.)  Evening  Post,  is  passing 
his  \-acation  at  Newport,  R.  I. 

John  G.  Logan,  assistant  society  editor, 
Neu’  York  Herald  Tribune,  will  pass  the 
rest  of  the  summer  until  September  at 
Cooperstown,  N.  Y. 

Ralph  L.  Brooks,  statehouse  reporter, 
Indianapolis  Star,  has  returned  after  a 
two  weeks’  vacation. 

Oscar  Silverman,  copy  desk,  Worcester 
(Mass.)  Ez'ening  Gazette,  is  spending  his 
vacation  at  Winthrop,  Mass. 

Miss  Gwendolyn  Morgan,  woman’s 
page  staff,  Worcester  (Mass.)  Evening 
Gazette,  is  touring  Cape  Cod  by  automo¬ 
bile  during  her  vacation. 

F.  L.  “Tom”  Merriman.  political  corre¬ 
spondent,  Victoria  (B.C.)  Times,  is 
spending  his  vacation  fishing  near  Parks- 
ville,  B.C. 

Jack  DeWitt,  police  reporter.  Council 
Bluffs  (la.)  Nonpareil,  has  gone  to  Min¬ 
nesota  on  his  vacation. 

Robert  Dutlley,  rewrite  man,  .Memphis 
Press-Scimitar,  has  returned  from  a  va¬ 
cation  in  I.x)uisiana. 

Howard  Barnes,  of  tlie  drama  depart¬ 
ment,  New  York  Herald  Tribune,  is  in 
Connecticut  on  vacation,  and  Lucius 
Beebe,  of  the  city  staff,  is  substituting 
for  him.  Arthur  H.  Folwell,  theatrical 
editor,  starts  his  vacation  Aug.  1. 

Paul  Neff,  formerly  courthouse  re¬ 
porter,  Santa  Ana  (Cal.)  Register,  has 
been  named  associate  editor  of  the  publi¬ 
cation. 

R.  H.  Macy  of  Lynnville,  Iowa,  cashier 
of  the  h'irst  State  Bank  of  Lynnville, 
will  join  the  Des  .Moines  Register  and 
Tribune  editorial  department  staff  Sept. 
1  as  an  editorial  writer. 

Dr.  Cieorge  A.  Leighton,  music  critic  of 
the  Cincinnati  Enquirer  and  director  of  ed¬ 
ucation  of  the  Cincinnati  Conservatory  of 
Music,  has  been  designated  as  the  succes¬ 
sor  to  the  late  Carl  B.  Adams,  head  of 
the  music  and  drama  department  of  the 
Enquirer  who  was  killed  July  10  in  an 
automobile  accident.  Herman  J.  Bern- 
feld,  assistant  moving  picture  critic,  will 
liandle  the  work  in  the  music  field  for  the 
time,  it  is  announced. 

M  iss  Estelle  Benoit  has  joined  the  staff 
of  the  Southbridge  (Mass.)  Nezvs,  as 
society  editor. 

Eugene  F.  Williams,  assistant  city 
editor.  Grand  Rapids  (Mich.)  Herald,  is 
on  vacation  in  Muncie,  Ind. 

Everett  R.  Holies,  South  Bend  Tribune 
staff,  has  returned  to  his  desk  after  a 
vacation  with  his  family  on  the  shores  of 
Indiana  lake,  Michigan. 


C.  C.  Clifton,  political  writer,  Des 
Moines  (la.)  Register,  is  on  an  automo¬ 
bile  trip  to  the  west  and  is  each  day 
sending  the  Register  a  story  on  territory 
covered. 

Mrs.  Margaret  Kelly  .\bernethy, 
society  editor,  Charlotte  (N.C.)  Ob¬ 
server,  is  on  vacation. 

Gordon  VV’irick,  Chamber  of  Commerce 
reporter.  Salt  Lake  City  Telegram,  went 
to  California  for  a  vacation. 

Miss  Alice  Cogan,  formerly  editor, 
Sunday  Feature  section,  Brooklyn  Eagle, 
is  now  with  the  Brooklyn  Times. 

Miss  Alice  Campl)ell,  state  editor. 
Corning  Evening  Leader,  is  spending  two 
weeks  at  Keuka  Lake. 

James  Williams,  Hartford  (Conn.) 
Courant  city  staff,  is  now  on  vacation. 
Edward  Berenson,  Hartford  Times  police 
reporter,  is  also  on  his  annual  leave. 

Genevieve  Morgan,  Salem  (Ore.) 
newspaper  worker,  underwent  an  opera¬ 
tion  for  appendicitis  in  a  Salem  hospital 
July  10.  She  is  recovering. 

Miss  Ina  Gainer,  society  editor,  Okla¬ 
homa  City  Times  returned  last  week  from 
a  month’s  vacation  at  Santa  Fe,  N.M., 
Red  River  district  and  Pueblo,  Colo. 

W.  A.  Pettit,  state  capital  correspond¬ 
ent,  Portland  Oregonian,  with  Mrs.  Pettit, 
has  been  spending  a  vacation  at  Breiten- 
bush  Hot  Springs. 

Miss  Hazel  Fowler,  society  editor, 
Nornuin  (Okla.)  Transcript,  returned 
last  week  from  a  trip  to  Michigan  resorts. 
New  York  City  and  Washington,  D.C. 

Ruth  Mae  Lawrence,  society  editor, 
Salem  (Ore.)  Capital  Journal,  has  been 
spending  her  vacation  at  a  mountain  re¬ 
sort  in  southern  Oregon. 

Lenox  E.  Bigelow,  city  staff.  Spring- 
field  (Mass.)  Union,  is  at  Camp  Devens, 
Mass.,  for  two  weeks  with  the  104th  In¬ 
fantry,  Massachusetts  National  Guard. 

C.  L.  Parsons,  sports  editor  Denver 
Post,  flew  to  Lincoln,  Neb.,  and  attended 
the  National  A.A.U.  track  and  field  meet. 

John  C.  Polly  has  joined  the  reportorial 
staff,  Denver  Rocky  Mountain  News.  He 
formerly  was  with  the  Post. 

James  Miller,  ci^  editor.  Fort  Collins 
(Colo.)  Express-Courier  has  returned 
from  a  6,000  mile  motor  tour  through  the 
eastern  states. 

Gtorge  W.  (Joetz,  South  Bend  Tribune, 
has  returned  to  his  desk  after  a  visit  in 
Rome,  N.  Y.,  his  former  home,  his  first 
visit  there  in  14  years. 

Wells  R.  McBride,  police  reporter, 
Ogden  Standard-Examiner,  has  returned 
from  a  vacation  in  California. 

Mrs.  Cornelius  A.  Boyd,  society  editor, 
Ogden  Standard-Examiner,  has  left  for 
a  vacation  with  her  son  Mac  Boyd  in 
Yellowstone. 

Miss  Harriet  Parsons,  reporter  and 
feature  writer,  Cleveland  Plain  Dealer,  is 
spending  her  vacation  in  Canada. 

William  Greenstein,  Philadelphia  Even¬ 
ing  I.edger,  is  making  a  vacation  tour  of 
the  Great  Lakes. 


WEDDING  BELLS 

Glen  h.  Charles,  co-pubiisher 
Lakeview  (Ore.)  Lake  County  Ex¬ 
aminer,  to  Miss  Murle  Reed,  July  8,  at 
Vancouver,  Wash. 

Walter  L.  Healy,  night  city  editor, 
Bellingham  (Wash.)  Herald,  to  Miss 
Byrdeile  V.  Garland  of  Bellingham, 
July  11. 

Harold  Detje,  of  the  Associated  Press 
art  staff  in  New  York,  to  Paula  Brooks, 
an  actress,  in  New  York  July  18.  They 
are  now  on  a  honeymoon. 

Nolen  Bullock,  former  managing  edi¬ 
tor,  Jotiesboro  (Ark.)  Tribune,  to  Miss 
Beatrice  Barnett  Bunn,  July  10,  at  Har¬ 
risburg,  Ark.  Mr.  and  Mrs.  Bullock 
w  ill  make  their  home  at  Dallas,  Tex. 

Miss  Helen  Harrison,  daughter  of 
E.  P.  Harrison,  publisher,  Oakland  (la.) 
.Icorn  and  Harrison’s  Farmer,  was  mar¬ 
ried  July  15  to  (jeorge  M.  Booth,  w'ho 
is  employed  by  the  Standard  Oil  Com¬ 
pany  of  New  Jersey  in  its  research 
laboratories  at  Elizal)eth. 

Miss  Charlotte  Sherwood,  society  edi¬ 
tor  Columbus  (O.)  Citizen,  to  Dr.  Paul 
F.  Collins,  July  6. 


Richard  Manning,  reporter.  Coming 
(N.Y.)  Evening  Leader,  to  Miss  Althea 
Cutler,  secretary  to  the  publishers  of  the 
Leader,  recently. 

John  McNamara,  Buffalo  Times  copy 
reader,  to  Miss  Ruth  Beatrice  Powell, 
business  office  staff,  July  21  in  Buffalo. 

Stanley  J.  Kunitz,  former  member  of 
the  Worcester  (Mass.)  Telegram  staff, 
now  employed  by  New  York  publishing 
house,  to  Helen  Pearce  Downer,  29,  au¬ 
thor,  July  16,  at  New  York  city. 

Blaine  Everett  Davis,  of  the  sports 
department  of  the  Portland  (Me.)  Press- 
Herald,  and  Miss  Dorothy  F.  Plummer 
of  Portland,  Feb.  4,  at  Portsmouth, 
X.H.  The  marriage  was  announced  this 
week. 

Porter  Flint,  assistant  oil  editor,  Los 
Angeles  Times  to  Miss  Ruth  Seitel, 
supervisor  of  music  for  Ontario,  Calif., 
grade  schools,  recently. 

Ronald  McIntyre,  sports  editor,  Mil¬ 
waukee  Journal  and  former  Twin  Cities 
newspaperman,  to  Miss  Mabel  Murphy 
at  Stillwater,  Minn.,  recently. 

Fred  Hunt  of  the  Boston  Post, 
reportorial  staff,  to  Miss  Adelaide  Taylor, 
church  page  editor,  Quincy  (Mass.) 
Patriot-Ledger,  last  week. 


PRESS  ASSOCIATION  NOTES 

T  EONARD  E.  PEARSON,  Indian- 
apolis  Bureau,  Associated  Press,  has 
returned  from  vacation. 


The  engagement  was  announced  last 
week  of  Martin  Joseph  Kane,  with  the 
United  Press  in  Boston,  to  Miss  Helen  E. 
Leonard  of  Waterbury,  (3onn.  An  au¬ 
tumn  wedding  is  planned. 


J.  M.  Kendrick,  Associated  Press  ex¬ 
ecutive  editor,  was  on  a  business  trip  to 
Little  Rock,  Ark.,  and  Atlanta  this  week. 

Raymond  I.  Borst,  manager  of  the 
Albany,  N.  Y.,  Bureau  of  International 
News  Service,  is  passing  his  vacation  in 
Canada  with  his  family. 

James  L.  C.  Ford,  formerly  of  the 
Chicago  Tribune  New  York  staff,  has 
joined  the  New  York  staff  of  the  United 
Press. 

W.  J.  Kostka,  Chicago  bureau  man¬ 
ager,  International  News  Service,  is  back 
from  vacation. 

W.  B.  Claussen,  formerly  Los  Angeles 
correspondent  of  the  A.  P.,  is  in  New 
York  in  the  A.P.  traffic  department. 

George  L.  Scott,  I.N.S.  Portland  bu¬ 
reau  manager,  is  on  vacation  travelling 
through  the  northwest. 

Reid  Montfort,  A.P.  feature  editor  at 
Washington,  has  returned  to  Washing¬ 
ton  after  two  weeks  in  the  New  York 
office. 


Les  Conklin,  I.N.S.  sports  writer  at 
New  York,  is  on  vacation  in  Canada. 

Edward  Luffy,  news  editor  of  the 
Washington  A.P.  bureau,  is  spending  two 
weeks  with  the  New  York  news  staff. 


Carl  L.  Turner,  I.N.S.  division  super¬ 
intendent  for  Ohio  and  Pennsylvania, 
visited  the  New  York  office  during  his 
vacation,  motoring  in  from  Atlantic  City. 

Gene  Lorick  of  the  I.N.S.  Boston  staff, 
and  Lowell  Puckett,  Springfield  bureau 
manager,  are  on  vacation.  Harold 
Riefler  is  assistant  at  Springfield  during 
Puckett’s  absence. 


SPECIAL  EDITIONS 

T  OS  ANGELES  ILLUSTRATED 
Daily  NEWS,  La  Fiesta  Section,  13 
pages,  July  15. 

Oklahoma  City  Oklahoman  &  Times, 
special  edition  8  pages,  electrical  refrig¬ 
eration  show,  July  6. 

Fairfa.r  (Okla.)  Chief,  anniversary 
edition  of  the  Chief  published  July  2  con¬ 
taining  history  of  paper  since  1904.  Red 
and  _  blue  ink  were  used  in  printing  the 
edition,  which  had  ten  pages.  Elmer 
Petree  is  editor. 


CHANGES  OF  OWNERSHIP 

Tj’FFECTIVE  July  17,  Elbert  E. 

Waller,  member  of  the  state  legisla¬ 
ture  and  former  newspaper  publisher  at 
.•Mva.  Ill.,  became  publisher  of  the  Pinck- 
neyn’illc  (Ill.)  Advocate,  succeeding  Wil¬ 
liam  W.  Sims,  who  retired  because  of  ill 


health.  The  Advocate  is  the  Republican 
party  organ  in  Perry  County. 

E.  F.  Wilson  and  Thomas  and  Fred 
Lindsay  have  purchased  the  Klamath 
Courier,  weekly,  Klamath  Falls  (C)re.) 
from  A.  L.  Mallory. 

Neil  R.  Ashby,  editor  and  publisher, 
Wellsburg  (la.)  Herald,  a  weekly,  has 
purchased  the  Dike  (la.)  New  Era  and 
his  son,  Neil  R.  Ashby,  Jr.,  will  have 
charge  of  the  Dike  weekly. 


ASSOCIATIONS 

ILT  EMBERS  of  the  newly  organized 
Buffalo  Press  Club  were  guests 
at  golf  at  the  Pinehurst  Country  club 
near  that  city  on  July  17.  Harry  Yorke, 
Buffalo  Evening  Nezvs,  won  low  gross 
with  99,  with  Herb  Rodems,  Times,  sec¬ 
ond  with  100.  Harry  Van  Lunger,  News, 
won  the  kickers’  handicap  with  a  net  8S! 

At  the  annual  meeting  of  the  Old  Cioi- 
ONY  Advertising  Club  of  Brockton, 
Mass.,  the  following  officers  were  elected: 
Fred  M.  Regnell,  George  E.  Keith  Com¬ 
pany,  president ;  H.  S.  Gardner,  Hurley 
Shoe  Company,  first  vice-president ;  R  H. 
Haviland,  Stetson  Shoe  Company,  second 
vice-president;  Albert  L.  Howard,  Ham¬ 
ilton- Wade  Company,  treasurer,  and  Wil¬ 
bur  L.  Longden,  Stone  and  Longden,  sec¬ 
retary. 

Members  of  the  Wright  County  Ed¬ 
itorial  Association  attended  an  outing 
at  the  home  of  J.  A.  Lindgren  of  Monti- 
cello,  Minn.,  at  Maple  Villa,  Sugar  Lake, 
July  16.  J.  P.  McDonnell,  editor  of  the 
Buffalo  Journal,  presided  at  the  dinner 
served  at  noon.  The  afternoon  was  de¬ 
voted  to  sports  and  recreation. 

Miss  Catherine  R.  Nichols,  of  the  Lew¬ 
iston  (Me.)  Evening  Journal  staff,  has 
been  admitted  to  membership  in  the 
Maine  Sports’  Writers  Association, 
the  first  woman  ever  to  be  admitted  to 
membership.  She  writes  a  sports  column 
in  the  Journal  entitled  “Athleticae,”  de¬ 
voted  entirely  to  woman  sports. 

Newspapermen  from  all  parts  of  Min¬ 
nesota  have  been  invited  to  attend  the  an¬ 
nual  mid-summer  outing  of  the  newspaper 
editors  of  the  second  congressional  dis¬ 
trict  to  be  held  Saturday,  July  25,  at  the 
Valhalla  summer  resort  near  Slayton  on 
Lake  Shetek.  J.  V.  Weber,  publisher 
and  editor  of  the  Slayton  Murry  County 
Herald,  is  assisting  the  officers  of  the 
Second  District  Editorial  Association  in 
planning  the  affair.  Verne.  E.  Joslin, 
Heron  I^ke,  and  Fremont  Schmidt, 
Springfield,  are  president  and  secretary, 
respectively,  of  the  district  editorial  group. 


NEW  PUBLICATIONS 

The  Brooklyn  (N.Y.)  Dragon  Regis¬ 
ter,  published  monthly.  Harry  Bar¬ 
rett  is  publisher  and  Catherine  Nevins, 
editor. 

Lionel  Lafrance  of  Sanford,  Me.,  is  to 
start  a  new  French  paper  in  Biddeford, 
Me.,  which  will  be  known  as  the  Bulletin. 

A  new  publication,  the  Lehigh  Valley 
Record,  devoted  to  sports,  has  made  its 
appearance  at  Allentown,  Pa.  It  is  pub¬ 
lished  twice  monthly  and  edited  by 
Charles  Ettinger,  a  former  Allentown 
newspaperman  and  now  a  boxing  pro¬ 
moter.  Simon  Levene  is  the  business 
manager. 

The  initial  edition  of  the  St.  Louis 
Roma,  weekly  bilingual  newspaper  in 
Italian  and  English,  was  published  July 
21  with  Francesco  Bellandi  as  editor  and 
Paul  L.  Piccione  as  managing  editor. 

The  South  Norfolk  (Va.)  Times,  i 
five-column,  eight-page  weekly,  made  its 
first  appearance  Friday,  June  26.  Ray¬ 
mond  G.  Gray  is  editor  and  publisher. 

Walts  (Okla.)  Journal,  weekly,  printed 
its  first  edition  recently.  H.  B.  Arm¬ 
strong  is  the  publisher. 

Trenton  (Tenn.)  Daily  Bulletin  began 
publication  July  10.  Charles  E.  Smith  is 
owner  and  editor  and  E.  W.  Hamm  is 
advertising  manager. 


NEW  PLANTS  AND  EQUIPMENT 

The  Bridgeport  (Conn.)  Sunday  Her¬ 
ald  is  installing  a  sprinkling  system 
in  its  plant  as  a  fire  safeguard.  .\  new 
Ludlow  and  a  new  Elrod  have  been  added 
to  the  composing  room  equipment. 
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A60.  Set  Id  Intertype  Vogue  Bold 


The  NEW  In+er+ype  Universal  Ejector  with  12  Solid  Blades,  instead 
of  10,  for  various-sized  slugs  is  positive  in  action. 

Three  Quick  Turns  of  a  Convenient  Handle  ABOVE  the  Keyboard 
Makes  the  Change  from  One  Magazine  to  Another. 
Intertype  Non-Clogging  Spaceband  Box  causes  last  spaceband  to 
drop  as  easily  as  the  first. 


Made 


360  Furman  Sfreet,  Brooklyn,  New  York;  Chicago,  130  North  Franklin  Street;  New  Orleans,  816 
Howard  Avenue;  San  Francisco,  152  Fremont  Street;  Los  Angeles,  1220  South  Maple  Avenue; 
Boston,  80  Federal  Street;  Canada,  Toronto  Typo  Foundry  Co.  Ltd.,  Toronto;  London,  and  Berlin 


THE  PROGRESSIVE  InTERTYPE 

i+s  way  by  the  way'  i+'s  made 


SWANSON  IN  BALTIMORE 


MID.WEST  MANAGERS  MEET 


LANSING  DAILY  SOLVES 
SUICIDE  MYSTERY 


Advertitins  Group  Hat  Fall  Meeting  Former  Pittsburgh  Press  Mansgin| 
in  Kansas  City,  Sept.  6-7  Editor  Joins  Evening  Sun 

Fall  meeting  of  the  Mid-West  News¬ 
paper  Advertising  Managers  Association 
will  be  held  at  the  Kansas  City  Athletic 
Club,  Kansas  City,  Sept.  6  and  7. 

Officers  of  the  association  are :  Rex 
Justus,  Tulsa  Daily  World,  president; 

Norris  Ewing,  Amarillo  News-Globe, 
vice-president;  E.  Julian  Herndon,  Little 

Rock  Arkansas  Democrat,  secretary- 
treasurer  ;  Joe  Seacrest.  Lincoln  Journal, 
sergeant-at-arms. 

Among  other  features  of  the  Septem¬ 
ber  meeting  will  be  the  awarding  of  the 
Shumann-Larson  Trophy.  With  this 
trophy  goes  a  $100  prize  which  is 
awarded  to  the  member  of  any  member 

paper’s  advertising  staff  who  creates  the 

l)est  local  sales  idea,  newspaper  adver¬ 
tising  feature  or  local  campaign.  The 
trophy  is  given  by  A1  Shuman,  adver¬ 
tising  director  of  the  Fort  H'orth  Star- 
Tclegram,  and  Frank  Larson,  business 

manager  of  the  Tulsa  Daily  World. 


IV^EMBERS  of  the  suff  of  the 

Columbus  (O.)  Citizen  hardly 
had  to  move  out  of  their  tracks  to 
cover  a  hold-up  in  that  city  a  few 
days  ago. 

After  robbing  the  manager  of  a 
small  loan  company  of  about  $500 
at  the  point  of  a  pistol,  Alexander 
M.  Brown,  38,  insurance  man  of 

Dayton,  fled  from  the  scene,  with 
a  policeman  and  an  employe  of 
the  company  in  pursuit. 

Dodging  into  the  Citizen  office* 
Brown  went  to  the  third  floor* 
where  the  editorial  rooms  are 
located.  Here  he  was  found  and 
placed  under  arrest. 


Photo  and  Soap  Found  in  Girl’* 
Room  Identify  Her  as  Van¬ 
couver  Newspaperman’s 
Daughter 


has  joined  the 
staff  of  the  Haiti. 
HI  ore  Liming 
Sun  as  assistant 

managing  editor. 

After  service 
overseas  tluring 
the  war.  Mr. 
Swanson  went  on 

the  Mimieapolu 
Journal  and 

served 
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Lansing,  Mich.,  July  18.— A  notable 
piece  of  newspaper  detective  work  was 

accomplished  during  the  past  week  by  the 
State  Journal  in  tracing  the  identity  of  a 
young  woman  who  took  some  three  dozen 
sleeping  tablets  while  at  a  Lansing  hotel 
in  an  apparent  effort  to  end  her  life.  She 
lapsed  into  a  coma  which  lasted  for  more 
than  120  hours  before  her  eventual  death. 
After  police  and  hospital  authorities 

had  given  up  hope  of  locating  relatives 
or  acquaintances  of  the  girl  the  Journal 
took  up  the  task  and,  after  24  hours  of  in¬ 
tensive  effort  on  the  case  not  only  posi¬ 
tively  identified  the  “mystery  woman,” 
but  discovered  that  in  so  doing  it  had 
done  a  service  to  a  newspaperman,  the 

girl's  father,  W.  C.  Russell  of  the  Fan- 
coui’er  (B.C.)  Daily  Province.  Unfortu¬ 
nately,  before  the  father  could  arrive  by 
airplane  from  the  I’acafic  coast,  his 
daughter  had  succumbed  to  the  licavy 
overdose  of  the  drug.  Appreciative  of 
the  work  of  his  tensing  colleagues,  Mr. 
Russell  expres.sed  his  thanks  to  K.  C. 
Park,  managing  editor  of  the  Journal. 

The  girl  proved  to  be  Miss  Winifred 
Russell,  a  student  technician  in  X-ray, 
who  had  recently  completed  a  course  at 
Kdgewater  hospital.  Chicago.  She  had 
registered  at  the  Lansing  hotel  as  “W. 
Russell,  Milwaukee,”  and  the  lack  of 
identifying  personal  effects  baffled  local 
authorities.  The  young  woman  was  re¬ 
moved  to  a  hospital  the  day  after  she  was 
found  and  she  remained  there  until  her 
death. 

The  newspaper’s  staff  identified  the 
girl  by  two  clues  overlooked  by  the  local 
police,  the  photograph  of  a  young  man 
and  a  small  cake  of  hotel  soap.  Hayden 
R.  Palmer,  a  Journal  reporter,  took  the 
plioto  to  Chicago  where  he  succeeded  in 
tracing  it  through  the  studio  whose  im¬ 
print  it  bore.  It  was  a  comparatively 
simple  matter  to  learn  the  identity  of  the 
subject,  a  young  medical  student  with 
wJiom  Miss  Russell  had  lieen  friendly. 
A  new  link  was  established  when  it  was 
found  this  name  coincided  with  that  of  a 
man  who  had  registered  at  another  Lans¬ 
ing  hotel  last  week,  aliout  the  time  that 
Miss  Russell  had  apparently  arrived  in 
town. 

In  the  meantime,  the  Journal  office  had 
developed  the  lead  furnished  by  the  cake 
of  soap  which  bore  the  name  of  a  Cedar- 
ville  (Mich.)  resort  hotel.  A  telephone 
call  to  the  hotel  served  to  “double  check” 
the  girl’s  identity  and  further  revealed 
that  she  had  spent  the  Fourth  of  July 
week-end  at  the  home  of  the  parents  of 
the  young  man  who.se  photograph  had 
lieen  traced.  A  call  to  the  parents’  Iwme 
brought  the  young  man’s  mother  to  Lans¬ 
ing.  A  story  of  the  identification  carried 
in  the  state  press  was  read  by  the  young 
man  himself  and  he  also  hastened  to  the 
girl’s  l^dside.  While  mother  and  son 
both  mack-  every  effort  to  conver.se  with 
the  girl  and  thus,  through  her  reaction  to 
familiar  voices,  to  bring  her  out  of  her 
coma,  the  attempt  proved  futile.  W  hether 
the  girPs  motive  in  attempting  suicide 
was  an  infatuation  for  the  young  man  or 
despondency  over  lack  of  employment  and 
a  determination  not  to  “return  home  a- 
failure”  is  not  known. 

The  State  Journal  kept  its  identification 
story  exclusive  as  even  the  police  did  not 
learn  of  the  discoveries  until  the  account 
of  them  appeared  in  print. 

F.  L.  FRENCH 

F.  L.  French,  publisher  of  the  Colman 
(S.D.)  Argus  for  31  years,  died  suddenly 
of  heart  disease  on  the  way  home  from 
his  office  July  10.  Mr.  French  estab¬ 
lished  the  Argus. 


Ill  various 

he 

was  promoted  to 
Nni.  H  Swanson  managing  ed¬ 

itor  in  1027. 

He  went  to  the  Pittsburgh  Press  as 
managing  editor,  in  January,  1930,  un¬ 
der  Harold  E.  Jacobs,  then  the  editor. 


SUES  FOR  LAW  VIOLATION 

Publication  of  the  synopsis  of  the  19.31 
acts  of  the  Arkansas  Legislature  in 
weekly  newspapers  in  Union  County,  has 

resulted  in  the  filing  of  a  suit  in  the 

Pulaski  Chancery  Court  at  Little  Rock 

by  the  News-Times  Publishing  Com¬ 
pany,  publishers  of  the  El  Dorado  Daily 
S'<~ivs  and  Evening  Times,  against  Sec¬ 
retary  of  State  K.  F.  McDonald,  Auditor 
of  State  J.  O.  Humphrey  and  State 
Treasurer  Roy  V.  Leonard.  The  court 
is  asked  to  grant  an  injunction  to  re¬ 
strain  the  state  auditor  from  issuing  a 

warrant  on  the  state  treasury  in  favor  of 
the  Smackover  Journal,  Junction  City 
News  and  Huttig  News,  the  plaintiff 
contending  that  the  Arkansas  law  re¬ 
quires  such  publication  in  daily  news¬ 
papers  in  all  counties  in  which  dailies 
are  maintained. 


NEW  POST  FOR  BAILEY 

A.  C.  Bailey,  automobile  editor, 
Memphis  Commercial  Appeal  and  l-.vctt- 
ing  Appeal,  has  been  appointed  manager 
of  the  classified  advertising  departments. 
He  formerly  was  in  charge  of  the  classi¬ 
fied  department  of  the  Dallas  (Tex.) 
Times-Herald  and  the  old  Meml'tiis 
News-Scimitar. 


HURT  IN  AUTO  CRASH 

M  rs.  .-Mice  Bethea,  widow  of  Jack 
Bethea,  former  editor  of  the  liinning- 
ham  Rost  and  prominent  writer,  was 
seriously  injured  last  week  in  an  auto- 

mobile  accident.  woman  companion 
was  killed. 


NEW  DETROIT  PRESS  SERVICE 

Cities  News  Service,  a  Detroit  and 
Windsor  (Out.)  news  service  for  out- 
of-town  papers  has  opened  an  office  in 
the  Union  (luardian  Bldg..  Detroit, 
with  Irving  C.  Beckman  in  charge. 


R.  J.  GOODSELL  MARRIED 

Robert  J.  Goodsell,  publisher  of  the 
Fairbank  (la.)  Advocate,  and  Miss  Jean 
Perry  of  Nashua,  la.,  were  married 
recently  at  Nashua. 


“FROM  BOSSIES  TO  BUSES” 

“From  Bossies  to  Buses”  is  the  title  of 
a  series  of  historical  feature  stories, 
written  by  lone  Quinby,  and  appearing 
daily  in  the  Chicago  Evening  Post.  The 
series  deal  with  the  principal  streets  in 
Chicago  that  were  formerly  cowpaths. 


Save  Opera tin]$  Costs 

To  operate  efficiently  such  a  motor  must  always  be  ready  for 
instant  use — must  operate  at  a  constant  speed — must  have  suffi¬ 
cient  power  to  operate  without  variation  regardless  of  load — 

Some  of  the  newspapers  using  Cushman  Motors: 

Brooklyn  Daily  Eagle .  42  Plainfleld.  N.  J..  CpurieMHewi . 

Brooklyn  Standard  Union .  26  Chriitian  Science  Pub.  Society  . 

Rocheeter,  N.  Y..  Tlaiee-Union .  31  Manchceter,  N.  H.  Union-Leader . 

Atlanta.  Ga..  Constitution .  21  NewbiKoh.  N.  Y  . 

Spokane,  Waeh.,  Spokesman  Review . 31  Fort  Wayne.  Ind.,  News-Sentinel . 

Tacoma.  Wash.,  Tribune  Pub.  Co .  18  Bloomington.  III..  Pantagraph . . 

Bridgeport.  Conn.,  Post .  IS  Harrisburg.  Pa..  Teirgraph . 

Albany,  N.  Y.,  Times-Union .  7  Keene.  N.  M..  Sentinel.. . 

Dallas.  Texas.  News .  7  Burlington.  Vt..  Dai|y  News . 

Lawrence.  Matt..  Eagle-Tribune .  12  Buffalo.  N.  Y..  Evening  News . 

Hoboken.  N.  J.,  Jersey  Observer .  13  Jameitown,  N.  Y..  Pot  . . . 

W.  H.  Gannett.  Inc..  Publither .  26  Syracuse,  N.  Y..  Post-Standard.  . 

Washington,  Pa.,  Obsirver .  7  Concord,  N.  H.,  Monitor-Patriot . 

Government  Printing  Office .  54  Cleveland.  Ohio.  News.. . 

Beaumont,  Texai,  Enterprise .  7  Syracuse.  N,  Y..  J.ournal . 

Dallas.  Texas.,  Times-Herald .  14  Syracuse,  N.  Y..  Herald . 

Holyoke.  Mass..  Transcript .  10  Lynn.  Mass..  Item . 

Rockford.  III..  Daily  Republic .  9  St.  Albans.  Vt..  Messenger  . 

New  Haven,  Conn.,  Journal .  9  Se.-ttle.  Wash..  Poet- Intelligencer . 

Indianapolit.  Ind..  Star .  7  Hartford.  Conn..  Courant . 


A  Chain  of 

INDEPENDENT 

NEWSPAPERS 


E^ch  Lee  Syndicate  Newspaper 
19  an  independent  daily.  It  is  a 
vital  part  of  the  community  for 
which  it  is  printed;  its  columns 
are  full  of  local  news  items.  Its 
executives  and  editors  are  free  to, 
and  do,  follow  whatever  editorial 
program  they  feel  will  best  benefit 
local  conditions  and  the  commu¬ 
nity  as  a  whole.  The  result  is 
that  more  than  95%  of  the  total 
circulation  of  Lee  Syndicate  News¬ 
papers  goes  into  the  homes. 

Yet  to  the  advertiser,  the  Lee 
Syndicate  offers  a  chain  of  ten 
dailies  thoroughly  covering  out¬ 
standing  mid-west  markets.  One 
order  will  get  your  advertising 
message  in  these  ten  daily  news¬ 
papers.  And  at  the  rombined  rate 
of  66  rents  a  line,  you  ran  put  to 
work  for  you  the  Lee  Syndicate’s 
total  circulation  of  178,995. 


Does  the  expe¬ 
rience  of  these 
newspapers 
mean  anything  to 
you? 


CUSHMAN 

ELECTRIC 

COMPANY 


The  LEE  S  yndicate 

DAVENPORT,  IOWA 


Concord, 


Coverage^^Plut  ReMponsiveness 

Davenixjrt.  Iowa.  Uncoln.  Nebraska. 

Dnnorrat  8Ur 

Davenport,  Iowa.  Madison,  Wisconsin. 

Times  State  Journal 

Hannibal.  Missouri.  Mason  City.  Iowa. 

Courier-Post  Globe  Gazette 

Kewanee.  Illinois.  Muscatine.  Iowa. 

Star-('ourier  Journal 

La Crosae.  Wiscon.sin.  Ottumwa.  Iowa, 

Tribune  ('ourier 


Toronto  Foundry  Co. 
Toronto.  Canada 


HELD  EXCURSION  FOR  WOMEN 

More  than  -400  women,  wives  of  the 
delegates  to  the  National  Grocers’  con¬ 
vention.  held  in  Milwaukee  July  8-9, 
were  the  guests  of  the  Mihvaukce  Jour¬ 
nal  on  a  cruise  on  Lake  Michigan. 


CONE.  ROTHENBURG  &  NOEE.  Inc. 

10  East  40th  Street  New  York 

Foreign  Adeertining  Uepresentatives 


Canadian  Distributors 
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The  Saginaw  Daily  News 


1  *1 

The  Scott  Double  Sextuple  Press 

that  prints  the  “News.”  Every 
roller  a  Goodrich  Roller. 


Another  paper 

goes  completely 

Goodrich 


Home  of  “The  Saginaw  Daily  News,"  Saginaw,  Mich.  One 
of  the  leading  and  very  progressive  “B<M»th”  newspapers. 


Papers  everywhere  are  going  completelv 
Goodrich.  Big  ones!  with  5  decuples  in  a 
row.  Small  ones!  with  a  quadruple,  single 
width  2  plate  wide.  They  all  get  better  look¬ 
ing  papers  for  less  money.  And  that’s  what 
they’re  after. 

Goodrich  Rollers  do  that  kind  of  a  job  for 
everyone.  From  the  day  they  go  on  your 
press,  you  get  cleaner,  sharper  print.  High¬ 
lights  of  halftones  keep  clean  and  solids  stay 
black.  The  whole  paper  gets  dressed  up. 

Since  Goodrich  Rollers  shed  dirt,  wash-ups 
are  eliminated.  They  stick  to  their  job  with 
the  least  resetting.  Frequent  changing  and 
doctoring  due  to  climate  are  unnecessary. 
Maintenance  worries  are  gone.  And  you  get 
more  work  from  every  dollar  you  spend  for 
them. 

So  when  you  decide  to  save  both  time 
and  money  and  at  the  same  time  have  a  finer 
looking  paper,  write  and  ask  us  to  tell  you 
what  Goodrich  Rollers  can  do  for  you. 


-  I\ILES  &  Ine.  - 

7.'>  West  St.,  New  York  Exclusive  Distributors  400  West  MadiHun  St.,  Chicago 

Goodrich  Rollers 
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EXHAUSTIVE  STUDY  OF  CONDITIONS 
IN  NEWSPRINT  INDUSTRY  URGED 

Writer  Suggests  That  Economic  Experts  of  State  Universities 
Analyze  Factors  of  Situation  for  Good  of  Manufacturers 
and  Publishers — All  Data  Available 


By  GEORGE 

TVEVER  was  the  subject  of  newsprint 
more  interesting  than  it  is  right  now. 
Never  were  the  future  developments 
more  promising  for  stability  between  the 
production  and  consumption,  between  the 
makers  and  the  buyers,  or  more  threaten¬ 
ing  for  just  the  opposite,  rank  chaos. 

The  future  is  largely  in  the  hands  of 
the  buyers  and  it  depends  upon  what  lines 
of  action  they  may  take  to  bring  per¬ 
manent  policies  and  good  order  out  of 
the  present  almost  complete  disorganiza¬ 
tion  of  the  production  end. 

This  present  situation  demands  some¬ 
thing  more  than  mere  present  relief.  It 
demands  forethought  and  fore-planning 
and  a  definite  forming  of  basic  business 
policies  which  will  effectively  prevent 
this  same  thing  happening  again. 

Ten  years  ago  the  buyer  was  the 
fellow  who  was  being  punished  and  it 
was  mighty  easy  to  get  excited  and  “all 
het  up"  and  he  was  all  of  that.  Ten 
years  ago  the  buyer  had  to  take  his  news¬ 
print  or  leave  it  and  had  to  pay  the 
price  and  to  continue  to  pay  the  high 
prices  through  the  slow  but  steady  de¬ 
cline  of  the  past  ten  years. 

One  year  ago  the  producers  made  the 
one  final  effort  to  hold  control  in  their 
hands  by  offering  a  certain  price  to  the 
buyer  but  when  this  negotiation  failed 
of  recommendation  by  the  paper  com¬ 
mittee  the  disorganization  in  the  news¬ 
print  industry  began  to  be  evident  and 
today  it  is  practically  complete. 

This  brings  us  to  the  question  of  which 
group,  the  newsprint  producers  or  the 
newspaper  publishers  is  the  more  capable 
of  guiding  the  industrial  and  economic 
thought  of  the  continent.  This  empha¬ 
sizes  the  obvious  comparison  of  the 
strat^y  of  position  that  each  occupies. 
.\nd  this  question  needs  mily  to  be  thus 
raised  and  not  answered. 

Premier  Taschereau  of  Quebec  frankly 
sought  world  supremacy  in  the  industry, 
which  is  “loaded  almost  to  the  ‘crack 
of  doom’  with  over-expansion  and  with 
overcapitalization.”  This  was  done  in 
obedience  to  two  incentives,  Canada 
sought  world  supremacy  in  the  industry, 
and  promoters  of  new  plants  wanted  to 
get  theirs  while  the  getting  was  good. 
Both  of  them  have  got  what  they  started 
out  to  get. 

This  news  under  a  recent  date  at 
Montreal  tells  that  the  capitalization  of 
Canada’s  newsprint  industry  was  already 
$579,853,552  at  the  close  of  1928  and 
further  increased  during  1929  up  to  a 
total  of  $644,773,806.  Quebec  now  holds 
the  bag  for  $353,401,187  or  considerably 
more  than  one-half  of  the  total. 

Premier  Taschereau  states  that  the  time 
has  come  to  squeeze  out  the  water  from 
the  stock  and  let  newsprint  prices  seek 
their  own  level,  explode  the  present  artifi¬ 
cial  situation  and  then  get  down  to 
straight  business  and  make  decent  profits 
in  a  legitimate  manner.  He  is  correct. 

This  is  undoubtedly  the  best  time  in 
history  to  make  an  intelligent  study  of 
the  newsprint  industry  and  to  seek  to 
establish  decent  working  relationships 
between  the  industry  and  the  newspaper 
industry. 

Ten  years  ago  the  situation  was  exactlv 
the  reverse  as  everyone  can  recall. 
Twenty  years  ago  the  newspapers  were 
also  enduring  what  they  believed  were 
intolerable  conditions.  Political  doctor¬ 
ing  was  resorted  to  by  way  of  making 
legislative  investigations.  At  the  earlier 
date  we  got  free  newsprint  and  at  once 
began  that  steady  process  of  losing  the 
newsprint  industry  to  Canada.  After 
1920  we  got  up  a  great  hullabaloo  over 
forestry  and  have  made  some  start 
toward  practical  reforestation  since.  But 
political  doctoring  seldom  settles  any 
economic  questions  and  the  results  are 
always  unpredictable.  We  don’t  need  or 
want  any  more  political  doctoring  now. 


G.  WHEAT 

Fred  Fuller  Shedd,  president  of  the 
American  Society  of  Newspaper  Editors, 
told  the  Society  at  its  opening  meeting 
in  VN'ashington,  .\pril  16  that  public  inter¬ 
est  must  be  kept  centered  upon  readjust¬ 
ment  of  the  industrial  world  to  speed 
present  recovery  and  to  prevent  a  recur¬ 
rence  of  our  disorder.  This  keynote,  he 
asserts,  is  greater  than  any  other  pending 
or  prospective  issue  in  either  national  or 
international  politics.  He  is  correct. 

American  business  and  American  bus¬ 
iness  men  have  reached  the  point  where 
they  are  honestly  hunting  for  some  way 
to  balance  production  and  consumption 
and  to  put  an  end  to  such  disorder  as  we 
now  endure.  This  is  the  accepted  ans¬ 
wer  to  unemployment  and  all  want  to 
find  the  way.  American  business  men 
will  welcome  a  shining  example.  Never 
has  the  American  mind  been  so  open  upon 
this  question  as  it  is  now. 

To  bring  about  good  order  in  this  par¬ 
ticular  business  of  production  and  con¬ 
sumption  of  newsprint  and  establish  satis¬ 
factory  working  relationships  for  the 
future  is  an  objective  which  would,  when 
accomplished,  furnish  this  shining 
example. 

No  detail  need  be  produced  here  to 
indicate  that  the  purely  human  side  of 
the  newsprint  production  business  is  suf¬ 
fering  as  much  as  any  in  all  American 
industry.  Newsprint  is  right  now  down 
close  to  60  per  cent  of  its  capacity  pro¬ 
duction.  Therefore,  it  seems  obvious  that 
a  definite  opportunity  lies  right  at  home 
and  that  this  is  th"  proper  time  to  go  to 
w'ork. 

At  this  time  the  buyers  of  course  hold 
the  whip  hand.  At  those  earlier  dates 
when  study  by  way  of  legislative  investi¬ 
gations  were  made  the  situation  was  just 
the  reverse.  A  sincere  and  impartial 
study  could  be  made  at  this  time  even 
more  surely  than  it  was  then  made. 

Tl.i  study  that  needs  to  be  made  now 
should  be  a  ourely  mutual  study  in  which 
the  mutual  interests  of  the  manufacturers 
and  the  publishers  were  considered 
equally  and  impartially.  The  healthy 
condition  of  the  two  jointly  considered 
is  the  objective  to  be  sought. 

These  two  industries  do  not  require  a 
precedent  as  a  warrant  to  justify  them  in 
trying  to  accomnlish  this  thing.  They 
need  no  precedent  for  making  a  complete 
study  of  their  entire  economic  growth  as 
a  first  basis  for  seeking  to  form  a  work¬ 
ing  policy. 

Precedents  are  being  daily  thrown  into 
the  discard  on  all  sides.  Following  of 
precedents  is  what  got  us  the  war  and  as 
a  result  of  the  disorders  grown  out  of 
that  war  all  precedents  are  now  being 
more  closely  assayed  and  evaluated  and 
many  of  them  are  being  justly  indicted 


THE  MANCHES'FER  UNION 

The  Manchester  Leader 

MANCIIKSTER,  X.  II. 


These  progressive  morning 
and  evening  papers  are 
building  a  complete  new 
modern  publishing  plant, 
designed  by 


LOCKWOOD  GREENE 
ENGINEERS,  INC. 

New  York  Boston  Chicago 
Cleveland  Spartanburg 


as  being  the  cause  of  much  of  the  mal¬ 
adjustment  that  the  world’s  people  are 
now  suffering.  We  are  ditching  preced¬ 
ents  just  as  we  junk  old  outdated 
machinery. 

We  have  48  states  and  each  of  them 
has  many  newspapers  and  consumes  a 
share  of  the  newsprint.  We  have  a  num¬ 
ber  of  states  that  make  much  newsprint 
and  New  York  which  makes  about  half 
the  United  States  domestic  production 
is  also  the  largest  consumer  of  newsprint. 
Each  of  these  states  has  its  own  state  uni¬ 
versities  and  many  have  other  great  uni¬ 
versities  endowed  by  funds  other  than 
taxes  but  drawn  out  from  our  industrial 
life. 

Each  of  these  universities  has  its 
major  department  of  economics  in  which 
are  being  trained  the  young  men  upon 
whose  judgment  future  business  will  rely. 
The  entire  staff  of  economic  leaders  in 
the  United  States  are  those  upon  whom 
we  do  rely  for  guidance  and  wisdom  in 
our  economic  growth  just  as  surely  as  we 
do  rely  upon  the  farmers  to  produce  us 
the  wheat  we  need.  It  is  neither  an  idle 
thought  nor  an  unfair  assumption  that  we 
have  a  perfect  right  to  turn  to  these 
economics  departments  of  each  of  our 
states  and  ask  them  to  consider  this  par¬ 
ticular  subject  and  make  a  study  of  it. 

Recently  this  subject  was  quite  thor¬ 
oughly  presented  to  one  of  the  most  live 
and  dynamic  economists  of  this  country 
and  his  observations  and  suggestions 
were  asked  for.  In  summary  it  was 
shown  to  him  that  the  two  industries 
date  practically  from  1880  and  that  the 
complete  history  of  each  step  and  action 
taken  to  direct  their  growth  was  readily 
available.  He  was  shown  that  statistics 
were  complete  and  that  there  was  no 
obscurity  attached  to  the  study  as  would 
be  in  many  subjects.  The  very  limited 
number  of  companies  and  persons  in¬ 
volved  in  production  and  consumption  of 
newsprint  was  shown  him  and  also  the 
direct  methods  that  are  followed  between 
buyers  and  consumers. 

His  observation  was  that  it  would  be 
difficult  to  find  a  less  troublesome  or 


less  complex  large  subject  for  study. 
The  subject  and  the  strategic  position 
which  it  occupies  in  the  eyes  of  the  coun¬ 
try  made  a  very  direct  and  strong  appeal 
to  his  sense  of  what  might  contribute 
helpfully  to  solution  of  other  economic 
questions. 

His  further  idea  was  that  it  would 
seem  impossible  for  any  state  university 
to  resist  the  direct  appeal  which  this  sub¬ 
ject  must  make,  and  especially  so  if  an 
investigation  and  study  were  desired  by 
the  publishers  of  the  state. 

Details  that  were  discussed  would  be 
burdensome  here  but  it  did  seem  evident 
that  where  much  work  might  be  re¬ 
quired  as  in  New  York  State,  the  state 
also  had  much  at  stake  in  the  welfare  of 
its  industries  and  the  interests  of  that 
state  might  easily  be  persuaded  to  bear 
any  small  expense  attached. 

The  immediate  present  and  the  many 
months  to  come  are  a  highly  important 
period  of  “cosmic  thought.’’  \Ve  are 
stimulated  by  the  sting  of  disorder,  not 
only  our  owm  but  that  of  the  other  folks 
and  the  other  industries  and  all  business. 
Every  sort  of  “brain  storm”  is  being  of¬ 
fered  as  a  solution  of  the  troubles  of 
mankind. 

This  writer  most  definitely  admits  that 
he  has  no  diagnosis  to  offer  and  no  dose 
to  prescribe.  This  period  of  self  study 
is  just  in  progress  and  it  is  far  too  early 
to  say  that  we  have  discovered  the  way 
to  found  a  newer  order  of  economic  or¬ 
ganization  which  will  prevent  other  like 
disturbances  of  business  and  the  life  d^ 
pendent  thereon. 

But  we  are  all  of  us  by  now  agreed 
that  each  separate  division  of  our  busi¬ 
ness  activities  has  its  own  particular 
study  to  make  and  that  it  is  most  dis¬ 
tinctly  up  to  each  separate  division  to 
take  care  of  its  own  share  and  own  af¬ 
fairs  just  as  completely  and  fully  as  it 
can. 

How  can  we  exempt  the  newspaper  in¬ 
dustry  from  the  obligation  and  the  oppor¬ 
tunity  to  become  the  leader? 

This  is  exactly  the  wrong  time  to  try 
to  pass  the  buck. 


Depend  Upon  Wood  Dry  Mats  to 
Keep  Quality  Up — Costs  Down 

Newspapers  which  use  the  Wood 

Dry  Mat  are  served  by  a  product  made 
according  to  the  highest  standards  of  qual¬ 
ity  and  efficiency.  The  manufacture  of 
this  product  is  supervised  by  our  own  re¬ 
search  department  and  by  a  corps  of 
nationally  known  chemical  engineers. 

The  one  aim  is  to  keep  the  quality  up  and 
bring  newspaper  production  costs  down. 

Free  samples  will  be  sent  upon  request. 
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A  Scientific 
Achievement 


‘the  mark  of  quality  ’ 


Th  is  Statement  NVarrants 
Your  Serious  Consideration 


The  Last  Word 
In  Efficiency 


“the  mark  of  quality’ 


Vulcan  Rubber  Roll  ers 

Are  an  Investment  »  »  not  an  Expense 

They  are  scientifically  compounded  from  Virgin  Rubber 
by  experts  who  have  exhausted  every  test  both  in  and 
out  of  the  laboratory,  they  produce  the  finest  quality 
printing  at  all  times,  at  all  speeds. 

Temperature  has  no  effect— the  swelling  is  reduced  to  a 

minimum  which  is  evenly  distributed  over  the  surface  of  the 
VULCANIZE  „  .11  .1 

YQUP  roller  —  are  very  easily  reground  —  are  economical  —  no 

PRESSES  shrinking  or.  blistering  — are  accurate  in  finish  — possessing 

FOR  long  life  with  high  speed  performance  and  do  not  bruise, 

QUALITY  crack  or  chip. 

PRINTING 


Here  are  a  few  papers  who  are  using  the  Vulcan  Rubber 
Rollers  with  excellent  results; 


PITTSBURGH  (PA.)  PRESS 
BROOKLYN  (N.  Y.)  TIMES 
NEW  YORK  (N.  Y.)  TIMES 
SOUTH  BEND  (IND.)  TRIBUNE 
PHILADELPHIA  (PA.)  RECORD 
COLUMBUS  (OHIO)  DISPATCH 
ROANOKE  (VA.)  TIMES  WORLD 
NEW  YORK  (N.  Y.)  DAILY  NEWS 
PROVIDENCE  (R.  I.)  NEWS  TRIBUNE 


NEW  YORK  (N.  Y.)  EVENING  POST 
SPRINGFIELD  (MASS.)  REPUBLICAN 
DAYTON  (OHIO)  HERALD-JOURNAL 
BROOKLYN  (N.  Y.)  STANDARD  UNION 
NEW  YORK  (N.  Y.)  WORLD-TELEGRAM 
ST.  LOUIS  (MO.)  COMMERCIAL  PRINT¬ 
ING  CO. 

ROCKVILLE  CENTRE  (L.  I.)  NASSAU 
DAILY  REVIEW 


Send  for 
Our 

Qualitative 
Analysis 
ISo  Charge 


Vulcan  Proofing  Company 


First  Avenue  and  58th  St, 


CHICAGO 
Vulcan  Proofing  Co. 
164  West  Wacker  Drive 


Brooklyn,  N.Y. 


PACmC  COAST: 
Sole  Representative 
Pacific  Printing  Ink  Co., 
San  Francisco,  Cal. 


Consultation 

anywhere 

without 

charge 


Sixteen  Important  Newspapers  Added  to  Our  Satisfied  Clients  During  1930 
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OIL  COPY  STIRRING  BUSINESS  WATERS 
IN  COAST-TO-COAST  COMPETITION 

Technical  Terms  Fly  in  Newspaper  Advertisements,  With 
“Octane  Rating”  and  “Mercury  Process”  Describing 
Gasoline  and  Motor  Oil  Qualities 


By  JEROME  1 

W^HILE  the  tire  manufacturers’  battle 
”  stretches  into  a  free-for-all  contest 
in  newspapers,  another  unit  of  the  auto¬ 
motive  classification  is  spreading  oil  on 
troubled  waters. 

Technical  terms  are  being  hurled  willy- 
nilly  by  oil  refiners  in  new  advertising 
copy  that  is  lubricating  one  of  the  na¬ 
tion's  biggest  business  battles  of  the  mo¬ 
ment.  l-'rom  coast  to  coast  newspai)ers 
are  carrying  the  messages  to  motorists 
about  new  types  of  gasoline  and  new 
grades  of  motor  oils,  all  professing  to 
give  l)etter  jK'rformance. 

few  weeks  ago  the  Sun  Oil  Com¬ 
pany  burst  into  print  with  claims  of  the 
highest  "octane  rating”  for  its  gasoline, 
availing  itself  of  the  new  technical  term 
adopted  by  the  Society  of  Automotive 
Engineers.  This  campaign  started  a 
blast  that  is  still  echoing. 

The  Colonial  Beacon  Oil  Company,  a 
subsidiary  of  the  Standard  Oil  Company 
of  New  Jersey,  has  gathered  the  "octane 
ratings”  for  all  brands  of  automobile 
fuel,  and  in  large  newspaper  space  is  tell¬ 
ing  motorists  of  the  eastern  United  States 
that  Esso  gasoline  has  the  highest  rating 
of  all,  78.  The  nearest  approach  is 
given  as  76>'i. 

Colonial  does  not  name  the  other 
brands,  but  several  who  previoiisly  her¬ 
alded  their  "<>ctane”  percentages  have 
discontinued  that  copy  appeal.  Colonial 
makes  this  claim  in  its  new  copy : 

“Esso  gives  a  distinctly  new  ‘feel’ 
to  driving  ...  in  all  types  of  cars. 
Probably  the  first  difference  you  will 
notice  will  lie  its  sensational  knockless 
power  .  .  .  actually,  in  high  compression 
engines,  4  per  cent  to  11  per  cent  greater 
than  that  of  other  premium  fuels  and  as 
high  as  20  per  cent  greater  than  that  of 
ordinary  gasolines.” 

SuiHK'o  nevertheless,  is  proudly  rejieat- 
ing  its  claims  to  a  72  rating. 

So  the  Society  of  Automotive  Engi¬ 
neers  started  something  in  tlie  way  of 
new'spaper  linage  when  its  technicians  de¬ 
termined  the  new  way  of  testing  the  anti- 
kutKk  quality  of  motor  fuels. 

Sun  Oil  Company  opened  up  still  an¬ 
other  new  technical  phase  of  the  oil  busi¬ 
ness  to  the  public  in  new  copy  this  week 
exploiting  its  "mercury  made”  motor  oil. 
Over  an  elaborate  sketch  of  its  12-story 
mercury  process  building,  the  Sun  com¬ 
pany  proclaimed  "The  mercury  process — 
the  marvel  of  modern  science.” 

In  rather  sedate  copy  the  Canfield  Oil 
Company  of  Qeveland  joined  the  nation¬ 
wide  oil  campaign  with  a  ((notation  from 
Calvin  Coolidge,  ".Advertising  must  tell 
the  truth.” 

"Canfield  agrees  with  CcKilidge,”  said 
the  text.  “There  is  nothing  that  builds 
confidence  more  soundly  than  keeping 
within  the  facts;  nothing  that  destroys 
confidence  more  quickly  than  promises 
of  quality  which  can’t  be  keiit.  Canfield 
has  always  iH.'en  conservative.  W’e  might 
have  shouted  louder  about  merit.  We 
might  have  used  confusing  technical 
terms.  Tiiere  is  always  plenty  to  tell  in 
the  way  of  improvement  in  priKesses  .  .  . 
in  the  use  of  new  equiiiment  ...  in  the 
care  with  which  ev  ery  step  of  the  refining 
process  is  carried  forward  and  checked  at 
the  refinery  and  in  the  C'anfield  labora¬ 
tory. 

".After  all,  what  we  think  of  Canfield 
products  is  a  biased  opinion.  The  thing 
that  interests  you  most  is  what  YOU 
think  of  them.  Next  in  importance  is, 
what  do  other  motor  car  owners  think  of 
them?  The  way  to  get  the  real  truth  is 
to  try  tliem  yourself.” 

Out  in  California.  Richfield  copy 
warned  motorists  to  "buy  gasoline  on 
performance,  not  (tromises.”  It  described 
Richfield  as  holding  “more  world  records 
than  all  other  gasolines  combined.” 

A  Cities  Service  Company  series  is 
featuring  reitroductions  of  pictures  of 
picMieer  automobiles  with  the  suggestion 
that  "Any  fuel  ‘ran’  then,  but — Kool- 
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motor  Gasoline  is  made  for  modern 
motors.” 

“Do  you  speculate  in  motor  oil?”  asked 
the  first  of  a  campaign  placed  for  the 
Alemite  Lubricator  Com(>any  of  Illinois. 
The  idea  back  of  the  advertisement  is 
that  “You  can  be  sure  with  Alemite 
motor  oil.” 

The  Gulf  Refining  Company  of  Dela¬ 
ware  is  splashing  in  the  pan  of  popular 
favor  with  striking  illustrations  of  news 
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MOTOR  OIL  n 

The  Mercury  Process -.the  marvel 
of  modern  science— .produces  pure 
motor  oil  of  outstanding  durability. 


Sun  Oil  Company  copy  telling  the 
public  about  its  “mercury  process” 
building. 

events.  “A, good  crew!”  screamed  a  re¬ 
cent  advertisement  showing  a  photograph 
of  what  might  have  been  the  Yale-Har- 
vard  boat  race.  The  copy  message  con¬ 
tinued  ;  “Good,  ...  of  cour.se  they’re 
good  to  take  the  lead  and  hold  it.  .And 
gasoline  has  to  be  good,  too,  to  keep  a 
full  length  in  the  lead.” 

Standard  Oil  Company  units  are  main¬ 
taining  their  own  individuality  in  the 
battle.  One  of  the  largest  and  perhaps 
the  most  diversified  campaigns  is  that  of 
the  Standard  Oil  Company  of  New  York, 
including  institutional  pages,  and  gener¬ 
ous  space  allotments  to  newspapers  on 
gasoline,  motor  oil  and  lubrication. 

Socony’s  pre-h'ourth  of  July  institu¬ 
tional  copy  followed  out  the  pre-Memo- 
rial  day  prosperity  theme,  telling  the 
public  that  four  crucial  events  in  the  his¬ 
tory  of  the  nation  have  taken  place  on 
July  4.  Among  these  was  cited  the  turn 
of  the  tide  back  to  gotxl  times  after  the 
1921  depression.  It  was  intimated  that 
this  July  4,  too,  would  see  a  change  in 
business  conditions. 


WHY  NOT 
INVESTIGATE 
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At  any  rate,  the  New  York  company 
has  since  started  an  extensive  campaign 
which  uses  half-page  copy  frequently. 
The  current  advertisement  features  a 
giant  redwood  tree  with  the  message  that 
"we  make  a  si>ecial  gasoline  for  the  Red¬ 
wood  country  and  your  Socony  is  ‘tailor- 
made’  for  Soconyland.”  It  is  explained 
that  the  RedwtxHl  country  gasoline  is 
made  by  a  Pacific  coast  subsidiary,  the 
General  Petroleum  Corporation. 

Back  of  the  copy  appeal  is  the  idea 
that  gasoline  must  be  made  to  fit  vary¬ 
ing  climates,  road  conditions  and  tem¬ 
peratures. 

Iso-Vis  is  the  new  name  for  motor 
oil  being  advertised  by  Standard  Oil 
Companv  of  Indiana  on  the  basis  of  a 
test  in  13  makes  of  cars  on  the  Indian- 
a|>olis  soeedway.  The  testimony  of  a 
S.udebaker  driver  is  used  in  the  copy, 
to  the  effect  that  the  car  consumed  less 
than  two  uuarts  of  I  so- Vis  motor  oil 
in  a  l,00()-mile  run  at  30  miles  oer  hour. 

Floyd  Gibbons,  the  speedy  word  artist 
of  the  radio,  gets  his  picture  in  the 
papers  in  the  announcement  of  the  prize 
contest  for  Standard  Oil  Company  of 
Ohio  gasoline.  "Why  I  prefer  Sohio 
heat-tempered  gasoline’  is  the  subject  of 
letters  to  be  written  by  contestants, 
vvith  awards  ranging  from  a  trip  to 
Europe,  with  all  expenses  paid  for  two 
persons,  plus  $400  cash,  to  $4,000  in 
cash  prizes. 

In  true  Ciibbons  style,  the  copy  reads 
“Yes.  sir.  I’m  l)eginning  to  see  for  my¬ 
self  what  a  warm  tip  I  passed  the  Sohio 
bunch  when  I  asked  ’em  why  they  didn't 
get  the  b(3ys  and  girls,  using  heat-temp¬ 
ered  Sohio  Extra-Ethyl  and  X-7(),  to 
re()ort  their  actual  extieriences  on  the 
road  with  these  step-ahead  fuels — the 
exfieriences  that  keep  sales  rising  and 
rising.  I’ll  tell  the  world,  the  folks 
driving  with  those  heat-tempered  gaso¬ 
lines  are  even  more  enthusiastic  about 
them  than  the  Sohio  molecule  busters 
themselves.” 

Meanwhile,  with  all  this  competition 
in  advertising,  there  are  reixvrts  of  gaso¬ 
line  price  wars  throughout  the  country, 
resulting  not  only  in  the  closing  down 
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Ludlow  Typograph  Co. 

1031  Clybourn  Avenue 
Chicago,  Illinois 


of  scores  of  oil  wells,  but  also  in  tht 
lowest  motoring  costs  in  history. 
gallons  of  gasoline  for  a  dollar  are  beinj 
offered  in  some  places  as  independent 
distributors  try  to  offset  the  advertising 
advantages  of  the  larger  concerns. 

CHRISTY  WALSH  SIGNS  STAGG 

Chicago  Coach  Replaces  Rockne 
Syndicate  Writers’  Roll 

Amos  Alonzo  Stagg,  University  of  Chi¬ 
cago  athletic  director,  has  signed  a  con 
tract  to  write  for  the  Christy  Walsh  Syn¬ 
dicate  during  the  1931  football  seasoa 
Mr.  Stagg  takes  the  pla(:e  of  Knute 
Rockne  in  a  newspaper  service  consisting 
of  Pop  Warner,  Bill  Alexander  and  Tad 
Jones.  He  will  write  one  article  a  week 
discussing  middle  western  football,  at 
tempting  to  predict  the  weekly  scores 
and  will  cover  several  outstanding  games, 
including  the  Yale  game  at  Chicago  on 
Oct.  17. 

Jesse  Harper,  director  of  athletics  at 
Notre  Dame,  and  “Hunk”  Anderson,  new 
fcxjtball  coach  at  Notre  Dame,  has  lik^ 
wise  signed  with  Christy  Walsh.  Harper 
will  take  Rockne’s  place  on  the  .All  .Amer 
ica  Board  of  Football. 

Walsh  also  announces  the  signing  of 
Carideo.  twice  -All  America  quarterback 
and  now  assistant  coach  at  Purdue;  Dr. 
Walter  E.  Meanwell  of  Wisconsin  and 
Dean  B.  Cromwell  of  Southern  California. 
Dr.  Meanwell  becomes  chairman  of  the 
■All  America  Board  of  basketball  and 
Cromwell  chairman  of  the  All  America 
Board  of  track  and  field.  Cromwell  will 
cover  the  Olympic  Games  in  1932  and 
Meanwell  will  do  a  series  of  basketball 
articles. 

CRANDALL  IN  VICTORIA 

Charles  F.  Crandall,  of  the  British 
United  Press  and  the  Dominion  News 
Bureau,  Montreal,  is  spending  a  few 
days  in  Victoria.  B.  C.,  and  doing  a  lit¬ 
tle  fishing  on  Vancouver  Island.  Mr. 
Crandall  is  on  a  business  and  pleasure 
trip  combined. 


MORLEY 

MATS 


X^VEN  Autoplate  Machines,  efficient  and 
advantageous  as  they  are,  depend  largely  for 
perfect  results  upon  the  use  of  good  mats. 

It  is  our  opinion — and  our  business  is  to 
know — that  Morley  Mats  are  the  best  mats 
made  for  Autoplate  Machines.  And  we  are 
constantly  trying  to  make  them  even  better, 
through  studies  and  practical  tests  conducted 
in  our  Plainfield  Laboratory,  in  collaboration 
with  the  makers  of  Morley  Mats. 


Try  Morley  Mats.  Samples  will  be  sent  to  you  on 
request.  Please  specify  gauge,  shrink,  and  maxi¬ 
mum  number  of  casts  per  mat,  and  send  us  a  copy 
of  your  newspaper. 


Wood  Newspaper  Machinery  Corporation 
501  Fifth  Avenue,  New  York 
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Deposits  in  savings  hanks  in  New  York  State  passed 
$5,000,000,000  for  the  first  time,  it  was  revealed  in 
the  latest  report  of  the  Savings  Banks  Association  of 
the  State  of  New  York.  The  net  gain  was  $41,413,183, 
bringing  the  total  up  to  $5,000,270,647. 

This  is  indicative  of  the  wealth  which  exists  in  the 
Empire  State  and  is  the  true  barometer  of  the  pur¬ 
chasing  power  of  the  New  York  State  consumer. 

Regardless  of  the  existing  conditions  prevailing  in 
other  sections  of  the  country,  the  New  York  State  mar¬ 
ket  still  continues  to  maintain  its  unusual  high  earning 
power.  There  is  plenty  of  money,  not  only  in  the 
hanks,  but  in  the  pockets  of  the  New  York  State  con¬ 
sumer.  They  are  always  in  position  to  buy  the  things 
they  not  only  need,  but  they  want. 

Advertising  to  these  consumers  is  highly  profitable. 
The  most  economical  and  the  most  direct  way  to  reach 
them  is  through  their  favorite  newspapers,  which  are 
listed  below. 


♦•Albany  Evening  News . (E) 

♦•Albany  Knickerbocker  Press . (M) 

••Albany  Knickerbocker  Press . (S) 

••Amsterdam  Recorder-Democrat  . (E) 

ttAuburn  Citizcn-Advertiser-Journal  ....(E) 

ttBuffalo  Courier-Express  . (M) 

ttBuRato  Courier-Express  . (S) 

ttBuSalo  Evening  News . (E) 

••Corning  Evening  Leader . (E) 

••Elmira  Star-Gazette  Advertiser . (EftM) 

ttCeneva  Daily  Times . (E) 

••Gloversville,  Johnstown  Morning  Herald 

A  Leader-Republican  . (EftM) 

ttithaca  Journal-News . (E) 

••Jamestown  Morning  Post . (M) 

••Kingston  Daily  Freeman . (B) 


2.500  10.000 

Lines  Lines 


ttLong  Island  City  Daily  Star . (E) 

••Newburgh-Beacon  Daily  News . (B) 


ttThe  Sun.  New  York . (B) 

tfNew  York  Times . (M) 


ttNew  York  Times. 


ttNew  York  Herald-Tribune . (M) 


ttNew  York  Herald-Tribune. 


ttNiagara  Falls  Gazette. 


ttPort  Jervis  Union-Gazette . (E) 

••Poughkeepsie  Star  and  Enterprise . (E) 

••Rochester  Democrat  ft  Chronicle  ) 

HMftE) 

••Rochester  Times-Union  ) 

•*TToy  Record  . (MftB) 

ttGovernment  Statement.  Apr.  1,  1931. 

••A.  B.  C.  Publishers'  Statement,  Apr.  1, 


2,500  10,000 

Lines  Lines 


1.20  1.17« 
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CALEB  J.  REDFERN  DIES; 
VETERAN  REPORTER 

New  York  Writer  Covered  Important 

Trial*  at  County  Courthouse  for 
Twenty  Year* — Wa*  a  Founder 
of  the  Silurian* 

Caleb  J.  Redfern,  70,  former  New  York 
reporter  and  court  stenographer,  died  at 
Norfolk,  Conn.,  July  20,  where,  with  his 
family,  he  had  passed  the  last  three  sum¬ 
mers.  His  New  York  home  was  at  1925 
Seventh  Avenue. 

Born  in  New  York,  Mr.  Redfern  was 
obliged  at  12  to  leave  public  school  when 
he  was  orphaned.  He  became  a  messen¬ 
ger  in  the  old  Butter,  Cheese  and  Egg 
Exchange.  Later  he  was  a  messenger  for 
the  Associated  Press,  carrying  copy  from 
the  City  Hall  and  the  Supreme  Court  for 
distribution  to  newspaper  ofl&ces. 

Later  he  was  assigned  to  report  the 
calendars  and  decisions  of  the  state  courts, 
and  then  general  reporting  in  the  State 
and  Surrogates’  Courts  and  County 
Clerk’s  and  Sheriff’s  offices.  He  studied 
shorthand  at  night,  and  was  appointed  as 
a  court  stenographer,  becoming  the 
youngest  official  stenographer  in  the  city. 

He  continued  to  represent  the  Asso¬ 
ciated  Press  and  later  the  New  York 
Herald  for  more  than  25  years  in  the 
County  Courthouse,  where  he  reported 
most  of  the  important  trials  of  the  period. 
For  several  years  he  was  also  on  the  staff 
of  the  Dramatic  Mirror,  writing  for  that 
publication  of  litigation  in  which  theatri¬ 
cal  managers,  actors  and  actresses  were 
involved. 

He  had  perhaps  a  wider  acquaintance 
among  judges,  lawyers,  politicians  and 
financiers  than  any  other  newspaperman. 
In  1908,  Mr.  Redfern  was  appointed  a 
stenographer  in  the  city  court.  From 
that  time  he  did  little  newspaper  work. 

Mr.  Redfern  was  a  member  of  the  New 
York  Press  Club,  of  which  he  was  cor¬ 
responding  secretary  for  years  and  of 
many  other  organizations.  He  was  a 
founder  of  the  Silurians,  an  organization 
of  veteran  newspapermen. 

Surviving  are  his  wife,  two  daughters, 
Mrs.  Robert  K.  Wehner,  of  Norfolk,  and 
Mrs.  Alice  Standing,  of  Dobbs  Ferry,  N. 
Y.,  and  a  sister,  Mrs.  E.  J.  Soden,  of  Chi¬ 
cago. 

W.  C.  TUNKS 

General  Manager  of  Jacksonville 

(Fla.)  Journal  Die*  in  Baltimore 

W.  C.  Tunks,  general  manager  of  the 
Jacksomnllc  (Fla.)  Journal,  died  July  18 
at  Johns  Hopkins  Hospital,  Baltimore, 
where  he  had  been  a  patient  since 
July  3. 

Mr.  Tunks  had  been  geiK>ral  manager 
of  the  Jacksonville  Journal  for  three 
years.  He  was  l»orn  at  Lawrencehurg, 
Ky.,  and  received  his  early  newspaper 
training  on  the  West  Coast  with  the 
Scripps  organization.  He  was  general 
manager  of  tlie  Portland  (Ore.)  News 
for  16  years  and  then  became  associated 
with  Charles  Campbell  in  newspaper 
work  at  Vancouver,  B.  C.  From  there 
he  went  to  Edmonton,  Alberta,  and  to 
Los  Angeles.  Later  he  went  to  Florida. 
He  was  44  years  old. 

ADAMS*  WILL  CONTESTED 

After  two  days  delilteration  on  the  evi¬ 
dence  presented  in  a  suit  contesting  the 
will  of  Thomas  H.  Adams,  former  pub¬ 
lisher  of  the  Vincennes  (Ind.)  Commer¬ 
cial,  the  jury  reported  that  it  was  unable 
to  agree  and  was  di.scharged.  The  will 
disinherited  a  son.  Chester  Adams,  and 
bequeathed  a  life  interest  in  the  estate  to 
a  daughter,  Mrs.  Dora  Cassell  of  Indian¬ 
apolis,  and  upon  the  death  of  the  daugh¬ 
ter  provision  was  made  that  the  estate 
be  distributed  to  Adams’  grandchildren. 
The  plaintiff  contended  that  the  elder 
Adams  was  of  unsound  mind  and  unduly 
influenced  when  he  made  the  will.  The 
defendant  attorney  sought  to  prove  that 
the  son  was  disinherited  following  a  dis¬ 
agreement  over  the  disposition  of  the 
plant  in  which  the  Commercial  was 
formerly  printed.  The  Commercial  was 
sold  prior  to  his  death. 
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TTARRY  A.  HUGHES,  former  sports 
editor,  Danville  (Ill.)  Morning 
Press,  and  widely  known  in  Illinois 
as  a  sports  referee,  died  July  16  in  that 
city  from  injuries  received  July  6  in  an 
automobile  accident.  Hughes  was  known 
among  sportsmen  as  “Red”  Hughes.  He 
formerly  was  employed  by  the  St.  Louis 
club  of  the  National  League. 

John  W.  Wheatley,  70,  formerly  on 
the  old  Altoona  (Pa.)  Times  staff,  died 
at  his  home  in  SiKikane,  Wash. 

Lloyd  F.  Drake,  21,  business  staff, 
Pittsburgh  Press,  was  killed  in  an  auto¬ 
mobile  accident  at  Youngstown,  ().,  July 
12.  He  was  an  artist  of  ability  and 
was  well  known  in  art  and  radio  circles 
in  Pittsburgh.  Interment  took  place  at 
W'ashington,  Pa. 

Ellmore  E.  Slaybaugh,  64,  former 
editor,  Gettysburg  (Pa.)  Star  and  Sen¬ 
tinel,  died  at  his  home  there  on  July  13. 
He  was  an  active  member  of  the  Odd 
Fellows  for  nearly  50  years  and  was 
financial  secretary  of  Gettysburg  Lodge 
for  42  years.  His  widow  and  three  chil¬ 
dren  survive. 

Victor  C.  Baker,  32,  exchange  editor 
between  the  Camden  (N.J.)  Courier- 
Post  newspapers  and  the  Philadelphia 
Record,  died  last  Saturday  in  Cooper 
Hospital,  Camden,  from  typhoid-pneu¬ 
monia. 

E.  L.  Tarry,  56,  former  church  page 
editor,  Memphis  Commercial  Appeal,  and 
more  recently  engaged  in  newspaper 
work  at  Jackson,  Miss.,  died  July  14  in 
a  hospital  in  that  city.  He  was  a  grad- 
uatte  of  Princeton  University  and  a 
classmate  of  Woodrow  Wilson.  Prior  to 
the  World  war,  Mr.  Tarry  was  active 
in  Chamber  of  Commerce  work  in  Mis¬ 
sissippi.  He  is  survived  by  two  sons: 
Eugene  Tarry,  manager  of  the  Empire 
State  building  at  New  York,  and  J.  H. 
Tarry,  district  manager  of  the  Southern 
Bell  Telephone  Company,  Atlanta,  Ga. 

Joseph  Boyd,  72,  father  of  E.  M.  Boyd, 
telegraph  editor,  Cincinnati  Enquirer, 
died  at  his  home  in  Dayton  this  week. 
Mr.  Boyd  was  a  life  long  friend  of  Wil¬ 
bur  and  Orville  Wright,  inventors  of  the 
heavier-than-air  flying  machine,  and  be¬ 
longed  to  the  famous  Ten  Club.  An¬ 
other  member  of  the  Club  is  Wilbur  E. 
Landis,  who  is  associated  with  the 
Detroit  Free  Press. 

Constantin  Schreck,  80,  veteran 
carrier  for  the  Greater  Dayton  (O.) 
Gazette.  German  newspaper,  died  recently 
after  35  years  of  service. 

W.  E.  Warriner,  for  20  years  editor 
of  the  Pottennlle  (Mich.)  News,  died  in 
Battle  Creek  this  week.  He  was  at  one 
time  editor  of  the  Maple  Rapids  Gazette 
and  was  prominent  in  fraternal  circles. 

Mrs.  Mary  J.  Tilton,  82,  widow  of 
Howard  W.  Tilton,  who  was  editor  of 
the  Council  Bluffs  (la.)  Nonpareil  prior 
to  his  death  30  years  ago,  died  July  14  in 
the  Florence  Home  for  the  Aged  at 
Omaha. 

W.  W.  Brooks,  farm  editor  of  the 
Long  Prairie  (Minn.)  Leader  and  a  well 
known  dairy  and  co-operative  leader,  died 
recently.  He  had  l>een  prominent  in 
Totld  county  affairs  for  30  years. 

Charles  R.  Burnham.  68,  widely 
known  singer,  lawyer  and  newspaper¬ 
man.  died  recently  at  Hartford.  Conn. 
His  last  position  was  with  the  Brooklyn 
Eagle. 

Edwin  Clark  Holton,  80,  former 
editor  and  publisher  of  the  Hillsboro 
(N.H.)  Mcs.senger  and  later  associated 
with  the  Boston  (Mass.)  Globe  and  Chi- 
eogn  Herald  advertising  departments,  and 
after  that  with  McCall’s  Magazine  and 
the  American  Toliacco  Company,  died  in 
Cambridge.  Mass.,  July  16. 

Mrs.  Ida  Jacobs,  mother  of  W  ilfred  E. 
Jacobs  of  the  circulation  department  of 
the  Boston  Globe,  died  recently  at  the 
New  England  Ho.spital  in  Boston.  Three 
other  sons  survive  her,  also  a  daughter. 

Charles  H.  Marchant,  74,  former 
owner  and  publisher  of  the  Vineyard 
Gazette  at  Edgartown,  Mass.,  for  many 
years  and  prior  to  that  associated  with 


newspapers  in  Winchendon  and  Hyde 
Park,  Mass.,  and  Minneapolis,  Minn., 
died  July  19.  He  sold  the  Gazette  in  1920 
to  Henry  B.  and  Elizabeth  B.  Hough  but 
since  that  time  has  been  actively  con¬ 
nected  with  the  paper.  He  was  a  cousin 
of  Edgar  Marchant  who  founded  the 
Gazette  in  1846. 

George  Smith,  34,  columnist  on  the 
Irvington  (N.Y.)  Gazette,  died  at  Irv¬ 
ington  July  14,  of  arthritis.  He  had  been 
ill  for  more  than  three  years. 

BOOTH  WILL  PROBATED 

Michigan  Publisher  Leave*  More  Than 
$200,000  to  Public  Institution* 

The  will  of  Ralph  Harman  Booth,  late 
United  States  minister  to  Denmark  and 
president  of  Booth  Newspapers,  Inc., 
includes  charitable  and  public  donations 
amounting  to  $217,000,  it  was  made 
known  in  Detroit  July  18.  Mr.  Booth’s 
estate  principally  comprises  newspaper 
and  real  estate  holdings  which  are  to  be 
held  in  trust  until  1940,  when  the  prop¬ 
erty  is  to  be  divided  equally  among  the 
surviving  members  of  the  Booth  family. 

Public  bequests  included  $200,000  to 
the  Detroit  Museum  of  Art  Founders 
society,  $5,000  to  the  Detroit  Symphony 
society,  $10,000  to  the  Detroit  community 
fund,  $10,()00  to  St.  Paul’s  cathedral, 
Detroit,  and  $50,000  to  charity  or  benev¬ 
olence  or  both,  to  be  disposed  of  under 
the  direction  of  Mrs.  Booth.  The  will 
further  stipulates  that  the  sum  of  $60,000 
shall  be  distributed  in  various  amounts 
to  relatives  of  the  family. 

JOSEPH  A.  PHELAN 

Funeral  services  for  Joseph  A.  Phelan, 
former  newspaperman  of  Columbus,  O., 
and  Muskogee,  Okla.,  and  former  oil  ex¬ 
pert  for  the  United  States  Shipping 
Board,  were  held  July  22  from  St.  Paul’s 
Catholic  church,  Chevy  Chase,  Md.  Mr. 
Phelan  had  been  in  Washington  since 
1912  representing  various  oil  companies 
before  assuming  his  position  with  the 
shipping  l)oard.  He  died  July  20  after 
an  illness  of  two  years. 

VICTOR  SCHULTZ 

Victor  Schultz,  35.  died  July  8  at  the 
Polk  county  tuberculosis  hospital  at  Des 
Moines,  la.,  from  a  tuberculous  infec¬ 
tion  contracted  last  January  after  an 
illness  of  a  year.  Mr.  Schultz  worked 
as  a  reporter  for  the  Des  Moines  Regis¬ 
ter  and  Tribune  while  he  was  a  law 
student  at  Drake  University.  After  his 
admittance  to  the  Iowa  bar,  he  continued 
to  write  editorials  for  the  paper  and 
was  a  frequent  contributor  to  the  Sun¬ 
day  Register  book  page. 

CHARLES  P.  CLARK 

CTtarles  Preston  Clark,  of  the  Phila¬ 
delphia  Evening  Bulletin  staff,  for  the 
past  eight  years,  died  at  his  home  at 
Merion,  Pa.,  on  July  14.  He  was  a  na¬ 
tive  of  Cobourg,  Canada,  and  entered 
journalistic  work  in  Massachusetts  30 
years  ago  and  held  positions  on  news¬ 
papers  in  Boston,  New  York.  Chicago, 
St.  Louis  and  Denver  and  had  been  edi¬ 
tor  of  national  magazines. 


DUDLEY  BURROWS 

Drama  Critic  and  Journalist  in  Orient 
Die*  in  San  Francisco 

E.  Dudley  Burrows,  for  more  than  25 
years  a  newspaper  man  in  San  Francisco 
and  the  Orient,  died  suddenly  in  San 
Francisco  July  16. 

Mr.  Burrows  was  50  years  old.  He 
was  bom  in  Pennsylvania  and  was  grad¬ 
uated  from  Washington  and  Jefferson 
University. 

Going  to  San  Francisco  before  the 
earthquake,  he  was  dramatic  editor  of 
local  newspapers  for  several  years.  He 
then  went  to  China  and  Japan  and  was 
managing  editor  of  English  newspapers 
in  Tokio,  Shanghai  and  Hongkong.  He 
returned  to  San  Francisco  in  1924  and 
was  dramatic  editor  of  the  Call  for  sev¬ 
eral  years.  Later  he  was  a  counselor 
in  public  relations. 

BERNARD  EDELHERTZ 

Bernard  Edelhertz,  51,  publisher  of  the 
American  Hebrew,  monthly  published  in 
New  York,  former  Assistant  .Mtorney 
General  of  the  United  States  and  a  leader 
in  Jewi.sh  relief  work  and  in  the  mo¬ 
tion-picture  industry,  ended  his  life  at 
his  home  in  New  York  July  17.  Mr, 
Edelhertz  shared  an  apartment  with  the 
family  of  his  son-in-law,  Vsevolod  Scherr. 
When  the  latter  went  to  the  publisher’s 
bedroom  to  call  him  for  breakfast  he 
found  his  body  suspended  by  a  rope  from 
a  hook  in  a  clothes  closet.  Mr.  Kdel- 
hertz  bought  the  controlling  interest  in 
the  American  Hebrew  in  1916  from 
Cyrus  Sulzberger,  Philip  Covven,  Jacob 
H.  Schiff,  Adolph  Lewisohn,  Lsaac  Selig- 
man  and  others. 

THOMAS  A.  WRIGHT 

Thomas  A.  Wright,  veteran  news¬ 
paperman,  died  at  his  home  at  Link 
Rock,  Ark.,  July  18,  at  the  age  of  77 
years.  Mr.  Wright  was  a  member  of 
"the  advertising  staff  of  the  .-Irkansas 
Gazette  and  had  served  as  its  drama 
critic  for  many  years.  His  newspaper 
experience  included  work  on  the  Slem- 
phis  Commercial  Appeal,  the  Louin'dU 
(Ky.)  Courier  and  the  St.  Louis  Globe- 
Democrat  and  the  St.  Louis  Post-Dis¬ 
patch. 

HARRY  A.  AUSTIN 

Washington,  July  21. — Funeral  .serv¬ 
ices  for  Harry  Albert  Austin,  former 
capital  correspondent  for  the  Omaha 
World-Herald  and  writer  for  the  Forum 
and  Harper’s  Weekly,  were  held  here 
Monday  afternoon  with  interment  in 
Glenwood  Cemetery.  For  the  past  sev¬ 
eral  years  Austin  had  been  secretary- 
treasurer  of  the  United  States  Beet 
Sugar  Association.  He  was  a  memlier 
of  the  National  Press  Club  and  the 
Columbia  Historical  Society. 

JAMES  W.  BLATZ 

James  W.  Blatz,  editor  of  the  .McKees 
Rocks  (Pa.)  Gazette,  died  in  a  Pitts¬ 
burgh  hospital  July  14  after  a  long  illrie«. 
He  was  39  years  of  age  and  is  survived 
by  his  wife,  four  sons  and  a  daughter. 
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Now  is  the  time  for  news- 

newspaper  influence  in  the 

paper  publishers  to  pre- 

homes  is  so  steady  and  strong 

pare  to  gather  the  harvest 

that  it  restores  confidence  in 

of  national  advertising 

people's  minds  as  to  the  future 

which  is  maturing  slowly 

of  business  and  induces  them  to 

but  surely. 

spend  money  more  freely. 

•  •  - 

... 

The  business  situation,  which 

‘‘Money  makes  the  mare  go"  is 

has  disturbed  most  industries, 

an  old  saying  which  applies  to 

has  proved  a  blessing  to  the 

today’s  business.  Newspapers 

newspaper  industry  in  so  far  as 

are  putting  life  into  business. 

it  has  developed  a  more  favor- 

They  are  making  it  "go."  The 

able  trend  toward  newspapers 

people  are  backing  them — and 

among  national  advertisers. 

business.  Money  is  coming  out 
of  hiding  places.  It  is  finding  its 

•  •  • 

way  into  manufacturing  plants 
for  the  production  of  new  mer- 

Adversity  frequently  develops 

chandise. 

more  wisdom,  which,  applied 
to  advertising  planning,  takes 

... 

the  form  of  exercising  common 
sense  in  the  selection  of  media. 

Newspapers  are  performing 

Common  sense  has  dictated  the 

yeoman  service  for  business. 

use  of  newspapers  which  busi¬ 
ness  interests  have  found  to  be 
first  aids  in  rebuilding  their 
business  structures. 

Now  IS  the  time  for  newspaper 
publishers  to  prepare  to  gather 
the  harvest  by  emphasizing  the 
power  of  their  media  through 
advertising  of  their  own.  We 
suggest  they  start  in  EDITOR 

^  PUBLISHER  and  keep  it  up. 

It  reaches  all  important  national 

The  quick  results  obtained  from 

advertisers  and  agencies  inter- 

newspapers  by  national  adver- 

ested  in  newspaper  advertising 

tisers  have  been  a  revelation  to 

trends,  opinions,  circulation. 

them.  They  have  found  that 

linage  and  statistics. 

EDITOR  &  PUBLISHER 

1700  Times  Square  Building, 

Times  Square,  New  York  City 
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NEW  ENGLAND  CIRCULATION  MANAGERS  MEET 


New  England  rireulators  and  their  wives  gathered  at  Mount  Hope,  Bristol,  R.I.,  where  they  visited  the  Indian  lands  once 
ruled  hy  King  Philip.  The  visit  to  the  historic  spot  was  one  of  the  entertainment  features  of  the  summer  convention  of 
the  New  Rnglaml  Circulation  Managers'  Association,  which  was  held  at  Newport  this  month. 


Circulation 


CARRIERS’  TRAINING 
EDITORIAL  SUBJECT 


Akron  Beacon  Journal,  in  Promotion 

Article,  Say*  Experience  of  Boy* 
Make*  Them  Better  at  Home 

and  School 


The  following  editorial,  in  some 
resi)ects  a  model  in  circulation  promo¬ 
tion,  recently  appeared  in  Akron  (O.) 

Beacon  Journal ; 

"In  the  news  columns  of  today’s 

Beacon  Journal  will  be  found  an  interest- 

ing  narrative  of  what  its  6>0  carriers 
have  done  to  promote  their  own  welfare 
and  serve  the  community.  W’ithin  the 
last  year  the  carriers  have  saved  more 
tlian  $100,000  from  their  earnings  and 
many  of  them  contributed  in  gt^  meas¬ 
ure  to  the  support  of  their  families.  They 

received  initial  training  in  good  business 

principles  and  made  fine  progress  in 
their  school  work.  The  Beacon  Jouriial 
is  esi>ecially  proud  of  the  outstanding 
record  made  during  the  school  term  just 
closed  by  its  newspaper  carrier  organiza- 
tion.  We  are  very  well  represented  in 
tlie  honor  roll  division  of  the  different 
high  and  grade  schools,  and  also  in  the 

high  general  ranking  in  school  work  of 
practically  every  boy  in  our  organization. 
And  so  we  jiass  this  information  about 
our  boys  to  our  subscribers,  whom  they 
serve  so  faithfully  each  evening  regard¬ 
less  of  weather  conditions,  and  often 
under  physical  handicaps  that  would  keep 
a  less  liardy  boy  indoors.  Their  motto 
is  always  ‘Subscribers  First.’ 

"We  of  the  Beacon  Journal  heartily 
congratulate  these  boys.  We  know  and 
appreciate  their  daily  problems  lx>th  in 
and  out  of  school.  We  know  that  they 
have  the  same  desire  of  all  boys  after  a 
hard  day  at  school,  to  relax  and  to  play 
their  games,  but  we  know  too  that  their 
first  thought  after  schfxil  is  to  hustle  to 
their  corners  for  their  papers  to  serve 
every  member  of  the  Beacon  Journal 
family  of  readers  their  copy  promptly 
each  evening.  After  that  comes  their 
recreation. 

"Our  newsjaper  boys  are  assisted  in 
their  work  by  a  trained  corps  of  men, 
who  understand  their  problems  and  who 
cooi>erate  with  them  in  their  school  work 
and  their  duties  as  carriers.  The  aim  of 
the  Beacon  Journal  is  to  help  these  l)oys 
witli  training  in  salesmanship,  courtesy, 
tact  and  honesty,  and  it  has  proven  that 
this  experience  makes  a  better  boy  at 
home  as  well  as  in  school. 

“Today  is  their  day  and  we  are  happy 
with  them  because  they  are  Oi-g  Roys.” 


Held  Educational  Tour 

The  Spartanburc]  (S.C.)  Herald-Jour¬ 
nal  educational  tour  which  left  Spartan¬ 
burg,  July  17,  was  awarded  to  94  High 
school  students,  who  led  in  tlie  numiK'r 
of  votes  secured  in  their  respective 
schools  in  the  contest.  The  winners 
were  accompanied  by  their  parents,  one 
doctor,  two  railroad  representatives  and 
12  chaperons.  The  representatives  from 
the  Herald-Journal  were:  Mr.  and  Mrs. 
Lovelace  Kve,  J.  M.  Blalock,  circulation 
manager.  Thad  Horton,  R.  B.  Foss  and 
Miss  Beulah  Rol>eson.  The  delegation 
visited  Philadelphia.  Atlantic  City,  New 
York  and  Washington,  where  they  were 
greeted  by  President  Hoover. 


Entertains  2,000  Boys 

Two  thousand  newsboys  of  the  Grand 
Rapids  (Mich.)  Press  were  entertained 
by  that  newspaper  at  its  38th  annual 
picnic  July  14.  The  carriers,  who  were 
transported  to  a  nearby  amusement  park 
in  special  cars  provided  by  the  Grand 
Rapids  Street  Railway  company,  were 
entertained  with  a  program  of  theater 
entertainment,  lunches,  swimming,  and 
games.  George  Smith,  Press  circulation 
manager,  supervised  the  picnic. 


Publishes  Carrier  Series 

Under  the  head  of  “Junior  Merchants 
of  Pon«  City,”  the  Ponea  City  (Okla.) 
Nett’S  is  publishing  short  stories  about 
its  carrier  boys. 


DAVIS  NAMED  CIRCULATOR 

Memphis,  July  21.— A.  Wilbur  Davi.s, 

assistant  circulation  manager  of  the 
Memphis  Commercial  Appeal  and  Even- 
in  fl  Appeal,  has  been  promoted  to  circu¬ 
lation  manager.  He  succeeds  W.  S. 
Dunston.  resigned.  Davis  is  a  veteran 
circulator  having  worked  up  from  a 
carrier  h<»y.  He  has  held  positions  with 
various  Memphis  paiiers  and  at  one  time 
was  in  charge  of  the  mailing  room  of  the 
Si.  Paul  Pioneer  Press  and  Dispaleh. 


Reinhardt  Joins  Curtis-Martin 

P'rctl  A.  Reinhardt  last  week  was  ap- 
IM)inted  assistant  to  Rol)ert  J.  Corrigan, 
circulation  director  for  the  t'urtis-Martin 
newspapers  in  Philadelphia.  Mr.  Rein- 
hardt  will  work  directly  with  the  Eveniiui 
I.cdqer  circulation  staff.  Mr.  Rein¬ 
hardt,  who  was  associated  with  Mr. 
Corrigan  on  several  publications,  previ¬ 
ously  has  lieen  on  the  circulation  staffs 
of  the  Haltiiiiore  Xcu’S,  Chicago  Post. 
St.  Louis  Times,  St.  Louis  Star  and  the 
Hearst  interests  in  Rochester,  Y. 


To  Conduct  Harbor  Swim 

The  Rridnehort  fConii.)  Sunday  Her¬ 
ald  is  making  plans  for  its  second  an¬ 
nual  Cross-Harbor  .Swim,  in  which 
swimmers  from  all  over  Coniu’cticut  are 
expected  to  compete.  The  swim  will  he 
ojK'n  this  year  only  to  Connecticut  resi¬ 
dents.  Ten  prizes  will  he  awarded,  five 
for  men  and  five  for  women.  All  who 
finish  the  more  than  two-mile  grind  will 
receive  a  trophy  of  some  sort,  according 
to  W.  G.  Davis,  business  manager  of  the 
Herald. 


Punctuality  Wins  Gold  Medal 

Six  years  as  a  Charlotte  (N.C.) 
Ohserver  carrier  boy,  without  having  a 
single  tardy  mark  against  his  record,  is 
the  accomplishment  of  Charles  Hicks, 
who  has  Iteen  cited  to  receive  the  Ob¬ 
server’s  monthly  gold  medal  merit  award. 
TTicks  is  a  graduate  of  Charlotte  High 
schixil,  and  plans  to  enter  Duke  Ibii- 
versity  in  the  fall,  paying  his  own  way 
with  the  money  he  earned  and  saved  as 
a  carrier  boy. 

Conduct*  Intelligence  Test* 

The  Altus  (Okla.)  Times  Democrat  is 
co-operating  with  the  Central  Press 
■Association  in  conducting  an  intelligence 
test  for  high  school  boys.  Six  boys 
from  different  sections  of  the  country 
placing  highest  will  be  awarded  a  per¬ 
sonally  conducted  tour  of  Italy  and  the 
Mediterranean  with  all  expenses  paid. 


Held  Outing  For  Carrier* 

Six  hundred  carrier  boys  of  the  Hart¬ 
ford  (Conn.)  Courant  attended  the  l.sth 
annual  Courant  carriers’  outing  July  16, 
at  Mountain  Park,  Holyoke,  Mass. 
-Arthur  \V.  Keane,  sports  ^itor,  of  the 
paper  awarded  the  prizes.  P.  F.  Viets, 
circulation  manager  of  the  Courant,  was 
general  chairman  of  the  outing. 


Conduct*  Yacht  Race* 

.Syracuse’s  lirst  Sociability  Yacht  Kun 
was  conducted  on  Sunday  July  12  hy  the 
.Syracuse  Journal- A mcricati  in  conjunc¬ 
tion  with  the  Syracuse  Vachtinen. 
.Xwards  were  made  for  two  classes  of 
cruisers,  making  the  nearest  time,  on  a 
17  mile  cruise,  to  that  set  up  hy  the 
committee.  Outboard  motor  races  were 
addetl  to  the  afterntKtn  program.  .More 
than  lO.lHK)  jieople  jammed  the  river  junc¬ 
tion  where  the  races  were  held.  J'he 
Journal-. \merican  carried  more  than  two 
extra  pages  of  advertising  on  the  event, 
placcti  hy  the  Yacht  dealers  of  Syracuse. 

Hold*  Weather  Forecast  Contest 

The  .Veil-  }’ork  Daily  Xcu'S  is  con¬ 
ducting  a  daily  weather  forecasting  con¬ 
test  in  which  the  winners  are  awarded 
a  hundred  dollars.  The  contestants  at- 
temin  to  forecast  the  temiicraturc  for  a 
sttecified  |)eriod  of  hours  and  also  the 
weather  for  the  same  day.  A.  coupon  is 
printed  drii'  •  giving  the  hours  and  dav 
to  l)e  forecast.  The  twelfth  annual 
Water  Derby  Day  of  the  New  York- 
Daily  News  will  be  July  26. 


Boy*  On  Overnight  Outing 

The  Ogden  ( Utah)  Standard-Ii.vanii- 
ncr  recently  held  an  overnight  outing  for 
the  iiewspaiK'r  Ixiys  in  the  South  Fork 
('anvon.  Tlic  carriers  enjoyed  cam''’"  ' 
bonfires  and  weiner-roasts.  The  outing 
was  under  the-  direction  of  Charles  I.e- 
flcure. 


Awards  Golf  Prize* 

Tlie  winners  in  the  Huntington  J'ark 
(Cal.)  .S'ignal  first  annual  golf  tourna¬ 
ment  which  was  lield  in  conjunction  with 
the  Warner  Bros.  Huntington  Park  The¬ 
ater  were  awardeil  prizes  July  9.  Stephen 
!•'.  O'Donnell,  editor  and  publislier  of  the 
•Signal  made  the  presentations. 


DAILY  EXPOSES  “FRISKING" 

The  Grand  Junction  (Colo.)  Daily 

Sentinc'l  recently  exposed  alleged  "frisk¬ 
ing”  of  transient  unemployed  men,  vic¬ 
tims  of  the  unemployment  situation,  by 
certain  local  railroad  special  officers  and 
city  police  officers.  Following  investi¬ 
gations  and  receipt  of  reliable  informa¬ 
tion  concerning  this  practice,  said  to  have 
been  going  on  for  several  months,  the 
Sentinel  made  public  this  information 
with  the  result  that  rewards  have  been 
offered  for  conclusive  proof  as  to  any 
mistreatment  of  unemployed  men  by 
officers. 

MARKS  55TH  BIRTHDAY 

.\  special  edition  of  the  Cascade  (la.) 
Pioneer  recently  marked  the  55th  anni¬ 
versary  of  the  paper.  Charles  D.  Bald¬ 
win,  ^itor,  is  ill  and  the  edition  was 
published  by  his  son,  Howard  C.  Baldwin, 
as  a  surprise.  The  paper  has  been  edited 
hy  the  Baldwin  family  for  .s4  years. 


Children  Gue*t*  Of  Daily 

.Several  thousand  children  saw  the  free 
moving  picture  show  under  the  auspices 
of  the  .Stroudsburg  (Pa.)  Record,  in 
connection  with  the  Just  Kids  Safety 
Club  campaign  being  conducted.  Ad 
t  arter,  creator  of  "Just  Kids,”  was 
present  and  aiklressed  the  children. 

Dog  And  Doll  Conte*t 

Under  the  auspices  of  the  El  Dorado 
(  .\rk.)  Evening  l  imes  and  Daily  .Sews, 
a  dog  and  doll  contest  was  held  there 
July  19  in  the  Rialto  Theatre.  Sixty- 
three  children  entered  the  contests. 


Hold*  Beach  Picture  Conte*t 

The  Vancouver  (B.C.)  Sun  is  con¬ 
ducting  a  beach  picture  contest  in  which 
pictures  taken  at  beach  parties  years  ago 
are  printed. 


H.  MASTERS,  iJ,,ho‘ 

it  satisfactory  transaction  newspaper  business.  As  y  the 

more  that  1  indertook*  this  campaign  ye^'Jegardless 

ditions  under  which  yo  ^“’|,rs"eirthe  Journal  in  a  most 

thi“."ISrconJ;.tIntrwere  able  to  go  out  and  sell 
narkable  way."  - 


©he  ©harlesParfloiue^o. 

Circulation-Building  Experts 

Sixth  Floor,  OccieJenta!  Building^  Indianapolts, Indiana . 
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CIRCULATION  MANAGER  TELLS  A  FABLE 

OF  ONE  SUCCESS,  ONE  FAILURE 


Who  Felt  Abused,  Overworked,  Became  Sullen  and 
Indifferent — ^Wiser  Man  Won  Co*operation  of 

Carriers  and  Won  Their  Aid 

By  LLOYD  SMITH 


Circulation  Manager,  ICansaa  City 

OXCE  upon  a  time,  not  many  years 
ago,  there  lived  in  Kansas  City, 

I  Kan.,  two  men — one  wise,  the  other  fool- 

j  jjh.  As  a  means  of  obtaining  sufficient 

bread  to  eat,  clothes  to  wear,  and  protec¬ 

tion  from  the  weather  while  they  slept, 

:  these  men  obtained  employment  (com- 
I  inonly  Imownaswork)  in  the  circulation 
;  department  of  a  certain  newspaper.  Now 
;  the  wise  one  began  to  succeed  and  the 
i  foolish  one  l)egan  to  fail.  And  it  was  on 

I  this  wise :  _ 

The  foolish  one  believed  that  he  was 

niuch  abused  and  overworked.  And  he 
imagined,  when  spoken  to  about  his  work, 
tlat  every  word  was  criticism.  He  drew 
about  himself  a  heavy  cloak  of  sullen  in¬ 
difference  :  thought  much  on  all  the  rea¬ 
sons  why  he  should  be  the  object  of  such 

peat  abuse. 

In  dealing  with  his  carriers,  he  as¬ 
sumed  a  lordly  air — ^a  “do  this  do  that  or 
be  damned  attitude,”  and  in  fact  so  pow¬ 
erful  did  the  workings  of  this  man’s  brain 
become,  in  conjuring  up  the  evil  wrought 
from  him,  that  he  sometimes  did  damn 
in  words  and  actions  the  ones  he  should 
have  most  befriended — his  carriers. 

He  left  undone  the  things  that  he 
should  do.  And  doing  things  he  should 
not,  which  come  as  the  natural  and  in¬ 
evitable  result  of  not  having  a  sincere 
desire  to  help  in  the  correct  and  proper 
development  of  the  boys  intrusted  to  his 
care,  he  failed  to  get  the  help,  the  aid, 
and  the  cooperation  that  rightfully  should 
be  his. 

.\nd  in  this  manner  did  the  foolish  man 
build  for  himself  among  all  his  carriers, 
a  suspicious  and  untrusting  half  or  less 
than  half-hearted  loyalty. 

The  boys  Isecame  dissatisfied.  First 
this  one,  then  that  one  quit  his  route. 
Bills  were  paid  late  when  paid  at  all 
and  many  balances  were  taken  from  the 
bonds.  Route  lists  were  missing  from  the 
files,  boys  failed  to  meet  their  trucks, 
poor  service  was  the  rule.  Disorganiza¬ 
tion  and  discontent  prevailed  throughout 
the  district  because  this  man  had  failed 
to  gain  the  ctmfidence,  the  help,  the  work¬ 
ing  order  that  he  must  have  to  win.  In 
its  place,  distrust  of  him  and  his  ability, 
proved  by  his  mismanagement,  hung 
about  his  neck  and  weighed  him  down  as 
does  the  nnid  clogged  spokes  of  wagon 
wheels  mire  down  the  horse  that  draws 
them. 

This  man  failed. 

The  wise  man,  on  the  other  hand,  did 
much  that  he  should  do  and  in  the  doing 
proved  his  skill.  In  this  way  and  by 
avoiding  all,  or  as  nearly  all  as  possible, 
of  those  things  which  he  should  not  do, 
he  established  among  the  boys  with  which 
he  worked,  a  confidence  that  made  them 
trust  him,  and  in  the  trusting  they  fol¬ 
lowed  his  directions  giving  him  their  con- 
Mence.  aid.  help,  and  unstinted  support. 
He  vas  fair  and  in  his  fairness,  realizing 
the  boys  must  have  their  pay.  lor)ked  first 
of  all  into  the  financial  ix)ssibilities  of 
each  bov’s  route. 

In  doing  this,  he  remembered  that  serv¬ 
ice  on  the  route  aids  collections ;  that  a 
l>9y  hept  happy  in  his  work  is  able  to  do 
his  work  well ;  that  cooperation  comes 
wly  with  the  desire  to  help  and  cannot  be 
torced ;  that  boys  naturally  like  to  follow 
the  leader  in  whom  they  believe,  and 
that  they  are  quick  to  sense  deceit,  fraud, 
pretense ;  that  route  lists  handled  in 
tane,  collection  hooks  properly  kept,  and 
wlivery  on  time  are  an  aid  to  the  boys 
father  than  a  curse  put  uiK)n  them  by  a 
“ird-hearted  circulation  manager. 

This  man  believed  in  his  job.  He  be- 
liwH  in  himself.  He  believed  in  his 
jthility  to  give  his  be.st  effort  to  the  thing 
^did.  He  believed  in  the  newspaper  for 
•hich  he  worked  and  in  the  carriers  who 
•wked  for  him.  He  believed  there  was 
^uity  of  service  rendered  and  pay 
tccttved ;  and  that  if  he  did  a  little  more 


Kansan,  as  Told  to  G.  Ferris 

than  that  for  which  he  was  paid,  that  in 
the  average  his  award  was  sure.  He 
worked  to  accomplish  rather  than  to  till 

in  the  hours  of  duty.  He  thought,  he 

planned,  he  used  his  head  and  managed 

wisely  and  yet  he  did  not  dream  dreams 
he  failed  to  execute.  He  tried  to  see 
himself  in  his  carriers’  place  and  realizing 
they  lacked  age,  c.xperience,  and  the  un¬ 
derstanding  that  comes  with  these,  he  was 
patient  in  his  teachings  and  knew  that  it 

was  better  far  to  teach  one  boy  twice  as 
much  as  he  need  know  about  his  route, 

collections,  service,  manners,  his  appear¬ 
ance,  and  his  actions  toward  the  people 
whom  he  served,  than  to  leave  untold  one 
single  detail  that  might  make  this  boy 
fail ;  and  failing,  be  discouraged  to  lift 
his  head  and  try  again  an  enterprise  or 
undertaking  which  called  for  the  initia¬ 
tive,  the  sacrifice  the  work  and  toil  and 
management  demanded  by  the  paper 
route. 

This  man,  realizing  that  his  success,  in 
the  larger  meaning  of  the  word,  dependetl 
not  on  his  effort  individually,  but  rather 
on  the  support  which,  by  his  effort,  he 
was  able  td  obtain  from  those  who 
labored  for  him.  worked  hard  to  give 
back  the  help,  the  aid.  support,  and  power 
to  those  from  whom  he  expected  the 
same,  his  carriers. 

This  man  succeeded. 


Green  Edition  Now  “Peach” 

The  Utica  (X.Y.)  Observer-Dispatch 
has  discarded  the  green  paper  formerly 
used  on  its  financial  edition,  which  is  now 
printetl  on  peach  newsprint.  The  edition 
will  retain  the  name  "(ireen  Back,"  how¬ 
ever,  and  will  be  printed  on  white  paper 
as  soon  as  necessary  press  changes  can 
be  made  to  identify  it  by  a  green  streak. 
George  A.  Bradley,  managing  editor,  said 
the  main  reason  for  the  change  is  that 
it  will  eliminate  fretpient  changing  of 
rolls  Itetween  editions. 

Presents  Prizes  To  Winners 

The  Ituiianapolis  Sexes  recently  gave  a 
de  luxe  motor  bicycle  to  the  four  winners 
of  the  “Big  2-in-l  campaign"  cfmductcd 
by  the  circulation  dei)artment  of  the 
News.  Kay  S.  South  is  circulation 
manager. 

Wins  Scholarship  Award 

Florence  McKay,  of  Salt  Lake  City, 
was  recently  awarded  tlic  Salt  Lake  Tri¬ 
bune  merit  medal  and  wrist  watch  for  her 
outstanding  achievements  in  scholarship, 
leader.ship,  industry  and  attendance. 


Courage 

IX  times  of  disaster  it 
takes  courage  to  live. 
When  ready  to  quit,  the 
word  of  a  friend  restores 
your  courage,  makes  you 
fit  to  conquer  the  world. 
Praternicus  is  one  such 
f  riend. 

Vot  profitit  alone,  but 
service  to  your  read¬ 
ers.  is  whv  you 
should  use  this  daily 
feature.  Write. 

BETTER  FEATURES 
SYNDICATE 

Box  173 

Middletown,  Ohio 


NEWSPAPER  BOY  GETS  $500 

Robert  Garnett,  13,  of  Norwood  Park, 
a  suburb  of  Chicago,  recently  won  krst 
prize  in  the  Ccxik  county  annual  achieve¬ 
ment  contest.  Robert  sold  more  than 
16,000  copies  of  the  Chicago  Daily  Sexes 
in  two  years,  thereby  earning  $500.  The 
contest  finals  included  a  representative 

from  each  of  the  seven  school  districts. 


CARRIERS  HAVE  OUTING 

More  than  1.200  Chicago  Herald  and 
Examiner  carrier  boys  and  men  in 

charge  of  the  home  delivery  service  en¬ 
joyed  an  evening’s  outing  at  White  City 
recently. 

Carriers  Aid  Memorial  Fund 

The  Charlotte  (N.C.)  Observer  carrier 
Ixiys  have  contributed  to  the  Arhelger 
memorial,  proposed  to  be  erected  by  the 
people  of  Charlotte  in  memory  of  Miss 
Lillian  Arhelger,  young  school  teacher, 
who  lost  her  life  to  save  that  of  a  little 

girl  who  was  being  swept  over  a  falls  in 
the  North  Carolina  mountains.  The 
memorial  is  to  be  a  wading  pool. 

Educational  Tour  For  Carriers 

The  Utica  (N.Y.)  Daily  Press  will 
conduct  an  educational  tour  for  the  car¬ 
rier  boys  on  Aug.  1.  The  delegation  will 
visit  the  Howe  Caverns,  near  Cobleskill, 
N.V.,  and  also  tour  the  Cherry  Valley 
turnpike.  Dinner  and  field  events  wifi 
constitute  a  part  of  the  tour.  E.  W. 
Matthews  is  circulation  manager. 


Conducts  Songame  Contest 

The  Buffalo  (X.Y.)  Evening  News  is 
conducting  a  "Songanie”  contest  in  which 
the  readers  identify  the  song  from  a 
series  of  pictures  printed  daily.  George 
Therrin  is  circulation  manager  of  the 
News. 

Photographic  Contest  In  Medford 

The  Medford  (Ore.)  Daily  Nexus  is 
conducting  a  “Most  Attractive  Child” 
contest  for  children  between  the  ages  of 
12  months  and  5  years  old,  in  conjunc¬ 
tion  with  the  Kcnnell-Ellis  studio. 

Columbian 

Newspaper 

Inks 

TTie  Best  Ink 
is  the 

Cheapiest  Ink 

The  L.  Martin  Co. 

45  East  42ncl  Street 
New  York  City 
Arthur  S.  Thompson,  Manager 


•The 

Tiny  miles” 
by  . 
Mai 

Cochran 


NEA  Service,  Inc, 

1200  W.  3d  SL,  Cleveland,  Ohio 


CONDUCTED  BOYS’  REGATTA 

The  Riverside  (Cal.)  Enterprise  in 
conjunction  with  a  local  department 
store  recently  sponsored  a  Boys’  Re¬ 
gatta.  The  only  entrance  requirement 
was  one  subscription.  The  department 
store  allowed  boys  fifty  cents  on  any 
boat  in  the  store  for  each  additional  new 

subscription.  A  total  of  15  prizes  were 
awarded  amounting  to  $85.(K).  There 
were  three  classes  of  boats  depending  on 
length,  and  they  were  judge<l  more  for 
originality  than  speed.  O.  F.  Thayer  is 
director  of  circulation  for  the  Enterprise. 


Conducted  Twin  Contest 

The  Bloomington  (Ill.)  Pantograph 
has  just  completed  a  twin  matching  con¬ 
test  in  which  the  pictures  of  t>0  twins 
were  published.  More  than  2.UX)  entries 
were  received.  The  pictures  of  the  twins 
were  published  three  times  a  week  for 

four  weeks,  in  layouts  of  ten.  The  indi¬ 
viduals  were  numbered.  J.  Bunting  is 

circulation  manager  of  the  Pantagraph. 

Do<lson  On  Vacation 

J.  H.  Dodson,  circulation  manager, 
Urand  Junction  (Colo.)  Daily  Sentinel, 
is  spending  a  vacation  on  a  fishing  trip 

on  Lake  San  Christohal  near  Uke  City, 
Colo. 


Run  Series  On  Animals 

The  Oklahoma  City  Nexus  recently  con¬ 
ducted  a  scries  of  articles  on  the  animals 
in  the  Oklahoma  City  Park  Zoo  calletl 
"In  Zoo’s  Who.” 

I _ 4^ _ 


Our  New  Linotype 

Gives  Good  Service 


“Among  the  many  new  improve¬ 
ments  on  the  Model  14  Linotype  in¬ 
stalled  in  our  office,  we  believe  the 
swinging  keyboard  is  the  best.  It  is 
a  time  saver,  as  it  is  easy  to  reach 
the  back  row  of  cams  by  swinging 
the  keyboard  out. 

“The  left  hand  vise  jaw  adjust¬ 
ment  also  is  very  good,  and  makes 
it  easy  for  the  operator  to  change 
measures  accurately  with  one  hand. 
The  new  machine,  equipped  with 
the  latest  in  molds,  is  giving  good 
service  and  the  lines  it  produces  do 
not  break  down  under  pressure  of 
the  dry  mat  roller  system.” 

JOHN  R.  FORNOF,  Editor 
Daily  Times  Press 
Streator,  Ill. 

I  (Illustration  shows  Thomas  D.  Rey¬ 
nolds,  operator,  in  front  of  the  Model 
14,  with  the  keyboard  swung  out.) 


LINOTYPE 


LINOTYPE  METROBLACK  AND  TEXIVPE  54O.3i.i3-X 
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DAILY’S  ACTION  KEEPS 
RADIO  ROW  IN  COURT 


R.C.A.  Station  Operation  Contro- 
Toray  Reaumed  When  Milwaukee 
Journal  Carriea  Appeal  to 
Diatrict  Judge 


By  George  H.  Manning 

IVashington  Correspondent,  Loitor  &  Publisher 

Washington,  D.C.,  July  23. — Counsel 
for  station  for  WTMJ,  operated  by  the 
Milwaukee  Journal,  has  thrown  the  con¬ 
troversy  over  the  right  of  the  subsidiaries 
of  the  Radio  Corporation  of  America  to 
hold  radio  station  licenses  back  into  the 
courts. 

In  a  last  minute  appeal  to  the  District 
of  Columbia  Court  of  Appeals,  themews- 
paper-operated  station  charged  that  the 
F«leral  Radio  Commission  in  renewing 
the  1,409  licenses  held  by  the  subsidiaries 
violated  the  express  order  of  the  Federal 
Court  to  refuse  the  license  renewals  be¬ 
cause  the  Radio  Corporation  was  charged 
by  the  court  with  a  violation  of  the 
Clayton  anti-trust  law  in  the  vacuum 
tube  case. 

This  action  on  the  part  of  WTMJ 
was  sponsored  by  the  fact  that  it  was 
an  applicant  for  the  facilities  now  used 
by  WENR  and  WLS,  of  Chicago,  the 
former  operated  by  the  National  Broad¬ 
casting  Company,  with  which  organiza¬ 
tion  the  latter  station  has  a  working 
agreement.  Had  the  government  refused 
to  renew  the  license  of  the  RCA  sub¬ 
sidiaries,  instead  of  taking  the  action  it 
did  on  June  26,  the  licenses  of  both 
WENR  and  WLS  would  in  all  prob¬ 
ability  have  been  revoked  for  the  reason 
that  the  National  Broadcasting  Com¬ 
pany  is  a  100  per  cent  subsidiary  of  the 
Radio  Corporation  of  America. 

Station  WTMJ  now  operates  on  the 
620-kilocycle  channel,  a  regional  wave 
while  the  820  channel  is  a  clear  channel. 
The  latter  is  used  by  stations  WENR 
and  WLS. 

The  entire  proceeding  grew  out  of  a 
decision  of  the  Federal  Court  in  Dela¬ 
ware  which  held  that  the  Radio  Corpora¬ 
tion  of  America  had  violated  the  Clay¬ 
ton  Act  by  requiring  manufacturers  of 
receiving  sets  using  its  initial  patent  to 
use  RCA  tubes.  Since  some  authority 
holds  that  such  a  ruling  was  sufficient 
under  the  law  to  prohibit  the  RCA  or 
any  of  its  subsidiaries  from  holding  radio 
franchases,  the  radio  commission  was 
asked  to  refuse  license  renewals  to  the 
organization  but  refused  to  do  so  in  a 
three  to  two  decision. 

Although  the  Milwaukee  Journal  is 
concerned  only  with  the  one  wave  length 
its  action  is  sufficient  to  throw  all  1,409 
licen.ses  back  into  litigation.  Since  the 
court  of  appeals  does  not  re-convene  un¬ 
til  the  fall  there  will  be  no  action  on  the 
appeal  until  that  time  at  least.  Mean¬ 
while  the  RCA  will  hold  its  licenses, 
temporarily,  pending  the  outcome  of  the 
controversy  which  seems  destined  to 
reach  the  Supreme  Court  of  the  United 
States. 


•SHOOT  THE  WORKS!"  OPENS 


Heywood  Broun’*  Cooperative  Revue 
Ir  Favorably  Received 

“Shoot  the  Works !”  a  revue  staged  and 
promoted  by  Heywood  Broun,  Nciv  York 
IV orld-T elcgram  columnist,  as  a  coopera¬ 
tive  venture  to  aid  unemployed  actors  and 
actresses,  opened  at  the  Globe  theatre 
in  New  York  July  21. 

Mr.  Broun  himself  took  a  leading  part. 
The  critics  were  generally  favorable  to 
the  show,  all  of  them  praising  its  spirit 
and  Mr.  Broun’s  geniality  before  the  foot¬ 
lights.  The  play  contains  a  serious  play¬ 
let,  “Death  Says  It  Isn't  So,”  by  Mr. 
Broun. 

Ir\'ing  Berlin  contributed  a  song  and 
Dorothy  Parker  a  skit  to  the  show.  The 
dialogue  was  written  mainly  by  Nunnally 
Johnson. 


NEW  A.P.  SERIAL 

“I..ady  with  a  Past,”  by  Harriet  Henry, 
will  be  released  by  the  Associated  Press 
feature  service  as  a  serial  in  the  early 
fall. 


G.  D.  SEYMOUR  SAILS 


Will  Be  A.P.  Correspondent  in 

Bueno*  Aire* — Stratton  on  Trip 

Mr.  and  Mrs.  G.  D.  Seymour  sailed 
from  New  York  July  17  for  Buenos  Aires 
where  Mr.  Seymour  will  be  a  correspond¬ 
ent  for  the  Associated  Press.  Mr 
Seymour  has  been  on  the  A.  P.  cable 
desk  for  some  time,  and  was  previously 
city  editor  of  the  New  York  office. 

Lloyd  C.  Stratton,  manager  of  the  A.P. 
intercontinental  news  department,  sailed 
with  the  Seymours.  He  will  make  a  busi¬ 
ness  trip  through  South  America. 


PRESS  SETS  THE  PACE  IN 
ITS  NEWS  CHOICE 


Leo  E.  Owen*,  St.  Paul  Publi*her,  Say* 
Selection  of  What  to  Print 
I*  Editor*’  Contribution  to 
World  Advance 


St.  Paul,  Minn.,  July  23. — To  collect 
and  present  facts  is  the  function  of  the 
daily  newspaper ;  to  use  the  facts  ex¬ 
pertly  is  the  role  of  the  trained  and 
educated  members  of  society,  graduates 
of  the  University  of  Minnesota  were  told 
today  by  T.eo  E.  Owens,  president  and 
publisher  of  the  St.  Paul  Dispatch  and 
Pioneer  Press  in  a  commencement  ad¬ 
dress. 

Mr.  Ow’ens  spoke  on  “The  Obligation 
of  Educational  Leadership,”  showing  the 
place  the  newspaper  fills  in  the  educa¬ 
tional  system.  Explaining  that  by  the 
economic  evolution  the  scope  of  every 
citizen  has  been  widened  and  his  interests 
multiplied,  Mr.  Owens  continued: 

“War  debts,  German  finances,  Euro¬ 
pean  armaments,  almost  nothing  happens 
anywhere  on  the  globe  without  its  vast 
ramifying  consequence  for  everyone.  We 
now  must  be  not  only  good  neighbors  and 
good  Americans,  but  also  good  citizens 
of  the  world. 

“How  is  the  modern  world  to  meet  this 
challenge?  I  think  two  things  are  essen¬ 
tial.  First  of  all  we  must  have  the  facts. 
And  secondly,  we  must  have  the  trained 
and  penetrating  intelligence  to  deal  with 
the  facts.  The  daily  newspaper  is  essen¬ 
tially  a  journal  of  fact  and  opinion.  It 
gathers  the  facts  and  presents  them  with¬ 
out  prejudice.  Its  own  opinion  it  con¬ 
fines  to  the  editorial  page,  leaving  others 
to  their  separate  interpretations  if  they 
differ.  The  newspaper  editor  or  pub¬ 
lisher  who  has  the  social  vision  proper 
to  his  responsibility  approaches  each  edi¬ 
tion  with  a  sense  of  great  opportunity. 
The  whole  universe  and  everything  in  it 
that  can  be  pertinent  to  the  daily  life  of 
every  potential  reader  of  the  daily  news¬ 
paper  is  his  field.  The  common  notion 
is  that  the  newspaper  is  chronically  hard 
pressed  to  find  the  material  with  which 
to  fill  its  pages.  The  exact  contrary  is 
the  truth.  The  problem  is  to  select  out 
of  the  vast  mass  of  reports  of  daily  events 
those  which  seem  especially  significant  to 
the  public  welfare. 

“When  I  speak  of  the  profession  of 
newspaper  editing  and  publishing  as  a 
continuing  opportunity,  each  day  renew¬ 
ing  itself  afresh,  it  is  this  function  of 
selecting  and  searching  out  the  socially 
useful  information  that  I  have  in  mind. 
There  is  a  constant  temptation  to  place 
an  emphasis  on  the  merely  frivolous  or 
.sensational.  That  sort  of  thing  in  the 
long  run  defeats  itself.  When  a  news¬ 
paper  stoops  to  sensationalizing  every¬ 
thing,  it  soon  finds  that  nothing  any 
longer  is  sensational.  That  cheap  and 
easy  way  to  a  temporary  popularity  must 
be  rejected  by  the  newspaper  which  is 
alive  to  its  responsibility  to  society. 

“In  this  selection  and  development  of 
socially  useful  truth  lies  the  opportunity 
of  the  newspaper  for  educational  leader¬ 
ship.  This  is  the  genuinely  educational 
function  of  the  press,  to  supply  the  pub¬ 
lic  with  information  it  needs  for  advance¬ 
ment  and  progress  of  human  institutions. 
The  mechanical  repetition  or  reflection 
of  everything  that  goes  on  is  not  journal¬ 
ism.  \\'e  must  find  the  kind  of  fact  that 
the  public  requires  to  know  and  present 
it  in  a  manner  that  will  reveal  the  true 
inwardness  of  the  situation  that  is  being 
reported.” 


THOMAS  REES  HONORED 


State  Regi*ter  Ha*  Special  Edition  on 
Hi*  Fiftieth  Year  a*  Publi*her 

Honor  was  paid  to  Thomas  Rees,  pub¬ 
lisher  of  the  Springfield  Illinois  State 
Register,  last  week  on  the  occasion  of 
erous  space  de¬ 
voted  to  the  life 
story  of  the  Sen¬ 
ator,  starting  off 
with  a  two-deck 
streamer  across 
Page  One:  “Na¬ 
tion  Joins  in 
Celebration  o  f 
his  50th  anni¬ 
versary  as  pub- 
1  i  s  h  e  r  of  the 
daily. 

A  special  “ju¬ 
bilee”  edition  of 
the  paper  was  is¬ 
sued,  with  gen- 
Rees’  Record  as  Publisher.”  Senator 
Rees  himself  contributed  an  article  re¬ 
calling  incidents  in  his  career. 

Messages  of  congratulations  were  re¬ 
ceived  from  many  prominent  govern¬ 

mental  figures,  including  President  Hoo¬ 
ver,  Calvin  Coolidge,  Governor  Roose¬ 
velt  of  New  York,  Governor  Emmer- 

son  of  Illinois,  and  from  many  news¬ 
paper  publishers. 


RADIO  TRADE  NAMES 
BARRED  IN  NEW  YORK 

(Continued  front  page  5) 


ver,”  chosen  for  their  resemblance  to 
Palmolive,  and  announced  instead: 

“Concert  orchestra;  Virginia  Rea,  so¬ 
prano;  Frank  Munn,  tenor;  Revellers 
quartet.” 

Another  paper  listed  merely :  “So¬ 
prano,  tenor;  Revellers;  orchestra  direc¬ 
tion  Erno  Rapee.”  The  musical  selec¬ 
tions  followed. 

Still  another  paper  made  it  read: 
“Erno  Rapee’s  Orchestra :  Olive 

Palmer,  soprano;  Paul  Oliver,  tenor;  the 
Revellers’  quartet  (followed  by  musical 
program).  The  radio  editor  of  this 
paper  said  he  thought  in  future  programs 
the  real  names  of  the  singers  would  be 
substituted,  since  otherwise  advertisers 
might  be  encouraged  to  give  their  per¬ 
formers  “trick  names”  that  would  sug¬ 
gest  advertised  products. 

The  same  editor,  however,  let  the  fic¬ 
titious  name,  “Colonel  (joodbody,”  stand 
in  listing,  “Food  talk.  Colonel  Good- 
body,”  for  the  morning  program  of  the 
.^tlantic  &  Pacific  chain  store  system. 
The  name,  he  pointed  out,  had  no  ad¬ 
vertising  connotation,  unless  perhaps  a 
vague  connection  between  food  and 
health,  and  did  serve  to  tell  the  readers 
what  the  program  was.  The  .\.&P.  pro¬ 
grams  have  been  frequently  commented 
on  as  being  commendably  restrained  in 
•advertising. 

Where  Coca  Cola  would  previously 
have  been  mentioneil  in  the  next  program, 
the  latter  was  listed  this  week  in  these 
typical  forms ; 


“Martin  Johnson,  African  explorer, 
terviewed  by  Grantland  Rice ;  strii» 
orchestra;  James  Melton,  tenor,” 

“Vocal  and  instrumental ;  Martin  John, 
ston  interviewed  by  Grantland  Rice- 
string  orchestra  direction  Gustave  HW 
schen;  James  Melton,  tenor,  guest  artiif 
(Followed  by  musical  selections.) 

“Gustave  Haenschen’s  Orchestra- 
Martin  Johnson,  big  game  hunter,  inter¬ 
viewed  by  Grantland  Rice;  James  Mel¬ 
ton,  tenor,  guest  artist,”  (Musical  pro¬ 
gram  following). 

Some  programs  required  little  if  any 
changing.  For  instance,  the  Goldbergi, 
recently  put  on  the  air  by  Pepsodent  m 
an  effort  to  duplicate  its  Amos  ’n  Andy 
success,  have  been  and  still  are  listed 
without  any  mention  of  Pepsodent.  Phil 
Cook,  sometimes  listed  as  “Phil  Cook, 
the  Quaker  man,”  is  now  simply  Phi; 
Cook.  “Jack  Frost  Melodv  Moments” 
was  readily  simplified  to  “Melody  Mo- 
ii:eiits.” 

On  the  other  hand,  some  programs  have 
been  given  names  hard  to  edit.  In  one 
paper  the  Idolita  Cigar  Program  became 
simply  “Musical  program,”  while  Maty’s 
period  and  Bamberger’s  program  became 
merely  ‘Shopping  talks.” 

“Krueger’s  Extra  Lively  Boys”  were 
christened  “Harmony  Duo”  in  one  paper. 
The  radio  editor  of  this  publication  sug¬ 
gested  that  if  advertisers  would  give  their 
programs  non-commercial  names  the  pub¬ 
lic  would  soon  learn  to  recognize  the  new 
titles,  but  that  if  advertisers  persist  in 
using  names  that  defy  editing  they  would 
have  to  expect  meaningless  listings  with 
no  two  newspapers  agreeing  on  the 
wording. 

Not  every  commercial  name  in  the 
lengthy  lists  could  be  identified  at  once, 
and  some  radio  editors  expect  to  spend 
some  time  listening  to  doubtful  programs 
before  deciding  how  to  list  them. 

Hotel  and  restaurant  orchestras  pr^ 
sented  something  of  a  problem,  since 
many  of  them  play  in  sustaining  programs 
with  no  advertising  talk  except  mention 
of  the  hotel  or  restaurant  in  announcing 
the  orchestra.  These  names,  however, 
went  the  way  of  paying  advertisers' 
names. 

The  orchestras  are  now  being  identified 
by  the  leaders’  names,  or  in  some  cases 
not  identified  at  all. 

Broadcasters  had  little  to  say  until  they 
could  watch  the  working  of  the  plan 
longer.  A  noncommittal  statement  issued 
by  the  Columbia  Broadcasting  System 
said : 

"In  the  long  run  all  wise  and  successful 
newspapers  seek  to  satisfy  the  legitimate 
demands  of  their  readers  for  information. 
In  our  judgment  it  is  the  readers  who 
finally  will  determine  whether  the  new 
plan  of  program  listing  adequately  serves 
their  needs.  The  purpose  of  program 
listing  is.  of  course,  to  enable  the  news¬ 
paper  reader  to  make  his  selection  among 
the  many  programs  offered  to  him  or  to 
locate  the  particular  program  which  he 
may  desire  to  hear.  .Any  form  of  program 
listing  which  defeats  these  ends  will,  we 
believe,  not  be  satisfactory  and  any  form 
which  meets  these  ends  should  win  reader 
approbation.” 


Rubber  Rollers  Can  Now  Be  Aceiirately  Polished 

The  Egnor  Rubber  Roller  Polisher  works  rapidly  and  auto¬ 
matically.  It  eliminates  entirely  lalxirious  band  polishing, 
saves  time  and  finishes  the  surface  with  absolute  accuracy. 

We  make  a  Rubber  Roller  Grinder  and  also  a  gauge  for  measuring 
diameters  within  one-thousandth  of  an  inch. 
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UR  Om  VoRir> 
or  Letters 


..she  story  of  the  growth  of  the 
1  Sydney  Morning  Herald  is  the  stoi^ 
of  the  growth  of  the  Australian  conti¬ 
nent.  This  illustrious  newspaper,  which 
recently  marked  its  100th  birthday — the 
first  Australian  journal  to  reach  its  cen¬ 
tenary — has  published  an  exhaustive 
history  of  its  eventful  years,  and  in  so 
doing  has  produced  a  volume  perpetuat¬ 
ing  it.s  own  achievement  and  at  the  same 
time  has  collected  data  from  its  files  that 
nill  be  indispensable  to  commentators  on 
.Australia  and  on  the  press  in  general. 

The  Sydney  Herald  was  founded  in 
the  days  when  Australia  was  little  more 
than  a  name.  Sydney,  the  only  town  of 
importance,  was  regarded  by  Downing 
Street  as  a  considerable  nuisance,  whose 
sole  merit  lay  in  its  capacity  to  receive 
and  hold  the  criminal  refuse  of  the 
Homeland. 

The  Herald  was  born  as  a  weekly 
into  this  setting  in  1831.  Its  masthead 
arried  the  motto:  “Sworn  to  no  Master, 
of  no  Sect  am  I.”  As  the  community 
grew,  the  paper  became  a  bi-weekly  and 
then  a  tri-weekly,  and  in  183d  it  became 
a  daily.  John  Fairfax  became  interested 
in  the  property  in  1841,  and  in  1853 
purchased  his  partner’s  interest  and  took 
his  son  Charles  into  the  firm.  Three 
years  later  the  company  became  known 
as  John  Fairfax  and  Sons,  the  name 
under  which  the  Morning  Herald  and 
the  Sydney  Mail  are  still  published. 

The  paper  went  through  the  regular 
struggles  of  pioneering  journals,  and  the 
stepstones  of  its  career,  the  new  printing 
presses  installed  from  time  to  time,  the 
arrival  of  the  first  cable  from  London, 
the  moves  from  one  plant  to  another, 
changes  in  price,  political  campaigns 
and  other  editorial  activities  of  the  paper, 
the  achievements  under  the  various 
regimes,  etc.,  are  told  in  great  detail. 

It  is  a  big,  thick  book  of  more  than 
800  pages,  and  it  carries  illustrations  in 
Hack  and  white,  and  some  beautiful 
color  reproductions.  It  is  a  fitting 
memorial  to  a  great  achievement,  and  it 
furnishes  newspaper  history  that  astute 
journalism  students  cannot  afford  to 
overlook. — J.VV’.P. 

♦  ♦  ♦ 

THERE  seem  to  be  more  and  better 
books  on  retail  business  and  especially 
on  department  store  business.  The  newest 
B  “Profit  Principles  of  Retailing”  by 
Harold  B.  Wess;  and  I  wish  that  the 
publisher,  McGraw-Hill  Book  Co.,  Inc., 
had  told  more  about  Mr.  Wess  than  that 
he  is  a  “retail  executive  and  consultant 
on  retailing  problems,”  which  is  not  so 
pKxl  as  promotion  or  as  reporting. 

But  the  book  is  good — very  simple  and 
clear,  well  arranged  and  extremely 
sound.  Mr.  Wess  starts  out  by  giving 
the  results  of  the  analysis  of  the  prac¬ 
tices  that  have  been  characteristic  of 
stores  that  have  shown  consistent 
growth  in  the  last  10  years.”  He  ex¬ 
tracts— one_  can  only  wish  that  he  had 
trplaincd  just  twzo  he  did  it — 20  prin¬ 
ciples  common  to  all  these  stores.  Then 
och  of  these  20  principles  gets  at  least 
one  chapter  of  exposition,  clean  cut,  no 
straddling,  sometimes  (when  you  don’t 
quite  agree)  almost  dogmatic.  Mostly 
the  book  is  free  from  theorizing;  a  pos¬ 
sible  exception  is  Mr.  Wess’s  high  regard 
for  the  notion  of  check  and  balance — he 
Wually  adduces  the  Constitution  of  these 
bnited  States  as  a  precedent  for  this  bai¬ 
lee  of  authority  in  business.  And  even 
tuis  is  all  to  the  good  as  a  discourager 
of  autocracy  and  planlessness.  Among 
w  many  good  chapters  it  is  invidious 
(and  very  difficult)  to  pick  a  few  for 
special  praise.  Here  are  my  particular 
I*cts.  _A  sensible  treatment  of  grozvth, 
recognizing  that  luck  enters  into  it  and 
fuut  it  is  plain  dumb  when  a  business  is 
*of  growing  to  “plan  a  10%  increase  in 
Jtles  for  next  year.”  An  illuminating 
discussion  of  price  lines,  in  which  is  the 
question  “Why  has  not  a  store  as  defi- 
®>fe  a  clientele  as  a  newspaper”  Think 
holding  up  a  newspaper  to  a  depart¬ 


ment  store  for  emulation !  A  chapter  on 
model  stocks  that  estimates  75%  of  busi¬ 
ness  done  in  staples  and  25%  of  the  ef¬ 
fort  put  on  them.  Three  actual  model 
stocks  are  described :  $56,000  worth  of 
small  rugs,  $18,000  of  girls’  apparel  and 
$33,000  of  children’s  hosiery.  A  plea  for 
research  in  the  store;  it  can’t  be  done  as 
well  outside.  Four  chapters  of  analysis 
of  the  operations  of  losing  departments — 
neckwear,  jewelry,  cretonne  and  silk. — 
R.  W 

*  *  4< 

Bob  DAVIS,  writer  of  ‘‘Bob  Davis 
Reveals”  for  the  New  York  Sun,  au¬ 
thor  of  six  travel  books,  and  collabora¬ 
tor  with  Arthur  Maurice  in  “The  Caliph 
of  Bagdad,  The  Life  of  O.  Henry”  is  now 
on  the  high  seas  en  route  to  the  west 
coast  of  South  America  in  search  of 
material  for  his  column  and  also  for  a 
volume  on  the  Latin-Americans.  It  is 
his  intention  to  take  portraits  of  South 
Americans  conspicuous  in  world  affairs 
and  to  add  them  to  his  annual  photo¬ 
graph  exhibition  scheduled  for  the 
American  Art  Association  Anderson 
Galleries  this  fall. 

The  interesting  and  often  controver¬ 
sial  papers  read  at  the  Conference  on  the 
Press  held  at  Princeton  University,  April 
23  to  25  of  this  year  have  been  printed 
in  book  form,  together  with  the  discus¬ 
sions  that  took  place  following  each  one. 
This  coi'.ference,  it  will  be  remembered, 
was  called  “to  view  the  press  critically 
as  an  institution,”  and  was  made  possible 
by  the  financial  assistance  given  by  (Ches¬ 
ter  D.  Pugsley.  The  book  is  published 
by  the  School  of  Public  and  Interna¬ 
tional  .\ffairs  at  Princeton. 

*  *  * 

Among  contributors  to  the  August 
American  Magazine  are  W.  O.  Mc- 
Geehan,  sports  columnist  of  the  New 
York  Herald  Tribune,  and  Marguerite 
Mooers  Marshall,  Nciv  York  Evening 
Jourttal  columnist.  .  .  .  Herman  Klein, 
whose  “Great  Women  Singers  of  My 
Time”  was  published  this  week  by  E.  P. 
Dutton  &  (3o.,  was  at  one  time  music 
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critic  of  the  New  York  Herald,  and  has 
served  on  many  British  papers.  .  .  . 
Inez  Callaway  Robb,  the  “Nancy  Ran¬ 
dolph”  of  the  New  York  Daily  News, 
recently  contributed  an  article  to  The 
New  Republic  on  “Cabbages  and  Kings,” 
describing  the  actions  of  Americans  at 
the  Court  of  St.  James. 

... 

A  NEW  sports  magazine,  Madison 
Square  Garden,  issued  monthly  has 
made  its  appearance,  an  attractive,  well 
illustrated  periodical  which  hopes  “to  feel 
the  pulse  of  American  sport  and  correctly 
record  it.”  W.  F.  Carey  is  editor,  Ned 
Brown,  formerly  of  the  New  York 
World,  is  managing  editor,  and  Walter 
St.  Denis  associate  editor.  Contributors 
to  the  first  issue  (July)  included  Mr. 
Brown,  Burris  Jenkins,  Damon  Runyon, 
Bozeman  Bulger,  Walter  Trumbull, 
Frank  Menke  and  Jack  Bell,  all  well 
known  to  newspaper  readers. 

... 

^HEODORE  F.  MacMANUS,  De- 
troit  advertising  agent,  is  credited 
in  the  July  Nation’s  Business  with  a  pro¬ 
gram  of  12  points  designed  to  bring  busi¬ 
ness  back  to  normal.  They  are  given  in 
an  article  by  Norval  A.  Hawkins,  former 
sales  manager  of  the  Ford  Motor  Car 
Company,  who  is  given  the  title  of 
“America’s  master  salesman.” 

Says  point  12:  “Out  of  it  all  I  r«erve 
the  most  important  element  in  ‘bringing 


business  back’ — that  is,  the  elemental  fact 
in  redeeming  markets — for  the  corner¬ 
stone  of  prosperity  is  the  imagination  of 
man. 

“All  that  distinguishes  America  in  the 
power  to  absorb  goods,  in  the  luxury  of 
her  living,  in  the  extravagance  of  her 
habits,  all  that  distinguishes  her  as  the 
active,  virile,  spending  nation  is — imagin¬ 
ation. 

“The  ability  of  her  millions  to  live  as 
if  they  were  entitled  to  live,  abundantly 
and  extravagantly,  is  due  to  the  imagery 
the  printed  word  has  set  up  in  the  minds 
of  the  masses. 

“Advertising  has  done  everything  to 
hold  before  the  millions  the  type  of 
home  to  live  in,  the  class  of  clothes  to 
wear,  the  make  of  car  to  aspire  to,  the 
locus  of  amusement,  the  attractiveness  of 
luxury. 

“Never  before  in  the  present  economic 
era  can  the  advertising  page  be  purchased 
at  so  low  a  cost ;  it  is  freer  from  com¬ 
petitive  suggestion,  it  is  reaching  more 
millions  who  are  seeking  something  to 
interest  them — it  is  in  many  instances 
addressing  a  market  70  per  cent  normal.” 
— R.S.M. 


RAE  BUYS  WEEKLY 

The  Redmond  (Ore.)  Spokestnan  has 
been  sold  to  Arne  G.  Rae,  field  manager 
of  the  Oregon  State  Editorial  associa¬ 
tion,  and  J^n  Piper,  Portland. 


FOR  TELEPHONE  SUBSCRIBERS 


VvVSVVVVVVV 


During  the  past  fifty-five  years, 
the  constant  effort  of  the  Bell 
System  has  been  to  provide  effi¬ 
cient  telephone  service  for  all  the 
people  at  the  lowest  possible 
price.  There  are  many  instances 
of  substantial  savings  for 
subscribers. 

Since  the  latter  part  of  1926 
the  reductions  in  long  distance 
rates  have  been  particularly 
marked.  For  example,  a  tele¬ 
phone  call  across  the  country 
from  New  York  to  San  Francisco 
now  costs  $9  instead  of  $16.50. 
Reductions  have  also  been  made 
for  lesser  distances.  As  a  result  of 
these  rate  reductions  telephone 
users  are  now  saving  the  sub¬ 
stantial  amount  of  $20,000,000 
annually. 

You,  as  a  telephone  subscriber, 
are  constantly  receiving  extra 


value  from  your  telephone 
—  because  the  number  of  sub¬ 
scribers  is  increasing,  and  the 
more  people  you  can  reach  by 
telephone,  the  more  valuable  it 
is  to  you. 

Today,  there  are  few  things 
purchased  by  the  family  or  by  a 
business  that  give  so  much  use¬ 
ful  service  at  such  low  price  as 
the  telephone. 

F-very  time  you  pick  up  the 
telephone  you  become  part  of  a 
communication  system  that  uses 
eighty  million  miles  of  wire  and 
represents  an  investment  of  more 
than  four  thousand  million  dol¬ 
lars.  Yet  the  cost  of  local  service 
that  puts  you  in  direct  personal 
touch  with  thousands  or  hun- 
'  dreds  of  thousands  of  people  in 
your  town  or  city  is  only  a  few 
cents  a  day. 


★  AMERICAN  TELEPHONE  AND  TELEGRAPH  COMPANY  * 
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NEWSPAPER  LINAGE  BAROMETER 

FOR  JUNE,  1931-1930 


June  linage  figures  for  1931  represent  a  continuation  of  the  upward 
trend  which  the  charts  below  have  indicated  since  January.  The  check 
in  the  upward  movement  noted  for  April  appears  from  the  May  and  June 
records  to  have  been  a  seasonal  reaction  due  to  the  early  incidence  of 
Easter,  and  the  ratio  of  loss  for  June  is  well  below  that  for  the  first  half 
year. 

It  will  be  noted  that  the  ratio  of  loss  in  June,  1931,  from  June,  1930,  is 
approximately  equal  to  that  of  July,  1930,  from  July,  1929,  and  the  definite 


upward  character  of  the  1931  curve  platted  against  the  equally  definite 
decline  during  the  last  half  of  1930,  indicates  that  cheering  gains  will  be 
shown  in  the  totals  probably  by  October,  1931. 

Numerous  gains  by  individual  newspapers  are  evident  in  June  and  the 
symbols  denoting  improved  conditions  are  more  prominent  on  the  map 
l^low  than  in  any  of  the  seven  so  far  published.  Better  linage  comparisons 
are  shown  for  28  cities,  against  the  May  record,  while  declines  appear  for 
seven.  Unchanged  conditions  are  indicated  for  37  cities. 


Charts  and  Map  Prepared  Especially  for  Editor  &  Publisher  by  S.  P.  Weston,  Inc.,  Newspaper  Engineer, 
Linage  Data  Supplied  by  Media  Records,  Inc. 
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SLOW  UPWARD  MOVE  IN  JUNE  UNAGE 


Automotive  Loss  Greatly  Reduced,  With  Retail  and  General  Steady — Financial  Continues  About 

35  Per  Cent  Under  1930 — Legal  Shows  Large  Gain 


The  slowly  rising  trend  of  newspaper 
advertising  linage  continues,  at  a  rate 
which  warrants  present  belief  that  gains 
over  the  1930  record  will  be  shown  by 
the  total  during  the  Fall.  The  hesitant 
tendency  noted  in  the  May  linage  com¬ 
parison  was  overcome  in  June,  linage  for 
which  ran  9.9  per  cent  behind  last  year’s 
record.  This  compares  with  a  loss  of 
8.2  per  cent  for  March,  12.6  per  cent  for 
April,  11.3  per  cent  for  May,  and  11.1 
per  cent  for  the  year  to  date.  These 
comparisons  are  based  on  the  Media 
Records  tabulation  covering  80  cities, 
with  225  daily  and  112  Sunday  news¬ 
papers. 

Retail  and  general  advertising  each  ran 
7.7  per  cent  behind  June,  1930,  figures. 
In  the  case  of  retail,  this  loss  is  slightly 
greater  than  the  average  for  the  first  six 
months,  which  was  6.3  per  cent.  On  gen¬ 
eral  linage,  the  loss  ratio  is  equal  to  that 
of  March  and  is  considerably  improved 
over  the  first  half-year  loss  of  12.7  per 
cent. 

Automotive  continues  its  markedly  up¬ 
ward  movement,  its  loss  ratio  of  16.7  per 
cent  being  the  best  for  the  year  to  date, 
and  comparing  with  losses  of  41.6  per 
cent  in  March,  27.4  per  cent  in  April, 
22.4  per  cent  in  May,  and  30.1  per  cent 
for  the  first  six  months. 

Financial,  on  the  other  hand,  made  only 
a  slight  improvement  in  June  over  May, 
its  loss  of  34.8  per  cent  comparing  with 
losses  of  17.3  per  cent  for  March,  35.8 
per  cent  for  April,  36.4  per  cent  for  May 
and  27.3  per  cent  for  the  year. 

Total  display  advertising  was  9.7  per 


cent  behind  the  June,  1930,  record,  com¬ 
pared  with  11.0  per  cent  for  the  first  six 
months,  11.4  per  cent  for  May,  12.7  per 
cent  for  April,  and  6.9  per  cent  for 
March. 


Classified  had  a  slight  set-back  in  June, 
its  loss  being  13.5  per  cent,  against  14.4 
per  cent  in  March,  12.7  per  cent  in 
April.  11.3  per  cent  in  May,  and  12.8  per 
cent  for  the  year. 


SUMMARY  NEWSPAPER  ADVERTISING  LINAGE  FOR  80  CITIES— 
225  MORNINGS  AND  EVENINGS— 112  SUNDAYS— 

TOTAL  PAPERS— 337 


March  1931  With  Comparative  1930 

Total 

Retail  General  Automotive  Financial  Claaaified  advertUinft 

1931 .  99,432,916  36,634,389  9,448,874  5,917,410  28,228,355  182,342,665 

1930  .  99,667,971  39,691,374  16,187,715  7,156,294  32,967,039  198,552,463 

Lon .  235,055  3,056,985  6,738,841  1,238,884  4,738,684  16,209,798 

April  1931  With  Comparative  1930 

1931  .  100,928,447  31,548,182  10,824,982  5,385,208  28,408,649  179,791,286 

1930  .  109,239,864  37,856,245  14,916,261  8,390,951  32,541,536  205,795,523 

Lon .  8,311,417  6,308,063  4,091,279  3,005,743  4,132,887  26,004,237 

May  1931  With  Comparative  1930 

1931  .  99,745,876  33,776,496  12,592,240  4,529,277  29,066,319  182,512,35'' 

1930  .  106,089,432  40,537,387  16,226,951  7,125,927  32.769,241  205,809,42 

Lon .  6,343,556  6,760,891  3,634,711  2,596,650  3,702,922  23,297,065 

June  1931  With  Comparative  1930 

1931  .  86,594,756  32,798,842  10,324,050  4,485,455  26,247,360  164,775,67g 

1930  .  93,845,371  35,530,230  12,397,998  6,877,989  30,333,895  182,868,885 

Lon .  7,250,615  2,731,388  2,073,948  2,392,534  4,086,535  18,093,20 

7 

January  1  to  June  30,  1931  With  Comparative  1930  7 

1931  .  550,923,849  190.267,228  59,992,004  33,043,650  159,833,515  1,011,721,20 

1930 .  588,247,903  217,851,285  85,882,650  45,460,432  183,263,223  1,138.536,49* 

Lon .  37,324,054  27,584,057  25,890,646  12,416,782  23,429,708  126,815,28^ 

CompUed  by  MEDIA  RECORDS,  INC. 


Legal  advertising  shows  the  healthiest 
gain  that  any  classification  has  made 
since  1929,  its  June  increase  being  11.4 
per  cent  over  last  year’s  record,  and  its 
loss  for  the  year  to  date  being  1.0  per 
cent.  But,  as  much  of  this  legal  repre¬ 
sents  county  and  municipal  advertising  of 
property  sales  for  non-payment  of  taxes, 
it  can  hardly  be  taken  as  an  indicator  of 
prosperity. 

Much  more  encouraging  is  the  fact 
that  on  the  map  which  accompanies  these 
tables,  improvement  over  May  is  noted 
in  the  symbols  for  28  cities,  while  only  8 
are  indicated  as  having  greater  losses. 
For  37  cities,  the  symbols  show  no  ap¬ 
preciable  change  in  the  situation.  The 
graphic  charts  portray  the  slow  but  steady 
climb  from  the  depths  of  la.st  winter’s 
losses,  setting  a  course  that  should,  if  no 
unexpected  influence  depresses  linage 
during  the  next  three  months,  carry  the 
1931  line  to  a  crossing  with  that  of  1931 
during  the  Autumn. 

If  this  improvement  is  experienced 
upon  the  hoped-for  plnae,  it  should  bring 
the  year’s  loss  against  1930  to  well  below 
10  per  cent,  probably  nearer  5  per  cent. 
This  would  leave  1931  far  behind  1929, 
and  between  5  and  10  per  cent  behind 
1928.  The  present  ratio  of  1931  to  1928 
shows  the  current  year  about  IS  per  cent 
behind,  with  automotive,  financial,  and 
classified  .showing  the  major  losses,  gen¬ 
eral  showing  a  gain  of  somewhat  less 
than  4  per  cent,  and  retail  a  loss  of  12.3 
per  cent  from  the  1928  figures. 

The  comparative  figures  for  cities 
follow : 


AKRON,  OHIO 

Gain  or 

1931  1930  Lorn 

BeaconJournal . (e)  1,160,276  1,238,623  78,347  L 

TiJDeB-Prew . (e)  710,825  943,480  232,655  L 

Tums-Pm* . (8)  123,114  183,798  60,684  L 


Total  Daily .  1,871,101  2,182,103  311,002  L 

Total  Sunday .  123,114  183.798  60,684  L 

Grand  Total .  1,994.215  2,365,901  371,686  L 

ALBANY,  N.  Y. 

Knickerbocker  Prcw . (m)  520,806  606,839  86,033  L 

N*** . (e)  738,160  738.368  208  L 

T>iD»-Union . (e)  836,218  778,258  57,960  0 

Knickerbocker  Preea . (8)  130,383  214,047  83,664  L 

Tnneo-Union . (B)  153,990  196,345  42,355  L 


Total  DaUy .  2,095,184  2,123,465  28,281  L 

Total  Sunday .  284.373  410,392  126,010  L 

Grand  Total .  2,379.557  2.533,857  154.300  L 


•Sunday  Timee-Union  figuree  include  American  Weekly  linage,  1931  — 
30.888  linen;  1930  —  76,402  linen. 

ALBUQUERQUE,  N.  M. 


. (m)  280,287  336,435  56,148  L 

Jo*™*! . (e)  307,118  352,784  45,666  L 

State  Tribune . (e)  262,249  300.530  38,281  L 

J<«nial . (8)  59,489  63,821  4,332  L 


Total  Daily .  849,654  989,749  140,095  L 

Total  Sunday .  59,489  63,821  4,332  L 

Grand  Total .  909,143  1,053,670  144,427  L 

ATLANTA,  GA. 

Conntitution . (m)  543,676  630,697  87,021  L 

0»r«ian . (e)  342,213  337,554  4,659  0 

J<wn>al . (e)  870,892  876,406  5,514  L 

Coortitution . (8)  223,838  251,491  27,653  L 

•American . (8)  136,606  189,719  53,113  L 

Joaraal . (8)  193,769  252,601  68,832  L 


Total  DaUy .  1,756,781  1,844.657  87,876  L 

Total  Sunday .  554,213  693,811  139,598  L 

Grand  Total .  2,310.994  2,538,468  227,474  L 


•  Sunday  American  figuree  include  American  Weekly  linage,  1931  —  78,984 
Snee;  1930  —  76.402  linet. 

ATLANTIC  CITY,  N.  J. 

P>4«-l'nion . (m)  600,565  . 

Ptw-l’nion . (8)  115,617  . 


Grand  Total .  716,082  . 

Noti. —  Prees-Union  advertising  sold  in  combination,  morning  and  evening. 
Lnsge  of  morning  edition  only  is  shown. 


BALTIMORE,  MD. 


Gain  or 

1931  1930  Loan 

Neva . (e)  570,646  686,174  115,526  L 

Pont . (e)  325,760  310,822  14,938  O 

Sun . (m)  692,018  566,868  26,150  O 

Sun . (a)  1.413.666  1,345,539  68,127  0 

•Amerioan . •. . (8)  266,471  287,980  21.509  L 

Sun . (8)  448,727  591,428  142,701  L 


Total  DaUy .  2,902,090  2,908,403  0.313  L 

Total  Sunday .  715,198  879,408  164,210  L 

Grand  Total .  8,617,288  3,787,811  170,623  L 


•  Sunday  Amerioan  figuren  lneluda  Amerioan  Weekly  linage,  1931  —  80,888 
linen;  1930  —  76,402  linen. 

BIRMINGHAM.  ALA. 


Age-Herald . (m)  501,895  571,680  69,685  L 

Neva . (e)  801,610  844,000  42,390  L 

Poet . (a)  855.625  427,921  72,296  L 

Neva  A  Age-Herald . (S)  210,586  301.708  91,123  L 


Total  D^y .  1,669.130  1,843,501  184.371  L 

Total  Sunday .  210,585  301.708  91,123  L 

Grand  Total .  1,869,715  2,146,209  275,494  L 

BOSTON,  MASS. 

Record . (m)  170,810  131.7n  39,033  G 

American . (e)  375.521  405,603  30.082  L 

Globe  (See  note) .  812,654  792.619  20,135  L 

Herald . (m)  989,658  999,657  9,999  L 

Poet . (m)  680,277  780,856  100,579  L 

Tranacript . (a)  520,016  659,211  39,195  L 

Traveler . (e)  1,149,188  1,119,183  30.005  G 

•Advertiser . (S)  183.779  212,876  29,097  L 

Globe . (S)  373,654  496,218  122,664  L 

Herald . (8)  459,963  377.278  82,685  L 

Pont . (8)  176,045  221,241  45,196  L 


Total  Duly .  4,698,124  4,788,806  90,682  L 

Total  Sunday .  1,028,071  1,307,613  279.542  L 

Grand  Total .  5,726,195  0,096.419  370.224  L 


•  Sunday  Advertiser  figures  include  Amerioan  Weekly  linage.  1931  — 
80,888  linen;  1930  -  76,402  linee. 

BUFFALO,  N.  Y. 


Courier-Eipreaa . (m)  487,315  532.118  44,803  L 

Neva . (a)  l.in,248  1,297,260  120,012  L 

Timea . (e)  506,825  490,976  15,849  G 

Courier-Expreaa . (8)  184,018  280,696  06.078  L 

Timea . (8)  64,200  106,878  51,678  L 


Total  DaUy .  2,171.388  2,320,354  148,966  L 

Total  Sunday .  238,218  386,574  148,356  L 

Grand  Total .  2,409,606  2,706,928  297,322  L 


CAMDEN.  N.  Y. 

Gain  or 


1931 

1930 

Loss 

Courier . 

. (e) 

722,423 

737.057 

14,631 L 

Courier-Post . 

. (8) 

73,053 

Grand  Total. . . . 

722,423 

810,107 

87,684  L 

CHICAGO.  ILL. 

• 

Tribune. . . 

1,140,621 

1,314,262 

173.641  L 

Herald  ft  Examiner. . 

478,199 

582.360 

104,161  L 

News . 

. (e) 

1,287,003 

1,426,054 

139,051  L 

American . 

. (e) 

973,494 

1,035,005 

61,511  L 

tPoet . 

. (e) 

737,164 

424,601 

312.563  G 

Times . 

350,924 

404,997 

54,073  L 

Tribune . 

. (8) 

481,564 

806,799 

325,235  L 

Herald  ft  Examiner. . 

. (8) 

278,315 

350,276 

71,961  L 

Total  DaUy . 

4,967,405 

5,187,279 

219,874  L 

Total  Sunday. . . 

759.879 

1,157,075 

397,196  L 

Grand  Total . . . . 

5,727,284 

6,344,354 

617,070  L 

•  Chicago  figures  supplied  by  Advertising  Record 

Company,  Ino. 

t  Post  1931  figures  include  497,253  lines  Legal 

CINCINNATI.  OHIO 

Commercial  Tribune. 

215,004 

Enquirer . 

481,609 

485,463 

3,854  L 

Post . 

. (e) 

727,805 

752,533 

24,728  L 

TinMB-Star . 

. (e) 

1,039,253 

1,123,604 

84,351  L 

Commercial  Tribune. 

. (8) 

62,677 

Enquirer . 

. (8) 

448.389 

624,180 

175,791  L 

Total  DaUy . 

2,248,667 

2,576,604 

327.937  L 

Total  Sunday . . . 

448,389 

686,857 

238.468  L 

Grand  Total . . . . 

2,697,056 

3.263,461 

566,405  L 

CLEVELAND,  OHIO 

Plain  Dealer . 

745,047 

859,146 

114,099  L 

News . 

. (e) 

772.379. 

709,656 

62,723  G 

Preea . 

. (e) 

977,007 

1,305,904 

328.897  L 

Plain  Dealer . 

. (8) 

281,769 

410,393 

128,624  L 

News . 

. (8) 

96,848 

153,072 

56,224  L 

Total  DaUy . 

2,494,433 

2,874,706 

380.273  L 

Total  Sunday. . . 

378.617 

563.465 

184,848  L 

Grand  Total . . . . 

2,873,050 

3,438,171 

565,121  L 

COLUMBUS.  OHIO 

Dispatch . 

. (e) 

1.045.395 

1,126,772 

81,377  L 

Citisen . 

. (e) 

780,501 

824,508 

44,007  L 

Ohio  State  Journal. . . 

330.691 

344,124 

13,433  L 

Dispatch . 

. (8) 

222,947 

309,023 

86,076  L 

Ohio  State  Journal . . , 

. (8) 

71,657 

125,290 

53,633  L 

Total  DaUy . 

2,156,587 

2,295,404 

138.817  L 

Total  Sunday. . . 

294,604 

434,313 

139,709  L 

Grand  Total . . . . 

2,451,191 

2,729,717 

278,526  L 

(Continued  on  page  46) 


JUNE  LINAGE  SHOWS  ENCOURAGING  UPWARD  MOVEMENT 


DALLAS,  TEXAS 


MILWAUKEE,  WIS. 


News . 

Tlniee-Hersld 

Journal . 

Dispatch . 

News . 

Tunes-Herald 


Sentinel . 

Journal . 

Leader . 

Wisoonain  News. 

•Sentinel . 

Journal . 


HARRISBURG,  PA. 

. (m)  671,893  620.524  51,349  G 

. (e)  448,532  385,418  63,114  0 


Patriot . . . 
Teletpapb. 


Grand  Total. 


Total  Daily, . 
Total  Sunday. 
Grand  Total. , 


Total  DaUy .  2,321,076  2,280,443  4 

Total  Sunday .  494,195  652,715  li 

Grand  Total .  2,815,271  2,933,158  11 

•Sunday  Sentinel  6gures  include  American  Weekly  linage,  1931 
lines;  1930  —  76,402  lines. 


HARTFORD,  CONN. 

. (m)  469,726  524,346  54,620  L 

. (e)  1,383,131  1,445,886  62,755  L 

. (S)  327,670  488,725  161,105  L 


Courant. 
Times. .. 
Courant. 


DAYTON,  OHIO 

. (m)  232,825  287,983  55,1.58  L 

. (e)  815,881  845,642  29,761  L 

. (e)  937,551  973.934  36,383  L 

. (S)  166.377  2.50,689  84.312  L 

. (S)  167,959  277,752  109,793  L 


Journal. 
Herald. 
News. . 
Journal 
News.., 


MINNEAPOLIS,  MINN. 

. (e)  828.344  892,381  64,037  L 

. (m)  809,819  837,969  28, 150 L 

. (e)  640,427  577,621  62,806  0 

. (8)  114,993  172,145  57,152  L 

. (S)  208,538  252,848  44,310  L 


Total  Daily.. 
Total  Sunday. 
Grand  Total . 


Journal. 
Tribune. 
Star. . .. 
Journal . 
Tribune. 


Total  Daily.. 
Total  Sunday. 
Grand  Total . 


HOUSTON,  TEXAS 

. (e)  876,350  893,645  17,295  L 

. (m)  720,620  671,383  49,237  G 

. (e)  651,142  519,997  131,145  G 

. (S)  245,998  351,224  105,226  L 

. (S)  222,545  341,841  119,296  L 


Chronicle . 

Post- Dispatch . 

Press . 

Chronicle. . . . 
Post-Dispatch. 


Total  Daily.. 
Total  Sunday, 
Grand  Total. . 


DENVER,  COLO. 

. (m)  426,112  470,453  44, .341  L 

. (e)  978,785  979,465  680  L 

. (S)  102,106  128.588  26,482  L 

. (S)  211,768  301.789  90,021  L 


Rocky  Mountain  News. 

Post . 

Rocky  Mountain  News. 
Poet . 


MONTREAL,  CANADA 

. (e)  1,277,341  . 

. (m)  628,049  . 

. (e)  1,037,093  . 

. (e)  342,351  . 


Total  Daily. . 
Total  Sunday. 
Grand  Total . . 


Star . 

Gazette . . 
La  Presse. 
La  Patrie. 


Total  Daily. . 
Total  Sunday, 
Grand  Total. . 


.  1,404,897  1,449,918  45.021  L 

.  313,874  4.30,377  116,503  L 

.  1,718,771  1,880.295  161,524  L 

DETROIT,  MICH. 

. (m)  566,073  749.189  183, 126  L 

. (e)  1.412,519  1,739,305  326.786  L 

. (e)  674,172  796,205  122.033  L 

. (m)  196,116  278,824  82,708  L 

. (S)  177,130  310,942  133.812  L 

. (S)  347,128  528.634  181 ,506  L 

. (S)  191,274  241,310  50,036  L 


INDIANAPOLIS,  IND. 

. (e)  1,125,727  1,240,195  114,468  L 

. (m)  536,844  538,821  1,977  L 

. (e)  486,420  482,908  3,512  G 

. / . (S)  275,554  366,051  90,497  L 


News 
Star. . 
Times. 
Star.. 


Grand  Total. 


NASHVILLE,  TENN. 

. (e)  498,667  444,712  53,955  0 

. (e)  396,909  490,831  93,922 L 

. . (S)  119,631  224,128  104,497  L 

. (S)  85,166  209,841  124,675  L 


TVee  Press 

News . 

Times _ 

Mirror. . . 
Pree  Press 

News . 

Times  ... 


Banner . 

Tennessean. 
Banner. , . . 
Tennessean. 


Total  Daily. . 
Total  Sunday. 
Grand  Total . . 


Total  Daily. . 
Total  Sunday. 
Grand  Total . 


JACKSONVILLE,  FLA. 

n . (m)  547,758  566,894  19. 135  L 

. (e)  433,818  540,726  106,908  L 

n . (8)  160,741  222,844  62,103  L 


Total  Daily .  2,848,880  3.563.533  714,653  L 

Total  Sunday .  715,532  1,080.886  365,354  L 

Gtand  Total .  3.564,412  4,644,419  1.080,007  L 

Sunday  Times  figures  include  American  Weekly  linage.  1931  —  80  888 
s;  1930  —  76,402  lines. 


NEW  BEDFORD,  MASS. 

. . (e)  311,902  353.543  41,641 L 

. (e)  426,519  430,340  3,821 L 

. (S)  53,444  86,379  32,935  L 

. (S)  54,897  . 


Standard. 
Times.... 
Standard. 
Times. . . 


Total  Daily.. 
Total  Sunday . 
Grand  Total. 


EASTON,  PA. 

. (e)  699,263  692,550  6,713  G 

EL  PASO,  TEXAS 

. (m)  380,160  294,507  85,653  G 

. (e)  .  469,360  . 

. (e)  629.921  432.088  197,833  G 

. (8)  143,477  184.644  41,167  L 


KANSAS  CITY,  MO.* 

. (e)  368,839  400,636  31,797 L 

. (e)  945,453  995,831  50,378  L 

. (m)  881,933  921,191  39,258  L 

. (S)  85,115  136,111  50,996  L 

. (8)  367,120  523,274  156,154  L 


Total  Daily. , 
Total  Sunday. 
Grand  Total . . 


Journal-Post. 

Star . 

Times . 

Journal-Post. 
Star . 


Timee . 

Herald . 

Herald-Past 
Times . 


Note— Sunday  Times  established  May  31,  1931. 


NEW  ORLEANS,  LA. 

. (m)  900,879  963,552  62,673  L 

. (m)  347,464  380,418  32,954  L 

. (e)  586,866  577,906  8,960 G 

. (e)  402,288  421,075  18,787  L 

. (S)  287,465  404,867  117,402  L 

. (S)  166,547  150,252  16,295  0 

. (S)  135,035  159,841  24,806  L 


Total  Daily.. 
Total  Sunday 
Grand  Total. 


.  1,010,081  1,195,955  185.874  L 

.  143.477  184.644  41,167  L 

.  1,153,558  1,380.599  227,041  L 

ERIE,  PA. 

...(e)  508,599  645,652  137,053  L 

...(e)  590,676  648,944  58,268  L 

...(S)  66,789  I  112,319  45,530  L 


Total  DaUy .  2,196,225  2.5 

Total  Sunday .  452,335  ( 

Grand  Total .  2,648,560  2,( 

'  Kansas  City  figures  supplied  directly  by  publishers. 


TimeB-lhcayune 

Tribune . 

Item . 

States . 

Times-Pieayune 
Item-Tribune. . 
States . 


Dispatch-Herald 

Tiirres . 

Dispatch-Herald. 


KNOXVILLE.  TENN. 

. (m)  391,671  426,697  35,026  L 

. (e)  512,820  528,545  15,725  L 

. (8)  100,060  285,572  185,512  L 

. (S)  104,890  151,283  46,393  L 


Journal . 

NewB-.Sentinel 

Journal . 

News-Sentinel . 


Total  Daily. . 
Total  Sunday. 
Grand  Total. . 


Total  Daily.. 
Total  Sunday. 
Grand  Total . 


Total  Daily. . 
Total  Sunday 
Grand  Total. 


EVANSVILLE,  IND. 

. (m)  487,988  535,611  47,623  L 

. (e)  269,949  341.800  73,851  L 

. (e)  476,478  498,066  21.588  L 

. (S)  119.175  168,894  49.719  L 

. (S)  84,281  141.315  57,034  L 


NEW  YORK,  N.  Y.* 

Times . (m)  1,229,160  1,180,162  48,998  0 

Herald  Tribune . (m)  854,317  831,555  22,762  0 

World . (m)  553.300  . 

American . (m)  645,615  373.861  271,754  0 

News . (m)  833,437  715,283  118,154  0 

Mirror . (m)  220,313  241,855  21,542  L 

Sun . (e)  1,335,154  1,204,054  131,100  0 

Journal . (e)  1,116,412  1,077,182  39,230  0 

Evening  World . (e)  780,705  . 

Post . (e)  328'.633  356,130  29.497  L 

Graphic . (e)  245,366  321,445  76,079  0 

World-Telegram . (e)  1,179,628  466,313  713.315  0 

Brooklyn  Eagle . (e)  924,589  1,054,550  129,961  L 

Brooklyn  Standard  Union . (e)  292,739  299,543  6,804  L 

Brooklyn  Times . (e)  478,404  378.359  100,045  0 

Bronx  Home  News . (e)  317,361  307.564  9.797  0 

Timee . (S)  711,915  877,590  155,675  L 

Herald  Tribune . (S)  480,154  542,721  62,567  L 

World . (S)  388,919  . 

American . (S)  490,994  534.091  43.097  L 

News . (S)  318,713  307,662  11.051  0 

Brooklyn  Times . (S)  52,048  39,739  12,309  0 

Brooklyn  Eagle . (S)  309,732  397,495  87.763  L 

Bronx  Home  News . (S)  131,971  161,896  29.925  L 


Courier 
Journal. 
Press. . . 
Courier. 
Press. .. 


LOS  ANGELES,  CALIF. 

. (m)  859,111  885,682  26,571  L 

. . (m)  291,203  285,038  6,165  0 

. (m)  1,040,563  1,056,132  15,569  L 

. (e)  466,615  626,429  159,814  L 

. (e)  1,117,945  1,243,677  125,732  L 

. (e)  330.336  362,677  32,341  L 

. (S)  471,645  591,163  119,518  L 

. (S)  449,974  551,562  101,588  L 


Examiner . 

Illustrated  News. 

Timee . 

Express . 

Herald . 

Record . 

•Examiner . 

Times . 


Total  Daily. . 
Total  Sunday 
Grand  Total . 


1,232,415  1.375,477  143,062  L 

203,456  310.209  106,753  L 

1.435,871  1.685,686  249.815  L 

FALL  RIVER,  MASS. 

Herald-News . (e)  520,839  540,843  20,004  L 

FREEPORT-HEMPSTEAD,  N.  Y. 

Nassau  Rex-iew . (e)  418,966  718.283  299,317  L 

Nassau  .Star . (e)  670.192  246,824  423,368  G 


Total  Daily .  4,105,773  4,459,635  353,862  L 

Total  Sunday .  921,619  1,142,725  221,106  L 

Grand  Total .  5,027,392  5,602,360  574,968  L 

•  Sunday  Examiner  figures  include  American  Weekly  linage,  1931  —  79,121 
lines:  1930  —  88,462  lines. 


Total  Daily .  1,089,158  965,107  124,051  G 

Note  —  Ixigal  Advertising  published  as  follows;  Review,  1931.  21.094  lines: 
1930,  313,482  lines;  Star.  1931,  407.907  lines;  1930,  12,843  lines. 


MANCHESTER,  N.  H. 

. (m)  451,707  461,588  ]  ‘9,881  L 


FORT  WORTH,  TEXAS 

. (m)  300.556  392,817  92,261  L 

. (e)  568,154  560,441  7,713  G 

. (e)  477,866  519,213  41,347  L 

. (S)  143,243  266,865  123.622  L 


MEMPHIS^TENN. _ _ _ 

’ . (m)  '“515,399  *  652,396  136,997  L 

. (e)  552,062  647.354  95,292  L 

. (e)  530,356  632,274  101,918  L 

. (8)  236,530  385,523  148,993  L 


Star-Telegram. 

Star-Telegram 

Press . 

Star-Telegram . 


Conunereial  Appeal . 

Evening  Appeal _ 

Press-Scimitar . 

Commercial  Appeal . 


Total  Daily .  9,999,128  10.141,861 

Total  Sunday .  2,495,527  3.250,113 

Grand  Total .  12.494.655  13.391,974 

New  York  figures  furnished  by  Advertising  Record  Co.,  Inc. 

{Continued  on  page  47) 


Total  Daily. . 
Total  Sunday, 
Grand  Total . . 


Total  Daily. . 
Total  Sunday. 
Grand  Total. . 
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JUNE  LINAGE  SHOWS  ENCOURAGING  UPWARD  MOVEMENT 


NIAGARA  FALLS,  N.  Y. 


Guette . (e)  662,351 

NORFOLK,  VA. 

l^edfer-DispAteh . . . . (e)  821,074 

VffpniaiHPiloi . (m)  473,488 

\1rfuu>n*Pilot . (S)  277,151 

ToUlDaUy .  1,294,562 

Total  Sunday .  277,151 

Grand  Total .  1,571,713 


Gain 

1630  or  Laos 
696,063  43,712  L 


OAKLAND,  CALIF. 


Poit-Eruiuirer . 

. (e) 

1,001,475 

968,693 

32,782 

G 

Tribune . 

. (e) 

1.019.281 

1,059,630 

40,349 

L 

lYibune . 

. (S) 

198,237 

284,328 

86,091 

L 

ToUl  DaUy . 

2,020,756 

2,028,323 

7,567 

L 

Total  Sunday . 

198,237 

284,328 

86,091 

L 

Grand  Total . 

2,218,993 

2,312,651 

93,658 

L 

OKLAHOMA  CITY,  OKLA. 


Oklahoman . 

. (m) 

550,914 

576,500 

25,586 

Li 

Times . 

. (e) 

651,624 

701,445 

49,821 

L 

Oklaboma  News . 

. (e) 

477,378 

521,975 

44,597 

L 

Oklahoman . 

. (S) 

182,279 

298,179 

115,900 

L 

ToUl  D^y . . 

1,679,916 

1,799,920 

120,004 

L 

Total  Sunday. . . . 

182,279 

298,179 

115,900 

L 

Grand  Total . 

1,862,195 

2,098,099 

235,904 

L 

OMAHA,  NEB. 

Bce-Ne«8 . (e) 

World-Hcrald . (e) 

•Bee-News . (S) 

World-Herald . (S) 


473,993  10,705  L 
789,365  61.333  0 
200,665  31,836  L 
295,026  101,798  L 


Total  Daily .  1,313,986  1,263,358  50,628  G 

Total  Sunday .  362,077  495,691  133,614  L 

Grand  Total .  1,676,063  1,759.049  82,986  L 

•  Sunday  Bee-Newa  figures  include  American  Weekly  linage,  1931  —  78,984 
lines;  1930  —  76,402  lines. 

PEORIA,  ILL. 

Journal . (e)  691,785  . 

Transcript . (m)  539,021  . 

Star . (e)  717,315  . 

Journal-Transcript . (S)  128,453  . 

Star . (S)  136,577  . 

Total  Daily .  1,948,121  . 

Total  Sunday .  265,030  . 

Grand  ToUl .  2,213,151  . 


PERTH  AMBOY,  N.  J. 

. (e)  440,299  463,023  22,724  L 


PHILADELPHIA,  PA. 


Bulletin . 

. (e) 

1,446,832 

1,612,104 

165,272 

L 

Inquirer . . 

723,504 

784,311 

60,807 

L 

News . 

. (e) 

582,913 

445,603 

137,220 

G 

Public  Ledger . 

. (e) 

887,138 

891,162 

4,024 

L 

Public  Ledger . . 

. (m) 

631,768 

645,171 

13,403 

L 

Record . . 

444,791 

568,997 

124,206 

L 

Inquirer . 

. (8) 

450,571 

555,941 

105.370 

L 

Public  Ledger . 

. (8) 

253,190 

329,630 

76,440 

L 

Record . 

. (8) 

179,459 

252,464 

73,005 

L 

Total  DaUy . 

4,716,946 

4,647,438 

230,492 

L 

Total  Sunday . 

883,220 

1,138,035 

254,815 

L 

Grand  Total . 

5,600,166 

6,085,473 

485,307 

L 

PHOENIX,  ARIZ. 

Republic . (m)  548,078  675,969  127,891  L 

Gaaette . (e)  434,806  406,170  28,636  G 

Republic . (8)  115,473  174,925  59,452  L 

Total  Daily .  982,884  1,082,139  99,255  L 

ToUl  Sunday .  115,473  174,925  59,452  L 

Grand  Total .  1,098,357  1,257,064  158,707  L 


PITTSBURGH,  PA, 


Poat-Gasette . (m) 

Sun-Telegraph . (e) 

Prera . (e) 

*8un-Telegrapb . (S) 

Press . (S) 


676.002  55,292 1. 

1,063.404  45,986  0 

1.484,734  93,900  L 

407,637  94,657  L 

432,953  139,666  L 


Total  DaUy .  3,120,934  3,224,140  103,206  L 

Total  Sunday .  606,287  840,590  234,323  L 

Grand  Total .  3,727,201  4,064,730  337,529  L 

*  Sunday  Sun-Telegraph  figures  include  Ameriean  Weekly  linage.  1931  — 
80,888  lines;  1930  —  76,402  lines. 


PORTLAND,  ORE. 


SEATTLE,  WASH. 


1931 

1930 

or  Loss 

1931 

1930 

or  Loss 

Oregonian . 

539,149 

621,479 

82,330  L 

Post-Intelligencer . 

. (m) 

495,723 

606,781 

111,058L 

Journal . 

. (e) 

675,966 

732,127 

56,161  L 

Star . 

. (e) 

506,912 

548,369 

41,457  L 

News-Telegram . 

. (e) 

527,260 

383,639 

143,621 G 

Times . 

. (e) 

923,753 

1,029,705 

105,952  L 

Telegram . 

. (e)  . 

506,303 

•Post-InteUigencer . 

. (8) 

205,456 

271,643 

66,187  L 

Oregonian . 

. (8) 

217,754 

304,757 

87,003  L 

Times . 

. (8) 

237,072 

375,724 

138,652  L 

Journal . 

. (8) 

113,578 

161,106 

47,528  L 

_ 

Total  DaUy .  1.742,375  2,243,548  501,173  L 

ToUlSunday .  331,332  465,863  134,531  L 

Grand  Total .  2,073,707  2,709,411  635,704  L 


PROVIDENCE,  R.  I. 


Bulletin . (e) 

Journal . (m) 

News-Tribune . (e) 

Journal . (S) 

News-Tribune . (8) 


1,219,222  1,283,958  64,836  L 

496,182  528,795  32,613  L 

395,599  448,298  52,699  L 

218,637  336,640  117,803  L 

.  37,119  . 


Total  DaUy .  2,110,903  2,261,351  150, 148  L 

Total  Sunday .  218,637  373,559  154,922  L 

Grand  Total .  2,329,540  2,634,610  305,070  L 


READING,  PA. 

. (e)  670,712 

. (m)  617,804 

. (S)  52,536 


647,404  23.308  G 
646,688  28.884  L 
103,799  51,263  L 


ToUl  Daily .  1,288,516  1,294,092  5,576  L 

ToUlSunday .  52,536  103,799  51,263  L 

Grand  Total .  1,341,052  1,397,891  56,839  L 

RICHMOND.  VA. 

News-Leader . (e)  898,100  941,587  43.487  L 

Times-Dispatcb . (m)  557,223  556,282  941  G 

TSmes-Dispatch . (S)  226,666  311,132  84,466  L 

ToUl  Daily .  1,455,323  1,497,869  42,546  L 

ToUlSunday .  226,666  311,132  84,466  L 

Grand  ToUl .  1,681,989  1,809.001  127,012  L 

ROCHESTER,  N.  Y. 


Democrat  A  Chronicle _ 

. (m) 

778,069 

802,823 

24,754  L 

Journal . . . 

. (e) 

659,238 

641,865 

17,273  G 

Times-Union . 

. . (e) 

946,512 

1,007,787 

61,375  L 

Democrat  4  Chronicle . 

. (8) 

236,755 

290,588 

53,833  L 

•American . 

. (8) 

185,281 

203,367 

18,086  L 

ToUl  Daily . 

2,383,819 

2,452,575 

68,756  L 

Total  Sunday . 

422,036 

493,955 

71,919  L 

Grand  ToUl . 

2,805,855 

2,946,530 

140,675  L 

•  Sunday  American  figures  include  American  Weekly  linage,  1931  —  80,888 
lines;  1930  —  76,402  lines. 

SALT  LAKE  CITY,  UTAH 

Tribune . 

642,199 

680,632 

38,433  L 

Deseret  News . 

. (e) 

372,3.50 

413,664 

41,314  L 

Telegram . 

. (e) 

443,976 

416,276 

27,700  G 

Tribune . 

. (8) 

254,475 

345,920 

91,445  L 

Telegram . 

. (8) 

81,427 

ToUl  Daily . 

1,458,525 

1,510,572 

52,047  L 

ToUl  Sunday . 

254,475 

427„347 

172,872  L 

Grand  ToUl . 

1,713,000 

1,937,919 

224,919  L 

SAN  ANTONIO,  TEXAS 


517,016  90,566  L 
740,989  45,082  L 
579,708  47,742  G 
344,069  99,252  L 
320,308  54,312  L 


ToUl  Daily .  1,749,807  1,837,713  87.906  L 

ToUlSunday .  510,813  664,377  153,563  L 

Grand  ToUl .  2,360,620  2.502.090  241,070  L 

•Sunday  Light  figures  include  American  Weekly  linage,  1931  —  78,984 
lines;  1930  —  76,402  lines. 

SAN  DIEGO.  CAUF. 

Union . (m)  548,528  608,226  59,698  L 

Tribune . (e)  856,178  1,361,916  505.738  L 

Sun . (e)  1,180,900  678,929  501,971  G 

Union . (S)  271,236  386,621  115,385  L 

Total  Daily .  2,585,606  2,649,071  63,465  L 

ToUlSunday .  271,236  386,621  115,385  L 

Grand  Total .  2,856,842  3.035,692  178,850  L 


SAN  FRANCISCO,  CALIF. 


Chronicle . (m) 

Examiner . (m) 

CaU-BuUetin . (e) 

News . (e) 

Chronicle . (S) 

•Examiner . (S) 


711,263  121,274  L 
806,033  47,147  L 
773,495  52,319  L 
698,697  18,027  G 
283,901  94,184  L 
526,703  117, 170  L 


ToUl  DaUy .  2,786,775  2,989,488  202,713  L 

ToUlSunday .  599,250  810,604  211,354  L 

Grand  Total .  3,386,025  3,800,092  414,067  L 

•  Sunday  Examiner  figures  ineluds  American  Weekly  linage,  1931  —  79,121 
lines;  1930  —  88,462  lines. 


Total  DaUy .  1,926,388  2,184,855  258,467  L 

ToUlSunday .  442,528  647.367  204,839  L 

Grand  Total .  2,368,916  2,832,222  463,306  L 

•Sunday  Post-Intelligenoer  figures  include  American  Weekly  linage,  1931  — 
79,121  Unes:  1930  —  88.462  Unes. 

SOUTH  BEND,  IND. 


News-Times . 

. (e) 

573,097 

703,139 

130,042  L 

Tribune . 

. (e) 

638,612 

711,781 

73,169  L 

News-Times . 

. (8) 

79,547 

153,207 

73,660  L 

Tribune . 

. (8) 

90,749 

155,526 

64,777  L 

Total  DaUy..... 

1,211,709 

1,414,920 

203,211  L 

y- 

ToUl  Sunday. . . 

170,296 

308,733 

138,437  L 

Grand  ToUl _ 

1,382,005 

1,723,653 

341,648  L 

SPOKANE,  WASH. 

Spokesman-Review. . 

. (m) 

389,974 

442,660 

52,686  L 

Chronicle . 

. (e) 

662,914 

764,916 

102,002  L 

Press . 

. (e) 

292,285 

354,950 

62,665  L 

Spokesman-Review. . 

. (8) 

158,212 

209,311 

51,099  L 

y 

Total  Daily. . . . 

1,345,173 

1,562,526 

217.353  L 

ToUl  Sunday . . 

158,212 

209,311 

51,099  L 

J 

Grand  Total ... 

1,503,385 

1,771.837 

268,452  L 

■  .  ^ 

ST.  LOUIS,  MO. 

Globe- Democrat . 

600,411 

681,382 

80,971  L 

Post-Dispatch . 

. (e) 

1,147.932 

1,193,353 

45,421  L 

Star . 

. (e) 

584,612 

561,948 

22,664  0 

Times . 

. (e) 

247,024 

335.042 

88,018  L 

■ 

Globe*  Democrat . . . . 

. (8) 

199,141 

290,672 

91,531  L 

Post-Dispatch . 

. (8) 

355,805 

527,948 

172,143  L 

Total  Daily.... 

2,579,979 

2,771,725 

191,746  L 

Total  Sunday . . 

5.54,946 

818,620 

263,674  L 

Grand  ToUl. . . 

3,134,925 

3.590,345 

455,420  L 

SYRACUSE,  N.  Y 

Herald . 

. (e) 

695,271 

713,390 

20,119  L 

Journal . 

. (e) 

697,464 

681,193 

16,271  0 

Po8t*Standard . 

495,276 

540,698 

45,422  L 

Herald . 

. (8) 

100,702 

155,575 

54,873  L 

•.American . 

. (8) 

146,786 

154,304 

7,518  L 

Post-SUndard . 

. (8) 

101,629 

119,066 

17,436  L 

Total  Daily .... 

1,888,011 

1,937,281 

49,270  L 

ToUl  Sunday. . 

349,117 

428,944 

79,827  L 

Grand  Total . . . 

2,237,128 

2,366,225 

129,097 

•  .Sunday  .kmerican  figures  include  Ameriean  Weekly  linage,  1931  —  76,402 
lines;  1930  —  76,402  lines.  * 

TACOMA,  WASH. 


News-Tribune . 

. (e) 

590,594 

670,418 

79,824  L 

Times . 

. (e) 

462,019 

478,783 

16,764  L 

Ledger . 

. (S) 

141,040 

208,308 

67,268  L 

ToUl  DaUy . 

1,381,469 

1,469,664 

88,195  L 

Total  Sunday. . . 

141,040 

208,308 

67,268  L 

Grand  ToUl .... 

1,522,509 

1,677,972 

155,463  L 

TOLEDO,  OHIO 

Times . . 

191,850 

237,280 

45,430  L 

Blade . 

. (e) 

944,087 

1,063,907 

119,820  L 

News-Bee . 

. (e) 

555,889 

588,245 

32,356  L 

Times . 

. (S) 

233,813 

329,769 

95,956  L 

Total  DaUy . 

1,691,826 

1,889,432 

197,606  L 

Total  Sunday. . . 

233,813 

329,769 

95,956  L 

Grand  Total .... 

1,925,639 

2,219,201 

293.562  L 

TORONTO,  CANADA 


Globe . 

437,116 

MaU  4  Empire . 

474,576 

Star . 

. («) 

1,303,728 

Star  (weekly) . 

124,137 

Telegram . 

. (e) 

1,419,636 

Grand  ToUl . 

3,759,193 

TRENTON,  N.  J. 


Times . 

Times- Advertiser. 


714.030  688,941  25,089  0 

94,161  135,534  41,373  L 


808,191  824,475  16,284  L 


(Continued  on  page  48) 
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JUNE  LINAGE  SHOWS  ENCOURAGING  UPWARD  MOVEMENT 


TULSA,  OKLA. 

Gain 

1931  1930  or  Lom 


Tribune . (e)  572,480  710,402  137,922  L 

Worid . (m)  556,238  694.058  137.820  L 

Tribune . (8)  76,410  205.717  129.307  L 

World . (8)  152,218  298.615  146.397  L 


Total  Daily .  1.12»,718  1.404.460  275.742  L 

Total  Sunday .  228,628  504,332  275,704  L 

GrtndToUl .  1,357,346  1,908,792  551,446  L 

WASHINCTON.  D.  C. 

Herald . (m)  280.456  283,452  1,996  L 

Neva . (e)  297,133  247,883  49,250  G 

Timee . (e)  691,168  632,804  58,364  0 

Port . (m)  426,371  363,758  62,613  G 

Star . (e)  1,533,622  1,435,477  98,145  G 

•Herald . (S)  246.768  245.556  1,212  0 

Poet . (8)  173,454  243,824  70,370  L 

Star . (8)  414,632  533.770  119.138  1, 


Total  DaUy .  3.228.750  2.962.374  266,376  G 

Total  Sunday .  834,854  1,023,150  188,296  L 

Grtnd  Total .  4,063,604  3,985,524  78,080  0 


*  Sunday  Herald  Bfoires  include  American  Weekly  linage,  1931  —  80,888 

nee:  1930  —  76.402  lines. 

WINSTON-SALEM,  N.  C. 


Twin  CHy  Sentinel . (e)  345.147  452,887  107,740  L 

Joumal-Sentind . (S)  69,415  44,992  24,423  G 


Grand  Total .  414,562  497,879  83,317  L 

j  WORCESTER,  MASS. 

Tele«ram . (m)  618.741  682.031  63,290  L 

Gaeette . (e)  698.350  760,226  61.876  L 

Post . (o)  486,372  526,178  39.806  L 

Tdegram . (8)  188,718  230,143  41,425  L 


Total  Daily .  1,803,463  1,668,435  164,972  L 

Total  Sunday .  188,718  230,143  41,425  L 

Grand  Total .  1,992,181  2,198,578  206,397  L 


WESTCHESTER  COUNTY  (N.  Y.)  GROUP 

Gain 


1931 

1930 

or  Lon 

Mafflironeek  Times . 

..(e) 

188,670 

239,226 

50,556  L 

Mount  Vernon  Argua . 

..(e) 

667,564 

624,369 

43.195  L 

New  Rochelle  Standard-Star. . 

..(e) 

498.674 

569.071 

70,397  L 

Oasining  Citisen-Sentinel . 

..(e) 

217,024 

218,287 

1,263  L 

Port  Cheeter  Item . 

..(e) 

408,682 

443.957 

35.275  L 

Tarrytown  News . 

..(e) 

331,051 

349,777 

18,726  L 

Yonken  Herald . 

..(e) 

425,729 

455,047 

29,318  L 

Yonken  Statesman . 

...(e) 

423,217 

387,872 

35,345  0 

White  Plains  Pre« . 

...(e) 

347,139 

428,761 

81,622  L 

White  Plains  Reporter . 

...(e) 

708,923 

783,290 

74.367  L 

Grand  Total . 

4,216.673 

4.499,657 

282,984  L 

WICHITA,  KAN. 

Beacon . 

...(e) 

568,778 

619,446 

50,668  L 

Eagle . 

..(m) 

446,919 

545,110 

98,191  L 

Eagle . 

...(e) 

449,750 

435,265 

14,485  0 

Beacon . . 

...(S) 

148,214 

291,993 

143.799  L 

Eagle . . 

..AS) 

158,993 

272,150 

113.157  L 

ToUl  Daily . 

1,465,447 

1,599,821 

134,374  L 

Total  Sunday . 

307,207 

564,143 

256,936  L 

Grand  Total . 

1,772,654 

2,163,964 

391,310  L 

WILKES-BARRE,  PA. 

Record . 

..(m) 

985,482 

858,597 

126.885  O 

Time.-LMder . 

...(e) 

970.788 

782.065 

188.723  a 

News . 

...(e) 

422,976 

421,568 

1,408  G 

Independent . 

...(8) 

154,118 

190,862 

36,744  L 

Telecrain . . 

...(8) 

42,042 

62,147 

20,105  L 

Total  Daily . 

2,379,246 

2,062,230 

317,0160 

Total  Sunday . 

196,160 

253,009 

56,849  L 

Grand  Total . 

2,575,406 

2,315,239 

260,167  0 

YOUNGSTOWN.  OHIO 

Vlndieator . 

...(e) 

715,865 

809,710 

94,025  L 

Tdegram . 

...(e) 

727,670 

757,235 

29,565  L 

Vindioator . 

...&) 

128,055 

166,286 

38,231  L 

Total  Daily . 

1,443,355 

1,566,945 

123,590  L 

Total  Sunday . 

128,055 

166,286 

38,231  L 

Grand  Total . 

1,571,410 

1,733,231 

161,821  L 

JUDGE  BASES  RULING 
ON  NEWSPAPER  FACTS 

Transfers  Bank  Receiverships  on 
Grounds  That  News  Storiea 

Have  Shown  Lack  of  Har¬ 
mony  Among  OfRciala 


{Special  to  Editor  &  Publisher) 

Lincoln,  Neb.,  July  20.— For  what  is 
believed  to  be  the  first  time  in  Nebraska's 

legal  history,  a  Nebraska  court  took 
judicial  notice  of  newspaper  information 
on  its  own  initiative  as  a  basis  for  a 
finding  of  fact  to  substantiate  a  court 
order. 

The  action  came  when  District  Judge 

Broady  was  appealed  to  by  attorneys 
for  Governor  Bryan  during  the  bitter 

controversy  over  control  of  receivership 
records  between  the  governor  and  Clar¬ 
ence  G.  Bliss,  receiver  for  more  than 
200  failed  banks,  whom  the  governor  is 
seeking  to  displace. 

The  governor  asked  transfer  of  nine 

receiverships  in  Lancaster  county  to  his 
appointee,  E.  H.  Luikart.  The  applica¬ 
tion  was  promptly  granted  by  Judge 

Broady,  during  a  noon-hour  session,  in 
which  he  issued  a  statement  containing 
the  following : 

“It  is  apparent  to  this  court  from  com¬ 
mon  knowledge  gained  by  newspaper  in¬ 
formation  in  the  last  week  or  two  that 
there  is  total  lack  of  harmony  in  the 
banking  department,  pertaining  particu¬ 
larly  to  insolvent  banks  and  receiverships. 
It  is  apparent  to  this  court  that  the  bank¬ 
ing  department  as  such,  and  the  governor 
as  chief  officer,  are  responsible  for  the 
administration  of  the  same.  Insubordina¬ 
tion  by  an  inferior  cannot  be  tolerated. 
For  that  reason  if  for  no  other,  matters 
pertaining  to  receiverships  should  be 
promptly  straightened  out  in  order  that 
the  depositors  of  the  banks  may  receive 
all  that  is  due  them  as  speedily  as 
possible.” 


GET  J  THRILL! 

Examine  the  Media  Records  figures  of  the 

Wilkes-Barre  Times-Leader 

IN  THIS  ISSUE 

A  gain  of  188,000  lines  in  June. 

No  special  editions — no  change  in  rates. 

Just  hard  plugging  and  a  marked  change  in  advertising  sentiment  in 

Wilkes-Barre 

The  third  population  center  of  Pennsylvania. 

605,898-line  gain  in  first  half  of  1931. 

National  Representatives:  STORY,  BROOKS  &  FINLEY 
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i  for  each  idea  published.  I 

\  Send  clipping  for  payment.  | 


Atlanta  CeorgUm-American  has  a 
“Ramblers’  ”  column  every  Sunday 
to  which  nicmlwrs  of  the  staff  are  re¬ 
quired  to  contribute  a  parafrraph  gener¬ 
ally  with  a  picture  about  some  Atlanta 

person  with  an  unusual  hobby,  or  who 
Sijoys  a  peculiar  distinction  in  some  line 
of  work.  This  feature  is  carried  by  sev¬ 
eral  of  the  Hearst  papers. — S.E.N.B. 

Washington  (la.)  Democrat  is  run¬ 
ning  a  weekly  interview  with  some  well 
known  farmers.  Questions  of  interest 

to  all  are  asked  and  answered.  The  idea 
increased  interest  of  farmers  in  the 
paper. — D.R. 

Much  favorable  comment  has  resulted 
from  the  series  of  weekly  articles  pub¬ 
lished  by  the  Marion  (0.)  Star  on  inter¬ 
esting  and  scenic  week-end  tours  and 
Sunday  drives  from  Marion,  with  the 

cooperation  of  the  local  auto  club. 
Started  last  summer,  the  series  was  re- 
’  sumed  this  spring. — R.W.B. 

A  mail  truck  has  the  right  of  way  over 
an  ambulance  or  a  fire  engine.  That’s  a 
I  pood  lead  for  a  ’‘right  of  way”  feature, 
discussing  who  has  the  right  of  way  at 
1  various  places  around  your  city,  at  un- 
■  protected  crossings,  when  making  turns, 
etc.-U.S.V. 


Detroit  Mirror  has  started  a  weather 
forecast  contest.  Ten  daily  prizes  of  $10 
each  are  being  offered  for  the  forecasts 
that  some  closest  to  that  issued  later  by 
the  government  weather  bureau. — L.C.S. 


“BLURBS”  HUMOROUS  NOW 


Cigar  Advertising  Boosts  Automobile 

Sales,  Handout  Says 

Access  to  the  automobile  section  pages 

of  newspapers  is  being  sought  by  Cremo 

Cigars  via  a  publicity  “blurb”  sent  out 
by  “Percival  White,  Marketing  Coun¬ 
selor,  25  W.  45th  St,  New  York.” 

The  publicity  is  facetiously  headed ; 
“Sales  Experts  See  Automobile  Sales 

increased  by  Cigar  Advertising;  Busi¬ 

ness  Makes  Strange  Bedfellows.”  All 

details  are  given  regarding  the  tobacco 

company’s  nightly  radio  program  and  an 
attempt  is  made  to  show  that  the  giving 
of  a  car  each  night  as  a  part  of  the  pro¬ 
gram  will  increase  the  general  sale  of 
automobiles. 

The  contest  is  declared  to  have 
"enormous  advertising  and  publicity 
attendant  on  it.” 

TAX  ON  BILLBOARDS  VOTED 

The  lower  house  of  the  Florida  legis¬ 
lature  has  voted,  72  to  12,  to  tax  bill¬ 
boards.  The  original  provision  of  10 
cents  per  square  foot  was  reduced  to  5 
cents.  An  attempt  to  cut  the  tax  to  2 
cents  was  defeated  as  was  an  amendment 

to  eliminate  the  clause  providing  for  a 
maximum  penalty  of  $500  fine  or  six 
months’  jail  sentence  for  failure  to  pay 
the  tax.  Another  amendment  fixing  the 
minimum  tax  of  $2  for  each  board  was 
adopted. 


DONAHUE  TO  TEXARKANA 

James  F.  Donahue,  advertising  man¬ 
ager  of  the  Tyler  fTex.)  Courier-Time’s 
and  Morning  Telegraph,  recently  re¬ 
signed  to  join  the  Te.varkana  (Tex.) 
Gazette  and  Daily  PJctos  in  the  same 
capacity.  Mr.  Donahue  started  his 
newspaper  career  on  the  Courier-Times 
and  Telegraph  under  the  direction  of 
Carl  Estes,  publisher  of  the  paper. 


Appropriate  to  hot  spells  are  art  lay¬ 
outs  showing  how  citizens  in  your  city, 
young  and  old,  are  keeping  cool.  They 
go  particularly  well  with  hot  weather 
stories. — L.  C. 


Under  the  title,  “My  Pet  Auto  Hate,” 
the  Boston  Globe  is  running  a  daily 
series  of  interviews  with  well  known  men 
and  women  describing  what  each  be- 
I  lieves  the  road’s  chief  nuisance.  The 
I  feature  uses  a  two-column  layout  changed 
daily.  In  the  left  hand  column  is  a 
drawing  illustrating  the  situation  devel¬ 
oped  in  the  interview  while  in  the  right 
hand  column  is  a  picture  of  the  person 
interviewed.  The  art  is  about  four 
inches  deep  with  a  standing  double  col¬ 
umn  head  boxed  one  inch  deep. — P.V.C. 


In  these  days  when  the  depression  is 
I  mentally  upper  cased  by  so  many  so- 
;  called  aggressive  and  leading  business 
men,  dig  up  an  interview  with  an  ex¬ 
tremely  aged  man  who  has  not  lost  faith 
in  the  world  and  its  people.  A  reporter 
on  the  Bristol  (Va.-Tenn.)  Herald- 
Courier  found  a  9S-year  old  ex-slave 
whom,  to  quote  the  story,  “nine  depres¬ 
sions,  four  wars  and  a  host  of  personal 
troubles  have  not  daunted.” — J.W.D. 


Toronto  Evening  Telegram  made  a 
list  of  all  the  known  “faith  healers”  in 
its  field,  and  sent  a  reporter  to  each  one 
to  take  their  treatments.  His  experiences 
made  several  interesting  feature  articles. 
-P.T.C. 


For  Your 
New  Building 


\Our  consultation  service  brings 
to  you  or  your  architect 
si^ialized  technical  skill, 
V  insuring  savings  in  con- 
\  struction  costs  and 
economies  and  effi- 
^  cienev  in  operation. 

S.  P.  WESTON,  INC. 


Newtpaper  Buildingt, 
Productum,  OperoHeu, 

Surveys,  yduatious. 

♦20  Lexington  Avenue,  New  York 


VETERAN  PRINTER  RETIRES 

Henry  Uetz,  veteran  of  the  Des 
Moines  Register  and  Tribune  compos¬ 
ing  room,  retired  July  1,  after  55  years 
of  work  as  a  printer.  All  but  three  and 
one-half  years  were  passed  with  the 
Des  Moines  papers.  At  the  time  of 
his  retirement  Mr.  Uetz  was  a  proof 
reader.  His  retirement  was  mhrked  by 
a  banouet  given  to  him  by  The  Register 
and  Tribune  chapel.  Speakers  included 
Gardner  Cowles,  publisher,  and  Harvey 
Ingham,  editor. 


TO  ENTER  DAILY  FIELD 

The  Lamar  (Col.)  Sparks,  a  weekly, 
will  become  a  morning  daily  within  the 
next  few  weeks.  Associated  with  Lee 
Meadows,  editor,  will  he  Mayor  Charles 
Maxwell.  Meadows  formerly  was  editor 
of  the  Oberlin  (Kan.)  Times  and  Par¬ 
sons  (Kan.)  Republican. 


EICHELBERGER  IN  SEATTLE 

Thomas  O.  Eichelberger,  assistant  to 
Vincent  D.  Ely,  manager  of  the  San 
Francisco  office  of  Williams,  Lawrence 
&  Cresmer  Company,  newspaper  repre¬ 
sentatives,  has  been  appointed  manager 
of  the  Seattle  office. 


UNITED  PRESS 


news  coverage 
is  world-wide, 
complete  and 
Independent 


UNITED  PRESS 


Dollar  Pullers 


TTNDER  the  caption,  “Golden  Wednes- 
day,”  the  Meriden  (Conn.)  Morn¬ 
ing  Record  built  up  a  page  of  advertis¬ 
ing  obtained  from  firms  which  make  a 

practice  of  closing  Wednesday  after¬ 
afternoons  during  the  summer.  Shop¬ 
pers’  specials  were  advertised  on  the 
page  as  leaders  for  Wednesday  morning. 
.A  line  over  the  page  reads :  “Shop  Early 
— Shop  Wisely — Shop  Wednesday — Shop 

Well.’’  The  New  Britain  Record  also 
capitalized  Wednesday  closings  by  se¬ 
curing  a  large  cooperative  advertisement 

from  a  group  of  firms  following  this 
closing  policy. — C.B.B. 

A  Santa  Maria  (Cal.)  newspaper  in¬ 
creased  display  linage  by  running  a  sec¬ 
tion  called  “Contractors,  Builders  and 
Hardware.”  One  inch  space  is  sold  to 
builders,  contractors,  building  and  loan 

associations,  etc. — G.McN. 


Des  (lines  Register  and  Tribune 
helped  advertising  on  vacation  supplies 
by  running  a  special  vacation  tabloid 
supplement  in  one  of  their  Sunday  edi¬ 
tions. — K.E.C. 


Boston  Hercdd  is  now  using  three  dif¬ 
ferent  movie  directories,  one  of  Para¬ 
mount  Publix  Neighborhood  Theaters, 
another  of  the  Neighborhood  Daily 
Movie  Directory,  both  containing  classi¬ 
fied  business  cards  of  movie  houses,  and 
the  third  one,  the  new  one  just  com¬ 
piled,  being  a  Neighborhood  Screen  Time 
Table,  giving  the  starting  time  for  the 
feature  pictures  of  the  theaters  listed. 
-P. 


“Somebody’s  Birthday  Is  Coming 


*90,796 

was  the  average  net  paid 
daily  circulation  of  The 
Baltimore  Sun  (morning 
and  evening  issues)  for 
the  month  of 

JUNE,  1931 

The  average  net  paid  circula¬ 
tion  of  THE  SUNDAY  SUN 
per  Sunday  for  the  month  of 
June,  1931,  was  191,723. 

Everything  in  Baltimore 
Revolvee  Around 


THE 

Morning 


Evening 


SUN 

Sunday 


Cline  -Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 
ia  uaed  by 
Latrobe  Bulletin 

Latrobe,  Pa. 

Aeh  them  about  it 

CLINE  ELEC.  MFC.  CO. 
Chicafoi  HI  West  Washiactoa 
Street 

New  York  I  Dally  Newe  Bldg. 
220  East  42nd  St. 

San  Franciaco:  Firat  National 


ft 


Bank  Building 


Soon,”  is  the  caption  which  carries 
home  the  message  of  a  gift  shop  adver¬ 
tisement. — R.F.D. 


A  Huntington,  Ind.,  lumber  dealer 
finds  summer  and  early  fall  best  season 
for  selling  roofing  materials.  Urges  “Put 
that  new  roof  on  now — while  building  is 
at  its  lowest  cost.”  Another  appeal  is 
“Modernize,  Beautify  and  Protect  your 
home  with  a  new  roof  now.”  A  third 

advertisement  is  headlined  ‘‘Re-roof  for 

the  last  time— save  trouble  and  expense 

by  putting  the  new  roof  on  right  over  the 

present  roof.”  This  dealer  uses  quarter 
and  half  pages. — R.G. 

The  weekly  road  map,  issued  by  the 
Iowa  State  Highway  Commission,  is 
used  as  the  nucleus  for  a  page  to  run 

each  Thursday  for  11  weeks  in  the  Iowa 

City  (la.)  Daily  Iowan,  University  of 

Iowa  paper.  Space  on  this  special  page 
is  being  sold  to  service  stations,  tire 
dealers,  used  car  dealers,  etc. — Harriet 
L.  Mahnke. 


PLAIN 

PACKING  FELT 

Rolls  Approx.  40  LBs. 
Sheets  1 8"  x  28" 

Cut  Strips  Any  Width 

Packed  in  Cartons 

Ready  for  Use 

COATING  GUM 
PACKING  FELT  PASTE 
PASTING  MACHINES 

AMERICAN 
PUBLISHERS  SUPPLY 

P.  O.  BOX  131 
WEST  LYNN,  MASS. 


Vigorously— 

Managing  editors  of  big 

dailies . . .  Cubs  a  year  out 
of  college ...  Free  lances  abroad 
. . .  Country  publishers . . .  Maga¬ 
zine  editors  .  .  .  Educators  .  .  . 
They’re  ALL  airing  their  opin¬ 
ions  in — 

Pluill 

m  Jr  A  magazine  fm 

wi»rrcM,EDrroBS, 

AND  PUBLISHERS 

A  monthly  forum  published  by  the 
largest  of  all  professional  journalis¬ 
tic  organizations.  Alert,  provocative, 
entertaining. 

One  Year  $2  •  •  Five  Years  97.30 

THE  QUILL 

836  Exchange  Avenue  Chicago 


The  WELFARE  COMMITTEE 

of  tho 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  III. 
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CANADA  REGULATIONS 
HIT  WEEKLY  PAPERS 

New  Tariff  Schedule  Will  Make 
U.S.  Sunday  Papers  Sell  for 
25  Cents — Premier  Bennett 
Scores  the  Comic  Strips 


Toronto,  Ont.,  July  20. — Following 
closely  on  the  heels  of  legislation  restrict¬ 
ing  the  sale  of  United  States  magazines 
in  Canada,  the  Canadian  Government 
has  struck  a  blow  at  weekly  newspapers 
imported  from  the  States  by  the  new 
magazine  and  newspaper  tariff  regula¬ 
tions  which  passed  the  House,  Saturday. 

Gravely  condemning  the  "comics”  as 
a  problem  which  Canada  must  seriously 
consider  for  her  future  welfare.  Premier 
R.  B.  Bennett  laid  down  a  tariff  which 
will  make  U.S.  Sunday  papers  25  cents 
a  copy  and  will  boost  to  similarly  pro¬ 
hibitive  prices  the  scores  of  fiction  mag¬ 
azines  entering  the  Dominion  from  the 
neighboring  republic. 

“Children  of  from  7  to  10  years,”  said 
Mr.  Bennett,  “are  permitt^  to  read 
these  strips  which  magnify  every  device 
to  which  youngsters  might  resort  to 
cheat  and  circumvent  their  elders,  and  to 
make  them  think  that  a  lie  is  a  virtue.” 

Rt.  Hon.  W.  L.  MacKenzie  King,  the 
leader  of  the  Oj^sition,  expressed  a  dif¬ 
ference  of  opinion  with  the  premier  on 
the  question,  and  even  went  so  far  as  to 
insinuate  that  Mr.  Bennett  did  not  know 
what  he  was  talking  about.  Mr.  King 
objected  to  the  whole  tax  on  the  ground 
tliat  it  would  be  a  barrier  to  the  com¬ 
munication  of  thought  and  literature,  as 
well  as,  he  believed,  increasing  any  preju¬ 
dice  against  Canadian  authors  which 
might  exist  among  U.S.  publishers. 

The  new  schedules  introduced  by  Mr. 
Bennett  and  passed  by  the  House  to  be¬ 
come  effective  on  Sept.  1,  are  as  fol¬ 
lows  ; 

Instead  of  a  general  duty  of  15  cents 
per  pound  on  foreign  magazines,  (with 
certain  exceptions)  the  new  impost  is  a 
graduated  one  based  on  the  proportion 
of  advertising  carried.  When  the  ad¬ 
vertising  space  exceeds  20  i>er  cent,  but 
is  not  more  than  30  per  cent,  the  duty 
is  set  at  two  cents  a  copy.  When  the 
advertising  space  is  greater  than  30  per 
cent,  the  general  tariff  rate  is  set  at  5 
cents  per  copy.  Magazines  carryitig  less 
than  20  per  cent  advertising  enter  free 
under  the  general  tariff. 

On  periodicals  or  portions  of  news¬ 
papers  consisting  largely  of  fiction,  fea¬ 
ture  articles  or  comic  supplements,  the 
general  tariff  is  placed  at  15  cents  a 
pound.  All-fiction  magazines  that  carry 
little  or  no  advertising  will  come  under 
the  original  15  cents  per  pound  rate. 

Premier  Bennett,  in  answering  criti¬ 
cism  of  the  tariff,  declared  he  agreed 
that  as  thought  was  universal,  no  bar¬ 
rier  should  be  placed  against  its  free  cir¬ 
culation.  Magazines  '-hich  supplied  the 
seed  for  thought  would  not  be  taxed, 
but  would  enter  Canada  duty  free.  He 
did  not  believe  that  any  great  United 
States  magazine  would  refuse  to  accept 
the  products  of  the  minds  of  Canadian 
authors  because  of  the  new  duties. 
Neither  did  he  think  the  United  States 
would  cease  to  purchase  Canadian  pulp 
because  of  the  tax. 

It  has  been  quite  definitely  ascertained 
that  Canadian  magazine  publishers  did 
not  ask  for  the  tax,  but  it  will  undoubt¬ 
edly  aid  them.  As  far  as  can  be  seen, 
the  real  reason  for  the  new  schedule  is 
to  exclude  United  States  advertising. 
Mr.  King  said  he  assumed  it  was  be¬ 
cause  these  magazines  carried  adver¬ 
tisements  of  companies  competing  with 
those  in  Canada.  He  asked  if  the  idea 
was  to  “close  the  eyce”  of  the  Canadian 
people  to  the  '•ticaoer  prices  they  would 
have  if  there  were  no  tariffs.  Mr.  Ben¬ 
nett  estimates  that  the  revenue  from  the 
new  tax  will  be  in  the  neighborhood  of 
$100,000  per  month. 

Heretofore,  many  United  States  pub¬ 
lications  have  been  shipped  by  freight 
over  the  Canadian  border  to  save  the 
United  States  zone  postage,  and  there¬ 
fore  the  Canadian  Post  Office  Depart¬ 
ment  were  enriched  by  some  $400,000  a 
year.  Since  the  shipments  will  now  be 
met  by  the  tariff  at  the  border,  they  will 


be  mailed  in  the  United  States,  with  a 
corresponding  loss  to  Canada  and  gain 
to  the  United  States  postal  departments. 

Although  any  tariff  at  ail  was  looked 
on  as  a  deterrent  to  business,  Toronto 
dealers  are  of  the  opinion  that  the  ulti¬ 
mate  effect  of  the  five-cent  impost,  as 
will  be  the  case  for  the  average  maga¬ 
zine,  will  not  be  severe.  On  the  other 
hand  the  15-cents-per-pound  duty  on 
weekly  papers,  (those  including  comic 
and  feature  sections)  was  looked  on  as 
unquestionably  prohibitive  and  aroused 
considerable  protest. 

The  impost  on  weekly  papers  was  a 
bolt  out  of  the  blue,  counteracting  the 
modification  of  magazine  tariff,  it 
seemed.  On  the  basis  on  which  the 
Government  first  calculated,  by  weight, 
Sunday  papers  would  have  cost  the 
reader  anywhere  from  35  to  40  cents, 
one  newsdealer  stated. 

With  the  varying  percentage  of  adver¬ 
tising  carried,  particularly  by  the  weekly 
magazines,  their  tax  might  vary  between 
the  two  cent  and  five  cent  category,  it 
is  revealed  by  looking  over  the  advertis¬ 
ing  carried  in  three  widely  sold  weekly 
magazines. 

Last  week’s  copy  of  Liberty  carried  a 
shade  over  18  per  cent  of  advertising — 
12  pages  in  a  66  page  issue.  It  would 
therefore  come  in  free  of  duty.  Next 
week’s  Collier^s  carries  43  per  cent, 
26  pages  out  of  60.  The  Saturday  Even¬ 
ing  Post  of  a  couple  of  weeks  ago  was 
56  per  cent  advertising,  82  pages  in  a 
146  page  issue. 

With  these  figures  as  an  example,  the 
three  weeklies  may  come  under  the  three 
heads  m  one  week,  one  entering  with¬ 
out  any  duty,  another  coming  under  the 
2  cent  tax,  and  the  third  paying  5  cents. 


TO  PROBE  STATE  PRINTING 


Georgia  Legislature  Votes  for  luTesti- 
gation  of  Expenditures 

(By  telegraph  to  Editor  &  Publisher) 
Atlanta,  Ga.,  July  16. — An  investiga¬ 
tion  into  the  activities  of  the  Georgia 
Printing  Department  was  unanimously 
voted  by  the  House  printing  committee 
of  the  Georgia  legislature  today  follow¬ 
ing  the  recent  introduction  of  a  resolu¬ 
tion  asking  an  inquiry  into  alleged  irreg; 
ularities  of  the  department.  J.  T.  Col¬ 
lins  of  the  Allied  Printing  Trades  Coun¬ 
cil  of  Atlanta  told  members  of  the  com¬ 
mittee  that  for  the  past  seven  years  the 
Stein  Printing  Company  of  Atlanta  had 
been  shown  favoritism  in  state  contracts 
and  on  one  occasion  had  overcharged  the 
state  $3,555  on  type  composition. 
Charges  were  also  made  that  inferior 
paper  had  been  used.  .Another  charge 
was  that  the  printing  department  of  the 
office  of  the  Secretary  of  State  which  is 
operated  by  state  convicts  had  solicited 
private  work  in  violation  of  the  statute 
prohibiting  the  use  of  convict  labor  in 
competition  with  free  labor.  It  was  also 
charged  that  another  printing  company 
had  received  valuable  contracts  since  one 
of  the  members  of  the  department  had 
become  interested  in  the  company. 


NEW  DAILY  STARTED 

The  Tri-Cities  (Tex.)  Sun,  the  suc¬ 
cessor  of  the  Goose  Creek  (Tex.) 
Tribune,  started  publication  as  a  daily 
e\ening  and  Sunday  paper  Sunday,  July 
19.  The  daily  is  the  outcome  of  the 
merger  of  the  Pelly  Telegram,  Baytown 
Xezos  Herald,  both  weeklies,  and  the 
Goose  Creek  Daily  Tribune.  The  Sun 


will  be  published  by  the  People’s  Pub. 
lishing  Company  and  W.  L.  Pender- 
graft,  former  manager  of  the  BrownsvilU 
(Tex.)  Herald  as  co- publishers.  Robert 
Matherne,  state  editor,  Beaumont  (Tex)  * 
Enterprise,  was  named  editor;  Walter 
T.  Minis  of  Houston,  circulation  man¬ 
ager,  and  R.  W.  Land,  formerly  with  the 
Goose  Creek  Tribune,  advertising  man¬ 
ager.  — 

COMPLETES  WORLD  RACE 
Kenzo  Fukuma,  traveling  in  a  west¬ 
ward  direction,  today  won  a  race  around 
the  world  against  Sutemaru  Shingu, 
who  followed  an  eastward  route.  He 
arrived  in  Tokio  July  16.  Traveling  on 
regular  passenger  airplanes  wherever 
available,  the  racers  carried  out  thdr 
feat  under  the  auspices  of  the  Asahi 
Japanese  newspaper.  F'ukuma  com¬ 
pleted  his  trip  in  31  days  and  six  hours 
while  Shingu  required  35  days  seven 
hours.  Both  flew  across  the  United 
States. 


DAILIES  START  ICE  FUND 

The  annual  ice  fund  of  the  Lynchburg 
(Va.)  News  and  Advance  opened  the 
current  week  with  donations  totaling 
nearly  $7(X)  for  purchasing  and  provid¬ 
ing  ice  for  the  babies  and  poor  of  the 
city.  The  fund  is  received  at  the  busi¬ 
ness  office  of  the  papers  by  C.  D.  Cand¬ 
ler,  auditor,  and  is  administered  after 
published  acknowledgement,  through  the 
agency  of  the  Associated  Charities. 


DAILY  APPOINTS  "SPECIAL” 

The  Chester  (Pa.)  Times  has  ap- 
jHiinted  Story,  Brooks  &  Finley  as  its 
national  advertising  representative.  The 
appointment  was  effective  July  15. 


Supplies  and  Equipment 


Berry-MingleCo.,inc. 

Printing  Equipment  Engineers 

Flatiron  Building  •  175  Fifth  Ave.  at  23rd  St. 

• 

D*«ign«rs  and  builders  of  spiecial 
equipment  to  meet  the  eco¬ 
nomic  production  require¬ 
ments  of  the  present  day  news¬ 
paper  and  publishing  plant. 

^  Speclolltts  in  selection  and  sale 
ofmachineryforincreasedpro- 

•»  duction. 

c 

§■  Centultanta  in  construction,  de- 
o  sign, and  plan  of  arrangements 
<  of  buildings  to  meet  the  news- 

•  paper  and  publishing  needs. 

A  Strictly  Quality  Product 

,2  A  Quality  Purchase  it,  after  all, 

.|c  the  Exercise  of  the  Truest  Economy 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stay* 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  aU  kinds. 

Red  and  Blue  Drying  Blankets. 

Prepared  Matrix  Paste. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester*  Mess.,  U.  S.  A. 

CaM.  AddTM.  NKMSCO— WOTMatar 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  parcicuiarB 
to  your  nearest 
G«B  sales  office 

GENERAL  ELECTRIC 


These  are  the  Famous  Users  of  the 
A  VT*’*  MATRIX 

\J\JOO  1  rolling  machine 


Chicago  Daily  News 
(2  machinrs) 

Journal,  Milwaukee,  Wis. 

(,?  machines) 

Star,  KanBas  City,  Mo. 

{2  machtnes) 
Globe-Democrat,  St. 

Louie,  Mieeouri 
Press,  Pittsburgh,  Pa. 
Press,  Cleveland .  Ohio 
Post,  Cincinnati, Ohio 
Times- Picayune,  New 
Orleans,  La. 

Nichi-Nichi,  Kobe.  Japan 
Record,  Philadelphia,  Pa. 
Times-Press,  Akron,  O. 
News,  Buffalo,  N.  Y. 
Citisen,  Columbus,  Ohio 
Express.  Ix>ndon,  Eng. 
Times,  Hartford.  Conn. 
News,  Detroit,  Mich. 
Times-Union,  Rochester, 
New  York 


Dispatch,  Columbus.  0. 
News-Bee,  Toledo, Ohio 
Tribune,  BeaverFalh, Pa. 
Eagle,  BriMiklyn,  N.  Y. 
Courier- Express, 
Buffalo.  N.  Y. 

IX'troit  Daily,  l>ctroit, 
Mich. 

News,  New  York  City, 
N.  Y. 

N  t)  r  I  h  weste  r n,  Ohskosh, 
Wis. 

Manitoba  Free  Press, 
Winnipeg.  Can. 
Times-Star,  Cincinnati. 
Ohio 

Press-Scimitar, 
Memphis.  Tenn. 
Journal-Herald. 

Dayton,  Ohio 
Chronicle,  San  Francisco, 
Calif. 

Telegram,  Toronto,  Can. 
News,  ('leveland,  Ohio 


Thit  heavy  duty  GOSS  ‘‘GIANT’’  moulds  dry  man 
faster,  better,  than  direct  pressure  machines,  at  half 
the  investment,  without  damage  to  the  type.  Send  for 
the  folder.  It  tells  ALL  the  facts. 


GOSS  PRINTING  PRESS  COMPANY 
1535  So.  Pauliru  Street 

mw  YORK  CHICAGO  SAN  FRANCUCO 
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CHINESE  EXTENDING 
CONTROL  OF  PRESS 

Purchase  of  China  Preaa,  Shanghai, 
Give*  Them  Ownership  of  Two 
English  Language  Dailies, 
Three  Weeklies 
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(Special  to  Kditok  &  I’ublishek) 

Shanghai — It  is  not  often  the  na¬ 
tionals  of  one  country  see  the  need  for 
owning  in  their  own  land  papers  printed 
in  a  toreign  language,  but  China  is  feel¬ 
ing  this  need  and  taking  steps  to  satisfy  it. 

1  he  number  of  foreigners  in  China 
who  learn  enough  of  the  language  to 
read  the  native  press  is  infinitesimal  and 
so  China  is  entering  the  English  language 
newspaper  held  that  the  Chinese  view 
may  be  put  to  the  strangers  within  the 
gates. 

With  the  passing  of  the  China  Press, 
a  former  American  Shanghai  daily,  into 
Chinese  control  brings  the  number  of 
Chinese  controlled  English  language 
papers  in  China  to  hve,  two  dailies  and 
three  weeklies. 

These  are.  Dailies:  Peking  Leader 
and  Shanghai  China  Press.  Weeklies; 
J  he  China  Critic,  and  The  Chinese 
.\ation,  Shanghai,  the  China  Truth, 
Canton. 

It  is  a  little  strange  perhaps  that  both 
daily  papers  now  under  Chinese  control 
should  originally  have  been  American 
newspapers.  In  Peking  the  Leader  was 
started  several  years  ago  with  money 
provided  mainly  by  Americans  living  in 
China.  Its  policy  was  liberal  and  it 
earned  the  respect  of  foreigners  and 
t  hinese.  Put  it  fared  badly  against  a 
Japanese  subsidized  English-language 
rival.  Finally  it  was  sold  in  1929  to 
Chinese  interests  and  is  now  run  by 
Chinese  journalists. 

The  China,  Press,  Shanghai,  which 
recently  passed  into  Chinese  control,  was 
started  several  years  before  the  world 
war  by  Thomas  Milliard,  well-known 
correspondent  of  the  New  York  Times 
and  later  of  the  New  York  Herald 
Tribune. 

During  the  war,  however.  Milliard 
resigned  and  in  1917  control  of  the  paper 
passed  to  others. 

The  paper  has  now  passed  into  Chinese 
control  and  is  under  the  managing  editor¬ 
ship  of  Holliiigton  Tong,  a  Chinese 
journalist  and  former  government  othcial 
who  was  graduated  from  the  Missouri 
School  of  Journalism,  attended  Columbia 
I  niversity,  and  who  was  once  on  the 
reporting  staff  of  the  New  York  Times. 
Later  he  served  on  the  Neio  York  Eve¬ 
ning  Post  and  was  assistant  editor  of 
the  A  etc’  i  ork  Independent.  He  has  as 
^itor  Samuel  Chang,  who  attended  the 
University  of  Pennsylvania  and  who  until 
recently  was  with  the  Kuo  Min  News 
•Ugency,  the  only  Chinese  news  agency 
01  note. 

The  T^nglish-language  daily  press  of 
Shanghai  is  thus  now  British,  American 
and  Chinese : 

The  North  China  Daily  News 
(British). 

The  Shanghai  Times  (British). 

The  Shanghai  Evening  Post  (Amer¬ 
ican)  and 

The  Chinese  Press  (Qiinese). 


DAILY  BUYS  NEW  PLANE 


Scoop  No.  3”  Purchased  by  the 
Bloomington  (III.)  Pantagraph 

The  Bloomington  (III.)  Pantagraph, 
through  its  president  and  general  man- 
ager,  Davis  Merwin,  has  purchased  a 
new  airplane,  a  .Stinson  Jr.  four  place 
cabin  ship  iiowered  with  a  210  h.p.  Ly¬ 
coming  motor,  to  be  used  for  the  gather- 
nr  pictures  from  its  Central 

Illinois  territory  and  also  for  the  deliv- 
^■■ing  of  papers  as  occasions  demand. 

This  ship,  which  is  called  “Scoop  No. 
u  ’"'^P^^ces  “Scoop  No.  2,”  an  open 
three  place  Waco  which  had  been  in  use 
since  January,  19.30,  and  had  flown  over 
30.000  miles. 

The  new  plane  will  be  piloted  by  Art 
t-arnahan,  the  Pantagraph's  transport 
pilot.  Mr.  Merwin  also  holds  a  trans¬ 
port  pilot’s  license. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Ordar) 

1  Time  —  .SO  per  iine 

3  Times  —  .40  per  iine 
all  other  CLASSIFICATiONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  iine 

White  space  charge  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  oi 
insertion.  Minimum  space,  three  lines. 
The  Editor  &  Publisher  reserves  the  right 
to  classify,  edit  or  reject  any  copy. 


Broker* 


Newspaper  Brokerage — ouly  tilgli-graUe  pruper- 
tiea.  1‘erHuniil  eervioe.  I’t.vile  II.  Knux,  Hijuiit 
Hldg..  Kansas  t'lty,  .Mo. 


Seven  Weeklies  issued  from  modern,  Kastern 
plant;  doing  niee  laisiness,  not  orerprieed: 
initial  lat.vinent  .\iso  sidendid  semi- 

weekly  Job  plant.  I'ennsylvanla.  J.  It.  Sliale, 
Times  Hulldiug,  New  York. 


Daily  and  weekly  newspapers,  patents,  copy¬ 
rights,  bought  and  sold.  Contldential  or  public. 
I.istings  and  representation  in  every  state.  Send 
fur  list  or  write  us  if  Interested.  -tssoelated 
.Management  .Service,  liie.,  Krankllii  Trust  HIdg., 
I'liiladelidiia,  I'a. 


Capital  Wanted 


950,000  cash  capital  wanted  for  Deiiioerntic 
rural  weeklies.  .N«  servioen.  Will  |»ay 
^ross  Kales  lor  advisory  cuuiisel.  IMMd,  Editor 
iV  i*uldisher. 


Newspaper*  for  Sale 


Weekly,  earned  $4ITT  first  half  li)31,  $984.-i  In 
KKIU,  capital;  big,  prosperous,  nun- 

eompetitive  Held;  great  future;  Ideal  com¬ 
munity  fur  living.  Fur  good  reasons  control 
ran  be  bad  with  310, (Hk)  cash  down  payment, 
balance  terms.  It-8tl.'i,  Editor  &  I'ubllsber. 


Newspaper*  Wanted 


Small  daily  or  excellent  weekly  without  cum- 
Itetitloii  ill  county’  seat  desired  by  experienced 
newHpuperinan.  fan  pay  third  or  half  cash. 
Must  KroKK  at  leuHt  IVissession 

wantetl  September  1.  State  all  (IrMt  letter,  in 
confidence.  IMitor  &  I*ubliK|ier. 


Wanted  to  buy  direct  from  owner  Hiiiall  or 
medium  Kited  paying  daily.  One  Icoated  in 
Wesiern  city  preferred.  Ueidles  treated  con¬ 
fidentially.  II-H2H,  Kilitor  &  iMbliKlny. 


Hotel  Advertising — Due  Bills 


Duo  bills  iirranKod  for  trade  advertlsInK  In  dally 
newspapers  on  Atlantic  City  hotels.  Our  service 
charge  lo%.  W.  II.  Campbell  Co.,  1219  Com¬ 
merce  Av.,  Atlantic  City. 


Editorial — Press  Service 


On  the  Boardwalk  at  Atlantic  City 
Weekly,  monthly  feature  of  the  world  at  play. 
Arrivals  —  local,  foreign  ~  if  desired,  ('onven- 
tlons.  AKslgnments.  Chotos.  O.  Lelmbach, 
Press  Service,  1110  Scbwebm  Hldg.,  Atlantic  City. 


Cireolatlon  Promotion 


Blair  A  Auatla,  circulation  builders,  222  West 
Greenwich  St.,  Reading,  Penn.  Originators  of 
Salesmanship  Club  Campaigns.  Telephones; 
Offlee  2-1351;  residence  81-9240. 


Our  "Better  Timee”  Campaigns  have  unequalled 
psychological  appeal.  Hold  S-year  American 
re<'ord  for  cash  business  on  a  single  drive. 
Hudson  He  Priest,  240  Fifth  Ave.,  New  York. 


The  W.  B,  Kendall  Company,  104  N.  Bailey 
Ave.,  I»ulevllle,  Ky. — Circulation  Builders — 
Creators  and  sole  owners  of  The  Kendall  Plan. 


Dawley  (Hrculatlon  Service  expands  circulation 
using  methods  meeting  present  conditions.  Write 
or  wire  F.  C.  Rosenthal,  Business  Manager,  61 
Dewey  Avenue,  Huntington,  N  .Y. 


A.  M,  Stewart  Company,  Bl  Cortes  Bldg.,  Santa 
Monica,  California.  An  efficient  circulation 
building  organisation  accepting  only  bonaflde 
subsorlptiuns  (paid  In  full  by  subscriber).  Write 
or  wire,  without  obligation,  for  fleld  survey. 


Over  90%  of  all  circulation  campaigns  on  dally 
newtpapers  In  the  United  States  and  Canada 
are  conducted  by  The  Charles  Partlowe  Com¬ 
pany.  The  dependable,  self-flnanclng  PART- 
LGWE  PLAN  caniiwlgn  Is  absolute  insurance 
of  cleanliness,  genuine  satisfaction  and  re¬ 
sults  that  have  never  been  equalled  In  clrcnla- 
tlon  building.  Partlowe  added  circulation  Is 
clean  circulation.  Every  subscription  verified 
by  the  publisher  of  your  Circulation  Depart¬ 
ment.  No  aubscrlptloD  accepted  unless  paid 
for  In  full  by  the  subecrlber.  A  collect  wire, 
or  letter  will  give  you  a  free  Partlowe  sclenttflc 
survey  of  your  Held  and  an  Intelligent  estimate 
of  Its  possibilities — without  obligation.  Ths 
Charles  Partlowe  Company,  Occidental  Bldg., 
bidlSBapoU*. 


Help  Wanted 


Editor-reporter  wanteil  fur  thriving  New  Jersey 
Mcml-weekly.  Excellent  up|H>rtunity  fur  ex- 
IM-riemed  man.  B-927,  Editor  &  Publisher. 


Situations  Wanted 


Advertising  Salesman,  Metropolitan  and  KDiuller 
eity  experience,  doslree  connection  where  excep¬ 
tional  uhility  is  eKKentiul.  Tliorongh  knowledge 
layout,  copy  and  promotion.  H-90S,  Editor  A: 
Publisher. 


Advertising — Knows  iiewsjMiper  field  and  how 
to  sell.  Exiierienced  in  h»cul  and  national  de¬ 
partments.  Familiar  with  saleK  and  mercbun- 
dising  problems.  Exeelleut  oo|>y  and  layout 
work.  Old  enough  to  be  seasonetl  yet  young 
enough  to  be  aggressive.  Not  alxy.  Vnusually 
strong  personality.  Have  thorough  knowledge 
of  handling  every  class  and  size  account. 
Versatile  enough  to  tit  Into  any  situation  or 
environment.  ('apable  of  accepting  any  re¬ 
sponsibility  of  department.  Above  statements 
veretied  by  iinqueHtiunable  newspaper  references. 
Address  P-bl'b,  Eiiitor  A:  Publisher  . 


Assistant  circulation  manager  wants  post  as 
manager  daily  lO.iMio  to  2r>.0()d  or  assistant  or 
city  circulator  on  larger  puiier.  Eiglit  years  In 
circulatbm.  Experienced  promotion,  home  de¬ 
livery,  city,  country,  A.  H.  C.  .\ge  H2,  now 
employed,  seeking  aclvancemeiit.  E^lltor 

A:  Puldisiier. 


Aasi8ta.nt  to  Publisher  of  successful  small  news- 
paiHT.  with  eoinplete  charge  during  his  ahseiice. 
desires  new  connection  in  city  Iwtweeii  tlilrty 
and  fifty  tiiuiisand  population.  Record  of  ability 
that  will  insure  results.  Write  fully  to  avoid 
uiiiiecesj4ary  corres|K>iideuce.  R-HHd,  Editor  A: 
Publisher. 


Cartoonist  — Emliryo  newspaper  artist,  hard 
worker,  desires  {losition  on  daily.  Age  21, 
college  graduate.  Pan  go  anywhere.  Will  send 
samples  of  work.  Write  R-HfHl,  Editor  &  Pub¬ 
lisher. 


Cartoonist — Age  .'{S,  married.  High  class,  reput¬ 
able,  prolific.  Will  make  iKilltlcal.  human 
interest  cart^sum  7  days  a  week  for  good  dally 
or  syndicate,  that  will  increase  circulation. 
Must  locate  at  once.  Wire  or  write  H-IHh, 
Editor  &  Publisher. 


Circulation  Manager  of  large  metro|N>lltan  daily 
wishes  to  make  cliange.  Iteeii  with  present 
paper  for  past  five  years.  Established  an  out¬ 
standing  ri'conl,  having  led  the  State  for  largest 
circulation  gains  proven  by  last  circulation 
statements.  Thoroughly  experienced  in  all 
phases  of  the  work,  having  not  only  a  reconI 
for  large  circulation  gains  but  operate  on  less 
expense  and  show  increase  in  rates.  Age  21*. 
married,  excellent  referencs  as  for  character 
and  ability.  Willing  to  start  at  imslerate 
salary.  Write  11-919,  Editor  A  Publisher. 


Clasaifted  Manager— Thorough  knowledge  of 
sales,  pnmiotloii,  collections,  etc.  References 
attest  ability.  Editor  &  I*ubllsher. 


Rvailable  immediately  -Dr  before  fall.  One  of 
few  managers  who  really  knows  classified  ad¬ 
vertising  and  SELUS  it  In  preference  to  dis¬ 
play.  .\ge  Zi,  five  years  experience.  Will  go 
anywhere  ami  pnaliice.  Excellent  references. 
R'!*2d,  Tditor  A  Piibllshr. 


Desk  Man,  experienced  in  sane  makeup  and 
mindful  of  space  and  deadlines.  Demands 
terse  writing,  (’ollege  education.  Good  refer¬ 
ences.  Age  thirty.  Write  R-922,  Editor  A 
Publisher. 


Desk  Man— Fast,  accurate,  alert,  writes  snappy, 
attractive  heads.  Will  accept  any  reasonable 
ofTer.  R4NHI.  I’^lltor  A  I'libllsher. 


Editorial  Reportorial  —.Man,  24.  general  expe¬ 
rience.  Trained  to  inetroiKilltan  standnnls. 
Pungent  editorials,  graphic  news  writer,  capa¬ 
ble.  A  worker.  Investigate  my  refer¬ 

ences.  R-HK3,  Editor  A  Publisher. 


Editorial  executive,  can  act  as  publisher's  as- 
sistant,  till  desk  positions,  invigorate  news 
staff.  Seek  position  where  responsihfllty, 
trustworthiness  and  results  are  paramount 
requisites.  FTftcen  years*  experience.  .Now 
employed.  Opisirtunlty,  perinaiieiy  first  con¬ 
sideration.  Address  R-9.'i0,  F>litor  A  Publisher. 


Editor-manager  with  long  experience  and  ex¬ 
cellent  record  offers  services  to  pwner  of  siiiall 
pai>er.  Will  cut  costs  and  increase  profits: 
small  salary  or  will  lease  business.  H-92<*, 
Editor  A  Publisher. 


Editorial  man  with  10  years*  all-around  expe¬ 
rience,  including  six  as  Washington  correspond¬ 
ent,  desires  executive  position  with  good  future 
and  chance  to  buy  stock.  R-K81,  Editor  A  Pub¬ 
lisher. 


Florida  Publishers  -  -Weekly,  dully:  experienced, 
all-aiYmnd  Florida  newspaperman  wants  to  make 
change.  Do  anything  well.  R-924,  Editor  A 
Publisher. 


Managing  Editor — ('an  handle  any  desk.  Met¬ 
ropolitan,  small  daily,  press  ass'n  experience. 
Marrle<l.  Best  references.  R-92?i,  Editor  A 
Publisher. 


Newspaper  agency  wanted  In  T'niverslty  town, 
with  509  or  more  subscribers.  Ten  years  in 
circulation  work.  Five  years  in  present  p<mi- 
tion.  Wanted  immediately.  Rest  references. 
B-917,  Editor  A  Publisher. 


Newt  Editor — A-1  desk  man  and  bead  writer. 
Ten  years  on  leading  New  York  papers.  H-92o, 
Editor  A  Publisher  . 


Sitnadons  Wanted 

Newspaper  executive,  thoroughly  experienced, 
1<*  years  as  managing  editor  of  dailies;  H2. 
murrietl,  well  educateil,  gtsMl  i>ersoiiality,  cap¬ 
able  editorial  writer;  no  floater,  unusual  recom¬ 
mendations  speak  fo  rtheiusclves.  ('an  arrange 
for  personal  Interview.  R-931.  Editor  A  Pub¬ 
lisher. 


Photo-Engraver— Will  help  paper  financially  to 
install  its  own  plant.  years  experience. 

Rest  of  references.  R-91G.  Editor  A  Publisher. 

Publicity  Director — E.xceptioiial  record  of  world¬ 
wide  success  founded  on  years  of  newspaper 
and  magazine  experience.  Highest  credentials. 
R-S92.  Editor  A  Publisher. 


Mechanical  Equipment  For  Sale 


Double  Steam  table  with  two  automatic  steam 
generators,  togetlier  with  one  (loss  wet  matrix 
roller.  AH.  complete  with  fittings  and  in  goisl 
operating  condition,  for  cash  as  is  where 

is  The  Daily  Press,  Inc.,  Newptirt  News,  Vir¬ 
ginia. 


For  Sale  -I’seil  and  rebuilt  metal  furnaces 
that  have  been  displaced  by  our  Supremo  Metal 
Furnace.  Prominent  makes  of  different  capaci¬ 
ties.  Also  used  motors  from  up  to  2  horse 
IM»wer.  .\lfre<l  W.  ('hanning,  St.  Albans,  New 
York  ('Ity, 


Four  Wesel  Routers,  $2a’i().(K>  each.  One  Wil¬ 
liams  Lloyd  Sm4M)th-Shaver,  |30d.00;  one  Type- 
High  Planer.  $3()9.(X):  one  Daniels  Planer, 
$2()0.00;  one  Goss  heavy  duty  dry  mat  roller, 
$890.00.  All  machinery  rebuilt  and  fully  guar¬ 
anteed.  Miles  Machinery  Company,  480A  West 
Rroadway,  New  Y’ork  City. 


Equipment  Wanted 


Wanted  to  Buy — Psed  .Vddressograph  mailing 
e<iulpmeiit  suit<>d  to  newspaper  use.  Must  be 
in  giMMi  eondition.  News-Herahl,  Marshfield, 
Wis. 


Newspaper  File 


New  York  Tribune 

Waiitetl,  to  eoniplete  a  lUe,  one  copy  of  the 
New  York  Triluine  of  each  of  the  following 
dates  of  the  year  1S6.5:  April  16.  21.  22.  23. 
24,  28,  30.  May  1.  2,  3,  5,  6,  7,  8.  9.  10,  14 
to  28  (inclusive) .  30,  31,  June  1  to  9  (inclu¬ 
sive).  Must  he  In  giNid  condition,  iintorn  and 
complete.  4)<litor  A  Publisher. 


Journalistic  Antiques 


A  ('ollector  is  In  the  market  for  journalistic 
antiques  such  ns  autograph  letters  of  former 
edlt(»rs  in  this  country  or  in  ('anada,  dating 
hack  even  to  ('oloidal  times;  first  Issues  of 
well-known  newspapers;  pictures  of  famous 
American  juiirnalists  of  past  generations;  old 
photographs  of  historic  news  events;  copies  of 
old  newspapers  containing  accounts  of  events 
of  unusual  intere.st;  or  any  other  antique  or 
relic  in  the  Helds  of  advertising  and  publish¬ 
ing.  Look  through  your  old  letter  Hies,  scrap- 
iNioks.  etc.  Then  let  me  know  what  you  have 
and  w'hut  your  price  Is  (must  Ite  nuKlerute,  hut 
for  cash  If  accepted).  E-746,  Editor  A 
Publisher. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  SUTER  & 
PALMER 

Businsss  BstsbUshsd  la  IBtB 
350  Madison  Ato.  Now  York 


Good  Men  Ayailable 

The  Newspaper  Club  of  New  York 
is  undertaking  to  find  work  for  a 
number  of  newspapet  writers,  art¬ 
ists  and  publicity  men.  Excellent 
material  available.  Communicate 
with 

Relief  Committee 
Newspaper  Club  of 
New  York 

Care  Editor  A  Publisher 


Advertising  Men 

—  good  ones 

—  are  always  in  demand.  Find 
the  employer  who  needs  you 
through  a 

Classified  Ad 
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By  MARLEN  PEW 


A XV  newspaperman  whose  experience 
has  includ^  group  interviewing  of 
celebrities  must,  at  some  time,  have  felt 
embarrassment  due  to  stupid  questions 
which  an  occasional  reporter  in  a  crowd 
is  sure  to  ask.  Members  of  the  cor¬ 
respondents’  corps  at  Washington  are 
familiar  with  reportorial  ineptitude.  A 
blatant,  ignorant  reporter  is  painful,  not 
only  to  those  interviewed,  but  to  fellow 
craftsmen.  Interviewing  is  a  bit  of  an 
art.  It  calls  for  some  advance  prepara¬ 
tion.  N’othing  is  more  galling  than  to 
see  some  witless  fellow  elbow  his  way 
to  the  firing  line  of  an  important  talk 
and  explode  a  dud  query. 

1  have  never  seen  this  situation  better 
exposed  than  in  a  recent  news  film  from 
India.  A  corresixindent,  who  ought  to 
know  better,  had  arranged  for  an  inter- 
\iew  witli  (iandhi  while  a  news  camera 
clicked.  Kvidently  the  Mahatma  was 
jileased  to  accommodate.  With  his  whole 
family,  amid  much  fanfare,  he  walked 
to  the  appointed  place  to  meet  the  Amer¬ 
ican  newspaper  reixirter,  a  man  with  the 
power  to  address  millions.  In  grave  and 
intelligent  manner  the  .strange  little  In¬ 
dian  leader  took  his  stand  and  awaited 
the  questions.  The  rejKjrter,  acting  as  if 
he  were  playing  a  part  in  a  cheap  show, 
fired.  His  questions  were  mere  puffs  of  air. 
He  seemed  to  think  he  had  a  queer 
bug  on  a  pin.  He  asked  this  heroic 
figure,  whose  selfless  struggle  for  re¬ 
form  has  commanded  the  attention  of 
the  civilized  world,  if  he  would  be  willing 
to  lay  down  his  life  for  his  country. 
The  Sfahatma.  by  this  time  showing  un¬ 
mistakable  signs  of  indignation,  merely 
muttered  :  “How  stupid  !’’  When  Gandhi 
explained  in  most  reasonable  terms  that 
he  could  not  talk  about  pending  nego¬ 
tiations  with  the  British  government,  be¬ 
cause  it  would  be  a  premature  and  in¬ 
delicate  act,  the  reporter  tried  to  fox 
him.  Gandhi  resisted  these  awkward 
gestures  and  kept  fairly  sweet.  To  the 
audience  the  reporter  showed  up  to  poor 
advantage.  Plainly  he  had  no  basic  in¬ 
formation,  no  appreciation  of  the  value 
of  an  opportunity  to  talk  in  public  with 
one  of  the  outstanding  figures  of  modern 
times. 

*  *  * 

AXVTHIN'G  dire,  from  losing  his  job 
to  serving  a  life  term  in  Atlanta 
for  violation  of  peace-time  espionage 
laws,  may  hapi)en  to  Heywood  Brt)un, 
but  the  man  will  never  die  from  boredom. 
He  can  think  up  more  ways  to  amuse 
himself  than  any  newspaperman  of  the 
age.  On  top  of  a  difficult  column  a  day, 
he  manages  to  paint  pictures,  (and  such 
pictures!),  write  profound  essays  on 
religion  and  economics,  run  for  Congress 
on  the  S(x:ialist  ticket  (and  get  badly 
licked),  turn  an  occasional  novel,  radio 
broadcast  a  nightly  column,  operate  a 
breadline  and  soup  kitchen,  make 
speeches  at  benefits  and  newspaper  ban¬ 
quets,  play  actor  and  actually  get  paid 
for  a  week  in  R.K.O.  vaudeville  at  the 
famed  Palace,  participate  in  a  book-of- 
the-month  racket,  spend  week-ends  at 
his  Connecticut  farm,  travel  a  bit,  get 
in  at  least  two  nights  of  poker  out  of 
every  seven,  si)eiKl  an  hour  now  and  then 
at  favored  speakeasies,  burn  up  his  boss 
in  a  critical  magazine  article,  occasion¬ 
ally  take  a  flier  at  leading  a  clothing 
workers’  strike,  and  now  Mr.  Broun  has 
produced  a  Broadway  success. 

*  *  ♦ 

UCCESS’’?  Time  will  tell,  but  it 
is  a  safe  prediction,  for  Mr.  Broun 
does  not  flivver,  except  when  he  tries 
to  make  a  practical  demonstration  of  his 
jKilitical  theory.  In  the  amusement  field 
he  is  sure-fire.  His  production  is  “Shoot 
The  Works,’’  a  co-operative  revue.  He 
appears  in  person,  diffident,  drawling, 
apologetic,  suffering  a  thousand  deaths 


from  stage  embarrassment,  but  brave  as 
a  lion,  funny,  intelligent,  thrilled  and 
making  an  undeniable  hit.  Of  course, 
Mr.  Broun’s  venture  is  a  further  demon¬ 
stration  of  his  w'hole-hearted  sympathy 
for  his  fellow  man.  The  sidewalks  of 
X’ew  York,  this  unhappy  summer,  are 
crowded  to  the  curb  with  out-of-work 
actor  folk.  The  actor  club  bulletin 
Ixjards  were  so  littered  with  the  names 
of  members  i)osted  for  non-payment  of 
dues  that  a  moratorium  has  been  declared 
and  landlords  asked  to  wait  until  next 
year  for  the  rent.  Mr.  Broun’s  heart  has 
been  bleeding  profusely  for  months  and 
“ShiMrt  The  Works”  was  devised  to  give 
some  deserving  talent  a  place  to  stand 
out  of  the  wet.  X'ew  York  critics  call 
the  production  “fair,”  but  highly  praise 
the  couragetmsly  diffident  Broun.  Also 
Taylor  Gordon,  colored  baritone,  who 
sings  of  the  troubles  of  his  race  until 
one’s  soul  quakes.  ,\  first-class  feature 
on  the  bill  is  a  sketch,  “The  Radio¬ 
maniacs,”  showing  how  a  broadcast  an¬ 
nouncer  goes  mad  in  the  business  of 
proclaiming  the  virtues  of  tooth-pastes, 
yeasts,  non-bust  glass,  soft  drinks  and 
other  merchandise.  Yeah,  there  are  girls 
in  api>ealing  dress  and  plenty  of  revue 
horse  play.  Percy  Hammond,  writing 
in  Herald  Tribune,  says  the  show  is 
“as  full  of  fun  as  a  socialists’  picnic.” 
It  will  not  run  as  long  as  Abie’s  Irish 
Rose,  but  possesses  sufficient  merit  to 
keep  the  box  office  of  the  George  M. 
Gohan  theatre  clicking  during  the  sum¬ 
mer,  all  of  which  is  a  vast  kindness  to 
unhappy  people  of  the  stricken  theatre. 

*  ♦  * 

wonders  how  newspapers, 
written,  edited,  published  so  hastily 
as  they  are,  can  make  as  few  mistakes 
as  they  do,  considering  the  errors  that 
are  made  in  official  documents  written 
with  what  is  great  leisure  compared  to 
the  haste  of  journalism,”  comments  Clin¬ 
ton  W.  Gilbert,  famed  Washington  politi¬ 
cal  critic.  He  then  points  out  that  in 
one  memorandum  sent  to  Paris  regard¬ 
ing  debts  and  reparations  several  errors 
were  made,  though  the  document  seemed 
to  have  l)een  written  by  President 
Hoover,  Senator  Morrow  and  the  acting 
Secretary  of  State,  Mr.  Castle,  all  fa¬ 
miliar  with  the  subject  of  the  communi¬ 
cation.  The  first  error  concerned  the 
date  of  the  President’s  proposal,  “June 
14.”  The  right  date  was  June  20.  "rhe 
memorandum  also  spoke  of  the  “uncon¬ 
ditional”  reparations  payments.  News¬ 
papermen  wanted  to  know  how  nonpost- 
ponable  reparations  could  be  postponed. 
Also,  they  discovered  that  the  word  “ac¬ 
cepted,”  in  the  official  d(x:ument,  was 
mistakenly  used  for  the  word  “expected.” 
One  editor  insisted  that  his  Washington 
man  find  out  how  nonpostponable  pay¬ 
ments  could  be  postponed  and  a  solemn 
official  made  a  statement  which  the  cor¬ 
respondent  dutifully  wired  to  his  office. 
It  was  just  800  useless  words  shot  into 
space,  for  the  next  day  the  State  De¬ 
partment  admitted  that  the  memorandum 
was  in  error  in  referring  to  “uncondi¬ 
tional”  payments.  The  word  should  have 
lieen  “conditional.”  All  of  which  amuses 
the  Washington  correspondents’  corps. 

*  *  * 

A  TOP  the  parapet  of  the  east  wing 
^  of  the  White  House  are  many  boxes 
of  brilliant  scarlet  flowers.  A  U.P.  man 
asked  an  attendant  what  they  might  be, 
larkspur  ? 

“I  wouldn’t  say,”  the  gardener  replied. 
W’ord  from  an  authorized  source  was 
lacking.  The  reporter  assures  us  that 
the  flowers  were  geraniums. 

The  same  writer  reports  this  conversa¬ 
tion  with  another  White  House  employe, 
anent  Mr.  Hoover’s  week-end  trip  to 
the  Rapidan  camp: 

"Well,  all  set  for  the  trip?” 


"What  trip?” 

“Why,  to  camp.” 

“What  camp?” 

“The  President’s  camp.” 

“Does  the  President  have  a  camp?” 

*  tf 

A  TTENTIOX  is  called  by  Edwdn  M. 

McKinney  to  the  following  historic 
statement,  which  has  never  been  improved 
by  any  modern  advertising  expert: 

While  Mark  Twain  was  ^itor  of  a 
Missouri  paper,  a  subscriber  wrote  him 
saying  he  had  found  a  spider  in  his  paper 
and  asking  Mark  whether  this  was  a 
sign  of  good  or  bad  luck.  The  following 
was  the  reply  of  the  humorist: 

“Old  Subscriber:  Finding  a  spider  in 
your  paper  was  neither  good  luck  nor 
bad  luck  for  you.  The  spider  was  merely 
looking  over  our  paper  to  see  which 
merchant  is  not  advertising,  so  that  he 
can  go  to  that  store,  spin  his  web  across 
the  door,  and  lead  a  life  of  undisturbed 
peace  ever  aftenoard.” 

♦  ♦  ♦ 

TX  the  columns  of  The  Churchnuin  I 
find  an  interesting  communication 
from  Stanley  Walker,  able  City  Editor 
of  New'  York  Herald  Tribune,  giving 
what  he  rightly  believes  is  the  average 
newspaiierman’s  view  of  the  relationship 
lietween  preachers  and  the  press.  As  his 
remarks  will  lx;  helpful  to  the  craft  I 
have  gained  permission  from  The  Church¬ 
man  to  quote  from  them  in  this  week’s 
column.  Mr.  W  alker  speaking : 

There  never  has  been  anything  like  a 
thorough,  sensible,  realistic  understand¬ 
ing  between  the  press  and  the  churches, 
although  the  relations  probably  are  more 
intelligent  and  honest  today  than  ever 
before.  This  lack  of  complete  under¬ 
standing  is  probably  to  lie  explained  by 
the  fact  that  newspapers  are  interested 
primarily  in  news,  while  preachers  are 
interested  in  a  great  many  causes,  lofty 
and  petty,  some  of  distinct  news  im¬ 
portance  and  some  too  utterly  trivial  or 
banal  or  dull  to  merit  attention  by  any 
newspaper.  This  situation  is  not  particu¬ 
larly  appalling ;  complaint  often  is  made, 
and  with  justice,  that  the  handling  of 
news  concerning  two  other  great  call¬ 
ings — the  law  and  medicine — is  not  as 
acutely  competent  and  sympathetic  as  it 
might  be,  though  there  has  been  a  vast 
improvement  in  the  cour.se  of  the  last 
few  years. 

m  *  * 

N  general,  it  may  l>e  said  that  the  aim 
of  any  resjiectable  newspaper  of  dig¬ 
nity  and  character  should  be  to  present 
its  religious  news  in  such  a  fashion  that 
the  reader  will  have  before  him  an  accu¬ 
rate  and  comprehensive  picture  of  cur¬ 
rent  church  activities.  On  the  better 
newspapers,  or  rather  the  newspapers 
which  consciously  pay  attention  to  re¬ 
ligious  news,  it  seems  to  me  that  the 
job  is  done  surprisingly  well.  It  is  per¬ 
fectly  true  that  the  average  reporter  has 
little  personal  interest  in  religious  news, 
but  that  is  not  to  say  that  he  is  an  in- 
comiietent  reporter.  Three  of  the  out¬ 
standing  reporters  in  Xew  York  (an  ex¬ 
cellent  case  could  be  made  out  for  term¬ 
ing  them  the  three  best)  are  almost  what 
might  lie  termed  theological  experts.  At 
any  rate,  tliey  have,  simply  because  they 
were  alert  and  eager  to  absorb  anything 
that  is  interesting,  steeped  themselves  in 
the  tortuous  lore  of  the  churches.  .Any 
one  of  the  three  is  able  to  write  more 
satisfactorily  on  any  item  of  religious 
news  than  any  bishop  in  all  Christendom 
that  comes  to  mind  at  the  moment.  And 
yet,  neither  of  the  three  is  what  could  be 
called  a  religious  person.  .  .  .  Some 

of  the  most  deeply  religious  people  on 
earth,  who  know  a  great  many  facts 
about  church  matters,  would  be  abso¬ 
lutely  lost  as  reporters.  As  well  expect 
a  veteran  shortstop  to  l)ecome  a  good 
baseball  writer,  or  a  gunman  to  become 
a  reporter  on  the  problems  and  news  of 
American  crime.  The  strange  theory, 
still  held  in  many  quarters,  that  a  clergy¬ 
man  would  make  a  good  “religious  edi¬ 
tor”  or  “church  reporter,”  or  whatever 
the  job  may  lie  called,  is  ridiculous.  It 
has  been  tried  a  few  times,  always  with 
rather  dismal  results  for  both  the  news- 
I>aper  and  the  clergv. 

*  « 

LERGYMEX  are  rarely  misquoted  in 
the  more  reputable  and  careful  news¬ 
papers.  These  papers  go  to  great  pains 


and  expense  to  see  that  preachers  are  not 
placed  in  a  false  position.  There  have 
been  instances  (I  wonder  if  the  clergy 
would  ever  be  as  considerate  of 
press)  of  a  city  editor,  reading  on  Satur.j 
day  night  an  advance  copy  of  a  sermoat 
to  be  delivered  the  next  day  and  encoun-l 
tering  in  the  manuscript  a  gross  mis¬ 
statement  of  fact  which  might  have  got 
the  preacher  into  trouble,  telephoning  the  I 
preacher  and  giving  him  opportunity  to 
correct  his  text  before  the  damage  was 
done. 

As  for  the  “tyranny  of  timely  topics," 
about  which  the  Very  Rev.  Milo^, 
Gates,  of  the  Cathedral  of  St.  John  the 
Divine,  complained  recently,  there  is  a  ' 
great  deal  of  plausibility  in  the  statemeali 
that  by  attempting  to  ride  into  the  head-  i 
lines  with  every  current  news  breeze,  the  ' 
preacher  cheapens  himself  and  his  church.. 
There  are  preachers,  of  course,  who  are 
glad  to  do  this.  They  would  preach  upon 
any  topic,  from  .Vpple  Week  to  “Legs" 
Diamond,  if  they  thought  it  would  get 
attention  in  the  press.  Their  stunts  often' 
are  incredibly  cheap  and  disgusting;  for- 
tunately.  New  York  seems  to  have  fewer 
clowns  in  the  pulpit,  in  proportion  to  the 
number  of  pastors,  than  many  other  cities 
in  the  country. 

*  *  * 

'T’HE  Ijest-known  preachers  of  New 
York  today,  and  they  are  not  cheaw 
including  such  men  as  Eosdick,  Norwood, 
Sockman,  Simons,  Holmes  and  Wise, ! 
will  preach  uixin  any  timely  topic  which 
they  think  needs  discussing — but  they 
won’t  do  it  in  the  manner  of  medicine  ! 
men.  Even  the  leaders  among  the  Catho-  ; 
lie  clergy  will  discuss  timely  topics  when  * 
they  regard  them  of  sufficient  importance. 

There  is  one  type  of  preacher  who, 
though  he  may  have  the  best  intentions  in  ' 
the  world,  seems  forever  unable  to  break 
into  the  news,  except  perhaps  when  he  j 
gets  old  enough,  say  eighty  or  ninety,  to 
warrant  birthday  interviews.  The  reason,  j 
and  there  is  nothing  secret  or  mysterious  | 
about  it,  lies  in  the  fact  that  what  they  ' 
say,  though  it  has  a  highly  spiritual' 
sound  to  the  listener,  simply  does  not  ' 
make  sense  when  set  down  on  paper  in 
black  and  white.  Young  preachers,  along 
with  learning  the  devices  of  pulpit  elocu¬ 
tion,  also  should  learn  how  to  write  clear  \ 
and  straightforward  sentences — sentences 
that  an  ordinary  man  can  read  without  ! 
getting  a  headache.  j 

*  *  * 

T  BELIEV’E  that  the  responsible  New 
^  York  press  is  as  honest,  as  ethical  and 
as  fair  as  the  responsible  New  York  ! 
clergy.  The  clergyman  has  the  same 
contempt  for  the  twisting  and  faking  re¬ 
porter  that  the  newspaj^rman  has  for 
the  preacher  who  sends  in  an  important 
and  sensational  “advance  release”  and 
then  fails  to  deliver  it,  though  he  hopes 
the  paper  will  print  it.  The  average 
newspaperman,  reporter  or  editor,  also  1 
has  a  considerable  distaste  for  the  re¬ 
ligious  press  agent.  There  is  room  for 
a  great  deal  of  intelligent  publicity  on 
behalf  of  the  clergy,  and  the  newspapers 
would  welcome  it,  but  for  the  most  part 
the  press  relations  are  handled  by  per¬ 
sons  who  either  know  very  little  about 
their  business,  or  who  make  enemies  by 
their  methods  of  cajolery,  threats  and 
occasional  double-dealing.  It  is  too  bad, 
but  it  is  true. 

♦  ♦  ♦ 

^HE  coverage  of  religious  news  should 
not  lie  done  in  hit-or-miss  fashion.  It 
should  be  done  as  nearly  as  possible  under 
the  supervision  of  a  responsible  editor, 
and  accorded  the  same  professional  atten¬ 
tion  that  is  given  to  crime,  politics,  acci¬ 
dents  and  obituaries.  The  better  news- 
I)ai)ers  are  getting  better;  the  abler 
I>reachers  seem  more  charming,  reason¬ 
able  and  intelligent  than  ever.  The 
golden  age  in  relations  between  the  pres* 
and  the  clergy  lies,  possibly,  just  around 
the  corner. 


J.  H.  ZERBEY  REMINISCES 

The  Poltsz'ille  (Pa.)  livening  Republi¬ 
can.  carried  a  12.000-word  article  of 
reminiscences  by  J.  H.  Zerbey,  presidert 
of  the  paper,  recently  in  connection  wim 
the  centennial  celebration  of  Mincrsvill* 
— four  miles  from  Pottsville — where  Mr. 
Zerbey  started  his  newspaper  career 
almost  60  years  ago. 


